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AudUactdoiUndinqtluChicajfoTrih-  ^tigru  were  enitrtd  in  ike  eonUei. 
une’e  7ih  annual  American  raehiane  Mice  Crowell  eiudied  in  France  and 
ekow  in  W-G'N eiudielke^reOct.2,  UalgandplajfedmirutrroleeonBroad- 
3  and  4  voted  Ikie  white  dinner  dree*  wajt  kr/ore^  becoming^^  iniereeied  in 
with  bugle  beaded  iop,  deeigned  bg  iheaire  deeign,  aoA/fifdr /aekien  de- 
EUxabeut^  Ann  Crowell,  </  GiUnan,  eign.  Boeemargm^egiabove) modeled 
(^nn.,winnerojtket2j000fir4ipriu  ike  gown  in  ike  Tribune’*  Faekion 
in  Ike  Tribune’* 1946  AmeruanFaek-  Show,  and  ike  preview  attended  bg 
ion*  competition.  More  than  12,000  leader*  ej the  Jaekian  induetrg. 


PUBIIC  lltRABYl 

OCT  B8  ISM  ' 


q)oi 


OMETHING  GOING  ON 
ALL  THE  TIME 


JJST  a  few  weeks  ago,  it  was  the  Music  Festival  and  the  All-Star 
Football  game.  This  month  it  was  the  American  Fashion  show, 
dimazing  the  Chicago  Tribune’s  seventh  annual  American  Fashions 
competition  offering  $6,150.00  in  cash  awards  as  a  means  of  stimulating 
designers  thruout  the  nation  to  create  distinctively  American  fashions  for 
American  women.  •  Again  five  capacity  audiences  accepted  the  Tribune’s 
mvitation  to  attend  the  public  showings  of  the  original  style  creations 
developed  in  this  year’s  competition.  •  And  iigain  Tribune  coloroto  presses 
are  rolling,  week  after  week,  producing  more  than  1,500,000  Sunday  color 
picture  sections  bringing  glamorous  full-color  photos  of  this  high-voltage, 
woman-appeal  attraction  to  its  ultimate  audience — the  women  readers  of 
the  Chicago  Tribune  who  account  for  the  bulk  of  the  fashion  purchases 
ud  most  every  other  kind  made  in  this  rich  market.  •  Something  is  going 
on  all  the  time  at  the  Tribune — something  new,  different,  original  and 
eidusive — something  that  makes  the  Tribute  indispensable  to  the  people 
of  Chicago — ^and  to  the  merchants  and  manufacturers  who  make  the 
Tribune  their  number  one  Chicago  medium. 


(^ICAGO  ^^^1 


The  WorUteGreaUH Newspaper 

SEPTEMBER  AVERAGE  NET  PAID  TOTAL  CIRCULATION: 

DAILY.  OVER  1.100.000— SUNDAY.  OVER  1.500.000 


New  yom 

00*1*  among  th»  >.."•**  V*®'-  An 

^  present  Gothic  W®"  sUt.  Z 

>  WJO"  this  site.  In  Th  Zch,oS*  '*  »«»  *»®"d 
w|  Aloxonder  Hamilton,  Robert  t  ?  .9'®''**  of 


^  ONiy  ONE  EVENING  PAPER  HAS  DOMINANT 
CIRCULATION  IN  THE  WORLD'S  NO.  I  MARKET 


XEW  YORK  JOERIVAL-AMERICAIN' 

A  HKARST  NEWSPAPER 


YO®  N««d  MW.pop.w  t.  Mil  N,W  Yori, 


FOR 

ELECTION  NEWS 


^(uMuS  {/(Xsd. 


©  ■ 

UNITED  PRESS 


or  months  United  Press  has  been  pointing  for  the  significant 


congressional  and  state  elections  now  only  a  few  days  away 


Yedi 


tinvitsd 


I 


planning,  testing,  tuning  up  facilities  to  flash  cdl  results  to  the 
nation. 

U.  P.  has  assigned  and  carefully  briefed  special  repottorial 
staffs  to  gather  returns  and  corps  of  statisticians  to  tobul^  them 
— arranged  special  wire  circuits  to  speed  them  to  bureaus — de¬ 
vised  special  handling  to  deliver  them  to  clients'  newsrooms. 

Now  U.  P.  is  ready.  Always  voted  best  for  election  news,  it 
expects  this  year  to  turn  in  another  winning  job,  give  another 
demonstration  of  “the  world’s  best  coverage  of  the  world's 
biggest  news.” 


Th*  $l|000  contvtt  which  was  conducted  by  The  seed,  a  variety  which  produces  a  bloom  res< 

BEACON  in  connection  with  the  David  O.  Seh*  ling  the  dahlia.  The  contest  was  conducted  s 

nick  technicolor  film,  "Duel  in  the  Sun,"  created  through  the  cohirans  of  The  BEACON, 

wide  interest.  More  than  13,000  Kansans,  from  demonstrating  the  widespread  readei 

nearly  aH  of  the  105  counties  in  Kansas,  ordered  of  The  BEACON  throughout  the  State 

packets  of  the  special-type  "Duel  in  the  Sun"  Kansas. 

TOTAL  NET  PAID  AVERAGE.  SEPT _ DAILY  98,068  SUNDAY  116,840 


THE  WICHITA  BEACON 


EVENING  SUNDAY 

Kansas’  Greatest  Newspaper 

•  THE  BEACON  IS  NOT  A  FORCED  COMBINATION  • 

LORENZEN  A  THOMPSON,  INC.,  NATIONAL  REPRESENTATIVES 

We  Make  No  Secret  Cut  Rates  to  National  Advertisers 
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UailSHIR  Hr  OctoMr  2S,  1«N 


THE  ^2i^®OSTON  store 

tTATS,  MAOaON  AND  DEADBOKN  HAMI'H 
aacAoo  xiumon 

onncBopTiiD 

pinnDaNT 

S«pt.  11.  1946 


Chloaso  Herald-Aaerloan 
326  West  Hadlson  St. 

Chicago  6.  Illinois 

Gentlesen; 

We  were  delighted  with  the  response  to 
our  420-llne  No-Fade  shirt  advertlsesent  whioh 
ran  in  your  paper,  Wednesday.  Septeaber  4th. 

We  realize  it  is  no  great  triok  to  sell 
white  shirts  tod^.  But  we  do  feel  that  the 
buying  staff  of  The  NEW  Boston  Store  deserves 
a  pat  on  the  back  for  obtaining  one  thousand 
dozen  shirts  for  this  one  sale. 

The  NEW  Boston  Store  also  believes  the 
Herald-Amerioan  should  be  coiq>llaented.  You 
brought  us  aore  than  five  thousand  Individual 
oustoaers  who  purchased  nearly  every  shirt  we 
had  before  noon  of  the  first  day.  inasauoh 
as  the  advertisement  cost  less  than  $200  It 
takes  very  little  figuring  to  see  that  our 
selling  expense  was  exceedingly  low. 


Sincerely, 


Tke  earning  millions  and  spending  millions — tLie  middle  millions 
—are  tLe  responsive  readers  of  tke  Ckicago  Herald-American. 


fVENirM  AND  SUNDAY 

HattoHoUy  Ktprtsnttd  hy  HEARST  ADVERTISING  SERVICE 


■•ITOK  •  rVBLISHIR  fer  Octeber  M.  I«4« 


You’Ll  PROBABLY  AGREE  WITH  THOSE  WHO  HA1 


THIS  is  wha 

have  bee 


ATLANTA... _ 

BALTIMORE . 

. Sun 

BIRMINGHAM. . . . 

.  .News-Age  Herald 

BOSTON . 

. Globe 

BOSTON . 

. . .  Herald  Traveler 

BRIDGEPORT . 

. .  To  be  announced 

BUFFALO . 

.  .To  be  announced 

CHARLOTTE _ 

CHATTANOOGA. 

News-Free  Press  &  Times 

CHICAGO . 

QNaNNATI . 

. Times  Star 

CLEVELAND . 

.  .To  be  announced 

COLUMBUS.  ...*.. 

DALLAS . 

.  .To  be  announced 

DAYTON . 

DENVER . 

.  .To  be  announced 

DES  MOINES . 

, .  .Register Tribune 

DETROIT . 

. .  To  be  announced 

HOUSTON . To  be  announced 

INDIANAPOLIS . News 

JACKSONVILLE _ To  be  announced 

KANSAS  QTY . To  be  announced 

LITTLE  ROCK . To  be  announced 

LOS  ANGELES . Times 

LOUISVILLE.  .Courier  Journal  &  Times 

MEMPHIS . To  be  announced 

MIAMI . To  be  announced 

MILWAUKEE . Journal 

MINNEAPOUS . Star  Tribune 

NASHVILLE . To  be  announced 

NEW  HAVEN . Register 

NEW  ORLEANS  Times-Picayune  States 

NEW  YORK . News 

NEW  YORK . Times 

NORFOLK . Ledger  Dispatch 

Virginian-Pilot 

OAKLAND . To  be  announced 

OMAHA . World  Herald 


PITTSBURGH . To  be  announced 

PORUAND,  MAINE  To  be  announced 

PORTLAND,  ORE . Journal 

PROVIDENCE . 

Bulletin  Journal  &  Sunday  Journal 

RICHMOND . To  be  announced 

ROCHESTER . To  be  announced 

SACRAMENTO . Bee 

SALT  LAKE  CITY.  .  Tribune  Telegram 

SAN  ANTONIO . Express  News 

SAN  DIEGO . To  be  announced 

SAN  FRANCISCO . Chronicle 

SEATTLE . Times 

SPOKANE . Spokesman-Review  A 

Chronicle 

SPRINGRELD . To  be  announced 

ST.  LOUIS . Post  Dispatch 

TAMPA . To  be  announced 

TOLEDO . Blade  &  Sunday  Times 


EL  PASO . To  be  announced  OKLAHOMA  CITY.  .To  be  announced  TULSA . To  be  announced 

FORT  WORTH . To  be  announced  PHILADELPHIA . Bulletin  WASHINGTON . Star 

FRESNO . Bee  PHILADELPHIA . Inquirer  WICHITA . To  be  announced 

HARTFORD . . Courant  PHOENIX . Republic  A  Gazette  WORCESTER  Telegram  Gazette  A  Post 

PLUS  150  associated  newspapers  in  150  supplementary  cities  to  be  announced. 

EDITOR. A  PUBLISHER  for  Oateber  2*.  ItM 


MAID- 

national  advertisers 
idling  for  ” 


QVVImtistlieA.N.A.N.? 

A  A  non-profit  organization  to  promote,  by 
means  of  study,  research,  and  education,  the  use 
of  daily  and  Sunday  black-and-white  national 
newspaper  advertising. 

Q  Which  newspapers  are  now  members? 

A  A  scientifically  selected  list  of  newspapers  to 
provide  thorou^  coverage  of  the  high-profit 
markets  of  the  United  States.  See  list  in  this  ad¬ 
vertisement. 

Q  Do  you  have  market  information  for  the  use  of 
nationai  advertisers? 

A  Yes,  on  machine  tabulation  cards— for  every 
county  in  the  U.S.  Available  to  advertisers  and 
agencies  within  48  hours — at  no  cost. 

Q  Do  you  have  comparative  competitive  circu¬ 
lation  information? 

A  Yes,  by  counties  for  all  major  media— also  on 
machine  tabulation  cards. 


Q  Just  what  are  yon  doing  in  research  that  is  new, 
useful  and  informative? 

A  Three  major  research  projects  have  been  initi¬ 
ated — each  of  direct  value  to  advertisers  and 
agencies. 

Q  Does  the  A.N.A.N.  offer  flexibility  in  the  selec¬ 
tion  of  marketing  areas? 

A  Yes. 

Q  Does  the  A.N.A.N.  simplify  the  handling  of 
newspaper  advertising? 

A  Yes,  it  reduces  ordering,  billing  and  checking 
to  the  minimum. 

Q  Does  the  A.N.A.N.  offer  economies  for  volume 
and  frequency? 

A  Yes. 

Q  Do  yon  have  a  presentation  that  tells  the  whole 
story?  '■ 

A  Indeed  we  have.  We'll  be  happy  to  show  it  at 
your  convenience  in  your  office  or  ours. 


- AN'AN' - 

American  Newspaper  Advertising  Network,  Inc. 


CHICAGO 

6  North  Michigan  Avonuo 
Tol.  Stato  2944 

■  OITOg  A  PUILISHIg  fer  Octebar  24.  1*46 


NCW  YORK 

220  East  42nd  Straol 
Tnl.  MU  7-7177 
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What's  th«  cloud  cover  ovw  the  target? 

What's  the  wind  expected  on  the  return  trip? 

Weather  information  was  vital  to  the  Army  Air  Forces  during  bombing 
operations.  The  succeu  of  many  missions  rested  upon  accurate  and  ad¬ 
vance  data  on  atmospheric  conditions  over  target  and  route  areas. 

Here  ogoin,  facsimile  equipment  manufactured  by  Times  Telephoto  was 
used  extensively  by  the  Army  Air  Forces  in  the  transmission  of  weather 
charts  and  (light  maps.  Throughout  the  war.  Times  Telephoto  alone  sup¬ 
plied  die  armed  forces  with  standardized  photo-facsimile  equipment  which 
met  the  m'llitory  requirements  of  the  Signal  Corps  Laboratories.  AAore  riton 
1,000  units  were  manufactured  and  delivered  to  the  Signal  Corps  In  addi¬ 
tion  to  experimental  units  of  various  types. 

Today,  Times  Telephoto  is  actively  engaged  in  applying  its  war-won  experi¬ 
ence  toward  the  development  and  production  of  many  types  of  message 
and  photo-facsimile  equipment  for  civilian  and  military  use.  Write  for  full 
information  about  the  use  of  facsimile  in  your  communications  problem. 

*  ceiling  and  visibility  unlimited 


TIMES  TELEPHOTO  EQUIPMENT,  INt 

A  Subsidiary  of  Sift  jSftitt  ]{0rk  S^inuji 
229  WMt  43rd  Street  New  York  18,  N.  Y. 

■  DITOI  ft  PUILISHIR  fer  Octeber  U.  I«M 


MsJsl  TXC  TtewilWsr 
MsdsI  TXC  ftscsfJsr 
IWsdd  TXC  Trantssivsr— 
fer II* X !•' ceyy 


DirOR  &  PDBLISHQ 


Th*  OldMt  PubUahMs'  cmd  AdrttlwBi*  N«wapcqp«r  in  Aaaadem 

FOQIIDED  «  1M4 


BIUEO  EVOnr  MTOBMIT 


Newspaperboy  Foundation 
Sets  Up  Welfare  Program 


California  Organization  Starts 
With  $27,000  Annual  Budget 
By  Campbell  Watson 

SACRAMENTO,  Calif. — Callfor-  Mecury-Herold,  was  named  head 
nla’s  newspaperboys  became  of  the  Advisory  Board, 
flrst  citizens  indeed  Oct  22  with  Election  was  by  unanimous 
formation  of  the  California  adoption  of  the  report  of  Harry 
Newspaperboy  Foundation,  Inc.  Thntcher,  Saliiuu  Cali/omian, 
l4illtime  insurance,  recreation  chairman  of  the  nominating 
facilities,  scholarships,  business 
training,  athletics  and  citizen¬ 
ship  are  Included  in  the  Foun¬ 
dation  program.  Newspapers 
with  two-thirds  of  the  news¬ 
paper  circulation  in  California 
already  are  members,  assuring 


co...mittee. 

The  Foundation 


has  been 


venile  delinquency,  provide 
recreational  facilities,  promote 
scholarship,  thrift,  industry  and 
responsibility  and  defend  the 
right  of  boys  to  part-time  ac¬ 
tivities  of  his  own  choosipg. 

Membership  totals  43  news¬ 
papers  with  2,720,130  circula¬ 
tion  as  compared  wMh  the 
State’s  04  newspapers  with 
3,034,473  circulation,  inclu^g 
Sunday,  Mr.  Aust  explained. 
Financing  at  one  cent  a  copy 
of  circulation  per  year  means 
$27,201  annual^  pMged,  10% 


under  direction  of  a  steerl^  above  the  estinmtM  needs. 


committee  -of  the  California 
Newspaperboy  Committee,  in¬ 
cluding:  Clayton  Beaver,  Oak- 

_ .  _ _ _ land  Post-Enquirer,  coordinator; 

an  annual  budget  in  excess  of  Ted  Aust,  Lot  Angeles  Herald 


$27,000. 

Symbolic  of  the  sweep  of  the 
program,  Oovemor  Earl  War¬ 
ren  received  a  figurette  in¬ 
scribed :  “Yesterday  •  news¬ 
paperboy,  today  California's 
leading  citizen.”  Presentation 
was  made  at  a  luncheon  meet¬ 
ing  attended  by  members  of  the 
Foundation  and  of  the  Califor¬ 
nia  Circulation  Managers  Asso¬ 
ciation,  in  28th  annual  con¬ 
vention  sessions. 

The  statuette  was  designed  by 


The  Foundation  la  financed 
by  newspapers  with  its  own  di¬ 
rectors  although  endorsed  by 
the  California  Neworaper  Pub¬ 
lishers  Association  and  the 
OCMA,  Mr.  BMver  reported. 

Insurance  PlOB 

Incorporation  provisions  call 
for  nine  directors,  to  be  elected 
annually:  central  office  in  Los 
Angeles;  a  president  to  be  elect¬ 
ed  by  the  board;  an  executive 
comi^ttee  of  three,  a  board  of 
advisory  members,  and  annual 
meetings  on  the  third  Monday 


and  Express;  Ross  Winchester, 

San  Fmciaco  Call  -  Bulletin; 

Olen  Rehm,  Fresno  Bee;  Ray 
Marx  and  H.  P.  Yehling,  Los 
Angeles  Times. 

First  in  Country 
Detailed  plans  of  the  Founda¬ 
tion  were  given  by  committee 
members  at  a  CCMA  session, 
with  Don  Farmer  labelling  the 

activity  the  first  organization  of  of  October.  Incorporation  was 
its  kM  in  the  UniM  States,  filed  Aug.  26  after  a  series  of 
..........  ........  ....  "The  Foundation  will  provide  state  meetings. 

ixraSuK'sssJ’aiS: 

BeS^  Telecom  ^  *^***'“~" 

when  Beaver  was  circulation 

manager  there.  The  model’s  ‘j?’ ^ 

adoption  as  official  insignia  of  tho  Vnunrin 

^ttj^Foundation  is  under  consid- 

of  the  Oakland  Tribune,  and 
Jabe  Casaday,  Mr.  Farmer  said. 

Chief  purposes,  as  listed  by 


eratlon. 

Governor  EndoSsos 

In  accepting  the  award.  Gov¬ 
ernor  Warren  said  H  was  a  fine 
experience  for  a  youngster  to 
have  the  responsibility  of  a 
newspaper  route. 

“I  would  be  happy  to  have 
my  boys  have  the  same  experi¬ 
ence,"  he  declared. 

Foundation  activities  were 
switched  to  guidance  of  a  board 
of  directors  with  the  election 
of  the  following: 

Leo  Ihle,  business  manager, 
San  Francisco  Call  -  Bulletin; 
Ray  Lovett,  general  manager. 
Peninsula  Newspapers;  Clark 
Waite,  general  manager.  South¬ 
ern  California  Associated  News¬ 
papers;  Hugh  Walls,  business 
manager,  Sacramento  Bee,  and 
the  following  circulation  man- 
Mers;  Jabe  Casaday,  San  Fran¬ 
cisco  Examiner;  Lon  Hilde¬ 
brand,  Stockton  Record;  Bruce 
Hooker,  San  Fernando  Valley 
Timet;  Ray  Marx,  Lot  Angeles 
Timet,  and  Graham  Medlin,  San 
Uateo  Times. 

Walls  was  named  temporary 
firman  of  the  board  of  direc¬ 
tors,  and  Don  Farmer,  San  Jose 


dation  will  be  provision  for  24- 
hour  a  day  insurance  protection 
for  newspaperboys,  Mr.  Win¬ 
chester  told  EAP.  t^lle  the 
plan  calls  for  financing  by  the 
newspapers  themselves,  public 
interest  has  been  aroused  by 
editorials.  One  San  Francisco 


Mr.  Rehm,  are  to  combat  ju-  publisher  has  offered  to  obtain 


At  Sacramante  for  28th  annual  convention  of  the  California  Circula¬ 
tion  Managers  Association  are:  left  to  right  Don  W.  Farmer,  pres¬ 
ident  San  lose  Mercury  Herald  and  News:  V.  P.  WUett  Sacramento 
Bee;  Bartley  W.  Cavanaugh.  Sacramento  city  manager:  and  E.  L. 
Schsllenfcerg,  new  president  Son  Diego  Dnion-TUbune. 


I 


ISHIR  far  Oetefcer  24.  1f44 


INTERSTATE 

David  I.  Thoaiaa.  left  Scranton 
Tribune,  pnaees  the  gavel  to  YBl- 
Uam  H.  Dempsey.  Newark  Sls- 
Ledger.  new  presideift  of  Inter¬ 
state  Circulotien  Moneveia  As¬ 
sociation.  (Story  OB  Page  70). 


$10,000  for  scholarships  annually 
on  pledges  by  himself  and 
by  10  other  former  news¬ 
paperboys. 

The  incorporation  iwpers  set 
forth  that  the  Foundation  is  to 
“faster  a^  cultivate  the  social, 
educational  and  business  rela¬ 
tions  of  the  minors;  broaden 
their  interest  in  pursuit  of  pres¬ 
ent  and  future  oooupations  and 
professions;  to  improve  their 
present  and  future  standards  of 
efficiency  and  productivity.” 

Provisions  iiiclude  dissemlna- 
tion  of  information,  interchange 
of  ideas,  vocational  guidance 
and  advice,  attainment  of  “the 
highest  order  of  American  cit¬ 
izenship”  uid  cultivation  of  so¬ 
cial  activities. 

The  organization  will  combat 
Juvenile  delinquency  “either 
singly  or  in  cooperation,  foster 
aikl  encourage  support  es¬ 
tablishment  and  maintenance  of 
recreational  facilities.” 

It  win  receive  donations,  real 
an*  personal  property  .  .  .  "pro¬ 
mote,  encourage  and  maintain 
the  award  of  scholarships  .  .  . 
foster  and  preserve  the  right  to 
engage  in  any  business,  occupa¬ 
tion  or  calling  of  their  own 
choice  .  .  .  promote  and  encour¬ 
age  the  habits  of  thrift,  indus- 
tn^  and  responsibility.” 

Net  for  Financial  Gain 

Purposes  are  defined  as 
“purely  patriotic,  benevolent 
and  educational  and  not  for  fi¬ 
nancial  gain,  and  no  financial 
gain  shall  accrue  to  any  except 
salaried  personnel.  Receipts  in 
excess  of  expenses  shall  ulti¬ 
mately  be  u^  exclusively  in 
furtherance  of  its  purposes.” 

Foundation  actitdties  may  thus 
include  camps,  sdiolartitlps 
through  college,  recreational  fit- 
cilities  and  beneficial  activities 
for  boys  dealing  in  newspapers, 
it  was  pointed  out 

“We  are  really  sold  on  this 
plan  and  it  is  ce:^in  to  win  na¬ 
tional  attention,”  Mr.  Farmer 
told  EAP. 

“It  is  only  the  beginning,  but 
we  believe  it  will  prove  the 
(Continued  on  page  78) 
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Editors  Split  on  Use 
Of  Execution  Photos 


By  S.  J.  Mondiak 

OranON  unonf  editors  around 

the  country  is  divided  on  run¬ 
ning  the  metmtes  of  the  ex¬ 
ecuted  Ifaxis  releesed  this  week 
by  the  Allied  Control  Council 
in  Berlin. 

A  query  to  the  news  dilef 
fe^onrthle  tor  the  decision 
wnMier  or  not  to  use  them 
^wed  the  maJorRy  in  tiie  af- 
Irsaativc,  srhile  flte  remainder 
wore  divtdad  equally  in  an  un¬ 
equivocal  ‘^o”  or  a  desire  to 
see  ttie  photos  first 

Reosoas  For,  Agcdnst 

Historical  importance,  news 
value  and  their  necessity  as 
public  record  were  reasons 
given  by  those  who  are  run¬ 
ning  them. 

■ditors  who  banned  their  pub¬ 
lication  gave  explanations  such 
as:  too  gruesome,  offensive  to 
good  taste,  lade  of  newsworthi¬ 
ness,  agaimd  general  policy. 

Here  is  a  sampling  of  the 
viewpoints  held  by  editors 
around  the  conntry,  who  were 
queried  by  Eorroa  h  Pusubrib 
before  the  pictures  were  re¬ 
leased.  as  follows:  “Would  you 
run  tile  pictures  of  executed 
Nazis  if  Army  releases  them?” 

Midiael  Flynn,  supervising 
managing  editor,  Woshinpton 
(D.  C.)  TUnea-HeriM:  "Sure. 
They  have  been  using  pictures 
like  that  in  this  country  since 
the  Ififiifb.  So  why  not  these?” 

Alexander F.  (“Casey”)  Jones, 
managing  editor,  WashiniTton 
(D.  C.)  1^:  “No.  1  don’t  go 
in  strong  for  spoiling  everyone's 
breakfast  with  a  display  of  de^ 
meat." 

John  T.  O’Rouike,  editor, 
Washington  (D.  C.)  Daily  News; 
“Sure.  I  would  run  the  pic¬ 
tures  for  the  same  reason  &at 
we  ran  the  stories.  They  are 
news.” 

B.  H.  McKelway,  associate 
editor.  Washington  (D.  C.)  Eve¬ 
ning  Star:  “^nie  only  purpose 
served  by  publishing  Uie  pic¬ 
tures  would  be  to  satisfy  morbid 
curiosity.  Furtoermore,  it  would 
detract  from  the  dignity  which 
should  be  associated  with  the 
whole  proceeding.” 

Walter  H.  Annenberg,  editor- 

INI^ 

Adveitiaing  .  14 

Bright  Ideas  .  68 

Cartoons  .  13 

CSreulotion  .  70 

EdUoriol  .  46 

Personals  .  42 

Photography  .  56 

Promotion  .  68 

Radio  .  60 

Shop  Talk  . 84 

Short  Takes  . 38 

Syndicates  .  58 

Aar  ertlsls  appmrlas  le  this  peb- 


publisher,  Philadelphia  Inquirer: 

“In  our  opinion,  the  inctures 
would  be  newsworthy,  not  in 
bad  taste,  and  therefore  would 
be  printed,” 

Dwight  S,  Perrin,  managing 
editor,  Philadelphia  Evtning 
Bulletin;  "Yes.  we’d  run  them, 
and  believe  it  would  be  a  good 
thing  for  pesterity  to  show  ftem 

especially  Goerlng.” 

Harry  T.  Saylor,  editor,  Phil¬ 
adelphia  Reco^:  “I  would  run 
them,  sure;  1  believe  them  to  be 
of  historical  importance.” 

Dean  McCullough,  managing 
editor.  Philadelphia  Daily  News; 
"You  bet  your  sweet  life  we 
would,  horrors  or  no  horrors. 
They  are  news  pictures  of  prime 
importance  of  one  of  the  great 
events  of  world  history.” 

Harold  Wheeler,  managing 
editor,  Boston  Traveller:  “We 
would  run  them.  I  think  they 
have  news  value,” 

Steele  Unsay,  acting  manag¬ 
ing  editor,  Boston  Herald;  ‘Yes, 
It  would  be  determined  by  just 
how  gruesome  they  are,” 

Monitor  Says  ’No' 

Paul  S.  Deland,  managing  edi¬ 
tor,  Christian  Science  Monitor: 
“No,  we  wouldn’t  because  they 
would  be  gruesome,  unneces¬ 
sary,  and  not  a  very  inspiring 
scene,” 

Edward  F,  Bataille,  editor, 
Newark  (N.  J,)  Sunday  Call: 
"Holy  mackerel,  yes!  Until 
they’ve  been  shown  there  -  are 
going  to  be  some  people  who 
won’t  believe  they’ve  been 
hanged.” 

Donald  J.  Sterling,  managing 
editor,  Portland  (Ore.)  Journal: 
“Yes,  we  would  run  them.” 

R(ri>ert  C.  Notson,  managing 
editor,  Portland  Oregonian:  “If 
they  are  too  gruesome,  I  would 
not  run  them;  otherwise,  I 
would,  on  the  basis  of  their  his¬ 
torical  documentary  value.” 

Frank  Jenkins,  president. 
Southern  Oregon  Newspapers, 
Inc,,  comprising  Klamath  Falls 
Herald  A  Newt,  Medford  Mail 
Tribune  and  Roseburg  News  Re¬ 
view;  “Hell,  yes!  and  you  may 
quote  me.” 

Walter  W.  B.  May,  editor- 
publisher.  Oregon  Ctty  Enter¬ 
prise:  “I  wouldn’t  walk  across 
the  street  to  see  them  and  I 
wouldn’t  spend  any  money  to 
run  them.” 

Judge  Robert  W.  Sawyer,  edl-' 
tor.  Bend  (Ore.)  Bulletin;  “I 
don’t  like  the  idea  of  running 
a  picture  of  a  man  hanging.” 

E.  B.  Aldrich,  editor,  Pe^le- 
ton  East  Oregonian:  “No.  We 
don’t  want  them.” 

Alton  F.  Baker,  publisher,  and 
M.  W.  Tugman,  ^itor,  Eugene 
(Ore.)  Register-Guord;  “We 
don’t  care  for  them.” 

Harry  C.  Withers,  managing 
editor,  Dallas  Morning  News; 
“We  definitely  would  not  use 
them.  We  would  regard  them 
as  gruesome.” 

Allen  Merriam.  editor,  Dallas 
Times  Herald:  "No.  We  would 


rule  them  out  on  the  ground  of 
good  taste.” 

Andrew  Bernhard,  managing 
editor,  Pittsburgh  Post-Oozette; 
"Yes,  because  it  is  a  part  of  the 
record.” 

E.  T.  Leech,  editor,  Pittsburgh 
Press:  “My  inclination  would 
be  to  publish  pictures  ...  if 
they  were  not  too  gruesome.” 

Larry  Fanning,  managing  edi¬ 
tor,  San  Fronciseo  Chronicle; 
“We  would  probably  not  print.” 

Frank  Clarvoe,  editor,  San 
Fronciseo  Newt:  “We  would 
use  no  picture  unless  it  were 
before  the  hanging.  It  would 
be  very  unusual  for  the  News 
to  use  a  hanging  picture  under 
any  circumstances.” 

^Iph  McGill,  editor.  Atlanta 
Constitution:  “Yes.  It  would 
be  news.” 

L.  R.  Blanchard,  editorial  di¬ 
rector,  Gannett  Newspapers: 
“Ordinarily,.  Gannett  news¬ 
papers  are  opposed  to  use  ot 
gruesome  pictures,  but  each  pic¬ 
ture  will  be  carefully  consid¬ 
ered  ...  in  view  of  event’s  his¬ 
torical  Importance.” 

Joseph  T.  Adams,  managing 
editor,  Rochester  (N.  Y.)  Times- 
Union;  “We  might  run  one  or 
two  of  them  as  a  matter  of  pub¬ 
lic  reciwd.” 

James  J.  Packman,  managing 
editor,  Milwaukee  Sentinel:  “I 
see  no  reason  why  such  pictures 
should  not  be  published.” 

James  R.  Record,  managing 
editor.  Fort  Worth  Star-Telt- 
gram:  ‘Yes.  We  have  already 
used  artists’  imaginary  concep¬ 
tions  of  the  scene,  and  certainly 
the  pictures  themselves  would 
be  no  more  graphic.” 

George  Carmack,  Houston 
Press:  “It  is  unlikely  we  would 
use  them.” 

Ed  Kilman,  editor,  Houston 
Post:  “We  probably  would  use 
them  as  we  would  any  spot  news 
picture  if  they  were  suitable 
otherwise.” 

Gideon  Seymour,  executive 
editor,  Minneapolis  Star  and 
Tribune:  “We  don’t  believe  in 
double  standard  for  verbal  and 
pictorial  reporting  and  would 
not  eschew  pictures  if  they 
helped  tell  story  of  executions 
with  same  accuracy  and  good 
taste  required  of  verbal  re¬ 
porting.” 

Precedent  Cited 

John  H.  Nye,  associate  editor, 
Nashville  Tennessean;  ‘Yes. 
They  are  news  and  we  have 
published  pictures  of  other 
hangings.” 

Charles  Moss,  managing  edi¬ 
tor,  Nashville  Banner:  “No.” 

Ciharles  Judson,  managing  edi¬ 
tor,  Lot  Angeles  Daily  Newt: 
“We  probably  would  use  them. 
For  precedent,  we  ran  Musso¬ 
lini  shots." 

R.  T.  Van  Ettisch,  editor.  Lot 
Angeles  Examiner:  “If  they 
were  good  photographs,  we 
probably  would  use  them.” 

William  Holden,  assistant 
managing  editor.  Lot  Angeles 
Times;  “We  probably  would 
not  use  them.” 

Judge  Ibrlan  Palmer,  pub¬ 
lisher,  Hollywood  Citizen-News; 
"No.  Our  policy  is  not  to  pub¬ 
lish  pictures  of  executions  or 
dead  persons.” 

A.  Y.  Aronson,  managiM  edi¬ 
tor,  Louisville  (Ky.)  Timet: 
“Yes.  We  will  use  hanging  pic- 


Ployed  in  New  York 

Because  they  were  "news¬ 
worthy."  “of  historic  impor¬ 
tance"  and  "a  public  service 
to  our  readers."  all  of  New 
Yerk  City’s  newspapers,  ex¬ 
cept  the  Times  and  the  Herald 
THbune  ran  the  pictures  of  the 
executed  Nasi  leaders  fids 
week.  The  Times  said  "we  did 
not  choeso  to  publish  them." 
while  an  HT  exeenfive  said 
”we  don't  think  we  will  use 
them."  Ail  oi  the  Chicago  dail- 
ios  used  the  shots,  also. 

tures  because  they  have  high 
news  value.” 

Oiarles  M.  Cummings,  manag¬ 
ing  editor,  Ohio  State  Journal, 
Columbus;  “I  don’t  think  we 
would  use  them,  mainly  because 
they  will  be  cold  by  the  time 
we  get  them  and  the  story  is  sU 
washed  up.” 

Lon  Burrowes,  managing  edi¬ 
tor,  St.  Louis  Globe-Democrat: 
“I  would  not  run  them.  I  thh^ 
Nazis  and  war  are  pretty  much 
out  of  public  inter^.” 

Normsui  Isaacs,  managing  edi¬ 
tor,  St.  Louis  Stor-Times:  “For 
all  intents  and  purposes  the  an¬ 
swer  is  no.” 

Ben  Reese,  St.  Louit  Post- 
Dispatch:  "We  would  print 

them  with  pleasure.  If  the 
theory  of  the  trials  was  correct, 
that  plotting  and  waging  ag¬ 
gressive  war  is  a  crime,  what 
better  proof  would  the  world 
have  than  the  pictures  of  what 
luppened  to  the  criminals.” 

Paul  BellaW,  editor,  Cleve¬ 
land  Plain  Dealer:  “I  wouldn’i 
run  them.  I  haven’t  space  for 
them.  The  story  has  been  told. 
Which  doesn’t  mean  I  don’t 
think  those  hung  richly  de¬ 
served  their  reward.” 

Louis  B.  Seltzer,  editor,  Cleve¬ 
land  Press:  “The  pictures  be¬ 
long  to  history.  I  think  we 
would  print  them.” 

CAIENDAR 

Oct.  25-27— Ohio  Newspa¬ 
per  Women’s  Assn.,  annual 
convention.  Hotel  Gibson, 
Cincinnati. 

Oct.  27-29  — Great  Lakes 
Mechanical  Conference,  Clay- 
pool  Hotel,  Indianapolis. 

Oct.  28-29 — ^Texas  Women’s 
Press  Assn.,  meeting,  Waco. 

Oct.  29— New  England 
Newspaper  Advertising  Exec¬ 
utives  Assn.,  annual  and  fall 
meeting,  Parker  House,  Bos¬ 
ton.  _ 

Nov.  2  —  Connecticut  Edi¬ 
torial  Assn.,  fall  meeting. 
University  of  Connecticut. 

Nov,  8-9— Oregon  Newspa¬ 
per  ^Wishers  Assn.,  Adver¬ 
tising  Managers  fall  meeting. 
Multnomah  Hotel,  Portland, 
Ore. 

Nov.  11-12— Midwest  Pro¬ 
motion  Managers’  Confer¬ 
ence.  2nd  annual.  Hotel  Gary. 
Gary,  Ind. 

Nov.  13-15 — Association  of 
Canadian  Advertisers,  32d 
annual  convention,  Toronto, 
Canada. 
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UN  Coverage  Found  Spotty 
With  Quarrels  Played  Up 


Constructive  Work  De-emphasized 
hi  Afinds  of  Readers,  Cohen  Says 
By  William  Reed 


BENJAMIN  COHEN.  United  Na¬ 
tions  chief  of  pubiic  infonna- 
tion,  was  back  at  his  desk  at 
Lake  Success 
this  week  after 
sn  extended 
tour  of  Central 
and  South 
America. 

H  r .  Cohen’s 
observations  on 
this  trip,  to¬ 
gether  with  the 
early  reports  of 
a  still  incom¬ 
plete  survey  of 
UN  news  cover¬ 
age  in  14  coun-  Cohen 
tries,  gives  for 

the  first  time  a  review  of  how 
dispatches  about  UN  are  faring 
in  the  press  of  the  world. 

This  is  how  he  sees  the  pic¬ 
ture  at  the  present  stage: 

Tend  to  Sonscitioaqlisa 
Centrol  and  South  America: 
The  major  newspapers  gave 
“fairly  substantial"  coverage  in 
terms  of  space  and,  in  general, 
tte  reporting  was  nonbiased 
from  a  political  point  of  view. 

However,  the  papers  seemed 
to  be  "lop-sided"  toward  the 
more  sensational  activities  of  the 
Security  Council  and  the  dis¬ 
cussions  on  atomic  energy.  The 
results  of  such  reporting  have 
not  tended  to  make  our  neigh¬ 
bors  South  of  the  Border  favor¬ 
able  toward  UN. 

"There  is  a  great  willingness 
to  cooperate  with  UN  and  a 
g^t  effort  to  understand,”  Mr. 
when  declared,  "but  there  is 
also  much  impatience  with  the 
inesSciency  of  an  organization 
which  these  countries  hoped 
would  settle  the  world’s  prob- 
ibnm  sooner  than  has  been  done. 

’Whrni  the  accent  is  placed 
upon  the  spectacular  rifts  of  the 
Security  Council,  the  construc- 
Ove  work  that  the  nations  have 
done  in  the  Economic  and  So¬ 
cial  Council  and  other  groups  is 
d^emphasized  in  the  minds  of 
me  readers.  This  distorts  the 
true  value  of  UN.” 

Europe  and  Atia:  The  situa¬ 
tion  l^B  similar  to  that  in  Central 
•nd  South  America,  preliminary 
reports  from  the  survey  show. 
«nce  again  coverage  is  given 
only  to  certain  phases  of  UN  ac- 
uviUes.  Mr.  Cohen  said  he  be¬ 
lieves  much  of  this  is  due  to  the 
.  .  .  newsprint  which  pre¬ 

vents  fuller  reports. 

Natmally,  when  editors  must 
choose  which  IW  news  to  pub- 
iiM,  the  tendency  is  toward 
mose  dispatches  which  reflect 
the  political  views  of  the  pa¬ 
per,’  he  said. 

England  and  the  Scandinavian 
countries  tend  to  give  better  cov- 
^ge,  but  Cohen  said  this 
pointed  again  to  the  paper  sup¬ 


plies  which  are  more  plentiful 
in  these  areas. 

"In  Europe  the  peoples  take  a 
much  keener  interest  in  UN 
than  in  South  America  and  per¬ 
haps  those  in  the  United  States,” 
Mr.  Cohen  stated. 

“Ironically,  the  very  nations 
who  have  suffered  the  most  are 
the  same  who  cannot  get  com¬ 
plete  reports  because  of  the  lack 
of  newsprint,  trained  personnel 
and  all  the  other  necessities  of  a 
good  newspaper.” 

The  United  States:  Coverage 
lb  with  wide  ranges. 

“Tliere  are  some  newspapers 
here  that  are  downright  un- 
f^ndly,"  Mr.  Cohen  asserted. 
"They  want  to  throw  us  out  of 
Lake  Success,  the  State  of  New 
York,  and  the  entire  United 
States  of  America.  Others  have 
given  us  unprecedented  cover¬ 
age  for  an  organization  of  this 
kind.  In  some  zones,  however, 
the  press  gives  less  cmnplete 
coverage  than  Latin  America.” 

"Before  we  got  into  the  de¬ 
tailed  problems  of  world  af- 
Cohen  commented, 
UN  was  a  poetic  idea  and  we 
wrote  about  it  lyrically.  Now 
we  have  changed  from  dreaming 
and  are  writing  about  brass 
tacks.  It  is  much  more  difficult 
to  write  about  brass  tacks,  and 
it  is  harder  to  capture  the  imag¬ 
ination  of  your  readers.” 

What  does  Cohen  and  his  staff 
plan  to  do  to  make  the  world 
better  informed  about  UN? 

They  have  already  prepared 
clip  sheets  and  mats  which  are 


now  available  to  all  newspapers 
and  other  information  m«lia 
upon  request  The  sheet  not 
only  carries  condensed  ve^ons 
of  all  the  activities  of  UN  but 
also  short  feature  stories  which, 
it  is  hcqted,  wUl  “humanize”  UN 
for  readers.  The  sheet  is  edited 
by  the  information  staff  with 
representativas  from  all  the  ma¬ 
jor  powers  includi^  Russia. 

“We  are  making  every  effort 
to  make  the  sheet  at»olute]y  ob¬ 
jective,”  Hr.  Cohen  ass^ted. 
"There  are  over  30  different  na¬ 
tionalities  represented  in  this 
department  and  staff  members 
from  each  country  serve  as 
‘watchdogs’  for  reporting. 
We  are  making  a  supreme  at¬ 
tempt  at  classic  journalism.” 

In  addition  to  the  clip  Aeet, 
the  United  Nations  bnllatin, 
published  weekly,  which  gives 
summaries  of  all  the  official  doc¬ 
uments  and  reports  of  UN,  is 
being  made  available. 

Arrangements  have  been  made 
to  use  existing  faciUties  to 
broadcast  the  proceedings  of  the 
General  Assembly  throughout 
the  world.  Russia  has  offered  to 
cooperate. 

future  plans  for  both  press 
and  radio  are  even  more  am¬ 
bitious.  A  project  is  now  being 
drawn  im,  which,  agreed  upon 
by  the  Gmerol  Assembly,  will 
establish  Information  centers  un¬ 
der  the  UN  aegis  in  all  the  ma¬ 
jor  cities  of  the  world. 

“It  is  not  our  purpose  to  com¬ 
pete  with  the  wire  services,”  filr. 
Cohen  pointed  out.  "We  will  not 
concern  ourselves  with  spot 
news  reports.  Our  function  is  to 
provide  supplementary  material 
which  may  not  be  available 
through  the  wire  services.  For 
example,  if  an  editor  in  Vene¬ 
zuela  gets  a  spot  announcement 
over  his  wire  about  a  decision 


Service  Requested 

Opsning  the  UH  Gsaesol  As- 
seasblr  ffiia  week,  Preoldeal 
PanLHeasl  Spook  said: 

”I  ask  ffie  preos  to  do  os  a 
great  aeivice;  that  it  will  agree 
not  to  dramaUae  rnineresenrily 
oar  debalew  that  it  will  refcaia 
OB  tar  oi  it  otB  kea  dweUtag 
OB  the  senaoUeoai  aspsets  ei 
the  news  it  distribatee,  and 
that  on  the  other  hand  it  will 
be  a  powettal  and  aetive 
agent  far  mataol  undsestond 
tag  and  that  R  wiR  net  ptissnt 
as  a  weak  statosaon  that 
statesman  who  seeks  the  path 
oi  eoaciliatioa  and  oecepts 
compromise.” 

of  the  Economic  and  Social 
Council  on  rehabilitation,  be 
may  want  to  write  an  editorial. 
In  such  a  case,  he  can  call  our 
office  and  get  coptas  of  all  tite 
previous  discussions  on  this  par¬ 
ticular  subject” 

"Our  plans  for  the  future  go 
beyond  tiie  idea  of  merely  pro¬ 
viding  information  for  eocre- 
spondnts  at  Lake  Succea,”  Mr. 
Cohen  summed  up.  “We  shall 
try  to  bring  infmmation  from 
Lake  Succea  to  the  local  news¬ 
papers  and  radio  stations  in 
every  major  city  in  the  world.” 

Mr.  Cttaen,  whose  title  la  As¬ 
sistant  Secretary  Genaal  of  UN 
in  charge  of  public  information, 
has  a  background  in  both  news¬ 
paper  work  and  diplomacy.  He 
was  bom  in  Chile  in  1896  and 
served  for  11  years  on  several  of 
Chile’s  Important  newqmpers. 

After  taking  a  Master  of  Sci¬ 
ence  degree  and  completing  re¬ 
quirements  for  the  degree  of 
Doctor  of  Philosophy  at  me  Uni¬ 
versity  of  Georg^wn  in  Wash¬ 
ington,  he  entered  the  diplo¬ 
matic  service  of  Chile  in  the 
early  1920’e  He  has  held  many 
important  embassy  posts  in  the 
U.  S.  and  other  countries  since. 


N.  Y.  Times  Offers  20%  HCL  Boost 


■•■TOR  g,  PUBLISHIR  tar 


The  New  York  Times  this 
week  offered  its  1,600  editorial 
and  business  department  em¬ 
ployes  covered  by  an  American 
Newspaper  Guild  contract  a 
general  cost-of-living  increase 
of  20%. 

The  proposal,  signed  by  Ar¬ 
thur  Hays  Sulzberger,  publisher, 
was  presented  to  a  guild  nego¬ 
tiating  committee  Oct.  24  and 
it,  in  turn,  will  present  it  to  the 
Times  unit  for  consideration. 

The  increases  would  go  into 
effect  immediately,  Mr.  Sulz¬ 
berger  said,  upon  acceptance  by 
the  guild  of  the  following  terms 
and  conditions: 

“1.  The  existing  contract  be¬ 
tween  the  New  York  Times  and 
the  guild,  which  expii^  Dec. 
31,  is  tq  be  renewed  for  the 
year  1947  and  in  aU  other  re¬ 
spects  to  be  without  change 
except  where  necessary  to  make 
the  term  applicable  to  the  year 
1947. 

"2.  Although  the  existing  con- 
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tract  will  not  expire  until  Dec. 
31,  the  20%  increase  will  be¬ 
come  effective  immediately  fol¬ 
lowing  execution  by  the  guild 
of  the  renewed  contract.  The 
increase  for  each  individual  will 
be  computed  from  the  beginning 
of  his  payroll  week  following 
the  signing  of  the  contract. 

“3.  In  order  to  meet  the  possi¬ 
bility  of  violent  fluctuations  in 
living  costs  during  the  extended 
contract  period,  the  subject  of 
wages  may  be  opened  by  either 
party  for  further  negotiation 
upon  30  days’  notice  whenever 
the  Bureau  of  Labor  Statistics 
Consumer  Price  Index  for  New 
York  City  fluctuates  in  eitaer 
direction  15  points  from  the 
figure  existing  on  the  date  of 
the  renewal  contract,  such  fig¬ 
ure  to  be  then  mutually  agreed 
upon.” 

If  the  Times  offer  is  rejected, 
the  present  contract  will  con¬ 
tinue  and  the  Times  will  be  pre¬ 
pared  to  proceed  with  negotia¬ 


tions  for  a  new  contract,  Mr. 
Sulzberger  said,  addlM: 

“The  offer  of  a  20%  cost-of- 
living  increase  will  be  with¬ 
drawn,  since  any  modification  of 
other  contract  terms  involving 
costs  will  necessarily  reduce  the 
amount  available  for  salary  in¬ 
creases.” 

me  Times  offer  is  a  counter 
to  guild  demands. 

$1.40  Increase 
For  Newark  Typos 

Nbwabk,  N.  J.— The  Newark 
Publishers  Assoctation  and  tiie 
Newark  Typographical  Union 
have  signed  a  contract  eslllng 
for  an  increase  of  $1.40  per 
shift  The  new  five-day  scales 
are:  Day  shift,  $77.05;  night 
$79.55;  and  third,  $82.06.  A 
30 -day  reopening  clause  has 
been  added.  The  contract  runs 
until  Sept  30,  1948. 
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Barbiaii  Christ 


ChiialiaiiMn  Dwrn 


Elhait  GoUahsr 


Go«li  Gragerr 


Hal*  HoUidog 


lackaon  lehaslen 


Experts  to  Address 
Seminar  on  Pictures 


THE  AMEBICAN  Press  Institute 

seminar  for  27  picture  edi¬ 
tors,  photography  directors  and 
others  respon¬ 
sible  for  news- 
paper  picture 
production  will 
open  Oct.  28  at 
Columbia  Uni¬ 
versity,  New 
York  City. 

A  steady  pro¬ 
gram  of  diwus- 
sion  by  experts 
i  n  illustration 
will  run  for  two 
weeks.  There 
will  be  evening 
sessions  each 
Monday. 

The  list  of  lecturers  and  dis¬ 
cussion  leaders  includes;  Ho¬ 
ward  Kany,  AP  Newsphoto  edi¬ 
tor;  Richard  L.  Samo,  director 
of  photography.  Hearst  News¬ 
papers;  Joseph  Costa,  King  Fea¬ 
tures  Syndicate  and  president  of 
National  Newspaper  Photog¬ 
raphers  Association;  Frank 
Scherschel,  Life;  Bert  Brandt, 
Acme  Newspictures;  Caveo 
Sileo,  International  News  Photos 
assignment  editor;  W.  C.  Ecken- 
berg,  New  York  Timet. 

Also  Murray  Becker,  chief 
photographer,  Associated  Press; 
William  J.  White,  Jr.,  picture, 
editor.  New  York  News;  Wilson 
Hicks,  executive  editor.  Life;  G. 
W.  Churchill,  assignment  editor. 
Life;  Leo  Hofeller,  Sunday  mag¬ 
azine,  New  York  Mirror;  Willard 
Mullin,  New  York  World-Tele¬ 
gram  sports  cartoonist;  Daniel 
J.  Mich,  executive  editor.  Look; 
J.  Howard  Knapp,  New  York 
News;  Richard  F.  Crandell,  pic¬ 
ture  editor.  New  York  Herald 
Tribune, 

Also  Francis  L,  Dwyer,  picture 
editor,  Prouidence  (R.  I.)  Jour¬ 
nal  and  Evening  Bulletin;  John 
Wolter,  art  director,  KFS; 
George  Cowan,  art  department. 
New  York  Times;  John  A,  Carl- 
on,  art  chief,  AP  Newsphotos; 
Fred  Ferguson,  president,  NEA- 
Acme;  Boyd  Lewis,  executive 
editor,  NEA-Acme;  F.  A,  Resch, 
executive  newsphoto  editor,  AP; 
Sid  Mautner  and  Arthur  Levy; 
editor,  INP;  Ben  Dalgin,  direc¬ 
tor  of  art.  New  York  Times; 
Walter  Ranzini,  studio  director. 
New  York  News;  Otto  Tiemen, 
AP,  and  Ben  AumuUer,  New 
York  Journal- American,  dark 
room  superintendents. 

Also  J,  Winton  Lemen,  East¬ 
man  Kodak  Co,;  Oscar  Fisher, 
Ingraham-Fisher  Co.;  William 
Baumrucker,  Jr.,  New  York 
News;  Clarence  Gessling,  night 
art  director.  New  York  News; 
Jack  Kelt,  Mallinckrodt  Chemi¬ 
cal  Works;  Richard  Gardner, 
Eastman  Kodak  Co.;  Cortland  J. 
Strang,  mechanical  superinten¬ 
dent,  New  York  Times;  Sydney 
G.  Allen,  Ansco;  Joseph  Sprague, 
Graflex;  Don  Mohler,  ^neral 
Electric;  Hy  Schwartz,  Kalart; 
George  Arnold,  Fairchild; 
Philip  Sperry,  Wabash, 


Acouiviva 


Color  photography  will  get 
special  attention  from  Louis  D. 
Young,  advertising  director,  fn- 
diaiuipoli*  (Ind,)  Times;  Harry 
Wamecke,  New  York  News; 
Arthur  Dultgen,  News;  G.  H. 
Higgins,  R.  Hoe  &  Co. 

ITie  seminar  will  close  with  a 
period  devoted  to  the  problems 
of  ethics  in  news  pictures. 
Those  selected  for  the  session 


PHIUP  JOHN  ACQUAVIVA,  chief 
photographer  and  heaiT  of  photographic 
department,  Hartford  (Conn.)  Conroiif. 

ERNEST  JOSEPH  BARBIERI,  head 
of  photographic  division,  Fairchild  Puh- 
lications.  New  York, 

HARDING  S.  CHRIST,  picture  edi¬ 
tor,  the  Cltvelaad  (O.)  Press. 

DON'  P.  CHRISTIANSEN,  aiaUtant 
city  editor,  the  Sait  Lake  (Utah)  Trib¬ 
une  and  Telegram. 

FRANCIS  LUCIAN  DWYER,  pic- 
tnre  editor.  Providence  Journal  and 
Evening  Bulletin. 

EARL  W.  ELHART,  managing  edi¬ 
tor,  Womert’s  Wear  Daily.  New  York. 

GILBERT  P.  GALLAHEK,  picture 
editor,  Chicago  Daily  News, 

CARL  G.  GOELZ,  picture  editor, 
Detroit  (Mich,)  News. 

GEORGE  V,  GREGORY,  city  editor, 
Jaekson  (Mich.)  Citisen  Patriot. 

JAMES  B.  HALE,  city  editor,  Den¬ 
ver  (Cola)  Post. 

DUNCAN  MACNAB  HALLIDAY, 
picture  and  feature  editor,  Toronto 
(Can.)  Globe  and  Mail. 

CHARLES  SAMUEL  JACKSON, 
associate  publisher,  Sunday  and  fea¬ 
ture  editor,  Oregon  Journal,  Portland. 

HARRY  M.  JOHNSTON,  picture 
editor  and  assistant  city  editor,  Houston 
(Tex.)  Post. 

GEORGE  KALEC,  ^olographic  edi¬ 
tor.  WashingtOH  (D.  C)  Ttmes-Heraid. 

Claude  p.  kimbAll,  manwng 

editor,  yaw  Diego  (Calif,)  Daily  Jour- 
ual. 

DONALD  L  MOCLURE,  picture 
editor,  Indianapolis  (Ind.)  Star. 

DANTE  E.  LEVI,  chief  photographer 
and  head  of  photographic  department, 
Flint  (Mich.)  Joumal. 

ANDREW  POTTER  PALMER,  len- 
eral  manager,  Woonsocket  (R.  1.)  Call. 

WILLIAM  L.  POWERS,  manar'ng 
editor.  Youngstown  (O.)  Vindicator. 

PAUL  W.  SAVAGE,  chief  photog¬ 
rapher.  Worcester  (Mass.)  Telegram  and 
Evening  Gaaette. 

RALPH  LOWES  SMITH,  makeup 
and  picture  editor.  Grand  Rapids 
(Mich.)  Press. 

STUART  SYMINGTON  TAYLOR, 
picture  editor, .  Philadelphia  (Pa.)  Eve¬ 
ning  Bulletin. 

JOSEPH  SUTTON  STEFFAN.  pic¬ 
ture  editor,  St.  Louis  (Mo.)  Post-Dis¬ 
patch. 

jOhN  W.  WAGNER,  picture  editor, 
Dallas  (Tex.)  Morning  Hews. 

JOHN  THOMAS  WALLACE,  pic¬ 
ture  editor  and  promotion  manager,  the 
San  Francisco  (Calif.)  Chronicte. 

HAROLD  F.  WHEELER,  managing 
editor,  Boston  (Mass.)  Traveler. 

WALTER  H.  WOOD,  picture  editor, 
Washington  (D.  C.)  Post. 


Has  Pension  Plan 

Greentibld,  O. — ^Adoption  of  a 
retirement  pension  program  in 
the  small  daily  and  weekly 
newspaper  fields  has  been .  an¬ 
nounced  by  C.  Carlton  Hartley, 
publisher,  Greenfield  Daily 
Times  and  the  Hilltop  Record, 
a  weekly  in  Columbus.  This 
plan  makes  possible  the  pay¬ 
ment  of  a  stated  monthly  in¬ 
come  to  employes  at  age  65,  the 
amount  of  the  monthly  payment 
depending  upon  the  age  of  the 
employe  when  the  system  was 
put  into  effect 


McClur* 


Uvi 


Palmar  Powers 


Sovog*  Smith 


Taylor  StaHon 


Wagner  Wallace 


Wheeler  Wood 
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Editors  Give  Full  Approval 
To  First  API  Seminar 


Tired  But  Enthusiastic,  They 
Return  Home  to  Try  Out  Ideas 


By  Robert  U.  Brown 

THE  FIRST  leminar  of  the 

American  Press  Institute  at 
Columbia  University  ended  Oct. 
18  with  enthusiastic  approval  by 
the  2S  managing  and  news  edi¬ 
tors  who  participated. 

In  a  closing  session  set  aside 
to  discuss  the  good  and  bad 
points  of  the  first  seminar,  the 
editors  made  various  construc¬ 
tive  criticisms  and  suggestions 
for  improvement  in  discussion 
technique  but  there  was  unani¬ 
mous  approval  of  the  Institute 
Uea. 

All  the  editors  revealed  they 
intend  to  make  lengthy  reports 
to  their  publishers  and  the 
majority  said  they  would  submit 
reports  to  the  Institute  after 
they  have  had  an  opportunity 
to  refiect  for  a  time  on  their  ex¬ 
perience.  Nearly  all  took  ex¬ 
tensive  notes  during  the  three- 
week  session  and  two  re^rted 
having  57  and  65  pages  of  type¬ 
written  notes. 

Contacts  Valuable 

The  editors  were  a  tired  group 
when  they  left  New  York  for 
their  homes  over  the  weekend. 
As  had  been  anticipated,  the 
seminar  discussions  of  common 
problems  under  the  guidance  of 
discussion  leaders  from  9  to  12 
a.  m.  and  2  to  5  p.  m.,  five  days 
a  week,  had  been  carried  on 
informally  during  lunch,  dinner 
and  evening  bull  sessions.  The 
editors  agreed  they  had  profited 
almost  as  much  by  the  associa¬ 
tions  with  each  other  outside 
of  the  seminar  room  as  they  had 
by  the  organized  discussion. 

All  of  them  reported  they 
were  taking  home  many  ideas 
lor  Improving  their  own  papers 
which  they  had  picked  up  from 
talks  with  other  Institute  mem¬ 
bers.  One  editor  announced  his 
paper  had  already  ordered  the 
writing  of  briefer  leads  to  stories 
u  the  result  of  information 
gleaned  from  the  seminar. 

However,  a  few  expressed  ap¬ 
prehension  over  the  possibility 
of  selling  their  publishers  on 
the  new  ideas  on  their  return 
to  the  newspaper  plant  Others 
stated  their  publishers  had  ex¬ 
hibited  extreme  faith  in  them 
^  in  the  Institute  by  sending 
mem  there  and  foresaw  no  dif¬ 
ficulty  in  that  regard. 

The  endorsement  of  the  semi¬ 
nar  idea  was  so  enthusiastic  that 
two  editors  remarked  attempts 
muld  be  made  to  emulate  it 
elsewhere:  one  reported  the 
possibility  of  a  regional  semi- 
w  to  act  as  a  “feeder"  for  the 
New  York  group;  the  other  men¬ 
tioned  plans  for  a  statewide 
•minar. 

The  intenseness  of  the  three- 
*e^  session  which  had  proved 
to  be  more  tiring  to  some  of  the 


group  than  to  others  provoked 
consideration  at  the  closing  dis¬ 
cussion  as  to  whether  the  period 
was  too  long  and  two  weeks 
would  not  be  sufficient.  At 
least  two  editors  felt  the  discus¬ 
sions  were  so  beneficial  that  the 
seminar  could  have  been  longer. 
The  majority  approved  the 
three-week  period.  A  show  of 
hands  endorsed  it  three  to  two. 
It  was  suggested  a  mid-week 
“break"  in  the  program  would 
be  helpfuL 

The  editors  were  asked  by  the 
directors  of  the  Institute  to  be 
critical  of  the  first  seminar  for 
future  guidance  in  sessions  for 
this  particular  noup.  Several 
stated  their  criucisms  were  not 
meant  to  apply  to  forthcoming 
seminars  for  picture  editors,  city 
editors,  reporters,  etc.,  but  it  is 
not  inconceivable  that  some  of 
the  suggestions  might  be  adop¬ 
ted  for  those  meetings. 

Some  of  the  comments  fol¬ 
low: 

Too  Many  Experts' 

There  was  general  agreement 
that  the  seminar  discussions 
wandered  and  were  Inconclusive 
when  some  of  the  invited  “ex¬ 
perts”  came  unprepared.  Also, 
it  was  said,  too  many  sessions 
were  crowded  with  two  or  three 
“experts"  when  one  would  have 
provided  sufficient  material  for 
discussion. 

There  was  a  division  of  opin¬ 
ion  on  the  suuestion  that  “ex¬ 
perts"  should  be  invited  to  the 
morning  periods  leaving  the 
afternoon  sessions  open  for 
further  discussion  among  the 
seminar  members. 

Outside  discussion  leaders 
were  criticized  for  permitting 
the  group  to  stray  away  from 


the  subject  and  also  for  not  in¬ 
ducing  some  of  the  seminar  mem¬ 
bers  to  participate.  Several  edi¬ 
tors  remarked  that  a  few  others 
were  reticent  about  expressing 
themselves  although  they  had 
something  to  conMbute  to  the 
subject.  It  was  suggested  the 
discussion  leaders  covild  be 
“briefed”  in  advance  by  the  In¬ 
stitute  director  on  the  members 
who  needed  to  be  “drawn  out." 
One  editor  proposed  that  after 
the  first  we^  when  the  mem¬ 
bers  would  be  getting  ac¬ 
quainted  the  discussion  leaders 
Aould  be  chosen  from  the  mem¬ 
bers  themselves. 

There  was  also  divided  opin¬ 
ion  on  the  relative  value  of  the 
“abstract”  and  the  “concrete." 
One  group  wotild  like  to  have 
more  discussion  of  the  practical 
problems  of  newspapering,  such 
as  makeup,  typography,  staff  or¬ 
ganization,  stidi  responsibility, 
etc.  The  other  group  thoroughty 
approved  of  the  discussions  on 
religious,  educational  and  scien¬ 
tific  news,  etc. 

Want  Popscs  Aaotyxed 

However,  it  was  generally 
agreed  there  is  a  definite  need 
for  a  critique  of  newspapers  by 
the  seminar.  All  the  Mtors  ap¬ 
proved  the  suggestion  for  a  cri¬ 
tical  analysis  by  the  group  of 
each  newspaper  represented.  All 
stated  it  would  prove  beneficial 
in  obtaining  outside  opinions  as 
to  what  is  good  and  bad  about 
their  papers  when  the  editor 
concerned  might  be  satisfied  be 
is  doing  a  good  Job. 

A  majority  exi>ressed  a  desire 
to  hold  technical  sessions  in  the 
editorial  departments  of  a  few 
New  York  City  newspapers. 

Another  discussion  that  met 
with  general  approval  was  to 
bring  in  other  members  of  the 
craft  It  was  said  the  managing 
editoia  could  have  profited  by  the 
comments  of  a  few  city  editors 
and  reporters  on  their  impres¬ 
sions  of  managing  editors.  The 


Selling  Program  Is  On, 
ANAN  Announces 


THE  American  Newqpaper  Ad- 
vertlsing  Network  has 
launched  its  active  selling  pro¬ 
gram,  it  was  annotmced  this 
week  by  Edward  D.  Madden, 
executive  vicepresident  and 
general  manager. 

Insertion  orders  for  national 
advertising  in  the  entire  net¬ 
work  or  in  any  of  the  six  re¬ 
gional  groups  are  now  being 
accepted,  it  was  stated. 

To  support  its  sales  opera¬ 
tions,  ANAN  has  released  the 
first  of  a  series  of  advertise¬ 
ments  in  the  business  press, 
headlln^,  “THIS  is  what  na- 
tkmal  advertisers  have  been 
waiting  for. .  .  ." 

On  ttie  basic  network  roster 


at  present  are  66  newspapers 
in  63  cities.  In  addition,  ANAN 
is  offering  150  associated  news¬ 
papers  in  150  supplementaiy 
cities.  The  list  is  scientifically 
selected,  the  network  said,  to 
provide  thorough  coverage  of 
the  high-profit  markets  in  the 
country. 

A  slide-film  presentation,  sev¬ 
eral  months  in  preparation,  has 
been  completed  and  is  being 
shown  to  agencies  and  adver¬ 
tisers. 

The  network  also  has  consid¬ 
erable  market  information  and 
competitive  circulation  data  of 
the  various  media,  all  machine- 
tabulated  on  car^  and  avail¬ 
able  on  request  within  48  hours. 


Paysior  Popan 

Washington  The  IT.  S.  Qov- 
•camasi  has  iadonad  fte 
principle  that  aewspopssa 
essential  text  books  in  ^ 
study  of  JoamaUam  and  will 
pay  Columbia  Sdmol  of  Jour- 
naUsm  hr  doOiaa  and  Sun¬ 
days  acquired  to  cover  tho 
curriculum  needs  of  war  vot- 
arans  enroDed  under  dto  <31 
Bin  el  Bi^ta.  Eadi  GI  tddnq 
the  Jonmoliam  eourao  is  re- 
quired  to  road  five  Sunday 
and  three  daily  newspapers. 

QI  MittiinUBIe 

city  editor  session,  it  eras  said, 
could  afford  to  invite  reporters 
to  make  critielsms.  Other  edi¬ 
tors  desired  a  seisloii  with  syndi¬ 
cate  enters  and  cireulatiao  men. 

General  «>proval  met  a  sug¬ 
gestion  for  a  session  on  “ethics” 
at  all  the  seminars.  The  Insti¬ 
tute  director  stated  such  a  dis¬ 
cussion  had  been  proposed  but 
deleted  at  the  last  minute.  Tbs 
editors  felt  that  was  a  mistake. 

General  Eaderaeaseats 
Some  of  the  endorsements  ex- 
prened  by  the  editors  at  the  last 
session  uid  at  a  valedictory  din¬ 
ner  given  by  Sevellon  Brown  of 
the  ProvUtenee  (R.  L)  /our- 
nul-BuIietin,  founder  of  the 
Institute,  reveal  tlte  enthusiasm 
of  the  group: 

“Tbe  greatest  thing  in  my  ex¬ 
perience — wish  we  could  have 
a  man  here  at  even  seminar." 

“We’re  sold  on  it— It  revised 
my  feeling  about  the  press  and 
the  community." 

"Greatest  experience  in  my 
life  —  I  have  been  learning  con¬ 
stantly." 

“We  have  revalued  our  values 
and  now  think  about  thina  we 
formerly  took  for  granted. 

“It  has  served  as  an  instru¬ 
ment  for  the  promotton  of  the 
open  mind.” 

“Nothing  comparable  to  it 
“It  U  going  to  be  the  greatest 
thing  in  American  Journalism." 

“It  exceeded  my  expecta¬ 
tions.” 

“We  learned  from  the  experts 
and  we  learned  from  ourselves. 
I  want  more  of  everything.” 

“I  regret  that  only  25  could 
take  advantage  of  it” 

“Very  stimulating  and  broad- 

Antng.** 

Jan»s  A.  Pope,  managing  edi¬ 
tor  of  the  LouttviUe  (Ky.)  Cou¬ 
rier-Journal,  pn^Msed  “a  50- 
week  extei^on  ot  the  seminar 
through  correspondence  between 
all  those  attemiing." 

Floyd  Taylor,  director  of  the 
Institute,  stated  the  “caliber  ot 
the  men  has  been  one  reason 
for  its  success.” 

Carl  W.  Ackerman,  dean  ot 
the  Graduate  School  of  Journal¬ 
ism  at  Columbia,  closed  the 
seminar  with  a  warning  against 
rapid  duplication  of  the  idea 
around  the  country.  He  cltad 
the  growth  of  Journalism  schools 
with  many  small  and  inadequate 
institutions  turning  out  “supw- 
ficial  products”  and  said  this 
must  be  guarded  against  in  the 
Institute. 
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*  one  to  P*®^,^  *o  dispatched  not 
®  pro^  ^irt^rs  We  feel  it  1»  dov 
f  to  the  to  have  per-  p,. 

at  hronTtoo^^y  me^XI 

^  Anti-SeroleMng  ^  .  an 

°'“wf?”tS?S^h  ow^vertising 

tS  ver^rs-  TO  re  the  ,, 

ere  PE?|S^  '^^icularly  am^  „ 

>"“•  advert^ers  and  ‘n  H 

t«mt  ®?,S,  CTen  the  larger  ones,  of 

h^^on  any  type  ^  ^P^t  < 

that  happaoed  to  tay-  * 

inc«  S  &  moment.  TheU  W  ^ 

“aLl‘"rCSi%^.^&e5r- 

®“d  ‘tts^ 

tiwis^fm  a  P'°?®!S,  prepared 

“8£  >»»"  rS.SJSS'  1“>^'* 

1  on^  out  on  w^  '^^ly,  not  faint- 


SumOAY  -  "• 

SeCiVTt  «•«»>'  CU9t>Me 


^ -  1  1  1 

SC*#**^**®*®  """■“ - MO  I  I  j 

nM-ss-"*  ^'i^'LsrSsa-.  *—»«»  - :kr:;:^Frr 

coJyX.)*-  S®*Sg* 

lout  'pagofc  and  te  or  sAeduls 

Advance  “  indicated  on  'to  ^ce  two  data 

preceding  pubUcaUon  .  . 


precewuv  r- -  pl«ta  wwa 

„ake  exact  measuremen^^  r'^SS'Se'ea^W^*"^ 

ISe.“piste'’Tools^^  tracings  among  the 

nwrations  on  layout  In  mente  department! 

o^  Write  In  ine  mar-  efforts  ol  vnit  oneration. 

r  .sf ;isjfw.g^.A?s 

,  joaAc  clear  y  departmenta  ^  ^ 

t  ^%^sr-d“u.e«e 

r  Type  all  copy  .  Ayp^  ©n  departments.  .  delivered 

t  o*  P®PK®"t2”raihKanOT  lay-  see  that  ^  "«■ 

-.  copy  ^eets  ^^'“^^id-fftce  type-  and  returned,  ww  v 
d  outs;  white  type  is  ceived  on  ^®®3J^the  composlni 

gauge  .type^iter  copy  .  P^  .  combination  of  ^ 


S  rityle  ‘“li^rhow  to  rotations  a^.  £  to  «■ 

" ‘T  ?S£’ SfsrSs  its® 

™  teareps'^*pre^®’“Y  o“our  P*®**^  ”^1^^®^^®'' 
lotted  space.  __  .  to  making  the^.rS 


S'sf’;sssxis?£5\ ..  jrr^ 


CARTOONISTS  DO  A  UTTLE  WONDERING  ABOUT  WORLD  PEACE 


WHERE  AM  17 

Jacob  Btirck^  Chicago  Timet 


circulation  of  all  United  Kinf-  for  you  Amwieans  to  taka,”  he 
It  II  Pile  «  UPOr  dom  papers,  thus  leavinc  the  commented. 

«  «  1  gt  _  open  for  six  oages  daily.  Lord  Rothermere  said  he  saw 

in  lionclon  isocirs  el^  Ug  London  daUies.  UtUe  value  in  calling  an  inter- 

he  said,  average  about  31%  ad-  national  convention  on  press 
In  vertising  and  this  proportion  freedom,  unless  H  were  confined 

•••  remain  as  paper  sizes  in-  to  those  nations  which  have  a 

By  lerry  Walker  crease.  In  the  case  of  the  Tde-  freepress. 

graph,  classified  ads  are  pub-  “That  raises  another  prob- 
listed  in  alternate  copies.  Dls-  lem,”  he  remarked. 

advertising,  limited  to  2  As  for  Great  Britain,  he  said 
wSk*'  columns  by  4  inches  to  aiy  one  there  is  d^nite  proof  of  a  free 

W  P*'  press  to  fliat  “noM  of  «ie  eight 
’^•^V^^e'*^^'Sr^finan.  „  ,  L^on  d-illc.  agrees  with  each 

cially?”  inquired  Lord  ciun-  .  Most  of  tte  national  pa^rs  o*™-  .  ,  .  t,. 

ros?  chair^,  London  Daily  have  held  to  a  peiw  (two  a  bMls  of  dre^tto,  he 

Teleanmh  cents)  a  copy.  The  Telegraph  fig»»ed,  the  Undon  papers  are 

Boto^rd  Camrose  and  Lord  1»  three  c^ts,  Tiin«  six  <»nta.  ** 

Rothermere,  chairman,  London  Since  the  world’s  available  the  Labor  Government 

Doily  Moil,  admitted  the  British  supply  of  newsprint  appears  to  With  so  much  equipment  un¬ 
newspapers  had  prospered  he  limited  for  a  long  time  to  der  wraps  because  it  is  not 
through  the  war  years,  thanks  come,  Lord  Camrose  said,  it  needed  to  produce  the  small- 
to  circulation  revenue,  “fabul-  would  seem  that  the  only  solu-  size  papers.  Lord  Rothermere 
ously  high”  advertising  rates,  — “i*  we  are  to  have  an  expressed  an  interest  to  devel- 
and  reduced  operating  costs.  informed  democracy” — ^lies  to  a  opments  which  would  lead  to 
Now  however  they  are  head-  world  convention  which  would  publishing  newspapers  electron- 
Ing  into  financial  problems  since  “•locate  paper.  Ically,  ellininating  fo^ry  and 

they  are  overmanned,  with  the  This  might  be  a  little  hard  much  of  the  typesetting  room, 
return  of  veterans  to  their  jobs, 

Ibout^'ln^flvcf^ncr  ^wefk*”*  NEWSPAPER  LINAGE— 52  CITIES 

■‘Costs  are  going  way  up,"  (Compiled  by  EDITOR  &  PUBLISHER  bom  Madia  Records 
said  Lord  Rothermere,  who  is  measuremente) 

also  chairman  of  the  London  1946  1945  %  of  E  It  P 

Newspaper  Proprietors’  Associa-  Linage  Linage  1945  Index 

tlon.  Ifc  and  Lady  Rothermere  Total  Advertising 

plan  a  two  weeks’  tour  of  U.  S.  September  .  152,870,743  121,094,113  128.2  133.5 

newspaper  planto,  then  a  vUit  August  .  144,288,449  110,942,423  130.0  138.5 

to  newsprint  mills  in  Newfound-  Djgp^v  only 

re  September  .  113,852,885  93,173,480  122.2  128.5 

"SI  “'5.iiS;  »»a" . ■»»*! 

.  gs-s  S’,  iSI 

Ing  the  current  free-for-all  August  .  38,643,148  27,525,418  140.4  I4».s 

period.  Its  sales  gained  800,000  Retaii  eemaMo  ion  a 

overnight  and  the  Mirror  now  September  .  86,414334  M,523’6M  JJ®-®  IH'S 

runs  3,100,000  copies  daily.  August  .  80,289,553  61,250,778  131.1  137.2 

liord  Beaverbrook’s  Express  Department  Store 

still  leads  with  3,800,000.  September  .  34,450,194  26,884,097  128.1  124.1 

“An  interesting  thing  about  August  .  31,318,155  24,443,869  128.1  129.4 

it,”  said  Lord  Camrose,  “is  that  General 

the  Mirror  is  owned  publicly.  September  .  22,066,792  21,890394  100.8  114.3 

No  one  person  or  group  holds  August  .  19378318  18,005,669  107.6  123.4 

a  dominatti^  block  of  shares.  Automotive 

The  Communist  Do«v  Worker  September  .  3,494,830  3,033362  115.2  130.4 

S^1^1S2ro«“  at“uT4,SSS  .  *.««■«<«  W™’«« 

'^V^rose  forecast  a  gen-  ^tember  .  1.^6,^  l.^.OTO  1^7  1M.9 

eral  increase  of  about  8%  in  August  .  1,931,428  1380,753  122.2  150.5 

IDITOR  a  publisher  far  Oefebar  24,  IM4 


26.2%  Lincige 
Increase  Made 
In  September 

Newspaper  advertising  linage 
ntos,  as  measured  by  Ifieda 
Reeonls,  showed  a  levelHag-aS  in 
September,  after  several  months’ 
steady  rise  to  a  record  monthly 
increase  to  August  of  30%  over 
the  same  monto  last  year. 

But,  with  S^rtember’s  linage, 
152,870,743,  the  level  was  still 
a  very  healthy  263%  over  Sep¬ 
tember,  1945,  and  the  best  linage 
total  lor  that  month  since  1929. 

On  the  E  A  P  Index,  Septem¬ 
ber  made  a  heavy  gain  of  333% 
over  the  month’s  average  for  the 
last  five  years,  but  here,  too,  the 
increase  was  somewhat  under 
August’s  38.5%. 

In  the  various  classifications 
all  figures  were  above  those  for 
September,  1945,  but  to  all  eases 
except  one  the  monthly  ^n 
was  under  that  of  August.  The 
exception  was  Department 
Store,  up  precisely  the  same 
percentage  in  both  months,  28.1. 

On^  two  classifications  took 
considerable  drops  from  the 
August  percentage  gains:  Auto¬ 
motive,  which  rose  56.8%  to 
August,  but  only  153%  to  Sep¬ 
tember;  and  Financial,  which 
gained  22.2%  and  8.7%  respec¬ 
tively,  in  August  and  September. 

General  linage,  at  22,066,792, 
hit  one  of  its  best  September 
totals  in  history.  ’The  figure  rep¬ 
resented,  however,  only  a  slim 
.8%  gain  over  the  very  high 
21,890394  lines  register  to 
September,  1945. 

Accompanying  is  Media  Rec¬ 
ords’  52-city  summary  (the  com¬ 
plete  tabulation  for  S^tember 
is  on  pages  76  and  78). 
a 

Whitney  in  New  Spot 

WlAsmngroit — ^Peter  D.  'Whit¬ 
ney  has  been  appointed  “diplo- 
m^c  correspondrat”  here  of  the 
London  Obssroer.  He  was  Lon¬ 
don  correspondent  of  the 
Chicago  Sun  frasn  1944  to  1946. 
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THE  ADVmnaui|G  SURVEY 

600  Papers  Adopt  New 
Billing  Standard 

By  Samuel  Rovner 


“ewi-Pers 

ifve  adopted  the 
duum  standard  approved 


Sum  iast  sprlns. 

™Je  into  effect  Oct  1, 
ffenerally  that  bUllng 
ou  orders  ^ived  since  then 
proceeded  smoothly^  with 
from  objictlons 

»  d^nlte  evaluaOMi 
5* .“e  measures  success  will  be 

•«  toe  aceneies.  • 


nwn  MiJ  -rr  •^w^iwper  apoKee- 
™  •foncies,  as  a 
FJJg.  ^ve^Tioced  “no  vlo- 

reactlpn."  to 

tfce  strongest  pro- 
agencies  regiud 
*®  whlchi^ 
■t*  aroarently  willing  to.  *ive 

SuSJ^Nov^i*®.  i  in  most 

Wov.  X  in  others)  wa«  bm 

*“  permit  study^ tte 
j^vlsion  and  prepa^on  to 

movement  amons 

***  almost  universally 
••^y.n^'in  the  dally  field.  ^ 
^«ler  o^  a  few  weeks’  pro- 

^  (mSe  ttSS 

week.’^thU  number'*h!lrf“b22  ‘ 
«7.e»wt  IM  oth^  I 
*tot.^,^  Standard  Itate  ' 
•  mailing  to  » 
Ifr  su^^^  jlated  more  I 
eccepted  the  I 
iJiiS!**”*  Shrinkage  Clause  ”  i 

toWlatlons.  **  “Py  tl 

‘hS’  to  X.SSr*,2S-‘ 

wSiS*^*'^*PP  Co..  West-  w 

IjSsif^r^iSss;  s 

SX'raiS,.'”®  - « 

all*^!r3P****"-®*  •“  »l»s  and  In  S® 
{“'^ons  of  to  country  are 

‘Sris^i^lgfe  »“ 
«S*Sve“bir^fSrrj 
«Slo‘?^**m!5r’3fe*‘ 

^Jl!jS*^£®^  nrency  which  the 
to^  ~*?“.J!!.“**“*'“*nt  of  the 
On  ™le-to-rule.  apj 

New  per 

to  r^'if^tl^ '  .Sr 


?«rs  Reports  tom  several  large  news- 
ad-  papers  that  have  strictly  ad- 

^  SfA»a^.u  “id 

£*•  exceptions,  non-conforming 

imve  beS 

ins  *®  “i***  toe  provisions 

dlflSulty  or 

w  M.'^’*****’  rearranged 

its  newspaper  schedules,  so  ttat 
iMi  ®"iS”  5?  P°*»‘We  went 

S  £2*  before  the  Oct.  1  deadline. 
IV.  purpose,  said  the  agency 

2^  which  declined  to  be  identifi^’ 
w  to  postpone  any  arguments 
,■  as  long  as  possible.” 

♦ft  •  most  throe  lorgo  offencios 
notified  the  newspapers 
tot  they  will  not  change  their 
^  or^r  practice.  “ 

St  jp  Sfat  three  weeks’ 

”  of  operation  *he  rule  itself  has 
le  ®  minimum  of  opposi- 

^  tion  from  the  agencfc.s.  But  a 
et  i!**®  toem  feel  that 

to  etfectlve  date  should  have 

*  m?  •^®"-  ^• 

g  .  “*2?  ‘'“’to*  of  to 

d  newspapers 

it  ‘nV  ‘«™ed  ”b.ild  and  bald”,  ‘ 
T  .  "Ul- advised”,  > 

Sr’  9“*  asency  pointed  out 
■-  *  ?JS“.?tog  agremnent  *  p 

I  sj  s- } 

I  whli*  provldr.s  a  60-day  to  M-  o 
-  to/  agency  approval  C 

r  *'“**  atructure.  E 

billing  standard  con-  n 

:  Se^^sald.”**  '**“**•  «’*  “ 

*  Publisbbr  learned  tfc 
^  •cheduled  pj 
to  dis^®n  late  this  week  by  S 
m  Media  Committee  of  the  th 
toeriew  Aviation  of  Adver*  «i 
tising  Agencies.  ^ 

to  a  letor  to  ib  membership  ly; 
to  NASA  has  pointed  out  that  to 
eertaln 

®?P®^!£tolllf  is  tmder  the  stand-  60 
ard.  These  were  stated  as:  X 

Miilil®  ‘’®to  »toinkage  to  a  new  ( 
minimum,  so  that  ads  will  oo-  lea 
cuw  as  much  of  the  space  be-  ow 
<mt-off  rules  as  can  be  in 
delivered. 

oMinTP  “‘*2*  published  space  for 
u  “"*®‘’ed  space,  with  not 
]“to*  published  in 
depth  t®  fuU  ordered  depth.  bln 
iiteral  and  con-  and 
sistot  conformance  with  to  shli 
standard's  provisions.  can 


soclation  of  NaUonal  Advertls- 

.  Ss:^3r3 

J*  *  needed  ^ 
to  Boston,  In  a 

ovLu^p"u'2:%2'A®M^  ; 

*hf’  i**“toacturers  slow  to  see  i 
'““ttoulng^ 

produce  to  wrong  thlng!i^ 
itive  condlU^  compe^  t 


p.  a  COUP 

^nerol  Foods'  pubUe  relotieaa 
department  1^  a  big  story  iaa 
Ihe  448-line  ad  roe 
to  10  doiliea,  eoost-to- 
coast  Agency.  Young  A  Bni»traia. 


•  recession  in  priem 
and  production. 
b*  Advertising  budgets  si 

rea^  readjusted  from  SSrtto 
conations,  will  require  more 
advertisers 

v«5ied’'2Jlr*«®  toould  be  ra¬ 
il™.®?  ,?’™e  tone  during  the 
flto  half  of  1948,  wlthTtoS?' 
to  flye-yw  period  of  recoid^ 
pansion  to  follow. 


(^tunpaignd  and  ^^^ccountd 

By  Brtty  Feesol 


~2f5afcSi&Ji'';sa.i™ 


Depression  Advice 
ADVERTISERS  are  being 
^raed  by  the  experts,  and 
probably  should  be  by  some  of 
the  everyday  practitioners  of 
the  ad  business,  to  keep  their 
appropriations  up  during  any 
^ri®d  ®f  depression  tot  may 
be  in  the  oflSng. 

i-^i®®i!Eto  2?  ago  in  At¬ 

lantic  City,  Paul  Roftnan,  pres¬ 
ident  of  Studebaker,  told  the  As- 


uj/^reir'e^^'J^le'^'  ‘’*”<«®®  toe  se¬ 

nt  penditure  devoted  to  ncTOpaMr  cSS*"  c,?®“llln  Maunfacturlng 
*>•  space,  is  planned  bv^^^nSw  5“fP-  Salem,  Ohio,  makes  to 
0  S°”}£'**’Si‘®"®®»' toc^m^rs  ^®'“*®town  kitchen  line, 
al  rhih**®  ^l*veland  Advertising  Poo,!  pj-.  .. 

»  nln^  "i'®  .?®to  ‘>y  Walter  j  Editors  Give  Recipes 
o'  “?.T*’'‘^tog  and  sales  pii  USING  upwards  of*l80  «!«.. 

“e  Srfia“w?i/hf‘®’'’.,.  ’'^‘‘®  ®toer  P«Pers  toall  m^Jo^“^krt 
*‘’“test  con-  ot  Plttsburghrto  Ttato 
d  thrmiJT!®'*i?'“‘.?’®  to  newspapers,  Cttaue  Exchamus  Weaiaen 
d  ‘*'®  ,3“ler-cooimriUve  wlU  run  a  failed  WteS:  I 

y  SSium*».?“^’.5®®®"^  toat  P«tontob<^"e‘*J52‘5^: 
e  i2.“"  u^®*^ action  from  ®“n  canned  graoefn^°^  iut^ 

•!  public.’  Predicting  a  (product  of  Se  tS^  ^  rS 
adSd'thS*th»‘”  ”®*‘  •’*  R''fi'?^®  Strus  toSst^ 

t  to  carry  it  through  that  perils*  Pictures  of'editoir'lnS^rSS 

■  Headers  A^,irttog‘*tf 

^nter  newspaper  'ng,  Dallas,  which  directs  the 
-  lejS^*^(^,*^  to  reach  at  ■»mpal*n,  this  effort  is  the  first 
♦v  a  reafiew  through-  acqpe  undertaken  bv  thlR 

:  »torted  ‘“ount.  Ei^emn^Sp;^^ 

ne^  vmT/"*®*'®!.’’®®  Smith,  not  b*  used  slnce^f5o?iSe 
for^t2l  5  director  ?’®to5‘  ™‘®s  have  kept  toe 

nnni-iS"’*  ??•**.  Fls.,  has  an-  *>“£d  out  of  Eastern  markrtT 
imimced.  Ads  will  ^  placed  Three  thousand  Texas  citrus 
“«w»P»Pers  with  a  co^  growers  are  members  of  to 
21-009.000  Texsun  Citrus  Exchange!  ^ 

*?  ^/SISR**®**  total  reader-  operative  formed  to  market  the 
ship  of  60,000,000.  Cost  of  the  *rape£rult  julre  A  T?,™? 
campaign  wiU  be  >17.000.  also  ^Sd) 

Dream  Stufi  Umltedto'o^^nv^^*!*’'  !*  22! 

*'^^k  ®**‘**  New  ^totog  advertised.  ** 

otoer*'meti*'’"iit'®**^®^ *""«  Winter  Woimfli 

in  New  Vort”i!S  SI®®  P"*’*”  SSSpHBAT  fuel  oU  and  Esso 
WiU  be  used  by  Weto  A  Standtu3*on’  »m®  P™ducts  of 

?hS*^ Jf*®.?*  «!f  Atlantic  c^ 
Kitchen  Monto"  -The  ^  the  to  break  at 

ginninff  Oct  vr  a^iti*  *xs  we  arnval  of  the  heating  seaaon 

ttoSuSS  Nov”itoJ“  '°&®  ‘®"“®^’  1®  Pl«n^ 

uBu  november.  Byrde,  (Continued  on  page  71) 

lOITOfi  A  FWIUSHIA  far  Oafeber  14.  1848 


AUTO  SALESMAN  making  a  call! 


One  of  the  nation’s  leading  automobile  salesmen  makes  a  daily  call  to 
thousands  of  homes  in  Greater  Cleveland.  For  cars  will  sell  where  cars 
have  sold.  And  though  Cleveland  isn’t  the  largest  city  in  the  country,  it 
is  among  the  largest  in  automobile  owners,  on  a  per  capita  basis.  It  is  no 
coincidence,  therefore,  that  the  Cleveland  Plain  Dealer  is  one  of  the 
leading  newspapers  in  the  country  in  passenger  car  advertising  lineage 
...  a  position  that  has  been  maintained  consistently  for  many  years. 

Car  sales  broken  down  into  268  census  tracts  in  Cuyahoga  County 
(Greater  Cleveland)  show  a  striking  parallel  with  Plain  Dealer  reader¬ 
ship  .  .  .  reason  enough  to  give  first  consideration  in  automobile 
and  automotive  product  schedules  to  this  leading  auto  salesman. 


Slodies  by  the  Market  Survey 
Department  of  tbe  Plain  Dealer 
not  only  reveal  detailed  ules 
breakdowns  from  1928  to  1942, 
but  also  trace  Plain  Dealer 
readership  to  car  sales,  and 
serve  as  a  guide  to  just  where 
dealer  representation  is  needed 
—to  achieve  maximum  sales. 
We  shall  be  glad  to  make 
an  appointment  with  you  to 
discuss  in  detail  your  market¬ 
ing  potentialities  in  Cleveland. 


i:i£\tl\ho»L«s  nSMis’ 


PLAIN  DEALER 


Cleveland’s  Home  Newspaper 

John  B.  ^bodwardy  Ine.,  New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles 
A.  So  Grant,  Atlanta 


Store  Places 
45,000  lines 
In  One  Day 

CmciNNATT— One  of  the  largest 
newspaper  insertions  in  adver¬ 
tising  history,  48,000  lines  of  dis- 
p^  copy,  wpeared  in  the 
Eaqiiirer  here  Oet.  22.  It  was  in 
the  form  of  24  separate  pieces 
of  copy,  occupying  141  columns 
or  17%  pages,  luaced  by  the 
Jenny  Co.,  a  women’s  specialty 
shop. 

Stanley  Fmger,  Enquirer  ad¬ 
vertising  dire<^r.  said  this  may 
have  bien  ^  largest  one-day 
campaign  ever  placed  in  Amer¬ 
ica  by  a  store  ot  this  type,  and 
undoubtedly  set  an  all-time 
mark  for  Cincinnati,  Jenny’s 
only  laeatkm. 

Hie  preface  copy  explained 
the  purpose  of  the  barrage,  de¬ 
scribed  Jenny’s  in  general.  Each 
of  the  odier  23  pieces  of  copy 
eras  eonllnad  to  a  single  manu- 
facturmr  whose  goods  are  han¬ 
dled  by  ^t  store. 

Space  ran  from  200  lines  by 
six  columns  to-  312  lines 
eight  columns,  a  full  page. 
There  were  six  full-page  dis¬ 
plays.  The  matter  ran  through 
three  sections  of  the  44-page 
paper  and  was  placed  through 
Rsdph  Bolters,  an  Enquirer  ad¬ 
vertising  salesman  who  has  had 
the  account  eight  years. 

The  idea  original^  with  Edith 
Bo<dEer  Thomas,  vicepresident 
and  advertisii^  manager,  whose 
sprightly,  unorthodox  presenta- 


Agency  Handles 
Factory  Opening 

Sbattu,  Wash.— “Packaglag” 
a  new  factory  home  and  apply¬ 
ing  tte  same  promotional  tech¬ 
nique  accorded  a  new  product 
created  a  "Kirsten  Week’’  here 
when  the  Kirsten  Pipe  Co. 
moved  into  a  new  building-  The 
company  pi^uces  the  Kirsten 
"Bawitor’’  pipe  and  its  com¬ 
panion  product,  the  Kirsten  dg- 
aret  holder,  both  sold  world¬ 
wide. 

Kirsten  executives  called  in 
their  advertising  agency.  Pacific 
National  Advertising  Agency,  to 
direct  all  activities,  lust  as  in 
maAeting  a  new  product. 

The  public  was  invited  to  open 
house  days  with  newsp»er  ad¬ 
vertisements,  point  of  sale  plac¬ 
ards  at  deal^  and  via  an  invi¬ 
tation  card  given  out  by  dealers, 
the  latter  personalized  with  the 
dealer’s  sviature. 


tions  have  won  her  international 
recognition.  In  the  Thomas  man¬ 
ner  there  was  white  space 
aploity,  vdiile  unusual  art  work 
was  done  by  her  husband-and- 
wife  team,  Fred  and  Miriam 
Love. 


Labor  Supplement 

A  supplement  containing  14 
articles  by  national  leaders  of 
industry  and  labor  is  being  of¬ 
fered  as  a  constructive  supple¬ 
ment  by  the  Bridgeport  (Conn.) 
Herald  Oet  S. 
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Prescnli  Another  Great  Skctch-and  Stor 
Series-  Beginning  Exclusively  in  NEa 
Full  Service  Client  Newspapers  Oct  28 


AVAILABLE 
ABOUT  JAN.  1 

News  executive,  now  employed  on  metro¬ 
politan  daily  with  more  than  400,000  circula¬ 
tion,  is  interested  in  a  change. 

Qutdified  as 

ExecHtive  Editor 
Managing  Editor 
News  Editor 

Not  interested  in  anything  that  pays  less 
than  $11,500. 

Box  5810,  Editor  &  Publisher. 
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NEA  SERVICE,  INC. 

1200  West  Third  Street  Cleveland  13,  Ohio 


WINGS  OF  TOMORROW;  The  Story  of  Aviation 


afiiiinrinHiijiSJ 


You  make  the 
Financial  Weather 


To  tho8e  who  ezerdae  their 
financial  “vote”  through 
the  facilities  of  this  market, 
the  Exchange  offers  this 
advice:  At  no  time  is  it  safe 
or  sensible  to  base  your 
investment  decisions  on 
vague  rumors  or  alleged 
“inside”  tips.  The  gnpeuine 
will  alwaye  let  you  down. 


New  York  Stock  Exchange 
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4  Newsmen  Honored 
On  Christmas  Seals 


PHUiADETiPHlA  —  How  the 

faces  of  two  former  Philadel¬ 
phia  newspaper  executives  and 
one  New  York  journalist  and 
author  came  to  be  enmved 
upon  this  year’s  issue  of  Christ¬ 
mas  seals  distributed  by  the 
National  Tuberculosis  Associa¬ 
tion  was  related  at  the  sixth 
annual  reunion  of  North  Amer¬ 
ican  Survivors  Oct  18  in  the 
Bellevue  Stratford  Hotel. 

Honored  by  having  their  por¬ 
traits  on  the  seals  are: 

Jacob  Rils  (1849-1914)  the 
American  social  reformer  and 
author  who  began  his  career  as 
a  reporter  for  the  old  Nets  York 
Trtoiiiic  and  later  was  a  police 
reporter  for  the  New  York  £oe- 
anv  Sun. 

B.  A.  Van  Valkenburg,  for¬ 
merly  of  Wellsboro,  Pa.,  who 
was  editor  and  publisher  of  the 
North  American. 

Leigh  Mitchell  Hodges,  NA 
medalist  who  for  years  wrote 
the  daily  column  known  as  "The 
Optimist”  and  still  is  in  the 
business  as  a  columnist  and  fea¬ 
ture  writer  for  the  Philadelphia 
Evening  Bulletin. 

Mias  Emily  Bissell,  of  Wilm¬ 
ington,  Del.,  long  associated 
with  the  woih  of  the  American 
Red  Cross  in  that  state  and  city, 
how  It  Began 

First  dlsdosure  that  this  quar¬ 
tet  was  being  thus  honored  was 
made  at  the  Surviors  dinner, 
the  guests  being  treated  to  an 
advance  showing  of  the  stamps 
and  receiving  as  plate  favors  a 
small  brochure  carrying  the  slo- 
nn  "The  North  American  StUl 
Lives,"  together  with  a  fac¬ 
simile  of  the  Dec.  16,  1907  issue 
of  the  daily  containing  a  news 
story  headed:  "Demand  for 
Xmas  Stamps  Spreading  Thro’ 
Country.”  On  another  page  was 
pasted  a  sampling  of  the  1946 
stamp-seals. 

It  was  the  old  North  Amer¬ 
ican,  according  to  Charles  C. 
Green,  foVmer  NA  promotion 
manager  and  now  executive  di¬ 
rector  of  the  Advertising  Club 
of  New  York,  that  started  the 
current  vogue  of  Christmas 
seals  for  worthy  charities.  Back 
in  the  autumn  of  1907,  Miss  Bia- 
sell,  then  secretary  of  the  Wil¬ 
mington  local  chapter  of  Red 
Cross,  was  told  by  her  superior 
officer  that  certain  shacks  for 
the  treatment  of  tuberculosis 
victims  along  historic  Brandy¬ 
wine  Creek  would  have  to  be 
closed  down  for  lack  of  funds. 
A  group  of  physicians  had  been 
carrying  on  the  work,  and  ap¬ 
pealed  to  Red  Cross  to  take  it 
over. 

Miss  Bissell  recalled  reading 
an  article  in  the  Outlook  mag¬ 
azine,  which  was  then  ediM 
by  the  great  Theodore  Roose- 
vdt,  about  a  stamp  sale  in  Den¬ 
mark  for  the  benefit  of  children 
TB  sufferers.  Jacob  Rlls,  who 
had  shown  the  Danish  stamps  to 
Teddy,  was  author  of  the  article. 


On  her  own  initiative.  Miss 
Bissell  sat  down  and  designed 
a  rou^  sketch  combining  the 
insignia  of  the  Red  Cross  and 
the  legend,  “Merry  Christmas.” 
Receiving  no  encouragement 
from  either  local  or  national 
Red  Cross  officers,  she  interested 
a  group  of  friends  and  got  a 
printer  to  run  off  90,000  of  her 
proposed  (%rlstmas  seals.  They 
first  went  on  sale  Dec.  9,  1907, 
but  sales  lagg^  and  were  con¬ 
fined  to  the  Delaware  area. 

In  demration.  Miss  Bissell 
went  to  Philadelphia.  Over  the 
eight  years  of  its  then  existence, 
she  had  been  a  constant  reader 
of  the  North  American:  knew 
its  crusades,  its  campaigns  for 
helping  the  needy  and  Ill,  also 
of  its  own  work  with  a  sani¬ 
tarium  in  Ventnor,  N.  J.  At  the 
old  20-story  brown  NA  building 
on  Broad  just  below  Chestnut 
Streets  she  was  referred  to 
Charley  Smith,  the  NA’s  Sun¬ 
day  editor. 

Hodges'  Assignment 

Smith  was  against  coupling  up 
Christmas  with  tuberculosis. 
Undismayed,  Miss  Bissell  asked 
for  Leigh  Mitchell  Hodges, 
writer  of  the  "Optimist”  col¬ 
umn.  As  Green  related,  Hodges 
grabbed  the  stamps  and  made  a 
bee-line  for  the  offices  of 
Editor-Publisher  Van  Valken¬ 
burg.  The  Chief  blinked— every¬ 
body  recalls  that  familiar  blink 
— and  promptly  informed  Miss 
Bissell  the  NA  was  hers  for  the 
holidays.  He  assigned  Hodges 
to  devote  his  entire  time  to  the 
project. 

Stories  hit  the  front  page 
daily,  with  double  column 
hea^.  A  little  Red  Cross  seal 
appeared;  printed  in  red  ink, 
which  was  somewhat  of  a  typo¬ 
graphic  achievement  in  those 
days.  The  result  .  .  .  that  first 
Christmas  season  sale  of  stamps 
was  a  sellout.  Next  year  the 
1908  sales  went  over  a  million 
seals — all  of  it  promoted  by 
the  NA. 

Red  Cross  headquarters  in 
Washington  thereafter  went  in¬ 
to  action  and  took  over  the 
management.  The  idea  took 
such  hold  that  in  the  ensuing 
38  years  more  than  $150,000, OOO 
has  been  expended.  In  1945  the 
sale  hit  $15,750,000,  providing  a 
widely  recognized  fight  against 
tuberculosis  in  every  state  in 
the  Union,  resulting  in  the  sav¬ 
ing  of  thousands  of  lives. 

In  1910  the  National  Tuber¬ 
culosis  Association  formed  a 
partnership  with  the  Red  Cross 
and  assumed  the  sponsorship  of 
the  Christmas  seal  and  have 
conducted  the  annual  cam¬ 
paigns  since  that  time.  The 
double-bar  cross  of  the  TB  As¬ 
sociation  was  added  to  the  seal 
design  in  1919.  The  following 
year  the  Red  Cross  dropped  out 
and  tile  National  Tuberculosis 
Association  assumed  full  con¬ 
trol  of  the  seal  campaigns. 


More  than  129  former  NA 
men  and  women  gathered  at  the 
1946  reunion,  nie  participant 
who  came  the  longest  distance 
was  David  E.  Smiley,  editor  and 
publisher  of  the  Tampa  (Fla.) 
Daily  Times,  who  first  worked 
in  the  news  department  of  the 
NA  back  in  1M2. 

The  Survivors  1946  Distin¬ 
guished  Service  Award  went 
this  year  to  Ivan  H.  (Cy)  Peter¬ 
man,  Philadelphia  Inquirer  war 
correspondent.  The  award  was 
made  by  James  S.  Benn,  the 
NA’s  lonrtime  city  editor,  and 
later  chairman  of  the  Pennsyl¬ 
vania  State  Utility  Commission. 
The  award  was  instituted  a  year 
ago,  with  Mark  Sullivan  the 
initial  winner.  Both  are  for¬ 
mer  NA  men. 

Election  of  officers  resulted  in 
the  selection  of  Arthur  Joyce, 
formerly  of  the  NA  city  desk 
and  now  with  the  Insurance 
0>mpany  of  North  America, 

8 resident;  Charles  C.  Green, 
Tew  York  Advertising  Club, 
vicepresident;  George  F.  Deck, 
secretary-treasurer. _ 


Big  RetaU  Stores 
Testing  Item  Ads 

Large  department  stores  in 
severiU  cities  are  testing  item 
ads  to  prove: 

1.  That  retail  advertising  can 
and  should  contain  specific  facts 
about  the  goods. 

2.  That  the  appearance  of  the 
ad  is  not  impaired  thereby. 

3.  That  such  ads  can  be  mc- 
cessful  in  pulling  power. 

The  experiment  is  being  con¬ 
ducted  by  the  Information  Ad¬ 
vertising  Committee  of  the  Na¬ 
tional  Consumer  Retailer  Coun¬ 
cil,  with  Harold  Merahn  of  the 
Gertz  store  in  Jamaica,  N.  Y., 
as  chairman. 

Other  committee  members, 
whose  organizations  are  running 
the  "specific  fact”  ads,  are  Vio¬ 
let  Symons,  Gimbels,  Pittsburgh; 
Harold  Saxe,  Lit  Brothers,  Phll- 
adel[diia;  James  Rotto,  Heefat 
Bro&ers,  Washington;  and  Jack 
Edgerton,  W.  T.  Grant  Stores. 


BACK  TO  THE 


Shrewd  analysts  of  markets  long 
since  found  that  certain  areas 
are  “tops”  because  of  two  pri¬ 
mary  factors.  Liberal  margins 
of  money  for  baying  smd  tbs 
intimate  desire  of  newspaper 
readers  for  advertised  brands. 


The  very  different  and  very 
'  self-sufficient  Elizabeth  Mar- 

ket  with  its  $203,369,000  annual  spending 
■'V' \  ^  record,  where  high  per-capita  income  is  an 

established  certainty,  answers  both  counts.  400  industries 
with  world-wide  access  to  trade,  employ  60,000  skilled 
workers.  And  here,  once  again,  buyer-acceptance  is 
examining  LABELS  .  .  .  looking  for  TRADE-MARKS. 

That  is  why  successful  merchandising,  desirous  of  maintaining 

volume  in  established  pro-  , 

ducts  or  seeking  consumer 

interest  in  new  ones,  through  umou 

localized  advertising,  has  al-  '  1 

ways  found  the  90%  deliv-  I 

ered  circulation  of  the  Jour- 

nal  a  valued  asset  in  the 
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WARD-GRIFnTH  CO,,  INC,  Special  RepresentaUves _ 

■  DITOR  A  PUBLISHIR  far  Ostobar  24,  1*4< 


THE  INDIANAPOLIS  NEWS 


'at  fYoo-iici  w  ati 


recognize  it  by  sight  as  the  particular  product  he  has  previously 
used  with  satisfaction  and  which  best  meets  his  own,  individual 
specifications.  Advertising  is  the  medium  for  creating  the  brand 
recognition  you  seek  and— more  specifically— advertising  in 

I 

The  Indianapolis  News  is  the  means  by  which  you  can  most  ^ 
effectively  establish  your  brand  in  the  great  Central  Indiana.  ,^, 
market.  For  The  News— %%  home-delivered— has  the  largest 
daily  circulation  in  the  history  of  any  Indiana  newspaper ...  the 
greatest  influence  on  the  day-to-day  buying  habits  of  Hoosiers. 


This  is  fhe  Castor  canadensis.  But  does  the  furrier 
say  to  the  lady,  ‘‘Can  I  show;. you  the  Castor  eana- 
densist"  He  certainly  does  not.  Instead,  he  suggests 
something  in  beaver  .  .  .  tor  beaver  has  a  definite 
rneaning,^  frying  a  vivid  picture  of  ridmess  and 
warmth  whtch,  quite  'often,  leads  the  lady  to 
reply,  “Yes,  let  me  see  the  beaver." 


'If  your  product  is  a  good  one,  it  deserves  identity ...  a  brand 
and  a  label  that  will  enable  the  customer  to  call  for  it  by  name  and 


FI  RST  in  daily  circulation 

FIRST  in  daily  advertising  , 

FIRST  in  the  Hearts  of  Hoosierdom 


Owning  and  Oparating 
Radio  Station  WIBC 


Southern  Group 
Issues  Brochure 
On  Classified 

CHARLOm,  N.  C. 


_  _  A  brochure  “I*-  wneeltng  iw.  va.)  Jvewi- 

aiflad  Advertiaing”  has  just 

been  released  to  members  of  the  rM^tch^a^N^ 

Southeastern  (Southern)  Clas-  ^ 

A*-  bS^^Til  c"“we«,  & 

The  folio,  compiled  under  the  H.? 

^yne  Moores,  Charlotte  Ob-  i-X!- 

■■«  ««  «^  •  •  S€TV€T  deals  witli  ell  the  basic  ®®t^y  Moil,*  T,  K.  Moore,,  Chor- 

Towes  Buy  Paper  *  principles*^  want  lids  ®ar^“is  {?«*  "fT**  rw“‘*vi  ^rnSSS' 
E.  I.  Steinhurst,  owner  of  the  of  particular  value  to  non-  i£?fS^' 

Chorievoix  (Mich.)  Courier,  has  metropolitan  newspapers.  i  2i  Parish  k 

sold  the  newspaper  to  Mr.  aiui  Subjects  covert  are  “ITie  Im-  Miami,  Fla. 

Mrs.  L.  E.  .Towe  of  Susanville.  portance  of  Classified  Adver-  * 

Calif.  Towe  formerly  published  tising  to  Advertisers — ^To  Read-  TTm 

the  /onesoiUe  (Mich.)  Jnde-  era — To  Newspapers,”  **Classified  xsiCe  Up 

pendent  and  was  on  the  staff  of  Manager  Es^ntial,'*  “Typo-  Holtokb,  Mass.  —  The  Tran^ 
the  old  Lonaing  (Mich.)  Capitol  graphy,*'  “Classified  Rates  and  script  -  Telegram  has  announced 
Newi.  He  served  as  secretary-  Rate  Cards,”  “Daily  Linage  Or-  that  beginning  Oct.  7  the  news- 
treasurer  of  the  Michigan  Press  ders,”  “Multiple  Insertions,”  paper  price  will  increase  to  four 


ion,*’^  “Ad  Styl-  cents  a  copy. 


SEOPIE  mokt  markets . .  .  mere  people  In 
Florido  hove  more  money  to  spend  then  ever 
before  . . .  ond  more  people  ore  settling  down 
in  Elorido  every  doy. 

florido  believes  thot  prosperity  con  be  o  per- 
monent  woy  of  life  for  oil  people . .  .ond  Florida 
gives  oil  citiiens,  eld  ond  new,  the  oppor¬ 
tunity  to  dreom  big  dreoms,  to  plon  o  future 
within  brood  horixons. 

More  people  ore  living,  working,  ploying  in 
Florido  blouse  they  en/oy  it , . .  because  of 
Florido's  incomporoble  climote ...  her  sone  ond 
intensive  use  of  her  olmost  endless  noturol 
resources . . .  her  booming  industriol  potentiol . . . 
her  heoithy  employment  situotion  .  .  .  ond  her 
omosing  diversificotlen  of  crops  ond  ogriculturol 
products.  These  people  know  thot  Florido's  pro¬ 
gressive  business  monogement,  coupled  with  her 
friendly,  enlightened  lobor  supply,  is  responsible 
for  her  increosed  retoil  soles,  bonk  deposits, 
postal  receipts,  industriol  ond  ogriculturol  out¬ 
put,  ond.  above  oil,  her  rapidly  mounting  pop- 
ulotion . . .  o  morket  to  be  reckoned  with  now  ond 
in  the  months  ond  yeors  to  come. 

Tell  your  story  in  Florido's  three  mojor  morkets 
and  their  tremendous  troding  territories . . .  now 
. . .  through  the  columns  of  Florido's  three  greot 
morning  doilies . . .  ot  low  cost. 


Swastika  Layout 

On  Page  1  In  the  Sept.  30 
edltloni,  the  Glovertville  (N.  Y.) 
Ltttder  •  Republican  arranged 
half.co|lumn  cuts  of  the  Nazi 
chiefs  in  the  form  of  •  swastika. 


Story,  Ireeks  4  Finlty.  Inc. 


•foreuton-Wotkor  Co.  Jonn  ond  Ktltoy.  Inc.,  AHonio 


MAJ.  GEN.  CURTIS  E.  LEMAY 

CU«I  of  StftE  to  iIm  Coaimondiag 
Goaorat,  AAF,  wm  princapAl  tpcoktr 
St  tbs  csromofUM  October  15tb,  dodi* 
csttag  tbo  new  field. 


1180  acre*  in  size,  third  largest  in  Ohio,  the  new 
Alcron-Canton  Airport  keep*  pace  with  the  bustling 
industrial  activity  and  growth  of  Canton  and  neigh¬ 
boring  cities. 

United  Airlines,  American  Airlines,  Capital  (PCA), 
and  Eastern  Airlines  have  already  been  granted  per¬ 
mission  by  the  Civil  Aeronautics  Board  to  use  the  field. 
Other  applications  arc  pending. 

This  new  airport  emphasizes  the  importance  of  the 
Canton  market.  Steady,  worthwhile  sales  await  you 
here.  Be  sure  you  "come  in  on  the  beam.**  Ute  the 
Repository  .  .  .  99%  home  delivered  in  Canton  —  74% 
in  all  Stark  County. 


A  BRUSH-NOORE  newspaper 

1^cfric4CKted  4  STORY,  BROOKS  &  FINLEY 

NEW  YORK  •  CHICAGO  «  CLEVELAND  •  PHILADELPHIA  *  LOS  ANGELES  .  ATLANTA 


Hr  October  2«.  1«4« 
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Typical  articlat  from  Tho  Arntriem  W^My  dotignod  lo  satisfy  tho 

12  BASK  HUMAN  INTERESTS 

HEALTH:  RECREATION; 

$«pl.  2«,  IS4S  flfii<>nrf<loAif»o<5fc»—<hirfict>wO«t.20,1946  TraWig  Nw  Slglulmt  to  SHrl*  Sporh 

HEROISM:  ROMANCE: 

.  .M.  24, 1944  A  RaUL  Two  tamo  oarf  a  MmI  .  .  Sap*.  1, 1944  CSaph’t  Raoi  lava  Slaiy . 

MYSTERY:  SQENCE: 

.  ,  00.13,1944  CtaaatAa$atratf»a  Oevaraaai  ,  ,  ,  Ai:g.4,t944  Ataaifc Madfeiaa— CarS hr  Caacar  , 

SELF-IMPROVEMENT:  SECURITY: 

,  ,  SaiM.  S.  1944  TLa  laclr  atSardb  Slaidlac . May  19, 1944  AWarMaaiarWto/IWaRHbN^Oy 


ACHIEVEMENT: 

Urn  Hamit  aljock  Ktlly  , 

CULTURE: 

‘'lla  FM  SIsa  af  ika  Craaa . 
FAITH: 

AlyfiAS  AAirlPiiah 
TRAGEDY: 


draws  thousands  of  fans  to  a  ball  game  or  a 
prize  fight?  Why  do  people  like  to  swap  stories  about 
their  operations?  What  makes  a  high  school  boy  sud¬ 
denly  start  robbing  Dad’s  necktie  rack? 

All  these  actions  stem  from  one  or  more  of  the  12 
basic  human  interests — Achievement,  Culture,  Faith, 
Health,  Heroism,  Mystery,  Recreation,  Romance,  Science, 
Security,  SdJ-Improvemertt,  Tragedy. 

k  GREAT  PUILICATION  lUILT  ON  THE  R  INTERESTS 

Yes,  these  are  the  12  basic  human  interests  that  move 
all  Americans.  Upon  these  interests,  so  deep-seated  in 
all  of  us,  one  of  the  most  successful  magazine  editorial 
policies  has  been  built. 

It  is  a  policy  that  appeals  to  everyone,  regardless  of 
income,  education  or  social  standards.  It  it  the  editorial 
policy  of  The  American  Wedcly  .  .  .  and  it  has  attracted 
the  greatest  reading  audience  in  the  world. 

People  everywhere  are  caught  and  held  by  the  vital 
stories  in  this  great  magazine.  These  stories,  every  one  of 
them,  are  true — and  there  is  no  greater  drama  than  real 


life.  Every  single  story  is  illustrated  for  broad  appeal. 
Every  story,  even  the  most  technical,  is  written  so  that 
everyone  can  read  and  understand — one  of  the  most 
difiScult  feats  in  journalism. 

The  influence  of  stories  so  carefully  selected  and  so 
powerfully  presented  has  often  been  demonstrated.  For 
example,  articles  in  the  June  2nd  and  June  9th  issues 
of  The  American  WeMy  this  year  revealed  government 
"hoarding’’  of  uraniiun  radiation.  This  radiation  is  used 
to  produce  radio-active  substances  vitally  needed  for 
treatment  of  cancer,  leukemia  and  goiter.  On  June  14th 
— faced  by  an  enlightened  public — the  government  re¬ 
leased  the  Ufe-saving  substance  for  medical  science. 

WUKIY  HAIIT  IN  OVER  1,800,000  HOMES 

It  is  no  wonder,  then,  that  The  American  IFeeUy. 
reaches  one  out  of  four  American  homes  every  icnek '.  . .  a 
larger  circulation  than  that  of  any  other  general  maga¬ 
zine.  It  is  no  wonder  that  these  families,  attracted  and 
influenced  by  the  unique  editorial  content,  are  similarly 
influenced  by  the  advertising  associated  with  it. 
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Japs  Support  Press 
Resisting  Socialism 


Plea  for  Korea 

San  FkancUco— Soaring  the 
Bnl  poMpoit  gronlod  hf  Amor- 
icon  occupation  iorcoa.  Kim 


By  Jamw  R.  Young 

TMCYO — Japan's  first  orfan- 
iud  news  room  strike  in 
which  promoters  tried  to  seize 
management  and  dicUte  edi¬ 
torial  and  news  policies,  ended 
in  severe  vote  defeats  by  indi¬ 
vidual  chapters,  followed  by  the 
ousting  of  the  old  re^e  and 
election  of  new  chapel  ofBcers. 

Provincial  papers  In  14  cities 
had  brief  newsroom  walkouts 
but  these  ended  when  Asohi 
writers  in  Tokyo  voted,  dior 
before  the  threatened  action,  to 
remain  at  their  desks  and  on 
their  beats. 

CondWonot  Vote 
A  strange  twist  developed  in 
this  highly  competitive  metro- 

etlitan  newspaper  market. 

oinlcW  news  staff,  rivals  of 
the  Asahi,  voted  conditionally 
that  they  would  strike  if  the 
Asahi  men  did  so.  Upon  learn¬ 
ing  of  the  Asahi  decision  to 
remain  at  work,  the  Mainichi 
^pter  hastily  reconsidered. 
Reason  given  was  that  they 
would  lose  face  and  prestige  if 
they  were  out  and  the  opposi¬ 
tion  continued  publishing.  One 
final  edition  was  mined.  A 
group  of  women  employes  and 
a  youth  action  crowd  prevented 
its  publication  but  police  ar¬ 
rested  seven  of  their  number 
and  printins  continued. 


printing _ 

Public  support  of  the  news¬ 


papers  has  bMn  strong,  encour¬ 
aging  managements  to  fight  the 

Pressure  which  began  at 
omluri  last  winter  as  em¬ 
ployes  attempted  to  socialize 
ownership.  The  Yomluri  strike, 
which  reached  into  all  news 
rooms  of  the  country,  began 
with  the  firing  ct  31  employes, 
the  ousted  men  and  their 
friends  demanding  that  they  be 
rdilred.  The  printers,  of  which 
group  the  news  room  employes 
are  co-members,  were  stronger 
supporters  of  newsmen’s  de¬ 
mands  than  the  reporters  them¬ 
selves.  As  a  consequence,  3OT 
printers  went  out  in  sympathy. 
X,..  made 

mis  week  to  depose  Katsvmi 
KUunaml  as  president  of  the 
^^opan  Newspaper  and  Radio 
Workers  Union.  He  is  also 
chairman  of  the  Japanese  CIO. 

^  recent  strike  vote  shifted 
•l^ckly  in  favor  of  remaining 
Witt  the  papers  when  the  news 
writers  sensed  the  purposes  of 
their  leaders  was  toward  polit- 
real  control  of  editorial  policy. 
Arbitration  and  various  ne¬ 
gotiations  to  allocate  stock,  pro¬ 
vide  bonuses  for  10-year  em¬ 
ployes,  and  other  advantages 
including  short  work  weeks, 
which  have  been  reduced  from 
the  pre-war  figure  of  72  hours 
to  40,  appeared  to  succeed,  but 
were  subsequently  Imperiled  by 
demands  to  dictate  policy  and 
appoint  certain  persons  to 
boards  of  directors. 

Upon  collapse  of  the  strike 
plan,  the  news  leaders  in  the 
union,  now  very  much  in  the 
mlrtbrity,  have  Joined  with 
other  organizations  to  concen¬ 


trate  on  the  overthrow  of  the 
present  cabinet  by  threatening 
coal,  railroad  and  electrical 
strikes.  Meantime  new  chapter 
chairmen  have  been  elected. 
They  plan  to  establish  a  guild 
system  independent  of  the  print¬ 
ers  and  pressmen  who  seem  to 
enjoy  parades  and  protest  meet¬ 
ings  more  than  the  boys  from 
the  city  room. 

In  IMio  Tokyo  however  the 
strike  pulled  there  by  its  spe¬ 
cialized  staffs  has  cut  programs 
to  six  news  and  weather  broad¬ 
casts  a  day.  Loss  in  revenue — 
the  Japanese  government  sta¬ 
tion  charges  its  5,900,000  listen¬ 
ers  to  dial — runs  into  Yen  25,- 
000,000  a  month. 

ITie  public  does  not  appear  to 
be  as  much  at  a  loss  or  dis¬ 
turbed  over  the  radio  broad¬ 
cast  strike  as  it  was  over  the 
newspaper  threat  where  they 
were  strongly  behind  the  man¬ 
aging  staffs.  Perhaps  the  dull, 
routine,  bureaucrat  Japanese 
radio  programs  which  they  have 
been  compelled  to  listen  to,  and 
pay  to  listen,  have  resulted  in 
public  indifference  to  whether 
the  program  comes  on  or  not. 
So  long  as  they  get  their  news 
and  as  busy  as  they  are  these 
days  preparing  for  winter,  they 
may  be  quite  willing  to  forego 
the  fanner's  hour  at  a  time 
when  the  peasant  is  making  the 
most  money  in  his  life. 

Radio  station  strikers  ore 
spending  their  time  in  carrying 
red  fiags,  dropping  pamphlets 
from  windows,  and  staging  or¬ 
ganized  sympathy  singing  chor¬ 
uses  outside  the  windows  of 
their  main  outlet.  Only  reac¬ 
tion  so  far  has  been  the  echo. 
Japanese  however  can  listen  to 
the  Armed  Forces  Radio  Station. 
WVTR  and  its  highly  organized 
and  proficient  network  through¬ 
out  Japan.  WVTR  was  un- 
tiffected  by  the  radio  walkout 


Dong  Sung  arrived  here  the 
ether  day.  He  is  president  oi 
both  Korean  Pacific  Press  and 
oi  the  Korean  Press  Aosocia- 
lion.  Teu  must  help  ua  moke 
up  lor  40  years  without  beo- 
dom."  was  his  plea  to  the 
American  press. 


Newsmen  who  went  through 
several  years  of  fighting  total¬ 
itarian  control,  who  were  in¬ 
timidated  by  the  dreaded  secret 
police,  are  outspoken  in  naming 
three  men  as  toe  source  of  toe 
efforts  to  regiment  Japanese 
newspapers. 

My  editor  source  observed: 

"They  have  not  been  prose¬ 
cuted.  They  are  entirely  free 
to  resume  their  actions.  Unless 
the  occupation  force  removes 
these  Japanese  you  cannot  ex- 
p^  us  to  produce  toe  news¬ 
papers  and  editorials  which  you 
have  told  us  we  should  bring 
out  now  that  the  militarists  have 
been  defeated.  The  old  gang 
will  bide  its  time.  As  soon  as 
they  find  that  your  control  is 
relaxed,  they  will  return  to 
power. 

"In  toe  first  year  of  the  occu 
pation  no  real  energies  •  have 
been  shown  by  managing  staffs. 
One  reason  is  toe  Inexperience 
of  toe  young  men  who  have 
taken  executive  positions,  but 
toe  principal  factor  in  failing 
to  become  powerful,  critical  and 
outspoken  is  the  fear  that,  if 
your  forces  do  not  now  punish 
toe  guilty,  you  will  not  back 
up  a  free  press.  „  .  .w 

“Your  General  MacArtour 
hears  all  of  the  good  reports 
we  feel,  but  his  advisers  fail 
to  tell  him  the  truth  of  the 
trends  under  toe  surface.  Do 
not  expect  Japanese  editors  to 
take  toe  leadership  as  you 
would  expoct  them.  You  must 
first  remove  the  menacing  threat 
of  toe  Axis  pressure  group 
which  remains  untouched.” 


Funmo'a  Release 
Stirs  Resentment 
RELEASE  without  indictment 
from  Sugamo  prison  of  Ino- 
suke  Furuno,  former  president 
of  toe  now  defunct  government 
news  agency  Dome!,  a  combina¬ 
tion,  of  two  services  which  toe 
military  regime  instigated  in 
1034,  has  stirred  strong  under¬ 
currents  of  criticism  among 
Japanese  news  executives  who 
have  told  me  that  “unless  the 
Fourth  Estate  of  Japan  is 
purged  of  many  of  its  members, 
freedom  of  toe  press  in  news 
coverage  and  editorial  expres¬ 
sion  will  not  be  realized.” 


■DITOMAL 

CARTOONIST 

anllabls  DOW.  heat  nett*  wtlh 
fcortlns  amaswn;  vMstr  npra- 
doaed.  Mow  enplond  aturaooo 
dallr.  Pnfar  •dltorial  oelr.  bat 
oan  do  Ivont,  dlieet  irt  dapwt- 
ment.  Sklllad  wrlcstiirlat.  Stodaot 
Bittoesl  sksln.  Funllj  bud,  MlMr, 
yoBDStaa.  Box  6007.  e/e  ■Ator 
a  PabtUlur. 


Raportara  Ratting  Up 
Homaa  Around  Tokyo 
NUMBER  ONE  Shlmbun  Alley, 
headquarters  for  the  bMt  or¬ 
ganized  postwar  press  club  in 


IMPACT! 

Picture  a  fast-moving  picture 
magazine  that  hits  home  locally. 
It’s  published  by,  for,  and  of 
Marylanders.  It’s  “Magazine,”  the 
picture  section  distributed  with 
the  Baltimore  Sun.  One  thou¬ 
sand-line  page  size,  printed  in 
compelling  gravure.  Impact  to 
sell  your  go^! 

'‘MAGAZINE" 
published  with  the 
Baltimore  Sunday  Sun 
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the  Orient,  is  in  its  second  year 
of  activity.  Many  of  toe  corre¬ 
spondents  who  lived  in  toe  dor¬ 
mitory  last  winter  have  ac¬ 
quired  houses  for  toe  forth¬ 
coming  season,  and  wives  are 
Joining  them  to  do  domestic 
turns  in  scattered  sections  of  the 
city. 

The  Tokyo  Correspondents 
Club  as  it  is  known  officially 
is  one  of  toe  few  places  where 
newsmen  of  toe  seven  countries 
they  represent  can  bring  their 
Japanese  sources. 

Officers  this  year  are  Walter 
Simmons,  Chicago  Tribune,  pres¬ 
ident;  John  Luter,  Time,  vice- 
president;  Tom  Lambert,  Asso¬ 
ciated  Press,  vicepresident;  Bur¬ 
ton  Crane,  New  York  Timet, 
secretary,  and  Ralph  Teats- 
worto.  United  Press,  treasurer. 

Recent  arrivals  and  depar¬ 
tures  include  Viator  Keen,  Neu 
York  Daily  News,  a  veteran  in 
the  Far  East  of  some  20  years, 
enroute  to  Manila;  J.  B.  Powell, 
Shanghai  publisher,  to  New 
York  after  testifying  in  toe  in¬ 
ternational  war  crimes  session, 
and  his  son.  Bill,  who  returned 
to  his  editorship  of  toe  China 
Weekly  Review  at  Shanghai; 
Foster  Hailey,  New  York  Timet 
editorial  writer,  to  Korea  and 
China  on  a  rotdng  background 
survey;  Harold  Bickow,  Interna¬ 
tional  News  Service,  to  toe  Unit¬ 
ed  States  after  four  years  in  the 
Pacific;  Ralph  Chapman,  Neu 
York  Herald  Tribune,  on  a  tour 
of  Korea;  Frank  Robertson,  INS. 
on  assignment  to  China,  and 
Iterrell  Berrigan.  New  York 
Pott,  due  from  New  York. 
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Raraaa  af  Caaaaa,  H44 

The  Argua  and  Dispstdi 
are  the  ONliT  daily  newfi* 
papers  published  in  Ui* 
Ro^  Island-MoUne  lona 
where  nearly  60%  of  the 
TriXJities  200,000  populfr 
tion  live  .  .  .  over  46,000 
eombined  dreulation  with' 
out  duplicatitm. 
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Fustest  with 
the  Mostest 


1  Printed  on  high-speed  newspaper  presses.  The  Weekly 

/  Kansas  City  Star  beats  the  old-type  farm  magazines  by 
I  "  weeks  with  important  agricultural  information. 

I  When  price  ceilings  change,  when  they  come  off  or  go 

back  on,  when  transportation  problems  arise,  when  mar- 
I  kets  are  glutted  or  neglected — the  farmer  wants  the  facts, 

I  wants  them  straight  and  wants  them  right  away. 

This  is  exactly  what  he  gets  in  The  Weekly  Kansas  City 
Star.  It’s  why  The  Weekly  Kansas  City  Star  doesn’t  need 
premiums,  clubbing  offers  or  other  inducements  to  main¬ 
tain  a  circulation  of  more  than  400,000  subscribers. 

A$k  your  adverthing  agent 
if  any  other  farm  paper 

covers  the  rural  Midwest  f 

^  so  thoroughly^  so  cheaply. 

Il 

(Hity  ^lar. 

409,338  Pald-ln-Advanee  Snbserllieni 


■BITOI  a  PUSLISHER  for  Oetobor  2«.  1«4« 
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Critics  of  Press  Pack 
Akron  ‘Town  Meeting’ 


opoUstic  news  services? 

McCrary  interrupted  to  point 
out  that  no  where  in  new^per 

iuon'  than  'to’  tte  'news 

_  business. 

Other  questions  included: 
“How  can  publishers  be  stopped 
from  slanting  the  news  toward 
their  own  opinions?” 

“How  can  you  deny  that  we 
have  freedom  of  the  press  when 
Grafton  and  Pegler  appear  on 
the  same  editorial  page? 
Straight  answered,  "But  uey 
are  there  at  the  discretion  of 
the  publisher  who  can  eliminate 
the  columns  at  any  time.” 

“How  can  the  ordinary  read- 
differentiate  between  truth 

_ 1  propaganda?”  to  which 

Ernst  replied  the  reader  cannot. 
“What  1  like  Is  educational,” 
he  said,  “what  I  dislike  is  prop¬ 
aganda.” 

The  Beacon  Journal,  in  an 
editorial  Saturday,  took  note  of 
the  sentiment  of  the  audience 
and  said  it  was  Vrevealing,  sob¬ 
ering  and  disturbing  to  the  staff 
of  the  Beacon  JoumaL” 

Doily  Ezomiaas  Sail 

-  —  The  Beacon  Journal  asked 

to  discuss  press  u^»- 

■'Was  this  a  vote  of  ‘no  confi¬ 
dence’  in  this  newspaper? 

“Or  is  it  a  sentiment  that  is 
widely  held  throughout  the  na¬ 
tion? 

"Is  it  a  typical  reaction  of 
newspaper  residers? 

“Or  was  this  atsdience  com¬ 
posed  of  persons  who  came,  pur¬ 
posely  to  hear  new^aperj 
criticized?” 

Deling  that  outsiders  “tell” 
the  Beacon  Journal  what  to 
write,  and  holding  that  the  let¬ 
ters  to  the  editor  column  Is 
free  to  all,  governed  only  by 
the  bounds  of  good  taste  and  the 
laws  of  libel,  the  editorial 
added; 

“Each  person  has  the  right 
to  his  own  opinion,  of  course, 
he  ought  to  have  the  hon- 
stop  and  scrutinize  it 

is  cloaely.  0"“  *  while,  to  see 

whether  it  is  based  on  facts  or 
newsprint — we  will  have  gone  nreludice 

freedom  P  the  be«e*  that  an  opinion 
and  towarf  tendage.  held  by  more  than  2,000  of  our 

With  the  forum  taking  place  readers  deserves  consideration 

in  Akron,  the  largest  city  in  gnd  respect,  we’re  giving  our- 
the  country  with  only  one  daily  selves  a  going-over  to  see  If  we 
newspaper,  many  of  the  ques-  are  exercising  all  the  freedom 
tions  were  pointed  at  John  S.  which  the  Constitution  gives  us 
Knight’s  Beacon  Journal  and  Its  and  which,  we  feel,  is  unre¬ 
monopoly  of  the  field.  At  one  strain^  by  an  influence,  Includ- 
point.  In  the  preliminary  ses-  ing  that  of  our  advertisers. 

Sion,  Associate  Editor  James  S.  “We  want  this  to  be  a  free 
Jackson  arose  to  declare  that  press.  You  want  it  to  be  free, 
newspapers  were  not  influenced  “What,  then,  can  keep  it  from 
in  their  editorial  views  by  the  beina  free?” 

National  Association  of  Manu-  a 

facturers  as  charged  by  one  _  ..  «  k _ i 

quMtioner.  He  admitted  there  rOOtoCUl  rinCU 
was  lust  as  much  pressure  from  NrwABX,  N.  J. — The  Newark 
the  local  chamber  of  commerce.  News  emerged  with  new  make- 
the  CIO  and  the  AFL.  up  for  its  football  final  Satur- 

The  question  which  was  re-  day — first  of  the  season,  ’^e 
garded  as  “best”  by  a  group  of  first  two  pages  were  devoted 


AKRON,  O. — “How  many  per¬ 
sons  in  this  audience  believe 
the  American  press  is  free?”  - - :  —  n" 

That  question  was  put  to  2,500  dom  is  there  greater  ritmlry  and 
men  and  women  by  George  V.  compeUUen  than  in  the  new? 
Denny,  Jr.,  moderator  of  the  sei 
Town  Meeting  of  the  Air,  at  the 
beginning  of  the  warmup  period 
preceding  a  nationwide  broad¬ 
cast  of  a  discussion  of  press 
freedom  here  Oct.  17. 

Only  a  scattering  few  persons 
raised  their  hands. 

“How  many  believe  the 
American  press  is  not  free?” 
asked  Denny. 

A  forest  of  hands  appeared. 

That  show  of  sentiment,  with 
subsequent  questions  asked 
from  the  floor,  pointed  to  the  ' 
general  attitude  of  the  audl-  ■P" 
ence  on  the  free  press  question. 

The  crowd  filled  the  Armory 
despite  a  heavy  downpour  of 
rain. 

Denny  brought  Morris  Ernst, 
author-lawyer;  Erwin  D.  Can- 
ham,  editor  of  Uie  Christiaii 
Science  Monitor;  Michael 
Straight,  editor  of  the  New 
Repnolic,  and  Regan  “Tex”  Mc¬ 
Crary.  i^lo  commentator  and 
former  New  York  Mirror  edi¬ 
torial  writer,  ‘ 
freedom. 

Snbaidiaa  Prepoaed 

Ernst  decried  lack  of  compe¬ 
tition  in  the  newspaper  indus¬ 
try  and  advocated  subsidies  to 
smaller  newspapers,  revised  tax 
laws,  revision  of  postal  rates, 
freedom  to  purchase  newsprint 
and  an  end  to  “featherbedding” 
by  mechanical  unioiu. 

Canham  retorted  American 
netvspapers  are  discharging 
their  obligation  to  the  people 
and  he  declared  governmental 
interference,  such  as  subsidies, 
would  lead  to  less  freedom. 

“We  arill  not  get  a  free  press 
by  additional  governmental  in¬ 
terference  and  regulation,”  he 
said.  "Once  we  start  seriously 
along  that  path  of  regulation — 


"You’d  think  Henry  could  wait  until 
after  the  show  to  read  his  late  edition 
of  the  Buffalo  Evening  News.  ”* 


.ws  hopl?^*’  the  top 
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THE  MEMPHIS  COMMER 


A  hutMred  yean  egoi  when  Edmum  Orgill -came  hum 

\  F.nglahd  and  ftpehM  a  hardware  [’ore  on  the 
Mempkh  bluffs,  Frowt  Row  was  a  dirt  thorof'Ye,  and  • 

\the  arrivaAof  a  stf'imiooj^^was  a  t^afor  social  event. 


Early  wgill  Brotmrs  adverlijemcnis  in  die  old  . 

aemphis  Mpeal  Igail/Tcd  nailsjcutlery,  powder  and 
^ot,  antmlie  FiVgtkiVj  Cotn  Shelter,  caifeble  of  .  .  .  s 

\^hfffin^i6Q  bushpls  a  day.it’os  selling  for  SSS: 

gill^rotheAlong  ago  outgrew  the  small  hardware  . 
\store}^nd  /oday  is  tif  "South’s  largest  whofessie  ■  ■ 


Here  is  anoMfrVxanlpkW  pwneer  Memphis  '  '  '  *' 

firms  f^siAted  policy  has  included  consistent 

use,  through  <m"tl/e  South’s  Greatest  .  ■  - 

Ner^apif’las/an  advertising  medium. 
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Ground  Broken 
For  New  Home 
Of  Dallas  News 

Oaixas,  Tex. — Amid  ceremon- 
iei,  the  OoUm  Morning  Netot 
broke  ground  Oct  17  for  its 
new  building,  to 
be  constructed 
•t  on  estimated 
cost  of  more 
than  «2,000,000.  i 

Speaking  to 
more  than  200 
executives  and 
employes  of  the  i 

newspaper  and  k  / 

radio  affiliates,  S  M 

E.  H.  (Ted)  PTS  ^ 

Dealey.  presl-  !  fmMm 

dent  of  the 
News,  said:  Dooley 

"We  do  not  Irven  Derrick,  former  Asso- 

expect  to  move  in  tomorrow,  dated  Press  traffic  bureau  chief 
Blaterials  are  scarce,  and  we  are  in  ^oenix,  Arlz.,  has  been 
starting  the  basement  and  first  appointed  traffic 
floor  only  because  we  must  have  bureau  chief  in  ■ 

a  place  to  install  our  new  Atlanta  by  Kent  I 

presses  which  are  nearing  com-  Cooper,  AP  ex- 
pletion.”  ecuUve  director  ■  : 

I>^ey  and  his  mother,  Mrs.  and  general 
G- B.  Deal^,  widow  of  the  late  manager.  IP  At’  A 

publisher  ahd  present  chairman  Derrick  sue-  ^  1 

of  tae  took  turns  In  using  ceeds  E.  E.  Pat-  mfksf  1 

■  jjBded  Aovel,  after  Artaur  M.  ton,  who  has  re- 
Allen  of  the  medianical  depart-  quested  an  in- 
^nt.  only  pre%nt  employe  of  definite  leave 
s**®  with  me  News  due  to  illness 
it  first  published  Oct.  1,  contracted  while 
broke  ground.  in  the  U.S.  Navy.  Dairick 

Deol^  Uien  took  the  controls  i^tton  was  a 
Of  ja  bulldoier.  lieutenant  commander  at  the 


Architect's  drawing  of  Dallas  Morning  News  building. 


The  list  of  media  used  in  any 
advertising  campaign  is  a 
product  of  many  minds. 

.\dvcrtising  department,  sales  de- 
partment,  research  department 
and  advertising  agency  are  among 
those  who  influence  the  selection 
of  individual  new.spapers  and 
radio  stations. 


But  the  all-important  final  ap¬ 
proval — the  last  uH>rd  on  who  goo 
offs  who  stays  on  and  who  is  added 
to  the  list — ^rests  with  the  ONn* 
pan)  official  in  charge  of  the 
over-all  sales  and  advertising  pro¬ 
gram.  His  title  may  be  Sales  Man¬ 
ager.  Directs  of  Sales  or  Vice 
President  in  Charge  of  Sales,  but 
this  c*xccutive  against  whose  de¬ 
partment  advertising  is  charged  as 
a  sales  cost,  is  the  man  with  the 
filial  say  on  media. 


You'll  want  the  Man  in  Charge  of 
Sales  on  your  side,  FIRST,  when 
he  selects  the  markets  where  salo 
of  his  products  will  be  pushed,  and 
LAST,  when  he  goes  over  the  list 
of  medio  to  give  the  finai  word  on 
where  his  company's  advertising 
dollars  will  be  spent.  You’ll  have 
him  on  your  side  if  your  story  h 
effectively  told  by  a  consistent  ad¬ 
vertising  compaign  in  his  maga¬ 
zine  —  SALES  MANAGEMENT. 


>A^Mfi  rttofh  And  v«c«Hm  Undt 
f  at  Hi«ir 

(fM  f  .givtn  full  mfsnMstlofi  •« 
tn  Til*  Tim««  Tr«v«l 

•fid  g«sort  McfWa,  f««hir«d  tv^ry 
wMk  1*  di«  y*«r.  IYm  popitUr  Me- 
tion  Is  HMd  by  r#4d*n  of  ThoTtmos 
Hor«ld  M  4  y««r  ^rovnd  gvid*  of 


TIMES 

HERALD 


Daring  the  firM  eight  month, 
of  194i,  The  Son’,  Total  Ad- 
vertiaing  volnme  wu  433,000 
line*  greater  than  that  of  any 
other  New  York  evening 
newspaper.  The  Son  U  in 
ha  22nd  conaecmive  year  of 
advertiaing  leaderahip  in  the 
New  York  evening  field. 


MANAGEMENT 

386  FOURTH  AVE.,  NEW  YORK  16,  N.Y. 
CH)CAGO  SANTA  SAREARA 


I 


Fress 


The  original  Cleveland  Federation  for  Charity  and 
Philanthropy  of  1913  has  now  grown  into  849 
Community  Chests  throughout  the  nation.  It  first 
gained  renown  during  World  War  I  when  its  methods 
were  incorporated  in  War  Chest  drives,  and  was  known 
as  the  Community  Fund  until  recently.  Now  all  cities 
are  united  on  the  name  of  Community  Chest  and  the 
symbol  of  the  red  feather. 

Clevelanders  responded  firom  the  very  beginning  to 
this  systematic  and  efficient  method  of  raising  and 
budgeting  funds.  Such  responsiveness  has  resulted  in 
Clevelanders  annually  contributing  more  money  to  the 
Community  Chest  in  ten  days  than  some  larger  cities 
raise  in  a  month.  The  "selling”  cost  of  doing  this  job 
has  averaged  only  2.5%  during  the  past  28  years,  while 
more  than  $100,000,000  has  been  received  and  wisely 
distributed  among  100  deserving  Community  Chest 
Agencies  for  maximum  benefit. 

Cleveland  has  always  had  an  enviable  record  of 
response  on  all  worthwhile  causes.  The  spirit  of 
neighborly  helpfulness  of  pioneers  who  carved  America 
out  of  a  wilderness  is  still  here  in  full  bloom.  It  has 
helped  Cleveland  be  as  foremost  in  social  progress  as 
it  has  been  in  cultural,  scientific  and  industrial  progress. 

Such  alert  responsiveness  means  fertile  ground  in 
which  to  plant  the  advertising  of  any  worthwhile 
idea,  product  or  service,  and  the  medium  for  it  is 
The  Cleveland  Press.  Then  you  will  be  making  the 
most  of  the  Power  of  I*resatige,  which  means  Potcer 
to  do  good;  Power  to  move  goods. 

■  tlTOR  «  PUILISHIR  Hr  OrHhrr  2«.  1«4« 


4-Yecir  Apprenticeship 
OK’d  for  Small  Shops 


HAMUSBUBG,  Pa. — Approval 
of  a  four-year  apprentice  pro¬ 
gram  in  general  printing  tor 
■nailer  Pennaylvania  news- 
papen,  both  dally  and  we«ddy, 
and  for  commercial  printing 
eatabllahments,  has  b^  ■  ob¬ 
tained  from  the  Pennsylvania 
Apprenticeship  Council  by  the 
Pennaylvania  Neanpaper  Pub- 
Ushora  Association. 

Ibis  program  is  available  to 
those  Pennsylvania '  newspaper 
and  Job  shop  establishments 
arhere  no  more  than  a  total  of 
10  Journeymen  are  employed  at 
the  printing  trades — composi¬ 
tors,  stereo^pers,  pressmen  and 
bookbinders.  In  plants  oov€Ted 
arboUy  or  in  part  by  a  bargain¬ 
ing  agreement  arith  a  recognized 
labor  union,  the  highest  appren¬ 
tice  standard  established  either 
by  the  agreement  or  this  4-year 
program,  shall  be  the  prevailing 
standards,  such  as  to  ratio, 
foalning  practices,  working  con¬ 
ditions  or  related  training. 

Benefit  to  PobHahers 
In  a  letter  of  approval  ad¬ 
dressed  to  Theodore  A.  Serrill, 
associate  manager  of  PNPA,  in 
charge  of  Industrial  relations, 
the  Pennsylvania  Apprentice¬ 
ship  Council,  through  its  sec¬ 
retary,  Frank  K.  Boal,  Pennsyl¬ 
vania  State  Deputy  Secretary  of 
Labor  and  Indust^,  states; 

nrour  request  that  a  qtecial 
course  be  approved,  consisting 
of  four  years  training  instead  of 
the  six  years’  training  recog¬ 
nized  as  a  requisite  to  full- 
fledged  Journeyman’s  status  in 
the  printing  trades,  was  unusual 
and  therefore  since  it  was  to  be¬ 
come  an  innovation,  the  mem¬ 
bers  of  the  Council  felt  they 
should  give  more  than  cursory 
consideration  to  your  request 
and  explore  the  background  on 
which  the  Puhlishers’  request 
aras  predicated.  They  are  con¬ 
vinced  that  providing  a  four- 
year  course  of  training  for  more 
than  one  Job  capacity  In  a  print 
drop  will  be  of  benefit  to  pub- 
lUhers  in  the  less  populated 
cities  and  on  newspapers  of 
limited  circulation.  -, 

“The  Council  understands 
that  this  training  course,  which 
is  loosely  known  as  Class  2  Ap- 
prenticeAlp,  shall  be  limited  to 
small  newspaper  and  commer¬ 
cial  Job  printing  houses,  and 
that  at  the  end  of  the  four-year 
training  period,  a  certificate 
shall  be  inued  certifying  to  the 
amount  of  work  covered  in 
training,  with  the  Mdjtional 
understanding  that  in  order  to 
become  a  full-fledged  Journey¬ 
man,  the  apprentice  miirt  serve 
two  additional  years,  in  a  Class 
1  or  “A”  drop. 

this  action  taken  by  the 
Apprenticeship  Council  will 
contribute  toward  the  relief  of 
some  of  the  employment  and 
veterans’  training  problems  of 
the  smaller  pubfidiers,  the 
Council  will  feel  'that  it  has 
been  completely  'rewarded  for 
its  manifestation  ofilnterCst  and 
for  your  vwyi  voemprehensive 
and  intelligent  presentation  of 


the  Publidiers’  problems.  .  .  .” 

The  schedule  of  training  and 
work  processes  as  worked  out 
Jointly  through  the  Council  and 
PNPA  provides: 

Hours 

Study  of  type  composition, 
dldrlbutlon,  pulling 

proofs,  etc . 500 

Work  on  Presses,  all  types 

available  in  plant . 2,500 

Work  on  stereotyping  and 
its  related  activities, 
casting,  sawing,  mount¬ 
ing,  routing,  etc .  625 

Hand  compoution . 2,000 

Keyboard  operation  of  all 
classes  of  composition, 
operating  of  material 

making  machines .  1,000 

Lockup  and  imposition...  375 
Binding,  cutting,  collating, 
mailing,  punching,  etc.. .  1,000 

Total  .V . 8,000 

Other  provisions  include  a  16- 
year  minimum  age,  with  a  sug¬ 
gested  ratio  of  scale  ranging 
from  40%  for  the  first  six 
months,  to  90%  during  the 
eighth  Six  months. 

Formal  request  for  approval 
of  the  4-yeBr  apprentice  pro¬ 
gram  was  made  of  the  Penn- 
vania  Apprenticeship  Council 
by  Ur.  Serrill,  on  behalf  of  the 
nSPA,  in  August.  Subsequent 


consultations  with  the  Pennsyl¬ 
vania  Council,  with  the  State 
Department  of  Public  Instruc¬ 
tion,  and  with  regional  and  state 
officials  of  the  Ararentlce  Train¬ 
ing  Service,  U.  S.  Department 
of  Labor,  resulted  in  a  final 
draft  of  the  program  as  ap¬ 
proved. 

Both  Clyde  S.  Slick,  chairman 
of  the  Ararentice  Council,  and 
Thomas  P.  Kenney,  of  Phila¬ 
delphia,  head  of  the  state  office 
of  the  U.  S.  Apprentice  Train¬ 
ing  Service,  are  Journeymen 
printers  and  members  of  the 
Interna  tional  ’Typographical 
Union.  Mr.  Boal,  longtime  sec¬ 
retary  to  ex-Senator  James  F. 
Davis,  formerly  was  a  re¬ 
porter  and  Washington  corre¬ 
spondent 

Chairman  of  the  Manpower 
and  Apprentice  Committee  of 
PNPA,  which  obtained  ^proval 
of  the  newspaper  association 
memirors  is  Holland  L.  Adams, 
publisher  of  the  Bethlehem 
Globe-Times. 


Diehl  Estate  $14,000 

Sam  Antonio,  Tex. — ^An  estate 
valued  at  $14,000  was  left  by 
the  late  Charles  S.  Diehl  to  his 
daughter,  Mrs.  Grace  C.  Diehl 
Shaw,  and  grandchildren,  it  was 
revealed  when  the  grandsons. 
Chandler  and  Kemper  Diehl,  in¬ 
dependent  executors,  filed  the 
will  for  probate.  Col.  Diehl,  for¬ 
mer  assistant  general  manager 
of  the  Associated  Press  and  later 
co-publisher  of  the  San  Antonio 
Light,  died  Aug.  19. 


MAKES  THIS 

MOBE  THKH  K  MASTHEAD 


;  IttiAHTA 


rrS  Atlanta  and  Georgia’s 
own  magazine  through  and 
tinou^  .  .  .  90%  local 
features  and  local  pictures. 
All  six  of  these  Sunday 
Botogravure  Magazines  are 
locally-edited,  thoroughly- 
read  in  a  seven  billion  dol¬ 
lar  combined  market  right 
out  of  the  heart  of  America. 


vsnient  single-ordtr,  lingts- 
copy  package.  Writs  Staa- 
dard  Gravure  Corp.,  Louil- 
villa,  Ky.;  or  contact  anyone 
at  Branham  Co.,  Jann  ft  Kallay, 
O'Mara  ft  Ormibse  or  Sawyar- 
Ferguion-Walker  Co. 


LoeiHy-ditd  Mafiiiiet  ia  six  najor  aurkets 


HOUSTON  CHRONICl  E 
ATLANTA  JOURNAL 
NEW  ORLEANS 
TIMESPICYUNESTATES 


COLUMBUS  DISPATCH 
THE  NASHVILLE  TENNESSEAN 
LOUISVILLE  COURIER-JOURNAL 


ere  can 


be  no  better 
counsel  to 
an  advertis¬ 
er  than  this: 
Seek  first  the 
rock  of  pre- 
dominant 
circulation. 


EAilar  m4  PnbliBhar 


T1MES-HEMLD  .  249,576* 
Ths  STAR  .  .  211,046 

TIW  POST  .  .  .  166,696 
tin  news  ,  .  .  104,461* 

as  of  March  31^  1946 

*}  dtij  svtfMgt  Mon.  tbrn  Fri. 


I,2f(6,000  total  copies  each  Sunday 


VASBINCTQN,  D.  C, 


National  Representative 
CEO.  A.  MeDEVlTT  CO. 


LISHIR  tar  Oetakar  24,'lf4* 


Once  you  know  him,  you  cun  never  forget  him 


He  comes  out  of  the  half-light  in 
the  dawn,  wheeling  and  swinging, 
his  wings  whistling.  Bdiind  him 
comes  t^  flock. 

A  man  rises  out  of  the  firosty  reeds 
and  swings  his  gun  with  the  birds  as 
they  swing. 

In  him  is  a  feeUng  no  man  can 
describe  to  another — or  ever  forget. 

It  was  to  be  expected  that  the  ten 
thousand  lakes  of  Minnesota  and 
the  Dakotas,  the  innumerable 
sloughs  and  streams  and  ponds  .  .  . 
the  ducks  and  fikh,  the  pheasants, 
the  grouse  and  the  deer  .  .  .  would 
draw  and  hold  an  unusual  people —  . 
a  people  devoted  to  a  way  of  life,  a 
people  higher  in  intelligence 
literacy,  with  greater  akilla  and 
greater  stability. 


How  does  this  concern  you?  In 
this  way:  If  you  are  a  manufacturer 
of  products  of  high  value  and  amall 
bulk,  where  the  skill,  ingenuity  and 
depmidability  of  the  men  in  your 
plant  can  be  the  most  important' 
factor  in  your  proflts,  these  Minne¬ 
sotans  are  good  men  to  know.  Ask 
North  Star  Woolen  Mill  Co.,  makers 
of  fine  all-wool  blankets  and  fabrics. 
Ask  Geo.  A.  Hormel  &  Co.  of  Austin, 
makers  of  Spam  and  other  quality 
meat  products.  They’ll  repeat  this 
statement  of  an  internationally 
known  engineering  firm:  “The  great 
asset  of  Minnesota  is  the  unique 
skill  and  intelligence  of  its  people.” 

There  are  a  million  of  these  people 
in  the  Twin  Cities  metropolitan 
area.  There  are  others  in  Duluth,  at 
the  head  of  Lake  Superior,  and  in 


the  fine,  small  cities  scattered  avtx 
Minnesota.  If  human  akill  and  de¬ 
pendability  are  important  to  your 
profits,  come  here  and  find  them. 

Write  us,  and  we’U  tell  ybu  v^iat 
we  know.  Or  better  still,  mix  a  little 
pleasure  with  business;  come  and 
see  for  yourself.  Tlie  duck  season  is 
open  till  November  18th,  and  South 
Dakota’s  season  on  pheuants  runs 
to  December  13th. 


iSOQjOOO  Siin(k)r 


in  the 

Paul  Bunyan  Market 


Minneapolis  Star  *  *  *  Minneapolis  Tribune 


JOHN  COWlli  •  JTmMmI 


■  BITOR  B  PUILISHIR  for  Oeteher  U,  194« 


Management  Group 
Starts  Unique  Paper 

LOS  ANGELES  —  One  of  the  across  the  facts  of  the  profit  or 


Reporters  Unearth 
Vote  Froud  Evidence 

Kansas  City,  Mo.— InvestlBs- 
tlon  b]r  Ira  B.  McCarty  and  John 
P.  Swift,  Sr.,  veteran  reporter! 
of  the  Kansas  Citp  Star,  has  re¬ 
vealed  alleged  vote  frauds  here 


Dt«pri 
is  being 


most  unusual  eni 
today’s  Journalism 
sayed  here  in  publication  of  the 
Soathem  Cali/omia  Forum  in 
the  interests  of  more  than  2,000 
manufacturers  and  merchants  in 
Southern  California. 


irises  in  Free  Enterprise 


nrstei 

Man  in  the  Street.  This  is  es- 


peciaiiy  true  in  view  of  Com- 
mimist  activities  in  this  .coun¬ 
try.” 

The  Forum  had  its  genesis 
largely  in  the  mind  of  Don  Beld- 
it  IS  outspokenly  predicated  ing  of  the  advertising  firm  of 
on  the  premise  that  if  labor  Foote,  Cone  and  Beldlng,  oper- 
unions  have  their  newspapers,  ating  largely  in  Los  Angeles  and 
so  should  the  manufacturers  and  San  Francisco, 
merchants. 


Ads  Counteract 
City's  Strike  News 

PrrrsBURCH,  Pa. — ^Pittsburgh's 
resourcefulness  during  a  crip¬ 
pling  2S.day  power  strike  and 

iMt  AtigS'e  hn'thVVrimarJ 
the  PUUburgh  P^-^zette  to  election  which  attracted  nation- 
place  fivfrcolunm  by  15-inch  ads  attenUon  because  of  Pres- 

the  New  York  rimee  and  jjent  Tniman’s  personal  en- 
O^apo  THbune,  filing  toe  dorsement  of  a  candidate, 
city  s  remarkable  production  in  _  .  „ 

a  Ume  of  crisis  Reports  and  statements  se- 

Headed  “Business  is  still  go-  cur®** 
ing  strong  in  Pittsburgh— toe  f®®*?**?* 

city  that  strikes  Mn’t  lick,’’  toe 
Post-Gazette  cited  surprising 


Publitoed  every  Friday  and 
designed  to  promote  better  em¬ 
ployer-employe  relations,  it  pre¬ 
sents  “toe  other  side  of  toe  pic¬ 
ture,"  including  facts  concern¬ 
ing  the  Amerk^  economy  and 
what  these  facts  mean  to  both 
management  and  toe  worker. 
Government  reports  are  used 
numerously. 

Now  in  its  eighth  issue,  toe 
Forum  has  a  net  paid  circula¬ 
tion  of  15,000  and  hopes  to  hit 
50,000  within  six  months,  pos¬ 
sibly  100,000  in  a  year.  It  is  a 
four-page,  folio  size,  42-oolumn 
paper,  with  no  advertising. 

Features  include  Reg  Man¬ 
ning’s  cartoons,  Louis  Brom- 
field,  Duncan  Wharton,  Samuel 
B.  PettingUl  and  EU  Ritoinson. 
Page  three  is  given  over  to 
women’s  featurea,  including 
Anne  Hirst,  Mrs.  Ethel  Somers’ 
recipes,  Angelo  Patri,  the  Fash¬ 
ion  League,  induing  Anne 
Yates  Clm.  Designing  Woman, 
It’s  About  Time  and  a  dress  pat¬ 
tern. 

Page,,  four  is  nuMtly  a  new 
style  comic  pagat  Being  a 
weekly,  the  usual  five-colunm 
strips  were  deemed  illogical  be¬ 
cause  of  their  dally  continuity. 
Instead  two-edumn  ranels  are 
used.  These  Include  zVom  Nine 
to  Five,  Mopsy,  Nuts  and  Jolts, 
Malarky,  Teen-Age  Triumphs, 
Funny  Angles,  Lodcing  Ahead, 
Crosstown.  Home  Town  Echoes, 
Crackups  and  a  Crossroad  Puz¬ 
zle. 

The  editor  is  Ed-E.  Herwig, 
former  Detrdt,  Albany,  N.  Y. 
and  Cleveland  newspaperman, 
recently  editorial  writer  for  toe 
San  IHego  Daily  Journal  and 
lately  managing  editor  for  Mc- 
Craken  papers  in  Wyoming. 
The  circulation  manager  is  Nel¬ 
son  A.  Loomis,  Los  Angeles 
publicist  and  formerly  with  the 
Department  of  Interior  in  Wash¬ 
ington. 

Herwig  set  up  toe  machine 
for  toe  paper,  acquired  toe  fea¬ 
tures,  lined  up  toe  staff  and  had 
the  first  paper  on  the  press  in 
20  days. 

"Our  stories  and  articles  treat 
of  employer  -  employe  eco¬ 
nomies,”  he  said  in  an  interview 
with  Eorroa  A  Pubushxk.  “The 
newspaper  is  not  designed  to 
back  toe  candidate  of  any  po¬ 
litical  party.  It  does  however, 
feel  tree  to  present  toe  eco¬ 
nomics  of  government  as  they 
affect  employer  and  employe. 

“It  believes  management  has 
reached  the  time  when,  in  all- 
out  fashion,  it  must  present  the 
facts— facts  as  tnistworthy  and 
pertinent  as  direction  sl^is  on 
a  highway  and  ^t  it  must  get 

n  ' 


Daily  Aids  Kiddies 

When  toe  San  Diego  (Calif.) 
Journal  learned  that  patients  of 
the  Children’s  Convalescent 
Home  could  not  be  taken  to  see 
a  circus  because  ot  transporta¬ 
tion  difficulties,  the  newspaper 


sales  and  production  figures  in 
view  of  toe  power  strike’s  wide 
spread  effect. 


Kansas  City  School  of  Law,  have 
been  presented  to  Sam  M.  Wear, 
United  States  district  attorney. 
After  several  weeks  of  comb- 

_  ing  the  city,  McCarty,  a  former 

war  correspondent  in  toe  Pa¬ 
cific,  and  Swift,  for  many  yean 
of  an  assistant  election  commis- 


Has  Research  Office 

San  Foancisco— Inclusion 

a  research  and  survey  depart-  sioner,  reported  they  had  enough 
ment  as  a  permanent  factor  in  evidence  to  Justify  a  complete 
.  .  toe  West-Holllday  Co.,  Ltd.  ac-  probe.  Hundreds  of  affidavit) 
arranged  to  send  the  show,  in-  tivltles  was  announced  here  at  and  statements  were  taken  and 
eluding  toe  leading  elephant  toe  meeting  of  branch  managers  more  than  5,0(X)  voters  were  in- 
performer,  to  the  kids.  of  toe  organization.  terviewed  in  their  homes. 


The  Oklahoman's  expose  of  a  system  that  is  constantly  seeking  workers 
while  paying  fabulous  money  to  those  who  cannot  find  employment  brought 
this  letter  "To  the  Editor:  I  am  glad  that  the  Oklahoman  has  finally  uncovered 
the  enormous  outrage  .  .  .  being  perpetrated  on  the  American  people  by 
the  unemployment  racket."  This  is  a  typicxd  reader  reaction  to  the  Oklahoman 
and  Times'  constant  endeavor  to  serve  reader  interest — on  endeavor  that 
keeps  these  newsp<3pers  in  the  lead  os  Oklahoma's  favorite  newspapers. 


fiar  Ostsbar  25,  IM* 


GRAND  RAPIDS  PRESS  •  FLINT  JOURNAL  •  KALAMAZOO  GAZETTE  •  SAGINAW  NEWS 
JACKSON  CITIZEN  PATRIOT  •  MUSKEGON  CHRONICLE  •  BAY  CITY  TIMES  •  ANN  ARBOR  NEWS 
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winter,  year  after  year,  for  as  long 
as  29  years  in  one  Booth  market** 

Whatever  you  have  to  sell.  Booth 
Michigan  Newspapers  will  serve 
you  welL 

Fmr  mpmeUle  Imimrmmtimm  Mt 
B»mth  MIehIgmm  Btmrkmt*,  emlii 


To  keep  our  story  in  the  vernacu¬ 
lar,  there’s  nothing  like  the  pene¬ 
trating,  stimulating  action  of  local 
newspaper  advertising  to  keep 
sales  managers  breathing  freely. 

"Our  renewal  record  shows  what 
we  think  of  the  eight  Booth  Mich¬ 
igan  Newspapers,”  says  Curtis 
Holland,  Media  Director  of  the  Vick 
Chemical  Company  —  "four  an^J 
five  ads  per  week,  throughout  the 


(The  ?rcui0-§i'ntinfl 


FORT  WAYNE  INDIANA 


111  be  encouraged  to  partiri-  ball  and  horseshoe  court  and  an 
ite.  Advertising .  copy  is  now  ardiery  rangCf  with  definite  de¬ 


use  in.  375  Intermountain  and  organized  in  tournament  fash- 
I^ciflc'  Coast  newspapos.  ion. 


A  NEW  EEAtURE  PERS0NAUZIN6  THE  NEWS 

Wire  for  Rafet  esd  Smmplut 

OvcrtMis  N«w«  Agtiicyi,  101  Pork  Av«.,  N.  Y.  17,  N.  Y. 


REPRESENTATIVES:  AILEN-KLAPP  CO.  •  NEW  YORK— CHICAGO— DCTROIT 


FIRST  IN  NEWS  CONTENT 

FIRST  IN  READERSHIP 

FIRST  IN  ADVERTISING 


Oil  Firm  Medees 
Newspapers 
Its  Chief  Medium 

Puen-AMD,  Ore. — ^“Newspapers 
will  be  the  most  inmrtant 
medium  in  the  1M7  General 
Petroleum  Corporation  advertis¬ 
ing  program.”  according  to  John 
R.  West,  president  of  West- 
hfarquls,  Inc.,  Los  Angeles.  “A 
substantially  larger  budget  will 
permit  more  consistent  news- 
pimer  advertising.”  he  added. 

General  Petroleum  Corpora¬ 
tion  appointed  West-Marquis. 
Inc.,  OcL  1,  to  succeed  the  Smith 
A  Drum  agency  as  advertising 
representatives.  The  schedule  for 
the  remaining  two  months  of 
1946  is  being  revamped  and  de¬ 
tails  cleared  for  a  1947  program 
which  will  have  a  definite  public 
service  angle.  West  said.  The 
first  campaign  to  appear  will  be 
the  annual  Wlnteiproof  pro¬ 
gram.  for  which  the  introduc¬ 
tory  newspaper  advertisements 
will  appear  tiie  week  of  Nov.  4. 

“There  will  be  no  required 
publicity  tle-ln.”  West  informed 
newqiapers.  “Instead,  the  whole 
program  is  built  around  a  cam¬ 
paign  for  safe  driving,  particu¬ 
larly  the  education  of  b^s  and 
girls,  in  cooperation  with  the 
National  Safety  Council.  There 
is  a  great  need  for  training  the 
16-  to  19-year-old  bracket,  be¬ 
cause  this  group  of  drivers  is 
responsible  for  six  times  more 
fatalities  than  any  other  age 
group  driving  the  highways 


To  this  end,  safe  driving  man¬ 
uals  are  being  prepared.  They 
•re  patterned  after  the  army 
air  corps  manuals  and  are  de¬ 
signed  to  appeal  to  the  imagina¬ 
tion  of  young  drivers.  Youthful 
“hi^way  pilots”  will  learn  by 
cartoons  and  statistics  the  Im¬ 
portance  of  good  driving  habits 
and  see  reitmted  the  six  major 
causes  of  accidents. 

The  agency  is  also  working 
out  an  entire  program  with  civic 


Two  Newsmen  Buy 
Into  N.  C.  Doily 

Greensboro,  N.  C. — ^Two  local 
newspapermen,  J.  P.  Huskins 
and  Sidney  Host,  have  pur¬ 
chased  half  interest  in  the 
Statesville  (N.  C.)  Daily  Record 
and  took  over  active  operation 
of  the  paper  Oct.  6. 

C.  E.  Mlddlesworth  owned 
and  operated  the  paper  for 
many  years,  but  since  his  death 
about  four  months  ago  his  wife 
has  been  carrying  on  the  bus!-, 
ness.  Under  the  purchase  agree¬ 
ment,  a  corporation  was  set  up 
with  a  charter  from  the  stat^ 
with  Mrs.  Mlddlesworth  retain¬ 
ing  50%  of  the  stock  and  Hus- 

.  .  j _ .  .  wi.  1,.  bins  and  Host  holding  the  other 

^•cy  drm  ^  °»°te«g  Hobin.tte  Hoo^  *“  »ellT.  1^  half.  Huskins  wlU  hive  general 

Okiohomo  Citr  TimM  staft  and  OUi*  May  HGodrickSv  makGup  d#-  charge  of  the  paper,  ana  Bott 
partmenL  in  Ae  Oklahoma 

Oklahoma  City 

Staff  Indulges  # 

Sports  Program  CODIDlBtC  COVCrSSB  Of 

Oklahoma  Cmr  —  A  recrea-  " 

tlonal  program  embracing  both  _  ___  _  _ 

outdoor  and  indoor  activities  r  ^  ^  A  ■■■  ^  __  mou  oubum  uGhu 

has  been  advanced  far  enough  P  Q  F  T  ff  9  W  11  P  Plin  ITS 

by  the  Oklahoma  PublUhing  Co.  ■  WIPWIIV  PIIU  ■  t>W 

to  assure  its  success  and  indi¬ 
cate  a  forward  step  in  employe  n  _  _  g  _ 

For  nine^  years  the  publishing  Rpfflll  |r3f|||1Sf  ATGO 
company  has  had  a  golf  tourna-  niWH 

ment,  managed  by  Cliff  Papin, 
makeup  department.  There  has 

been  also  a  bit  of  interest  shown  _ 

in  bowling,  with  some  depart¬ 
ments  entned  in  city  leagues 

DELIVERED  BY  CARRIER  SIX  DAYS  A 

publishing  company  business 

S"totoSnderUke°a'’g^‘n  JQ  97.8%  OF  ALL  HOMES  IN 

eral  recreational  program  and  iV  #f.V/0  VI  HLL  ■■VI’lEiN  in 

offering  financial  backing  by  the 

“  the  fort  WAYNE  (ITY  ZONE 

Papin  devised  a  circular  em¬ 
bracing  almost  every  amateur 
recreational  sport  and  social  ac¬ 
tivity,  to  learn  what  employes 


other  aids  to  a  complete  pro-  of  the  program, 
gram  to  promote  good  driving.  As  a  result,  space  between 
Advertising  mats  will  be  avail-  the  two  main  company  buildings 


Retche*  14816  More  Homes  Every  Weekday 
Than  any  other  Newspaper  in  the  Ft.  Wayne  Area 
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**But  all  I  need  to  know  is  that  Solid  Cincinnati  reads  The  Cincinnati  Enquirer** 

Significant,  isn’t  it?  That  The  Enquirer’s  circulation  gain  for  the  past  year  is 
almost  double  that  of  both  other  papers  combined!  And  the  circulation  is  zooming 
still  higher  because  today’s  Enquirer  is  made  up  and  edited  in  a  way  that  has 
real  pull  with  Solid  Cincinnatians.  News  that’s  complete,  but  boiled  to  the  essence. 

Editorials  that  are  written  without  kid  gloves.  The  best,  most  comprehensive 
line-up  of  features  and  comics  in  town.  Every  one  of  them  readership  tested!  No 
wonder  advertising  packs  a  wallop  in  this  paper  and  The  Enquirer  is  read  from 
front  page  to  last — and  by  the  solid  people  in  the  Solid  Cincinnati  Market. 

And  that’s  something  to  remember  when  Cincinnati  is  on  your  list!  The  Enquirer 
is  represented  by  Paul  Block  and  Associates. 

Use  The  Cincinnati  Enquirer  to  get  in  solid  with  Solid  Cincinnati 

■BITOR  R  PUiLISHIR  for  Oetebsr  2«,  1«4«  35 


New  Textbook 
Published  on 
Court  Reporting 

Court  coverage,  traditional 
training  ground  for  reporter!  as 
well  as  a  field  for  exports,  has  a 
new  teztibook,  written  by  Curtis 


journalism  at  Northwestern  Uni* 
versity,  and  Just  published  by 
Prentice-Hall.  Inc.,  New  York 
City. 

Probably  the  most  comprehen- 
sive  Journalism  text  every  wri^ 
ten  on  the  suUect,  the  book, 
“Covering  the  Courts,"  surveys 
all  phases  of  the  law  and  court 
procedure  for  the  student  and 
active  newspaper  reporter. 

SonM  Poatares 

Sample  chapter  headings  and 
sub-headings  are: 

“Origins  and  Survivals  in  the 
Law:  the  role  of  custom;  origin 
of  the  law  of  torts;  the  ecclesias¬ 
tical  influence;  origin  of  crimi¬ 
nal  law;  origin  of  common  law; 
origin  of  equity  law;  survivals! 
in  modem  law,  public  and  pri- 


tive  and  adjective,  etc. 

“Contracts:  Nature  of  the  Law 
of  Contracts,  origins,  remedies, 
damages,  restitution;  offer  and 
acceptance;  form  and  considera¬ 
tion;  legal  capacity  of  parties; 
mistakes;  frauds;  duress,  etc.” 

A  valuable  feature  of  the  book 
as  an  instruction  aid  is  its  fre¬ 
quent  demonstration  of  how  va¬ 
rious  types  of  cases  can  be 
treated  by  the  reporter. 

Contracts,  complaints,  appeal 
briefs  and  other  legal  documents 
are  often'  reproduced,  followed 
by  examples  of  their  treatmmt 
in  the  newmper,  complete  with 
a  set  of  different  leads  and  fol- 
lows-ups.  Beporting  of  court¬ 
room  testimony  is  also  given 
considerable  attention. 

Covets  W^de  Remge 

Something  of  the  wide  scope 
and  detail  of  the  book  may  be 
gleaned  from  Its  help  the  report- 
oa  who  may  want  to  use  par¬ 
ticular  names  for  “certain  kinds 
of  killings”;  r^idde-^illing  a 
king;  parricide — killing  e  par¬ 
ent;  feticide— killing  g  fetus, 
etc.,  down  to  “vaticide-^illing 
a  priqihet” 

In  the  preface,  the  author 


imk  may  be  “starting  some¬ 
thing”  in  the  Journalism  text¬ 
book  field. 

“If  we  are  to  keep  pace,”  he 
•ays,  “with  the  need  for  experts 
in  all  the  fields  toat  provide 
news  — and  that  means  almost 
everything— we  must  have  spe¬ 
cialized  books  of  reference  and 
instruction. . . .  For  the  purposes 
of  Journalism  students  and  news¬ 
papermen,  the  books  put  out  by 
the  political  scientists,  sociolo¬ 
gists,  economists  and  others' are 

not  enough - We  must  be  able 

to  see  the  subject  matter  in  re¬ 
lation  to  the  evenyday  news 
events  that  we  must  cover.  We 
need  books  on  how  to  hu^e 
news  from  federal  administra¬ 
tive  agencies;  dty,  county  and 
state  governments;  labor,  busi¬ 
ness  and  finance,  housing,  race 
relations,  education. . . .” 

In  attempting  to  make  the 


book  universally  helpful,  both 
as  text  and  reference  book.  Prof. 
HacDougall,  in  his  discussions 
of  the  law  and  of  courts  of  vari¬ 
ous  Jurisdiction  and  degrees, 
points  out  major  differences  be¬ 
tween  federal  and  state  prac¬ 
tices  and  between  the  states. 

Four  main  parts  make  up  the 
book;  Origins  and  Survivals. 
Civil  Law,  Criminal  Law,  and 

AnnftllAt*  T^w  Awyah  laHfk  mamv 


sub-divisions. 

The  section  on  criminal  law, 
occupying  241  of  the  book's  700 
pages,  will  probably  be  the  most 
useful  in  the  city  room. 

■ 

Agency  Recognized 

O’Brien  Gourlay,  Limited,  ad¬ 
vertising  agents,  'Vancouver, 
B.  C.  have  been  grants  na¬ 
tional  recognition  by  the  Can¬ 
adian  Daily  Newspaper  Associa¬ 
tion.  This  is  the  second  west¬ 
ern  Canada  agency  to  be  so  hon¬ 
ored  and  the  25th  agency  in 
Canada.  O’Brien  Gourlay,  Ltd. 
was  formed  in  1944.  M.  J. 
O’Brien  is  president 


38  Dailies  Buy 
Safety  Buttons 
For  Drivers 

Thirty-eight  dailies  will  make 
awards  of  more  than  670  but¬ 
tons  at  the  end  of  this  year  to 
first-year  accident-free  vehicle 


OUb* 

tons  will  begin  soon,  according 
to  R.  A..  Cooke,  manager  of  toe 
Traffic  Department,  American 
Newspaper  Publishers  Associa¬ 
tion. 

The  Pittsburgh  (Pa.)  Poit- 
Gaz€tte  has  become  toe  39to 
daily  to  compete  in  Group  D, 
Private  Motor  Carrier  Division, 
in  toe  ANPA-ICMA  Safe-Driv¬ 
ing  Campaign.  Entrants  in  this 
group  have  a  combined  daily 
circulation  of  nearly  11,000,000 
copies,  Sunday  10,000,000. 

Entry  of  toe  Post-Gazette  co¬ 
incided  with  the  appointment 
of  Barney  Cameron,  PG  circu¬ 
lation  director,  as  chairman  of 
the  ICMA  Division  of  toe  cam¬ 


paign.  According  to  Mr.  Cooke, 
plans  for  increasing  newspaper 
participation  wlU  be  announced 
soon  \>y  Mr.  Cameron. 

a 

mSER  Seeking 
New  Yoric  Office 

Cant.  John  de  Blommaert,  of 
toe  Independent  News  Service, 
a  European  feature  syndicate.  Is 


space  as  a  preliminary  to  open¬ 
ing  a  New  York  office  for 
INSER  The  office  would  serve 
as  e  chaimel  through  which 
background  articles  on  Amer¬ 
ican  devel<q;>ments  would  be  sent 
to  INSER  and  sold  to  Euri^iean 
newspapers  and  Euritoean  ma¬ 
terials  would  be  offered  to  U.  S. 
newspapers  or  syndicates. 

Founded  eight  months  ago 
and  heeded  by  Claude  Tebau, 
who  before  toe  war  was  a  Bel¬ 
gian  editor  and  lawyer,  the 
service  also  supplies  an  original 
weekly  news  bulletin  supplying 
background  data  and  furnishes 
photographs  and  stories  by  spe¬ 
cial  arrangement. 


READY  TO  BE  PICKED  IN 


THE  IDEAL  TEST  MARKET 


In. the  first  post-wsr  year  sales  have  reached  record-breaking  levels  in  this 
grmt  market.  High  wages  of  railroaders,  steel  and  industrial  workers, 
increasing  farm  income,  expanding  industrial  activity  and  substantial  State 
and  Federal  payrolls  are  some  of  the  factors  that  have  created  here  the  high¬ 
est  per  capita  purchasing  power  in  the  eleven  biggest  markets  in  Penn¬ 
sylvania. 
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ON  GUARD 


FOR  OVER 


A  CENTURY 


upon  the  vast  ocean  of  information  about  a 
million  different  things  chronicled  in  news¬ 
paper  pages.  His  department  must  answer 
hundreds  of  telephone  calls  daily  from  readers 
who  are  referred  to  the  library,  and  who  want 
to  know  how  many  books  there  are  in  the  Bible, 
or  what  is  the  speed  of  light,  or  what  is  an 
atomic  bomb. 

Furnishing  information  to  Free  Press  re¬ 
porters  and  editors  is  Mr.  Oates  chief  business 
.  .  .  and  it’s  a  mighty  important  business.  For 
upon  the  reliability  of  the  data  he  furnishes 
depends  in  some  considerable  degree  the  read¬ 
ability  of  Free  Press  columns.  He  too  helps 
make  The  Free  Press  best-liked,  best-read, 
most-wanted  in  the  Detroit  market  area. 


There  are  a  lot  of  grim  and  grisly  secrets 
safely  tucked  away  in  the  room  over  which 
Morgan  Oates  presides  at  'The  Free  Press. 

As  keeper  of  the  "morgue”,  Morgan  has  to 
know  what  is  a  secret  and  what  isn’t.  He  has 
to  know  all  the  answers,  or  at  least  where  to 
find  ’em  to  any  question.  He  has  to  be  a  com¬ 
bination  "Brittanica”,  "Baedeker”,  "Who’s 
Who”  and  "What’s  What”  of  all  the  events 
and  personalities  reported  in  newspaper  columns 
in  Detroit  over  the  years. 

With  his  assistants,  Morgan  clips  and  files, 
clips  and  files.  While  he  clips  and  files,  he  makes 
a  mental  note  of  all  these  "chips”  that  float 


JOHN  S.  KNIGHT.  PUBLISHER 


veyed  were  found  to  read  about  vras 
one-fourth  of  the  paper  com-  Unes: 
pared  with  one-third  for  readers 
of  8-14  page  papers  and  15%  1^  “Th 
readers  of  28^  page  pq>ers.  sute ' 

Readership  scores  by  subject  pMi^ 
matter  were  reported  as  fol-  »*  *i>« 
lows:  "  perieo' 

feel  s 

lypa  of  nutter.  Ken.  Women. 

OmpUe  matter..  S9«nt items  61*  nelp  t 

Kendlnr  matter..  ST%ofltema  Se%  _ 

. 1?S  “!!•«"  HEADLINE  in  the  Philadelphia 

%:whoie*MD»'  law  lima  (Pa.)  Ecening  Bulletin: 

The  whole  neper.  S4«  otltem.  S7%  KILLED  AFTER 

In  the  readership  of  national  FUNERAL 
advertising,  men  ranged  from  ■ 

.S?2aQ’?.  ®  Time  Is  Saved 

to  31%  for  SOO-999-line  adver-  «  n  i  i  •  • 

tisements.  Women  averaged  By  RecldeSS  Dnvmg 
from  9%  for  70-llne  or  smaller  - 


Oakland  County 


time  instead  of  time  and  a  half, 
lore  7 — Night  pay  differential  of 

del-  10%  over  day  scale  and  another 
10%  for  lobster  tricks. 

-■  8 — Severance  pay  of  one  week 

for  ea<^  six  months’  service. 

The  pay  demands  call  for  in¬ 
creases  from  $20  to  $35  .a  week. 

The  following  chart  gives  the 
demands,  using  the  journey¬ 
man's  day  scale. 

Present 

Weekly  Proposed 
Rate  Rote 

Printers  . $74.42  $108.75 

_  Pressmen  .  68.90  88.90 

— - — -  PmLAOELPHiA — ^An  experiment  Stereotypers  ...  71.42  91.42 

copy  to  27%  for  500  to  999-line  in  safe  automobile  drmng  was  Engravers  .  79.42  99.69 

advertisements.  The  women's  steged  here  under  auspices  of  Mailers  .  62.42  90.00 

readership  of  three  classifies-  the  Pennsylvania  Newspaper  Paper  Handlers.  53.90  81.50 

from  150  lines  up  through  Publishers’  Association  and  the  m,.  „rinters  also  are  seeking 
999  lines  was  in  each  case  27%,  New  Jersey  Press  Association  ♦uff, 

^  In  line  copy-  in  conju^on  with  che  Assocla-  !..♦  to ^n^inma^of 

Consolidation  of  the  two  sur-  tion  of  Casualty  and  Surety  Ex-  to  e^lf^lSt 

observation.  Statistics  index  since  March. 


Rafpiftrotian  off 
Autemobilof 

in  Michigan 


Cruz  Sentinel,  all  of  ^lifomia. 

■ 

Trade  Mark  Registered 

BurreU’s  Press  Clipping  Bu¬ 
reau  of  New  York  City  has  been 
notified  by  toe  U.  S.  Patent 
Office  that  their  toade-mark — 
toe  word  Burrelle  in  script  with 
a  pair  of  scissors— has  b^n  reg¬ 
istered.  The  company  was  es- 
tobUsbed  in  1888. 


driver  was  ordered  to  observe 
all  traffic  regulations,  to  take  no 
chances. 

The  Philadelphia  Record  sup¬ 
plied  reports  to  jot  down  toe 
impressions  en  route  and  results 
of  the  test  Reporter  Francis 
Byron  rode  with  toe  reckless 
driver;  Reporter  Ellen  Taussig 
with  the  careful  driver. 

The  reckless  driver  arrived 
only  four  and  one-half  minutes 
ahead  of  toe  other  car. 


C.  Weidler,  Free  Press;  William 
H.  Mills,  Times,  and  James  C. 
Montgomery,  Setae. 

The  Detroit  setup  of  negotiat¬ 
ing  with  all  six  printcraft  trades 
at  once  is  an  unusual  one.  In 
last  year’s  negotiations,  similar 
joint  meetings  were  conducted, 
with  toe  printing  craftsmen 
finally  compressing  their  wage 
demands  to  a  15%  increase 
across  the  board.  That  was  toe 
basis  of  final  settlement. 
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Reader  Gain 
Found  Where 
Pages  Decrease 

Sah  Francisco  —  Additional 
readership  data  is  provided  in 
A  report  on  the  second  series 
n  PAw;^>agOT  surveyed  by 
Hometown  Daily  Newspapers. 

The  survey  was  again  con¬ 
ducted  by  Dr.  Chilton  Bush. 
Stanford  Univer^ty  journalism 
division  head.  The  Mpers  sur¬ 
veyed  were  the  Bellingham 
(Wash.)  Herald,  Boise  (Ida.) 
Statesman,  Cheyenne  (Wyo.) 
Kagle,  Colorado  Springs  (Colo.) 
Gazette  Telegraph  and  Salem 
(Ore.)  Cental •  Journal.  They 
are  larger  in  circulation  and  in 
pages  than  those  studied  in  1945. 

“Our  survey  supports  the  hy¬ 
pothesis,  established  in  toe  first 
series,  that  toe  intensity  of 
readership  increases  as  toe  num¬ 
ber  of  pages  decrease  —  very 
much  hi^er  in  toe  8-14  page 
papers  and  less  so  in  toe  12-18 
page  papers,”  Dr.  Bush  re¬ 
ported. 

“Readership  surveys  in  toe 
papers  just  surveyed  were  not 
so  high  as  those  reported  in 
1945.  but  toe  papers  in  toe 
second  series  have  mlUlne  rates 
about  half  as  high  (around  $5) 
as  do  the  papers  surveyed  last 
year.” 

Readers  of  toe  five  naners  sur- 


rSkorl 

WIRES  were  laden  with  news  of 
toe  Nuernberg  hangings,  and 
Goebbels’  suicide,  when  this 
message  flashed  on  toe  AP  re¬ 
lay  in  Schenectady,  N.  Y.: 
“EDITORS  ...  NO  DEATHS  OF 
MAJOR  NEWS  DdPORTANCE 
LAST  NIGHT.” 

_  a 

THE  Bethlehem  (Pa.)  Globe- 
Times  had  a  word  for  the  big 
news  of  Oet.l6.  The  banner 
line  read: 

Germans  Have  a  Word  for  It: 
“KAPUT.” 

B 

AFTER  two  weeks  of  reporting 
everytoinggoing  on  in  a  hotel 
strike,  the  Washington  (D.  C.) 
Daily  Setae  gave  readers  a  break 
with  this  headline  and  story: 
What’s  New  • 

On  D.  C.  Hotel 
Strike  Today 
Nothing. 

a 

GETTING  back  to  Germany, 
toe  Waterbary  (Conn.)  Re¬ 
publican  carried  a  story  about 
reaction  to  toe  hangings  under 
a  headine  which  read:  "Fear 
Hangings  Won’t  Affect  Ger¬ 
mans.” 

WHEN  toe  Pittsburgh  (Pa.) 

Press  undertook  to  take  toe 
Philadelphia  Record  to  task  in 


6  Unions  Press 
Wage  Demands 
In  Detroit 

Dothoit — A  joint  committee 
representing  the  six  printcraft 
unions  has  presented  formal 
proposals  regarding  new  con¬ 
tracts  to  the  Detroit  Newspaper 
Publishers  Association. 

Because  of  wide  divergence 
in  wage  demands,  discussion  on 
pay  scales  was  left  to  individual 
meetings  with  toe  separate 
crafts.  But  toe  printcraft  com¬ 
mittee,  chairmaned  by  Max 
Bums,  president  of  the  Mailers, 
offered  eight  points  on  which 
joint  negotiations  could  be  car¬ 
ried  out. 

These  included  the  following: 

1 —  Contract  to  run  for  one 
year  from  Nov.  1,  1946. 

2 —  ^Three  weeks’  vacation  pay 
instead  of  present  two. 

3 —  Extension  of  sick  benefits 
to  cover  26  instead  of  13  weeks, 
with  increased  payments  up  to 
50%  of  salary  and  payable  in 
addition  to  workmen’s  compen¬ 
sation. 

4—  Overtime  figured  on  15- 
minute  intervals  instead  of  ac¬ 
tual  time  worked. 

5—  Addition  of  V-J  Day  to 
the  regular  six  holidays  with 
triple  time  for  holidays  worked 

AMa  A»AAlAk»  tlTMA  ^AA  ttlAOA  MA* 


Joseph  Ha  Finn 
ChL  Ad  Mans 
Dies  at  70 

CncACO— Joseph  H.  Finn,  70 
fromer  Chicago  newspaperman 
and  chairman  of  Reincke,  Meyer 
ft  Finn,  advertising  agency,  died 
here  Oct.  18,  after  having  been 
stricken  in  Philadelphia  three 
days  previous  while  on  a  busi¬ 
ness  trip. 

Mr.  Finn  specialized  in  rail¬ 
road  advertising  and  public  re¬ 
lations  activities,  having  previ¬ 
ously  owned  his  own  advertis¬ 
ing  agency  before  joining  toe 
firm  of  Reincke,  Ellis,  Young- 
green  ft  Finn,  which  less  than  a 
year  ago  became  Reincke, 
Meyer  ft  Finn. 

Before  his  entry  into  toe  ad¬ 
vertising  field,  Mr.  Finn  served 
as  a  r^;>orter  for  toe  Chicago 
Tribune  in  1894,  later  becoming 
political  editor  and  also  c^  ed¬ 
itor  of  the  old  Chicago  Chron¬ 
icle.  In  1901  he  joined  toe  old 
Chicago  Evening  American — 
now  toe  Herald  -  American  —  as 
city  editor,  and  from  1905  to 
19M  he  was  managing  editor  of 
the  paper. 

Mr.  Finn  was  a  diarter  mem¬ 
ber  of  toe  Chicago  Press  Vet¬ 
erans  Association  and  a  member 
of  toe  Abraham  Lincoln  Asso¬ 
ciation.  He  was  toe  author  of 
several  books. 
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Chicxigo  Times 
Trio  Awarded 
Broun  Prize 

Joint  efforts  ol  three  Chicago 
Tbnes  staff  members  in  freeing 
from  prison  a  man  unjustly  con¬ 
victed  of  mur¬ 
der  has  earned 
for  them  the 
1B48  Heywood 
Broun  Kemo- 
rial  Award,  pre¬ 
sented  annually 
by  the  Ameri¬ 
ca  n  Newspaper 
Guild. 

The  award  is 
tor  the  best 
woric  "in  the 
fl>lrit  of  Hey- 
vroisB  wood  Broun,” 
founder  and 
first  president  of  ANG,  and  car¬ 
ries  with  it  a  Guild  citation  and 
a  fifSO  U.  S.  savings  bond. 

Winners  of  the  1M6  award  are 
Karin  Waldi,  Chicago  Times 
dty  editor,  and  Janies  McGuire 
and  JaA  McPhaul,  reporters. 
The  decision  was  made  by 
Judges  Louis  B.  Sdtzer,  editor 
otfihe  Clsoelsad  (O.)  Press; 
Sam  Shelton,  assistant  to  the 
rabllsher,  St.  Louis  (Ho.)  Post- 
Dispatch;  and  Buss  Stewart, 
general  manager  of  the  Chicago 
Times,  and  was  announced  by 
Wade  R.  Pranklin  of  the  Chi¬ 
cago  local,  chairman  ot  the 
Guild  committee. 

29  Entaiee  Subasitted 

Twenty-nine  entries  were  sub¬ 
mitted  for  this  year’s  competi¬ 
tion.  Judges  said  they  had  a  dif¬ 
ficult  tlmi  deciding  between  the 
ttiree  Times  men  and  the  entry 
suhidtted  by  the  Detroit  News¬ 
paper  Guild  on  bdulf  of  Mar- 

Scrite  Gdiagan,  reporter  for 
t  Detroit  (Mich.)  Nttn. 

The  Broun  Award  story  was 
one  of  the  most  dramatic  ever 
reported  in  the  Chicago  press, 
smd  was  an  exclusive  story  from 
the  beginning  in  the  Times.  It 
Is  the  story  of  Joe  Hajczelc  who 
in  1933  was  sentenced  to  99 
years  in  prison  for  the  murder 
of  a  policeman.  Proven  inno¬ 
cent  by  the  Times  men,  he  final¬ 
ly  was  freed  by  a  gubernatorial 
pardon  on  Aug.  14,  1945. 

Hiss  Gahagan,  smo  was  given 
a  second  award,  worked  virtual¬ 
ly  singled  -  handed  for  many 


BROUN  AWARD  JUDGES  AT  WORE 

Loll  to  right:  Russ  Stewart,  gonerol  manager  oi  Chicago  Times; 
Louis  B.  Sehser,  editor  oi  Cleveland  Press,  and  Sam  Shelton,  as¬ 
sistant  to  the  publisher,  St  Louis  Post-Dispatch,  look  over  entries  in 
the  1946  Heywood  Broun  Memorial  Award. 

when  he  became  ineligible  for 
membership. 

Awards  will  be  presented  at 
the  Chicago  local’s  annual  Page 
One  Ball  on  Nov.  22. 

The  judges  voted  honorable 
mention  to  the  following: 

Gordon  Williams,  Jr.,  Scran¬ 
ton  (Pa.)  Tribune,  for  his  single- 
handed  and  successful  effort  to 


WHY  WE  SAY 


bring  rent  control  to  Scranton. 

Alven  Rosenfeld,  Neto  Torfc 
Post,  for  his  “Journey  to  the 
Sun,”  a  first-hand  story  of  the 
voyage  of  the  first  group  of  Eu¬ 
ropean  refugees  to  come  to  this 
country  under  a  presidential  di¬ 
rective. 

Robert  Johnson,  Memphis 
(Tenn.)  Press-Scimitar,  for  a  se¬ 
ries  of  crusading  articles  against 
the  injustices  of  the  Army^avy 
caste  system. 

Eugene  Segal,  Cleveland 
Press,  for  a  series  of  articles  ex¬ 
posing  the  activities  of  Ameri¬ 
can  “fascists.” 

Albert  Deutscb,  PM,  for  a  se¬ 
ries  of  stories  revealing  inhu¬ 
manities  and  unwarranted  con¬ 
ditions  in  mental  hospitals. 

Herbert  Block,  Washington 
Post,  cartoonist. 

B 

Ad  Courses  Ready 

Boston — Case  history  presen¬ 
tations  by  advertise  managers 
of  business  and  Industrial  firms 
will  play  an  important  part  in 
each  of  four  education  courses 
sponsored  by  the  Advertising 
Club  of  Bcmn.  Ray  Straw- 
bridge  of  Dickle-Raymond,  Inc., 
heads  the  committee.  Morris  B, 
Kerr,  Boston  Post,  is  a  member 
of  the  early  working  committee. 


kv  STAN  JL  COUJNS  a  L  Jl  SUWSON 


months  after  refusing  to  believe 
in  tile  guilt  of  two  18-year-olds, 
one  white  and  the  other  Negro, 
convicted  in  race  riot  killings  in 
1043.  On  evidence  she  un¬ 
earthed  one  youth  has  been  ac¬ 
quitted,  and  the  other  is  out  of 
prison  awaiting  a  second  trial. 

Seltzer  and  Shelton  picked  the 
Times  entry  first  and  the  Detroit 
entry  second.  Stewart’s  choice 
was  Hiss  Gahagan  first  and  Al¬ 
bert  Deutsch  of  PM  second  for 
a  series  of  stories  on  Inhumane 
conditions  in  mental  ho^itals  in 
four  states. 

The  winning  entry  was  sub¬ 
mitted  by  the  Chicago  Guild  on 
behalf  of  McGuire  and  McPhaul, 
but  questioning  of  the  judges 
brou^t  out  the  fact  that  Walsh 
worked  closely  with  his  report¬ 
ers  on  the  story  and  that  he  de¬ 
served  equal  credit  tor  correct¬ 
ing  a  miscarriage  of  justice. 
Walsh  was  issued  an  honorable 
withdrawal  card  by  tiie  Guild 


Mr.  Publisher — ^Mr.  General  Manager 

If  you  would  like  more  circulation  and  more  circulation 
revenue,  toO)  we  can  put  you  in  contact  with  an  extremely 
capable  drculation  manager.  This  man  is  a  livewire  vriio  has 
had  18  years’  experience  in  metn^lltan  and  medium  size 
cities.  A  builder  who  knows  how  to  direct  an  organization 
■nootfaly,  he  has  operated  with  men  carriers  and  little  mer¬ 
chants.  At  present  circulation  manager  of  a  morning,  evening 
and  Sunday  paper  in  city  of  100,000,  he  is  looking  lor  broader 
fields.  &  has  increased  drculaticm  of  present  puUications  41% 
in  less  than  tiiree  years— made  a  94%  increase  over  ei^t  yeai^ 
period  in  previous  position.  Age  40;  married,  one  (diild,  c^ege 
educated.  TUs  producer  isn’t  dieap,  but  he’s  weU  worth  in¬ 
vestigating.  Confidential,  of  course.  Interview  arranged  by 
writing  Box  5811,  Editor  fi  Publisher. 


Hiu  American  club  was  founded  in 
Qiicago,  Illinois,  in  1905  and  obtained 
its  name  from  the  original  practice  of 
rotating  meetings  at  the  homes  of 
various  members. 


“Why  We  Say”  is  New  and  Unique. 

Its  Acceptance  by  Editors  has  been  PhenomenoL 
Excellent  for  Eillorial  or  Feature  Page. 

2  Column  Mats  —  6  Hnies  per  Wedb 
For  Information  and  Ifatet,  Write,  Wire  Or  Phone, 

GENERAL  FEATURES  CORPORATION 

250  Park  Avenue  New  York  17,  N.  Y. 

PHONE:  ELdorado  M781-S 
s.  csoscs  urru,  m..  touts  it,  HAMtiit,  r.  Prm. 
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Tall  stacks  to  shoot... 


In  the  blue  black  night  sky  that  arches 
over  the  Bay,  a  wide  incandescence  glows, 
dies  down  after  a  few  minutes . . .  ingots 
en  route  from  the  rollers  to  heat  beds,  steel 
being  worked  in  San  Francisco. 

Despite  a  wartime  expansion  of  41%  in 
open  hearth  and  electric  furnace  capacity 
in  the  San  Francisco  Bay  Area  .  .  .  new 
building,  new  industries  call  for  greater 
production  of  steel,  tin  plate,  basic  metals. 

To  step  up  sheet  and  tin  plate  capacity, 
U.  S.  Steel  will  spend  $25,000,000  for 
modern  cold  reduction  facilities  at  the 
Columbia  Steel  Company’s  plant  in  the 
Bay  Area  .  .  .  Bethlehem  has  announced 
extensive  expansions  . . .  Hayward  Non 
Ferrous  Foundry,  a  new  cast  aluminum 
products  plant .. .  Reynolds  Metals  plans  to 
open  an  aluminum  foil 


packi^ng,  and  label  plant . . .  Pacific  Can 
is  blue-printing  a  new  twenty  acre  factory 
near  San  Leandro ...  The  Paraffine  Co. 
will  spend  about  $4,000,000  for  expansion 
. . .  International  Mineral  &  Chemical  plans 
a  $1,000,000  plant  in  San  Jose . . .  Pepsi 
Cola  will  build  a  half  million  dollar  factory 
. . .  Glass  Containers  has  bought  acreage  at 
Antioch  for  a  bottle  and  fruit  jar  plant . . . 
Food  Machinery  Corp.  at  San  Jose  will 
expand  the  Bean-Cutler  plant . . .  General 
Motors,  Ford,  Chrysler,  General  Electric, 
Westinghouse,  are  currently  expanding 
...  In  1945,  379  new  factories  picked  sites 
in  the  Bay  Area,  and  321  expanded — ^with 
aggregate  outlays  of  $118,580,268!  In.the 
first  half  of  1946,  the  gain  was  340  new 
plants,  266  expanded. 

Industrially,  Northern  California  is  on 
the  rise  . . .  bringing  new  customers  and 


new  buying  potential  to  thi 
San  Francisco  market,  and 
to  Chronicle  advertisers. 

Chronicle  readers  number 
executives,  business  men  in 
number  enough  to  make  it 
the  leading  medium  for  financial  and 
security  advertising,  luxury  items,  books 
. . .  enougli  women  to  successfully  serve  as 
the  favored  medium  of  the  city’s  leading 
specialty  shops,  the  mainstay  of  its  major 
department  stores. 


For  reaching  the  bigger  purses  and 
bigger  names,  better  buyers,  spenders, 
homes . . .  profit-producing  purchasers  in 
all  price  ranges  .  .  .  your  San  Francisco 
schedule  should  head  off  wiffi  The 
Chronicle ...  A  Chronicle  representative 
will  be  glad  to  show  you  whyl 


San  Frandaco  Chi'Oiiicle 

Sawyer,  Ferguson,  Waucer  Co.,  National  Representadvts 
New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles 
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INTERNATIONA 


^SHINGTON . . . 

hub  of  the  universe 


Xhe  eyes  of  the  world  as  well  as  the  nation  are  focused  on  Washington  nowa* 
days.  It  is  the  No.  1  dateline  of  the  postwar  world.  More  front  page  headlines 
emanate  from  Washington  than  from  any  other  capital.  It  is  the  nerve  center  for 
important  domestic  news  vitally  affecting  the  daily  lives  of  every  American  family. 
It  is  also  the  nerve  center  for  international  news;  virtually  every  nation  in  the 
universe  looks  to  Washington  for  the  answer  to  questions  affecting  the  future  peace 
of  the  world. 

The  coverage  of  Washington  is  a  challenge  to  every  news  service.  Editors  who 
have  INS  know  very  well  how  we  have  met  that  challenge.  They  know  that  the 
Washington  bureau  of  INS,  under  the  able  command  of  William  K.  Hutchinson, 
dean  of  correspondents  on  Capitol  Hill,  has  an  outstanding  record  for  accuracy 
and  enterprise  in  the  coverage  of  our  nation’s  capital. 

They  recall  such  superb  examples  of  INS  Washington  coverage  as  the  29*hour 
beat  on  the  executions  of  the  Nazi  saboteurs  who  were  landed  on  American  shores 
from  a  German  U-boat  during  the  war;  and  the  amazing  succession  of  scoops 
scored  by  INS  on  the  Japanese  surrender  negotiations  that  marked  the  end  of 
World  War  II. 

But  most  of  all  they  recall  the  steady,  reliable,  day-by-day  coverage  of  Wash¬ 
ington  news  turned  out  by  Mr.  Hutchinson  and  his  staff  of  seasoned,  experienced 
reporters.  The  INS  Washington  staff  is  larger  today  than  ever  before  in  its  history 
—numbering  38  men  and  women.  Some  of  the  typical  Washington  staffers  are 
shown  in  the  accompanying  chapter  of  the  INS  "Family  Album.” 

INS  u  proud  of  the  record  achieved  by  its  Washington  bureau.  But  that 
record  is  by  no  means  an  isolated  factor  in  the  worldwide  reputation  INS  has  today. 
It  is  typical  of  INS  bureaus  everywhere.  There  is  no  gainsaying  that  INS  coverage 
has  reached  a  conspicuously  high  level.  Partly,  that  is  because  we  seek  and  find  the 
best  talent,  pay  generously  to  get  and  place  it  where  it  can  best  function.  But,  also, 
it  is  because  of  the  staunch  esprit  de  corps  that  pervades  every  unit  and  individua] 
in  this  news  service. 

(to  be  continued ) 
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Advertising  Tax 
Proposal  Fought 
In  Roanoke,  Vo. 

Roamokb,  Va.  —  Retail  mer¬ 
chants  and  advertising  repre¬ 
sentatives  have  filed  a  Joint  pro¬ 
test  before  the  newly-elected 
City  Council  on  that  body’s  pro- 
poUed  5%  tax  on  commercial 
advertising. 

The  proposal,  which  at  first 
was  generally  interpreted  to  be 
an  effort  of  the  cl^  fathers  to 
tax  advertising  carried  by  the 
local  newspapers,  the  Times  and 
World-News,  has  developed  into 
one  to  tax  all  classes  of  adver¬ 
tising  except  radio. 

As  yet  no  ordinance  has  been 
drawn.  However,  the  citywide 
opposition  came  to  a  head  with 
a  meeting  of  opponents  before 
the  city  tax  study  committee, 
which  is  in  itself  the  City  Coun- 
cU.  At  first  it  was  thought  the 
tax  was  aimed  at  the  news¬ 
papers,  but  it  now  develops  it 
would  fall  upon  the  advertisers, 
local  and  national,  with  the 
newspapers  being  the  collection 
source. 

NscessilT  Stressed 

Opposition  of  merchants  was 
bas^  upon  the  contention  that 
newspaper  advertising  is  a 
“necessity”  to  their  business, 
and  as  such,  any  levy  imposed 
upon  it  would  be  a  restraint  on 
trade.  This  tax  they  contend 
would  force  them  to  reduce 
their  advertising,  causing  a  de¬ 
crease  in  volume  of  sales  and 
resultant  loss  to  the  city. 

W.  P.  Hazelgrove,  attorney 
for  the  local  papers,  said,  "I 
can  think  of  no  bet’er  way  to 
stifle  the  eity’s  growth  than  by 
placing  a  tax  on  advertising.” 
He  contended  that  if  this  pro¬ 
posed  tax  is  levied.  “You  might 
as  well  say  no  advertising  is  to 
emanate  from  this  city,  and 
then  we  will  be  like  the  hiber¬ 
nating  bear  and  suck  our  toes 
during  the  winter.” 

In  a  reply  to  one  question  as 
to  what  types  of  advertising 
would  be  taxed.  Mayor  Richard 
T.  Edwards  said  that  all  tsrpes 
would  be.  with  the  single  ex¬ 
ception  of  radio,  which  he  de¬ 
clared  the  Supreme  Court  had 
ruled  could  not  be  taxed.  He 
also  stated  he  thought  the  tax 
would  produce  |70,000  yearly 
for  the  city. 

Charles  H.  Carson,  represent¬ 
ing  some  local  merchanto.  stated 
that  if  the  tax  were  placed  on 
local  advertising  that  it  would 
have  to  apply  to  national  ad¬ 
vertising  as  well  and  warned 
that  “national  advertisers  aie 
very  loith  to  put  up  with  extra 
charges.” 

Maxwell  P.  Breeden,  repre¬ 
senting  one  of  the  largest  de¬ 
partment  stores,  contended  that 
“10%  of  your  local  stores  are 
doing  00%  of  local  advertising.” 
Other  opponents  pointed  out 
that  such  a  tax  might  reduce 
volume  of  sales  and  thus  result 
in  the  city  obtaining  less  reve¬ 
nue  from  its  merchant  licenses 
taxes.  Another  contention  was 
that  such  a  tax  would  have  to 
be  deducted  from  the  budget 
assigned  to  the  media,  and  in 
reality  would  then  fall  upon  the 
advettising  media  as'  well 
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Merchandising 

Displfiy  Ties  bi 
Store  and  Products 

The  display  pictured  above 
represents  a  new  approach  to  the 
merchandising  of  advertising  at 
the  point  of  purchase,  as  worked 
out  by  Albany  (N.  Y.)  Knicker¬ 
bocker  News. 

A  super-market  ad,  super-im¬ 
posed  on  the  shopping  baskets  is 
the  focal  point  of  the  display 
board.  Red  tapes  tie-in  products 
which  are  nationally-advertised 
in  the  same  issue  with  the 
priced  items  in  the  market  ad. 
so  that  shoppers  who  noticed 
any  of  the  advertisements  will 
immediately  associate  the  prod¬ 
uct  with  the  store. 

This  display  board  is  supple¬ 
mented  with  the  displays  of  the 
actual  merchandise  about  the 
foot  of  the  easel  in  a  prominent 
place  in  the  store. 

Herman  E.  Moecker,  national 
advertising  manager  of  the 
newspaper,  conceived  the  idea 
as  a  service  of  the  newspaper  to 
its  food  retailer  advertisers. 
Promotion  Manager  Frank  T. 
McCue,  who  described  the  proj¬ 
ect  before  the  recent  Gannett 
Newspapers  conference,  re¬ 
ported  toat  both  store  managers 
and  manufacturers’  representa¬ 
tives  were  enthusiastic  about 
the  idea  and  that  the  service, 
initiated  as  a  test,  would  be  ex¬ 
tended  to  several  large  food  re¬ 
tailers  in  Hartford. 


Craig  in  New  Post 
In  Heoist  Ad  Group 

J.  L.  Tunstead,  general  man¬ 
ager  of  Hearst  Saturday  Home 
Publications,  959  Eighth  Ave¬ 
nue,  New  York  City, -announces 
the  appointment  of  Herbert 
Craig  as  western  manager.  Mr. 
Craig,  who  has  been  with  Hearst 
Advertising  Service  in  Chicago 
as  account  representative  for 
more  than  20  years,  will  have 
offices  at  326  West  Madison 
Street.  Chicago. 

Mr.  Tunstead  also  announced 
that  Thomas  King  has  joined 
the  New  'York  staff. 

Hearst  Saturday  Home  Pub¬ 
lications  was  recently  created 
for  the  exclusive  advertising 
representation  of  the  Saturday 
Home  Magazine  and  Saturday 
Home  Cornice,  distributed  with 
the  New  York  Joumal-Amer- 
ican  and  Chicago  Herald-Amer- 
ican. 


Write-in  Edition 

Auburn.  N.  Y. — Richard  Sobus 
is  on  alert  lad  with  a  nose  ior 
news  and  an  eye  ior  business. 
When  he  saw  that  an  edition 
oi  the  Auburn  CiUsen-Adver- 
tiser  which  he  was  delivering 
did  net  have  the  final  score  oi 
a  World  Series  game,  he  pen¬ 
cilled  in  ’’Cards  Win"  on  each 
paper  os  he  went  along  his 
route. 


Uses  Red  Feather 

Red  ink  dressed  up  the  Rich¬ 
mond  (Va.)  Sewe-Leader’e  full- 
page  ad  announcing  the  begin¬ 
ning  of  the  Community  Chest 
drive  and  especially  the  large 
red  feather  in  the  ad,  emblem 
of  the  appeal. 


Worcester 


Sales  are 


Compared  with  a  1945  index  of  100,  department 
store  sales*  in  Worcester  for  January  to  July  1946 
skyrocketed  to  126,  a  high  spot  among  New 
England  metropolitan  centers.  In  Boston,  the  score 
was  123,  in  New  Haven  121,  in  Providence  121, 
in  Springfield  116.  This  sales  leadership  is  yours 
with  complete  coverage  through  the  Telegram- 
Gazette  —  daily  circulation  in  excess  of  135,000 
and  over  95,000  on  Sunday. 

*  F«d«ral  R«Mrv«  Bonk  of  Boston 


Leadership  In 
Department  Store 
Sales  Proves  It. 


Excms  luaroTC* 
Ceveriaq 

LIBEL 

Wo  pfao— red  tfab  Befd  nod 
aom  MTvo  Neonpepnrs  and 
Broodcosms  nodoowide.  I  lave 
poor  Inemaoce  Brokor  write 
w  for  fall  dscaflt  ud  qaoai* 
door. 

iNipleyars  Rcinraraiica 
Corp*ra4(oii 

Insereece  Ixcbeage  RMg., 
Raaiat  CHy.  Mbteari 
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This  new  improved 
Elevator  Lever  Link 


will  preserve  your 
MATRIX  TOES 


This  New  Flrat-Elevcitor  link  Assembly 
provides  approximately  equal  pressure  on  matrices  (arrow) 
in  all  three  alignment  positions— Normal  Headletter  and 
High.  Uniform  pressure  on  matrix  lugs  is  obtained  by  a  new 
linV  spring,  made  of  a  special  material  and  newly  designed. 

Longer  Matrix  Wear 

Equalized  pressure  on  matrix  toes  in  all  alignment  positioiu 
is  exerted  by  the  first-elevator  lever  through  the  new  spring. 
The  critical  matrix  alignment  lugs  therefore  lost  longer. 

Smoother  Justification 

Uniform  pressure  of  the  new  spring  eases  sidewise  spreading 
of  the  line.  Spocebands  are  therefore  subject  to  less  resistance 
during  justification. 

Eosier  Adjustment 

The  link's  upper  eyebolt  is  set  permanently  in  its  correct  loca¬ 
tion.  Lower  eyebolt  raises  or  lowers  first-elevator  slide  in  fine 
increments  of  adjustment 

Better  Lubrication 

A  new,  sponge-type  lubricant  eliminates  friction,  lasts  longer, 
and  reduces  maintenance  cost 

Ordering 

For  application  to  outstanding  machines,  order  under  part 
number  U-S202,  First-Elevator  Lever  Link,  Assembled.  The 
link  is  sold  only  as  a  complete  assembly. 

Write  to  your  nearest  Intertype  District  Office  for  descriptive 
lolder,  "TIPS  ON  SAVING  MATRIX  TOES." 


INTERTYPE 

BROOKLYN  ZN.Y. 
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SEMINAR  FINANCING 

THE  AMERICAN  Press  Institute  hos  been 
declared  a  success  by  the  25  managing 
editors  and  news  editors  who  attended  the 
first  seminar.  They  should  know,  having 
lust  spent  three  weeks  together  under  the 
auspices  of  the  Institute.  Their  remarks 
about  the  value  of  such  seminars  for  the 
improvement  of  their  work  and  their  news¬ 
papers  were  nothing  but  laudatory.  Even 
the  comparatively  old^lmers  who  have 
been  in  newspaper  work  for  25  or  30  years, 
acknowledged  they  learned  plenty  from 
die  experience. 

The  Institute  has  been  financed  for  two 
years  by  a  small  group  of  far-sighted  pub¬ 
lishers.  TOe  **tuition  fees**  paid  by  seminar 
members  and  arranged  so  that  all  news¬ 
papers  can  afford  to  send  a  man,  are  not 
sufficient  to  carry  the  total  expense  of  the 
organization. 

At  one  of  the  closing  sessions  of  this 
first  seminar,  the  men  responsible  for 
founding  the  Institute  and  who  are  in¬ 
terested  in  its  perpetuation  were  pleased 
with  the  reactions  of  the  first  group  but 
expressed  concern  as  to  whether  -publish¬ 
ers  would  continue  their  interest  and  par¬ 
ticularly  their  financial  support. 

We  believe  the  Institute  idea  has  proved 
Ifsdf  In  the  first  seminar.  Future  seminars 
win  merely  add  to  the  evidence  of  its 
value.  Publishers  cannot  be  blind  to  the 
facts.  Tbey  will  support  it  as  long  as  they 
are  able. 

But  therein  lies  the  danger  for  the 
future.  When  business  conditions  are  such 
that  publishers  are  no  longer  able  to  give 
financial  assistance,  is  the  Institute  to  die? 
It  Is  too  valuable  an  instrument  for  better 
newspapers  to  permit  that  but  it  can 
happen  under  this  arrangement  which  was 
necessary  at  the  start. 

The  alternative  is  an  endowment  similar 
to  the  Nieman  Foundation  at  Harvard — 
desirable  but  difficult  to  arrange.  The 
mechanics  of  such  fund  raising  is  be¬ 
yond  our  ken  but  unless  the  Institute  is  to 
be  Jeopardized  year  after  year  by  fiuctuat- 
ing  financial  conditions  a  way  must  be 
found. 

DANGEROUS  PRACTICE 

THE  MOST  INSIDIOUS  piece  of  news  in 

the  newspaper  field  this  week  is  an 
item  appearing  in  this  issue  from  Portland. 
Maine.  Because  the  National  Maritime 
Union  objected  to  an  editorial  in  the  Port¬ 
land  Evening  Express,  members  of  that 
union  picketed  the  newspaper  plant. 
Union  truckmen  declined  to  cross  the 
picket  line  and  the  Express  was  not 
distributed  that  night  for  the  first  time 
In  41  years.  Happily  the  truckmen  saw 
the  error  of  their  ways  and  appeared  to 
deliver  the  morning  editions  of  the  Press 
Herald  from  the  same  plant.  Also,  happily, 
newspaper  unions  in  the  plant  did  not 
observe  the  picket  line,  with  a  single  ex¬ 
ception. 

Intentional  or  not,  this  unholy  alliance 
of  two  union  groups  to  prevent  distribu¬ 
tion  of  a  newspaper  solely  because  of  dis¬ 
agreement  with  its  editorial  opinions  is  a 
dangerous  precedent  for  our  free  press. 
The  only  bright  light  in  that  situation  was 


And  they  understood  none  of  these  things: 
and  this  saying  was  hid  from  them,  neither 
knew  they  the  things  which  were  spoken.— 
St.  Luke.  19;  34 


that  the  truckmen  were  told  by  their  lead¬ 
ers  they  could  cross  the  picket  line,  and 
they  eventually  did. 

If  our  society  becomes  so  organized  and 
regimented  that  any  minority  group,  by 
the  simple  expedient  of  a  picket  line 
through  which  unionized  newspaper  work¬ 
ers  will  not  pass,  can  prevent  publication 
or  distribution  of  a  newspaper  with  which 
it  disagrees,  then  our  free  press  is  on  the 
way  out.  Subservience  to  any  group  that 
demands  it  for  permission  to  publish  will 
bo  the  consequence. 

No  one  can  dispute  the  right  of  any 
group  large  or  small  to  express  in  an  or¬ 
derly  fashion  Its  disagreement  with  news¬ 
paper  editorials.  But  when  that  disagree¬ 
ment  takes  the  form  of  coercion  on  a  news¬ 
paper  to  alter  its  opinions  the  public’s 
right  to  a  free  press  is  at  stake. 

TAX  ON  ADVERTISING 

THE  City  of  Roanoke,  Virginia,  is  consid¬ 
ering  a  5%  tax  on  commercial  advertis¬ 
ing  to  be  paid  by  the  advertiser  and  apply¬ 
ing  to  all  media  except  radio.  Although  it 
takes  a  different  form  than  the  famous 
Louisiana  newspaper  tax,  which  was  ruled 
imconstitutional  by  the  Supreme  Court, 
its  net  effect  would  be  the  same. 

Huey  Long  taxed  the  newspapers  of 
Louisiana,  which  opposed  him,  to  curtail 
their  revenue  and  restrict  their  circula¬ 
tion.  Roanoke  only  seeks  a  new  source 
of  municipal  revenue  but  it  would  do  the 
same  thing. 

Newspapers  would  not  pay  the  proposed 
tax  directly  but  would  act  as  a  collection 
agency  for  the  5%  levy  on  all  local  and 
national  advertising  they  carried.  It 
amounts  to  an  unjustified  5%  increase  in 
rates  s^hlch  many  advertisers  would  not 
pay.  Local  advertisers  with  limited  budg¬ 
ets  would  have  to  curtail  their  appropria¬ 
tions  to  meet  the  Increase.  Less  advertis¬ 
ing  would  ultimately  mean  less  sales.  Na¬ 
tional  advertisers  would  find  other  means 
of  telling  their  story  in  Roanoke  which 
probably  would  mean  via  the  untaxed 
radio. 

Curtailment  of  revenue  could  only  mean 
a  reduction  in  newspaper  service  to  the 
community  and  a  consequent  loss  in  cir¬ 
culation.  Unintentionally,  the  city  gov¬ 
ernment  would  deprive  the  community  of 
its  best  Information  medium. 

If  it  is  only  revenue  they  want,  the  city 
fathers  should  find  a  not  so  perishable 
commodity  as  advertising. 

EDITOR 


FREEDOM  OF  INFORMATION 

PRESIDENT  TRUMAN  gave  the  cause  of 

world  freedom  of  information  its  big¬ 
gest  boost  so  far  when  he  laid  the  issue 
squarely  before  the  United  Nations  in  liis 
opening  address  to  the  General  Assembly 
Wednesday.  No  truer  words  were  spoken 
when  the  President  said:  "Since  wars 
begin  in  the  minds  of  men  the  defense  of 
peace  must  be  constructed  in  the  minds 
of  men  and  a  free  exchange  of  ideas,  and 
knowledge  among  peoples  is  necessary  to 
this  task.” 

He  told  the  assembled  delegates  from  51 
nations  exactly  where  our  people  and  our 
government  stand  on  the  issue.  "The 
United  States  believes  a  concerted  effort 
must  be  made  to  break  down  the  barriers 
to  a  free  fiow  of  information  among  the 
nations  of  the  world,”  he  said.  “We  re¬ 
gard  freedom  of  expression  and  freedom 
to  receive  Information — the  right  of  the 
people  to  know — as  among  the  most  im¬ 
portant  of  those  human  rights  and  funda¬ 
mental  freedoms  to  which  we  are  pledged 
under  the  United  Nations  Charter.” 

If  there  was  any  doubt  remaining  in  the 
minds  of  other  delegations  as  to  the  United 
States*  position  on  freedom  of  information 
those  statements  should  dispel  it. 

Mr.  Molotov  is  reported  in  the  press  to 
have  gone  out  of  his  way,  ignoring 
protocol,  to  compliment  the  President  on 
his  speech.  Whether  it  was  with  mental 
reservations  or  not,  we  don’t  know.  But 
Russia  is  the  big  stumbling  block,  with 
her  present  attitude  toward  the  press,  in 
attainment  of  the  free  information  ob¬ 
jective.  The  chances  are  not  great,  but 
if  the  Soviets  could  be  "sold”  on  this 
crusade  the  future  of  world  peace  would 
be  a  lot  brighter. 

TO  BILL  AS  ORDERED 

PROBABLY  the  most  constructive  change 

in  history  in  newspaper  billing  prac¬ 
tices  has  been  the  "bill  as  ordered”  stand¬ 
ard  sponsored  by  the  Newspaper  Adver¬ 
tising  Executives*  Association.  More  than 
600  newspapers  have  notified  agencies  and 
advertisers  they  have  adopted  this  policy. 

So  far,  agency  opposition  has  been 
slight  Although  this  uniform  practice 
is  to  their  advantage,  we  expected  the 
agencies  to  put  up  a  howl  for  the  benefit 
of  the  clients.  It  hasn’t  developed,  but  It 
may. 

Compare  the  methods  applied  to  all 
media.  Ads  in  newspapers  are  measured 
to  the  line.  In  magazines  where  adver¬ 
tisers  buy  units  of  space  there  is  no  meas¬ 
uring  by  agencies  to  determine  whether 
the  advertiser  got  his  full  quarter-page 
or  one  or  two  lines  more  or  less.  On 
radio,  advertisers  also  buy  units  of  time — 
quarter,  hall  or  hourly  periods — so  stated 
in  the  rate  cards.  But  there  Is  no  agency 
checking  to  determine  whether  the  pro¬ 
gram  ran  its  full  time.  They  do  not 
question  the  seconds  clipped  off  their 
programs  fore  and  aft  to  permit  station 
break  announcements  and  one-minute  spot 
conunercials. 

Why  shouldn’t  practices  for  all  media 
be  uniform?  It  is  in  the  Interests  of  agen¬ 
cies  to  make  them  so. 

A  PUILISHERfer  October  24,  1*44 
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PERSONAL 

MENTION 


EUGENE  C.  PULLIAM  has  re¬ 
linquished  the  title  of  editor 
of  the  Indionopolis  (Ind.)  Star, 
which  he  had  held  with  that  of 
publisher  since  acquiring  the 
paper  two  and  one-half  years 
ago,  with  the  appointment  of 
James  A.  Stuabt  as  editor  of 
the  Star  and  editor-in-chief  of 
other  Pulliam  newspapers.  Rob¬ 
ert  P.  Early  is  the  new  manag¬ 
ing  editor  of  the  Star  (E  &  P, 
Oct  19,  p.  18.). 


Stuart  Early 

J.  T.  Lane,  Jr.,  has  been 
named  business  manager  and 
Nat  C.  Faulk  has  been  appoint¬ 
ed  executive  editor  of  the  Doth¬ 
an  (Ala.)  Eagle.  Lane  began  his 
employment  with  the  Eagle  as 
circulation  manager  in  1936,  and 
Faulk  Joined  the  newspaper  as 
a  carrier  boy  in  1928  and  later 
became  reporter,  city  editor, 
telegraph  editor  and  managing 
editor. 

Robert  Berkov,  publisher, 
San  Gabriel  (Calif.)  Sun,  is 
now  chief  of  the  Far  Eastern 
Division  of  the  CMfice  of  Inter¬ 
national  Information.  He  recent¬ 
ly  returned  from  Japan  where 
he  served  as  head  of  the  press 
division  for  General  Mac- 
Arthur’s  civil  information  and 
education  section. 

Paul  V.  Murphy,  publisher, 
Perth  Amboy  (N.  J.)  Evening 
News  was  elected  chairman  of 
the  board  of  directors.  Publish¬ 
ers’  Bureau  of  New  Jersey,  at 
the  annual  meeting  C>ct.  17. 
Other  members  of  the  board  of 
directors  named  for  one  year 
are:  Benjamin  J.  Foley,  New¬ 
ark  Evening  News;  H.  A.  Wap- 
share,  Newark  Sunday  Call; 
Fred  L.  Crane,  Elizabeth  Jour¬ 
nal;  and  R.  E.  Lent,  Jersey  City 
Jersey  Journal.  A.  L.  Kohn- 
FELDER,  Hoboken  Jersey  Observ¬ 
er,  is  secretary-treasurer. 

Egbert  D. 

Corson,  publish¬ 
er,  Locfcport  ( N. 

Y.)  Union-Sun 
and  Journal,  an¬ 
nounced  recent¬ 
ly  the  appoint¬ 
ment  of  his  son, 

Peter  Corson, 
as  assistant  pub¬ 
lisher. 

M.  F.  (Pop) 

Small,  former 
president  of 
the  California 
Newspaper  Pub¬ 
lishers’  Association,  one-time 
United  Press  representative  and 
publisher  of  the  Feather  River 
(Calif.)  Bulletin,  has  been 
named  secretary  to  Governor 
Earl  Warren  of  California. 


HONOR  WAR  HERO 

At  unvailing  of  a  plaque  dedi¬ 
cated  to  the  memory  oi  Lt.  Paul 
Sterger.  ionuer  Chicago  Times 
photographer,  who  was  lost  in 
action  over  Tokio  Nov.  29.  1944, 
Tom  Howard  (right)  cUei  Times 
photographer,  talks  with  Paul's 
daughter  Lorene  Paula,  and  his 
wife,  Hetea. 


Paul  Beck,  co-publisher, 
Oceanside  (Calif.)  Blade-Trib¬ 
une,  has  been  elected  district 
Deputy  Grand  Exalted  Ruler  of 
the  Elks. 

Julia  B.  Hobday,  secretary- 
treasurer,  Portland  (Ore.) 
Journal,  was  elected  first  vice- 
president  of  the  Oregon  Road¬ 
side  Council  recently. 

Clement  B.  Hallam,  execu¬ 
tive  editor  of  the  News-Journal 
Company,  Wilmington,  Del.,  was 
elected  vicepresident  of  Wil¬ 
mington  Park,  Inc.,  at  the  recent 
annual  meeting. 

Maj.  Gen.  Edward  J.  Stack* 
POLE,  Jr.,  president,  Harrisburg 
(Pa.)  Telegraph,  has  been  ap¬ 
pointed  a  member  of  the  Arm¬ 
ory  Board  of  the  State  of  Penn¬ 
sylvania. 

Harry  G.  Perry,  publisher. 
Prince  Rupert,  (B.  C.)  Daily 
News  and  me  Prince  George  (B. 
C.)  Citizen,  was  recently  hon¬ 
ored  by  a  life  membership  in 
the  British  ^lumbia  School 
’Trustees’  Association. 


view  (Tex.)  News  and  Evening 
Journal,  accompanied  R.  G.  Le- 
TOURNEAU,  Longview  industrial¬ 
ist,  on  a  clipper  flight  to  England 
where  Letoumeau  will  deJicate 
a  new  plant. 

BIerle  R.  Chessman,  editor 
and  publisher,  Astoria  (Ore.) 
Astorian-Budget,  and  Mrs. 
Chessman  celebrated  their  3Sth 
wedding  anniversary  Oct  21 
with  their  son-in-law,  Robert  W. 
Lucas,  editor  of  the  Yakima 
(Wash.)  Herald  and  Republic, 
and  their  daughter,  Mas.  Lucas, 
who  celebrated  their  10th  wed¬ 
ding  anniversary  the  same  day. 

Emery  Odell,  founder  and 
publisher  of  the  Monroe  (Wis.) 
Evening  Times,  observed  the 
completion  of  his  48th  year  as 
publisher  of  that  newspaper 
Oct.  12. 


In  The  Business  Office 


HAROLD  M.  SNYDER,  circuta- 

tlon  manager,  Camden  (N.  J.) 
Courier-Post,  has  been  named 
state  chairman 
of  the  News¬ 
paper  Boy  Com¬ 
mittee,  Ameri¬ 
can  Newspaper 
Publishers’  As- 
sclation.  He 
will  supervise 
and  coordinate 
newspaper  boy 
matters  among 
the  dally  news¬ 
papers  in  New 
Jersey. 

Dean  W. 

Proctor,  nation¬ 
al  advertising  manager,  Roanoke 
(Va.)  Times  and  World-News, 
has  been  promoted  to  the  re¬ 
created  post  of  assistant  to  the 
general  manager.  Arthur  L. 
WiMMER,  local  advertising  solici¬ 
tor,  has  been  named  national 
advertisilfg  manager.  B.  L.  Dey- 
ERLE,  formerly  of  the  circulation 
staff,  has  joined  the  local  ad¬ 
vertising  staff  after  military 
discharge. 

John  P.  S.  Doherty,  adver¬ 
tising  director,  Lawrence 
(Mass.)  Eagle-Tribune,  has  been 
(Continued  on  page  48) 


Carl  Estes,  publisher,  Long¬ 


Kick  ouMa  kids?..  .  everybody  does! .  • . 

which  is  why  comics  about  kids  catch  on  faster,  collect 
more  customers  and  keep  them!  So  buy  a  boy.wonder! — • 
Scuify  ...  in  Irving  Phillips’  flip  funny  panel  about  a  kid  who 
hands  out  a  laugh  everyday  . . .  brightens  any  page  . . .  helps 

readership  and  holds  it!  CHICAGO 
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Corson 


Snyder 


THE  DESTIMY 
OF  AMERICA 
IS  IN  EVERY 
U.  S.  VOTER’S 
HANDS  .  .  . 

For  straight-f  rom-the- 
shonlder  facts  upon  which  to 
hase  the  important  political 
decisions  each  must  make  on 
Election  Day,  consider 


'THOMAS  L.  STOKES 


a  keen,  unbiased  fact-finder. 

Mr.  Stokes  is  in  the  midst 
of  a  pre-Election  Day  sweep 
around  the  country,  reporting 
the  political  outlook  in  the 
clear  and  concise  manner  that 
earned  for  him  the  title  of 
“the  Washington  correspond* 
ent  who  does  the  hest  all* 
around  job.” 

For  rates,  phone  or  wire 
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named  vicepresident  of  the 
Newspaper  Advertising  Ihcecu- 
tives*  Association  for  Hassa- 
diusetts. 

D.  L  Skinnbb,  former  National 
Advertising  manager,  Seattle 
(Wash.)  Times,  has  returned  to 
tte  Chicago  office  of  O’Hara  and 
Ormsbee,  Inc.,  publishers’  rep¬ 
resentatives.  after  spending  two 
years  with  the  Washington  news- 
paper. 

D.  Hn>BN  Ramsey,  general 
manager,  A^etHlle  (N.  C.)  Cit¬ 
izen-Times,  has  been  named 
chairman  of  the  1946  Christmas 
Seal  Sale  in  the  SUte  by  the 
North  Carolina  ’Tuberculosis  As¬ 
sociation.  Ramsey  is  a  past  pres¬ 
ident  of  the  North  Carolina 
Press  Association. 

W.  J.  Foster,  advertising  man¬ 
ager,  Marshall  (Mich.)  Evening 
Chronicle,  has  been  elected  vice- 
president  of  the  Calhoun- 
Branch  County  Association, 
BUchigan  State  College  Alumni 
Clubs. 

W.  Leo  CoLvnr,  former  dis- 
trirt  circulation  manager.  To¬ 
peka  (Kas.)  State  Journal,  was 
nominated  as  a  candidate  for 
the  icefiMii  Ijegislature  from  the 
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34th  district  by  the  Democratic 
Central  committee  recently. 

Gaoaca  S.  Brumback,  local  ad¬ 
vertising  manager.  Son  Francisco 
(Calif.)  Biominer,  recently 
opened  the  newspaper  series  of 
advertising  lectures  before  Gold¬ 
en  Gate  CoUege  students.  He 
traced  the  history  of  newspapers 
back  to  1588  in  London. 


Brumback  Erbel#  E 

V 

Frzdrrick  C.  Erbelb.  a  vet-  \ 
eran  in  the  classified  advertising 
department,  Philadelphia  In- 
quirer,  was  presented  with  a  , 
wrist  watch  and  other  gifts  m  j 
tokeiu  of  esteem  from  the  staff  . 
in  recognition  of  his  40  years 
service  with  the  Inquirer. 

Vncn.  Rogbrs  has  been  named  ^ 
asdstant  dty  circulation  mana-  . 
ger,  Topeka  (Kas.)  State  Jon'’-  j 
nal  and  Daily  Capital.  He  will  . 
continue  to  handle  street  sales 
work  in  coimection  with  one 
district.  I 

Caft.  Jobl  L.  t 

Irwin,  promo¬ 
tion  manager, 

Camden  (N  J.) 

Courier  -  Post, 
and  former  of¬ 
ficer -in -charge 
of  the  Hidpa- 
cific  edition. 

Stars  and 
Stripes,  was  re¬ 
cently  awarded 
the  United 

States  Army  _ 

Com  mendation  Irwin 
Ribbon  for  his 
work  during  the  war. 

Elton  Hall  has  been  named 
assistant  advertising  manager, 
Stroudsburg  (Pa.)  Daily  Rec¬ 
ord.  Madeline  Beers  Partlowe 
was  appointed  classified  adver¬ 
tising  manager,  and  Terry  Pick¬ 
wick  joined  the  display  adver¬ 
tising  staff. 

William  W.  Peterson,  prewar 
Midwest  promotion  manager  for 
Hillman  Periodicals,  has  joined 
the  public  relations  department 
of  the  Lot  Angeles  Times  as  as¬ 
sistant  to  the  director. 

Fred  Eriksen  has  returned  to 
the  city  circulation  department, 
Portland  (Ore.)  Journal,  after 
military  discharge.  Jean  Swann 
has  joined  the  promotion  depart¬ 
ment.  and  Mrs.  Velma  Brazee 
has  joined  the  classified  adver¬ 
tising  staff. 

Alssa  F.  Peters,  vic«>resident 
of  the  Wisconsin  Rapids  (Wls.) 
Daily  Tribune  and  head  of  the 
booUeeping  department,  and 
Michael  Andrbwski,  machinist- 
operator,  were  presented  with 
gifts  in  recognition  of  their  25 
years  of  continuous  service  to 
the  newspaper. 

Gus  Carlson  has  joined  the 
circulation  department  of  the 


Topeka  (Kas.)  Daily  Capital 
and  State  Journal. 

In  The  EcUtoricd  Rooma 

EDWARD  KENNEDY.  Associat¬ 
ed  Press  correspondent,  who 
first  broke  the  news  of  the  Ger¬ 
man  surrender,  has  been  ap¬ 
pointed  managing  editor  of  the 
Santa  Barbara  (Calif.)  News- 
Press. 

Mrs.  Isabel  Childs  Rose- 
BRAUCH,  city  editor,  Salem  Ore¬ 
gon  Statesman,  has  resigned 
after  nearly  19  years’  service. 
She  has  b^n  replaced  as  city 
editor  by  Robert  Gancware,  for¬ 
mer  assistant  city  editor.  Jerry 
Stone  has  joined  the  sports 
staff,  as  assistant  sports  editor. 

Lorne  Bruce  has  been  appoint¬ 
ed  chief  of  the  Canadian  Press 
Bureau  at  Edmonton,  Alb.  He 
was  previously  day  editor  at  the 
Vancouver  bureau. 

Orian  W.  Metcalt,  news  edi¬ 
tor,  Mt.  Vernon  (Ill.)  Register- 
News,  has  been  elected  vicepres¬ 
ident,  Jefferson  County,  Ill.,  his¬ 
torical  society. 

Rev.  C.  C.  Benedict,  news  edi¬ 
tor,  Belleville  (Ill.)  Daily  Ad¬ 
vocate.  has  received  a  certificate 
for  meritorious  services  to  the 
American  Red  Cross  in  St.  Clair 
County,  ni. 

Robert  Sylvester,  drama  edi¬ 
tor,  New  York  Daily  News,  has 
sold  his  first  full-length  novel 
to  the  motion  picture  industry 
for  $35,000.  Entitled  “Dream 
Street,”  the  book  will  be  re¬ 
leased  this  month  by  Dial 
Press. 

Edward  B.  Butler,  formerly 
of  the  editorial  staff  of  the 
Akron  (O.)  Beacon-Journal  and 
Times  Frees,  has  been  named  di¬ 
rector  of  public  relations  for 
the  General  Tire  and  Rubber 
Company. 

Richard  H.  Roitman,  former¬ 
ly  with  the  New  York  Joumol- 
American  in  various  editorial 
and  promotion  positions,  has 
joined  the  staff  of  Traubee 


Products,  Inc.,  as  public  rela¬ 
tions  and  sales  promotion  di¬ 
rector. 

Edgar  Wilson  left  the  Des 
Moines  da.)  Register  to  become 
sports  editor  of  the  Riverside 
(Calif.)  Enterprise. 

John  P.  Haggerty,  formerly 
with  the  Bndicott,  (N.  Y.)  Daily 
Bulletin  and  E.  Nevin  Carman, 
have  joined  the  Stroudsburg 
(Pa.)  Daily  Record  as  general 
assignments  reporters.  James  P. 
Riley  of  Philadelphia  will  suc¬ 
ceed  Gordon  Coy  as  Sunday 
sports  editor. 

FhAMX  Hanlon  of  the  rewrite 
sUff,  Philadelphia  Evening  Bul¬ 
letin,  has  joined  the  faculty  of 
the  newly-formed  evening  divi¬ 
sion  at  La  Salle  CoUege,  Phila¬ 
delphia.  and  will  teach  English 
and  public  speaking. 

Eddy  Orcutt,  f  o  m  e  r  edi¬ 
torial  writer.  Son  Diego  (Calif.) 
Union,  has  been  appointed  to  a 
similar  position  on  the  San 
Diego  Journal.  Logan  Jenkins, 
former  city  editor,  El  Centro 
(Calif.)  Post-Press,  has  joined 
the  Journal  as  a  rewrite  man. 
Lionel  Van  Deerlin,  formerly 
of  the  copy  desk.  New  York 
Post,  has  joined  the  rewrite 
desk.  Journal. 

Edith  Hills  Coogler,  formerly 
editor  of  a  weekly  page  of  fash¬ 
ions  appearing  in  tiie  rotograv¬ 
ure  section  of  the  Atlanta  Jour¬ 
nal,  has  been  appointed  fashion 
editor.  Journal. 

Edward  Collins,  financial 
writer.  New  York  Herald-Trib¬ 
une,  has  joined  the  staff  of  the 
New  York  Times,  replacing  Hen¬ 
ry  Hazlitt  who  recently  joined 
Newsweek  magazine. 

Roy  T.mi!  Harmon,  Beckley, 
W.  Va.,  newspaper  columnist, 
has  recently  b^n  appointed  to 
the  post  of  poet  laureate  of  the 
state  of  West  Virginia. 

Keith  Ozmore,  formerly  with 
the  Marietta  (Ga.)  Times,  U 
the  new  state  editor  of  the  Mont¬ 
gomery  (Ala.)  Advertiser,  suc- 
(Continued  on  page  50) 
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YOITIL  SOON  ill  YOUISILS  in  this  new  kind  of  automatic  inm. 
For  women  like  you — perhaps  even  you  yourself— actually  helped 
write  the  specifications.  Through  questionnaires,  interviews  and  home 
tests,  thousands  of  homemakers  helped  design  the  General  Mills 


Tru-Heat  Iron:  an  iron  that  holds  temperature  accurately  for  any 
type  of  fabric  ...  an  iron  with  a  larger,  longer  soleplate  for  fMter 
ironing ...  an  iron  that  glides  easily  in  any  direction ...  an  iron  that 
rests  safely  on  its  side  when  not  in  use.  But  wait  a  minute* ,  ,  , 


Wny  kave  tke  makers  of  Wkeabies  made  an  iron? 


It  may  .eem  strange  to  you  that  a  food 
manufacturer  should  suddenly  start 
making  home  appliances. 

Well,  in  the  6ist  place  it  isn’t  so  sud¬ 
den.  For  many  years  General  Mills 
engineering  skills  have  been  highly  de¬ 
veloped  by  the  creation  of  complex 
processing  and  packaging  machines. 
During  the  war  these  skills  were  further 
sharpened  in  the  production  of  even  more 
indicate  devices — secret  naval  ordnance 
such  as  gunsights  and  torpedo  directors. 

In  peacetime  it  was  only  natural  that 
these  skills,  backed  by  one  of  the  world’s 
finest  precision  machine  shops,  should 
be  put  to  work  for  tbe  benefit  of  General 
Mills’  most  valued  customer — the  Ameri¬ 


can  homemaker.  The  result  is  what  we 
honestly  believe  to  be  the  world’s  finest 
iron,  now  beginning  to  reach  the  market, 
with  an  equally  remarkable  pressure 
saucepan  and  a  wholly  new  kind  of  auto¬ 
matic  coffee  maker  sdll  on  the  fire 
all  sponsored  by  Betty  Crocker. 

By  making  it  possible  for  you  to  buy 
these  better  appliances,  we  have  at  the 
same  time  helped  to  create  new  jobs  and 
new  opportunities  for  hundreds  of  your 
fellow  citizens,  and  a  noore  stable  in¬ 
come  for  the  12,300  Getreral  Mills 
stockholders. 

These  are  the  reasons  the 
makers  of  Wheaties  are 
malring  home  appliances. 


Personals 
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ceeding  Noblb  Ricrawwon  who 
left  to  attend  college.  C<Hjnf 
MAcGum,  recently  released 
from  the  armed  forces  has 
joined  the  Advertiser  as  a  police 
reporter.  Smmnr  S.  CaowoEa, 
newspaperman  from  Nashville. 
Tenn.,  has  joined  the  reportor- 
ial  staff. 

Dean  Collins  of  the  editorial 
staff,  Portland  Oregon  Journal, 
is  author  of  a  book  of  poems 
entitled,  “A  White  Crown  Sing¬ 
ing,”  to  be  published  Dec.  1. 

W.  A.  (Red)  Copeland,  former 
copyreader,  Memphis  (Tenn.) 
Press-Seimltor,  and  now  an  of- 
flcial  of  the  Congress  of  Indus¬ 
trial  Organization,  has  been 
named  Tennessee  delegate  to  the 
National  CIO  convention  in  At¬ 
lantic  City  starting  Nov.  18. 

WnxiAM  G.  Flaheety,  former 
reporter,  Rochester  (N.  Y.) 

Times-lfnion,  is  now  chief  stat¬ 
istician  for  the  Chrysler  Corp¬ 
oration,  Detroit. 

IjAwaaNCE  W.  Youngman,  for 
18  years  a  member  of  the  edi¬ 
torial  staff,  Omaha  (Neb.) 
World-Herald  has  resigned  to 
enter  his  own  air  travel  business 
in  Omaha. 

Caul  DarrEMEYEa,  farm  editor, 
Omaha  (Neb.)  World-Herald, 
has  resigned  to  become  associate 
editor,  Lincoln  (Neb.)  Farmer. 

H.  H.  Steeley  of  the  San  Diego 
(Calif.)  Union  copy  desk,  has 
taken  additional  duties  as  man¬ 
ager  of  an  air  ferry  ser^ce. 
Steeiey  is  a  veteran  of  the  Royai 
Canadian  Air  Force. 

Rogee  Remmincton,  of  the 
copy  desk,  Boston  Post,  has  left 
to  join  the  Bangor  (Me.)  Daily 
Hews  as  state  editor. 

John  BIason  PoTTEa,  for  more 
than  16  years  a  reporter  on  the 
Boston  Globe,  has  resigned  to 
enter  the  public  reiations  firm 
of  Piayfair  Associates  as  vice- 
president  and  general  manager. 

Geoege  Palmateee,  assistant 
sports  editor,  Poughkeepsie  (N. 
Y.)  Hew  Yorker,  has  been 
named  sports  editor,  succeeding 
Robekt  Stone  who  has  entered 
Rider  Coliege,  Trenton,  N.  J. 

Jasses  Beown,  fomerly  of  the 
editorial  staffs,  Milwaukee  Jour¬ 
nal  and  the  Dallas  (Tex.)  Hews, 
has  joined  the  Jackson  (Mich.) 
Citizen  Patriot.  Habold  Feankel 
has  aiso  joined  the  Citizen  Pat¬ 
riot  as  assistant  sports  editor. 

Constance  Van  Natta,  assis¬ 
tant  woman’s  editor,  Topeka 
(Kas.)  Dailp  Capital,  and  an 
Editoe  and  Publishee  corres¬ 
pondent,  was  in  (Chicago  (}ct. 
2S  to  give  a  program  for  the  lit¬ 
erature  section  of  the  Arche 
Women’s  Ciub  at  its  opening 
meeting. 

Haeland  L.  (Bud)  Clabk  has 
joined  the  research  department, 
Portland  Oregonian,  as  assistant 
to  Geoege  Geotts.  Robeet  Hum- 
PHBEYs  has  joined  the  paper  as 
an  artist. 

Lt.  Robeet  Hayes  recentiy  re¬ 
turned  to  his  desk  in  the  editor¬ 
ial  department  of  the  Hamilton 
(Ont.)  Spectator. 

Robeet  Bendee,  formerly  of 

SO 


Playbill  and  the  Hew  York  Sun, 
is  now  associated  with  Cue  mag¬ 
azine. 

Robeet  Wabd  has  joined  the 
news  staff  of  the  La  Grande 
(Ore.)  Obserrer. 

Geoege  Hooead,  former  Seattle 
newspaperman,  Columbia  Broad¬ 
casting  System  war  correspon¬ 
dent  and  author  of  "Behind  the 
Iron  Curtain,”  has  joined  the 
staff  of  KGW  in  Portland,  Ore. 

Maby  Fbazeb,  reporter,  Hous¬ 
ton  (Tex.)  Press,  has  returned 
to  work  after  a  three  months’ 
leave  of  absence.  Robeet  Oveb- 
STEEET  has  joined  the  copy  desk. 
Press,  and  Jack  Donohue  has 
joined  the  Press  as  a  general  as¬ 
signment  reporter, 

Maby  Leaming,  food  editor, 
Camden  (N.  J.)  Courier-Post 
will  attend  the  National  Food 
Editors’  convention  in  Chicago. 

Rogee  Williams,  sports  writ¬ 
er,  San  Francisco  News,  won  the 
San  Francisco  Press  Ciub’s  an¬ 
nual  golf  handicap  tourney. 

Nicholas  Popa,  Jb.,  former 
manager  of  the  Columbus,  O., 
bureau.  United  Press,  has  re¬ 
signed  to. accept  a  position  with 
the  Byer  and  Bowman  Advertis¬ 
ing  Agency,  Columbus.  Don  E. 
Smith  also  resigned  from  the 
Columbus  bureau,  U.  P.,  to  join 
the  Scripps-Howard  bureau  in 
Columbus.  John  Shinn  resigned 
from  the  Columbus  bureau  to  do 
free  lance  writing  in  Mexico. 

Samuel  C.  Pace,  veteran  news¬ 
paperman,  who  served  on  the 
sttSf  of  the  Fort  Worth  Star- 
Telegram,  the  old  Hew  York 
World  and  the  Hew  York  Her¬ 
ald  Tribune,  has  been  appointed 
Southern  Regional  Director  of 
public  relations,  American  Air¬ 
lines,  Inc. 

Chables  L.  Fontenay,  one¬ 
time  correspondent  with  the 
Nashville  bureau.  Associated 
Press,  has  joined  the  staff  of  the 
Nashuille  Tennessean  as  a  re¬ 
porter, 

Cabl  M.  Coebin  of  the  Hew 
Orleans  bureau.  Associated 
Press,  will  be  transferred  to 
Jackson,  Miss,  as  a  correspon¬ 
dent  Nov.  10. 

Alice  Pabdoe  West,  society  ed¬ 
itor  and  drama  critic,  Ogden 
(Utah)  Standard-Examiner,  has 
left  for  Hollywood  to  obtain  ma¬ 
terial  for  her  weekly  column, 
“Behind  the  Scenes.” 

Habet  Written  has  been 
named  night  news  editor,  Ore¬ 
gon  City  (Ore.)  Enterprise. 
Fbeida  Halwe,  former  captain  in 
the  Women’s  Army  Corps,  has 
joined  the  staff  as  secretary  to 
the  publisher.  She  will  also  as¬ 
sist  in  news  work. 

Ralph  Handcock,  formerly  of 
the  Raleigh  (N.  C.)  bureau. 
United  Press,  and  more  recently 
a  member  of  the  staff  of  the 
Miami  (Fla.)  Daily  New*,  has 
joined  the  news  staff,  Winston- 
Salem  (N,  C.)  Journal.  Habold 
Powell  has  been  transferred 
from  the  staff  of  the  Journal  to 
the  Winston-Salem  Sentinel. 

Heney  S.  Matteo,  assistant 
telegraph  editor,  Schenectady 
(N.  Y.)  Union-Star,  left  recent^ 
to  take  a  position  on  the  staff 
of  the  Stars  and  Stripes  in  Alt- 
dorf,  Germany. 

Bill  Feeeman,  formerly  with 


Contest  \tnimer 

LOIS  J.  FEGAN  (left),  Harris- 

bury  (Pa.)  Telegraph,  receives 
the  grand  prize  of  a  specially- 
designed  quill  pin,  from  Mrs.  E. 
E.  McMeen,  chairman  of  the 
news  writing  contest  sponsored 
by  the  Pennsylvania  Women’s 
F^ess  Association. 

’The  field  of  80  entries  from 
papers  of  all  sizes  was  judged 
on  a  point  basis,  and  Miss  Fegan 
piled  up  points  in  ail  categories. 
She  took  first  place  in  two  classi¬ 
fications,  general  news  coverage 
and  photographic  features. 

Besides  covering  courts,  Miss 
Fegan  also  is  fashion  editor  of 
the  Telegraph,  and  is  one  of  the 
few  women  hockey  writers  in 
the  country. 


the  Mexico  City  bureau.  United 
Press,  has  joined  the  reportor- 
ial  staff,  San  Antonio  Evening 
Newt.  Iaiuis  Encelke  has  re¬ 
signed  from  the  News  to  take  a 
civilian  position  at  Fourth  Army 
Headquarters,  Fort  Sam  Hous¬ 
ton,  Tex. 

Leo  Marks  has  left  the  radio 
news  staff,  San  Antonio  Express 
to  join  the  Omaha  World-Her¬ 
ald.  Clabence  Con,  reporter,  re¬ 
signed  to  go  to  East  Texas. 
’T^y  Walsh  of  the  copy  desk 
went  to  the  Dallas  New*. 

George  Coleman,  former  re¬ 
porter,  De*  Moines  (la.)  Regis¬ 
ter,  has  joined  the  editorial 
staff,  St.  Louis  Time*,  Cather¬ 
ine  Covert,  former  reporter. 
Register,  is  now  publicity  direc¬ 
tor  of  Coe  College,  Cedar  Rap¬ 
ids,  la. 

Julia  Doty  has  joined  the 
Rochester  (N.  Y.)  Democrat  and 
Chronicle  as  assistant  society  ed¬ 
itor.  Mrs.  Barbara  Thomas 
Wennermark,  former  reporter 
for  International  News  Service, 
Washington,  D.  C.,  has  been 
making  a  tour  of  Scandinavia  to 
write  a  series  of  postwar  articles 
for  the  Democrat  and  Chronicle. 

Thomas  W.  Brahany,  a  for¬ 
mer  Milwaukee  newspaperman 
and  a  member  of  the  Milwaukee 
Press  Club  as  well  as  a  Wash¬ 
ington  correspondent  for  Mil¬ 
waukee  and  New  York  dailies, 
has  been  appointed  employer 
representative  of  the  unemploy¬ 
ment  compensation  board  in  the 
District  of  Columbia. 

Louise  Lux,  former  Sunday 
editor  and  photographer.  Cedar 
Rapid*  (la.)  Gazette,  and  re¬ 
cently  returned  from  the  China- 
Burma-India  theater  where  she 
served  with  the  public  relations 


office,  American  Red  Cross,  has 
joined  the  editorial  staff  of  Hol¬ 
iday  magazine. 

Veen  H.  Fox  was  re-elected 
president  of  the  Sheboygan 
Newspaper  Guild,  composed  of 
employes  of  the  Sheboygan 
(Wis.)  Doily  Press.  Elwin  Rich. 
vicepresident,  and  Caul  Schmidt 
treainirer,  were  re-elected,  and 
Frank  Babnaed  was  named  sec¬ 
retary  to  succeed  Patricia  Bow 

SEE. 

Dale  Teomanhausee,  who 
was  associated  with  newspapers 
in  Providence,  R.  I.,  and  Minn¬ 
eapolis,  Minn.,  before  entering 
the  military  service,  has  become 
owner  and  publisher  of  the 
Athens  Printing  Co.,  and  the 
Athens  (Wis.)  Record. 

Edwin  R  Mooee,  Je.,  for  many 
years  a  sports  writer  on  mid- 
western  newspapers  and  former 
sports  editor  of  the  Waterloo 
(la.)  Daily  Courier,  has  been 
appointed  to  the  public  relations 
staff  of  the  Nash-Kelvinator 
Corp. 

Cableton  ’Thomas,  former 
member  of  the  Atlanta,  Ga. 
bureau.  International  News 
Service,  has  joined  the  Loyless 
Publishing  Co.,  Atlanta.  Dave 
’Teitlebaum,  former  New  York 
free  lance  writer,  Jean  Buck, 
formerly  of  the  Atlanta  Consti¬ 
tution,  Virginia  Barnwell,  for¬ 
merly  of  the  Chattanooga 
(Tenn.)  Free  Press,  Bill  Keith, 
former  city  editor,  Neunan 
(Ga.)  Herald,  have  joined  the 
Atlanta  bureau,  INS.  Ruth 
Brigham  of  the  Atlanta  bureau 
has  joined  the  Miami  bureau 
to  cover  the  winter  social  sea¬ 
son  before  leaving  for  Central 
and  South  America  to  do  a 
series  of  features  from  the  jun¬ 
gles.  Robert  H.  Denley  has  been 
transferred  from  the  Atlanta 
bureau  to  the  Montgomery,  Ala., 
bureau,  INS. 

Robert  O’Halloran,  formerly 
with  the  news  staff,  Portland 
Oregon  Journal,  has  joined  the 
city  treasury  department  in 
Portland. 

James  O.  Heybrook,  formerly 
of  the  Butler  (Pa.)  Eagle,  has 
joined  the  sports  staff,  Colum¬ 
bus  (O.)  Dispatch. 

Henry  Gibbons,  reporter,  San 
Diego  (Calif.)  Union,  and  Mbs. 
Gibbons  announced  the  birth  of 
a  daughter  Oct.  16. 

William  Payne,  of  the  Win¬ 
ston-Salem  (N.  C.)  Journal  and 
Sentinel,  and  Mbs.  Payne  an- 
noimced  the  birth  of  a  daughter 
Oct.  13. 


Wedding  Bells 


Raymond  L.  Spangler,  editor 
and  publisher,  .Redwood  City 
(Calif.)  Tribune,  and  Nita  Reif- 
scHNEiDER,  Staff  reporter,  recent¬ 
ly  in  Reno,  Nev. 

Alexander  Dixon  Johnson, 
editor.  Oak  Ridge  (Tenn.)  Jour¬ 
nal  and  Betty  Freeman,  Nash¬ 
uille  Tennessean  magazine, 
Oct.  19. 

Betty  Oliver,  formerly  of  the 
Abilene  (Tex.)  Reporter-New*, 
and  now  publisher  of  Business 
Girl  magazine,  and  John  Diete- 
MAN,  business  manager  of  the 
periodical,  in  Dallas,  Tex. 


■  DITOR  A  PURLISHIR  for  Oetobor  24,  1*44 


IF,  FOR  EACH  10,000  PEOPLE, 
YOUR  CITY  PROVIDES 


& 

HA 

YOU  DO  NOT  HAVE  SUFFICIENT  POLICE  PROTECTION 


This  is  d  general  index  per  10/000  population  segment,  according 
to  the  International  Association  of  Chiefs  of  Police.  If  your  police 
traffic  personnel  is  less  than  four  per  10,000  population,  it  is 
undermanned. 

The  Association  points  out  that  this  is  a  generalized  ratio  since 
conditions  vary  between  cities.  For  example,  a  city  which  is 
primarily  residential  would  require  a  greater  proportion  of  traffic 
officers  than  a  highly  industrialized  community.  In  large  metro¬ 
politan  cities,  more  police  officers,  per  10,000  people,  would 
be  required  than  in  smaller  communities. 

If  your  city  does  not  meet  minimum  requirements,  isn’t  there  some¬ 
thing  you  can  do  about  it? 

PublUhed  in  the  Intereet  pf  Street  and  Highway  St^ety  by 

THE  TRAVELERS  INSURANCE  COMPANIES  Hortford, Coantcticul 
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Cigarette  Ad# 
Heiiens  Story 
Top  Study  l(Xl 

High  readership  of  two  adver- 
tiseinents  in  the  June  26,  1946 
issue  of  the  Binghamton  (N.  Y.) 
Press  placed  them  on  lists  of 
all-time  best-reed  ads  in  the 
Continuing  Study  of  Newspapn 
Reeding,  the  Advertising  Re¬ 
search  Foun^tion  discloM  in 
Study  No.  102. 

In  the  national  category,  men’s 
readership  of  a  Lucky  Strike 
cigarette  sal  boosted  it  to  a 
ninth-place  tie  in  the  tobacco 
products  groiv.  Noted  by  29% 
of  the  men  and  23%  of  the 
women,  this  1,673-line  ad  on 
page  17  was  the  highest  rank¬ 
ing  national  advertisement  in 
the  issue. 

Lucky  Strike  thus  holds  three 
places  on  the  all-study  roster  of 
best-read  tolmcco  ads.  All  three 
are  essentially  the  same  in  illus¬ 
tration,  copy,  size  and  layout. 
All  feature  the  same  slogan  and 
the  reproduction  of  a  woodcut 
showing  a  tobacco  grower  in¬ 
specting  a  leaf. 

Furniture  Scores  IBgh 

Two  ads  by  the  Fair  Store  in 
Binghamton  tied  for  third  place 
in  tite  all-study  category  of  nest- 
read  furniture  and  household 
ads.  In  an  examination  of  the 
Feb.  16,  1942  issue  of  the  Bing¬ 
hamton  Press,  58%  of  the 
women  read  a  full-page  Fair 
Store  ad  eulogizing  the  American 
home  as  a  mighty  fortress.  They 
duplicated  this  score  in  their 
readership  of  a  fuU-page  ad  of 
home  furnishings  and  acces¬ 
sories,  it  won  the  attention  of 
20%  of  the  men  and  61%  of  the 
women. 

Next  to  the  top-ranking  Lucky 
Strike  advertisement,  the  most 
popular  national  ad  amoM  men 
was  a  668-llne  OMsmoblle  dis- 

?>lay  on  page  18  which  attracted 
5%  of  the  men  and  8%  of  the 
women. 

Women  gave  secondary  hon¬ 
ors  to  a  144-llne  WheaUes  ad 
on  the  comics  page  employing  a 
hall-of-fame  panel  technique  and 
featuring  golf  champion  Byron 
Nelson.  It  caught  the  eye  of 
10%  of  the  women  and  14%  of 
the  men. 

Identiod  Wbeaties  ads  have 
appeared  in  two  recent  studies, 
the  Loacoster  (Pa.)  JntelH- 
oeaccr-JounMl  and  the  Colum- 
01IS  (Ga.)  Ledger.  In  these  two 
cases  the  ad  appeared  on  sports 
pages.  In  Lancaster  it  rated: 
men  20%  and  women  3%,  while 
in  Columbus  it  scored,  men  12% 
and  women  2%. 

On  the  news  side,  a  banner- 
headlined  story  on  the  front 
page  reporting  the  false  confes¬ 
sion  in  the  Chicago  kidnap- 
alaylng  of  Suzanne  Degnan  re¬ 
ceived  the  highest  score  ever 
recorded  tor  women's  readership 
of  a  page  1  banner  story  to  the 
Contintung  Study. 

Read  by  86%  of  the  women 
and  80%  of  the  men,  it  was  the 
highest  scoring  general  news 
story  in  the  paper  that  day.  It 
also  tied  for  sixth  place  on  the 
women's  all-study  compilation 
of  best-reed  news  stories. 
Accompanying  the  banner 
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REPRESENTATIVE  REPRESENTATIVES 

Officers  oi  the  American  Assodottea  el  Newspoper  BepreseataUves 
elselsd  at  Chicago.  Left  to  right:  Douglas  Taylor.  I.  P.  Mcnnney 
&  Sea,  New  York,  secretaryi  George  Gilbsitsoa.  loha  W.  Cullen  Co« 
Chicago,  treesuren  William  F.  loh^  Biddoi-Iohaa,  lae.  Detroit  vies 
presidont:  Ftaak  H.  Meeker.  Osborn.  Seoloro.  Meeker  &  Ce«  New 
York,  president;  and  E.  F.  Corcoran.  Branham  Co»  Chicago,  a  new 
director. 


story  was  a  one-column  picture 
of  &e  suspect  Although  tops 
with  men,  scoring  85%,  it  placed 
secoml  among  women  with  a 
score  of  89%.  Women’s  first 
choice  was  a  four-colimm  by 
four  inches  picture  on  page  23 
showing  variations  between 
present  food  prices  and  those  of 
1940.  Ninety-two  per  cent  of 
the  women  were  attracted  by 
this  picture. 

Men  readers  set  a  new  high 
score  of  88%  for  readership  of 
society  items.  A  group  of  pic¬ 
tures  on  the  third  page,  featuring 
four  local  girls  home  from  col¬ 


lege,  helped  to  boost  the  male 
score. 

The  women’s  score  of  97%  for 
readership  of  society  items  tied 
for  second  place  among  all 
studies  so  far. 

Men  scored  a  second-place  tic 
for  all-study  male  readership  of 
the  editorial  page,  third  place 
with  tiieir  score  for  readership 
of  any  editorials,  and  seventh 
place  for  readership  of  any  fi¬ 
nancial  news.  Women’s  reading 
of  the  editorial  page  scored  a 
sixth  place  tie  for  all-study  fe¬ 
male  readership  of  items  on  the 
editorial  page. 


IsTnx  BREAKING  RECORDS! 

The  Nebbs 


by  Begg 

have  been  out  in  front 
for  more  than  20  years. 


If  you  want  a  winner  in  humorous  human  in¬ 
terest  continuity,  join  the  list  of  more  than  300 
leading  newspapers  now  featuring  THE  NEBBS 
daily  and  Sunday. 

Write  or  wire  eoUeet  tot 

THE  BELL  SYNDICATE,  INC. 

H.  M.  Sneeily,  Gen,  M^r. 

247  W.  4Srd  Street  New  York  18,  N.  Y. 


GREENVILLE,  S.  C. 
...A  SHORT  DRIVE 


TO  BUY 


^  711,711 
PEOPLE 


Greenville  is  the  shopping 
stop  for  711,711  people  living 
within  a  short  driving  dis¬ 
tance  of  SO  miles.  It’s  the 
heart  ol  Greenville  County — 
top  county  in  S.  C.’s  1945 
Retail  Sales  ($73,645,000'). 
It’s  a  100,000  plus  market — 
first  on  your  South  Carolina 
"A”  schedule. 

(Breenoillf  Betas 

CIEEStlUE  riEiaOIT 

Total  Dolly  Circulation 
78,931 

Complete  Coverage 
in  South  Carolina's 
Top  Trading  Area. 

*S«l88  Ma&atvmtnt  BfitiaMtet — lt4f 


GREENVILLE 

's*  100,000  + 

MARKET 

1st  in  south  CAROLINA 


■  DITOR  8  PUBLISHIR  for  October  24,  1944 


In  BLACK  and  WHITE, 
HUBER  RESOURCE.fulne«« 
STANDS  OUTI 


Huber  contributes  to  the  “readability”  of  your  favorite  magazine  by  producing  not  only 
the  printing  inks  for  which  this  company  is  internationally  famous,  but  also  the  prime 
white  ingredient  for  the  coating  of  fine  paper  stock.  This  substance— Kaolin  clay— provides 
the  lustrous  whiteness  that  characterizes  every  well-printed  page. 

Huber  Kaolin  deposits  in  South  Carolina  and  Georgia,  among  the  largest  in  the  world, 
deliver  thousands  of  tons  of  refined  clay  each  month  to  the  paper  making  and  rubber 
industries. 

The  resource-fulntss  of  the  company’s  operations,  however,  has  extended  its  service 
into  many  industrial  fields.  Huber  carbon  black  which  makes  jet  black  printing  ink,  is 
also  the  essential  wear-resisting  element  of  tire  treads  and  rubber  goods.  Other  Huber 
products  include  natural  gas,  petroleum  and  rubber  chemicals. 

Ibp-notch  quality  is  achieved  because  Huber  controls  most  of  its 
natural  resources  and  every  step  of  production  from  the  ground  up! 

J.  M.  Huber,  Inc.:  New  York;  Chicago;  St.  Louis;  Boston; 

Huber,  Ga.;  Graniteville  and  Langley,  S.  C.;  Borger,  Texas 

PRINTING  INKS,  PETROLEUM,  NATURAL  GAS  AND  GASOLINE, 

CARBON  BLACKS,  KAOLIN  CLAYS,  RUBBER  CHEMICALS 

ITOR  B  PUBLISHER  Hr  OctohM'  2«,  l«4« 


Political  Ads  SSi’SSiS’rSr.’SSlS  Coneg.  <:5o^erSDX 

m  II  ms  1  _  like  that -  Inducts  4 Editors 

r  DHOW  Modem  t^vertislng  sta™  Collecs,  Pa.  —  Four 

^  _  was  to  come  in  the  lltUe  oyer  Pennsylvania  editors  were  in- 

CotJV  Style  two-week  period  prior  to  the  itiated  as  professional  members 

elecUon  rouW  not  be  given  out  into  the  Pennsylvania  State 
To  get  out  the  Democratic  but  Kr.  Getschal  promised  “lots  College  chapter  of  Sigma  Delta 
votes  in  the  coming  election  in  of  newspaper  ads  and  lots  of  chi  here. 

Mew  York  State,  the  Democratic  radio  too.”  The  radio  appropria-  They  are  Dwight  S.  Perrin, 
State  Committee  has  begun  an  tlon  is  higher  than  the  newspa-  managing  editor,  Philadelphia 
intensive  advertising  campaign  per,  he  explained,  but  only  be-  Evening  Bulletin;  W.  D.  litans- 
boosting  Its  ticket  headed  by  cause  the  cost  of  speakers’  time  field,  editor  and  publisher,  Afc- 
l«hman  and  Mead  in  paid  news-  over  the  air  comes  high.  Keesport  Daily  News;  Walter  S. 

paper  space,  radio,  billboards.  Of  necessity  political  adver-  Krebs,  editor  and  publisher, 
p<»ters  and  leaflets.  Using  campai^  must  be  kept  Johnstown  Tribune,  and  Itaw- 

The  campaign  is  being  ban-  flexible,  he  declared.  "You’ve  rence  J.  Fagan,  city  editor, 
died  by  Btalne-Thompson,  Inc.,  got  to  come  in  with  the  right  Pittsburgh  Press. 

Mew  York  advertising  agency  thing  at  the  right  time  as  the  *  a 

which  directed  the  advertising  campaign  develops.  And  some- 

campaign  last  fall  for  Sbyor  times  you’ve  got  to  be  set  to  re-  VetercmS  Honored 
Wpam  O’Dwyer.  ply  to  the  opposition.”  Three  members  of  the  Rocine 

campaign  as  in  First  ad  in  the  campaign  ap-  ( Wis. )  Journal-Times  were  pre- 
the  01>w3rer  campaign,  the  peered  in  dailies  throughout  the  sented  with  watches  in  recogni* 


Goodbye.  Tommy 

"Goodbr*'  Tommy.  It  wasn't 
nice  knowing  you."  doelarad 
the  Clinton  (la.)  Herald,  edi¬ 
torially  announcing  thot 
Tommy  Manville's  "marriage 
marathon"  woe  no  longer  a 
subiect  lor  its  columns.  "Our 
business."  said  the  editorioL 
"is  to  publish  a  decent  and 
clean  newspaper  and  this  can¬ 
not  be  done  as  long  os  we  al¬ 
low  a  choraeter  such  as  Mon- 
ville  to  romp  through  our  news 
columns." 


for  all  the  Mississippi  Valley 


Tarpen  Rodeo- 
Aagast  33-35 
Spoasered  by 
THE  ITEM 


Attracts  civic 
leaders  from  as  far 
away  as  Minnesota 
and  Dakotas.  Daily 
rodeo  reports  followed 
by  thousands  of 
[  ITEM  readers 


Of  Men  and  Cough  Drops 
newspaper  advertisements  look 
more  like  product  than  poliUcal 
copy. 

“Which  is  exactly  the  idea,” 
Budd  Getschal,  copy  chief  of 
Blaine-Tbompron,  told  Editor  & 
PuBLisHiB.  “We’ve  tried  to  take 
poliUcal  advertising  out  of  the 
tordiligbt  parade  kind  of  thing. 
We’re  using  aU  of  the  modern 
advertising  tedmiques  to  sell  a 
man  and  his  record  Just  the  same 
as  you  would  to  sell  cough-drops 
nr  any  other  item.” 

Disclaiming  any  planned  simi¬ 
larity  to  movie  advertising — al¬ 
though  some  of  the  ads  spotlight 
the  candidates  in  a  fashion  com¬ 
mon  to  movie  ads — ^Mr.  Getschal 
commented,  “In  a  way  it  is  the 
same  principle.  After  all,  what 
is  a  candidate  but  a  hero?  And 
his  life  and  accomplishments 
but  a  story? 

“You  take  Mead’s  story,  for 
example.  It's  a  romance  better 
than  one  they’d  give  Clark 
Gable  to  play.  Mead  has  never 
been  defeated  in  an  elecUon  and 


New  Orleans 


Ralph  Nicholson,  President  and  Publisher 
SAWYER-FERGUSON-WALKER  CO - National  Representatives 
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PHOTOGRAPHY 


‘Magic  Eye' 
Feasible  in 

FOR  the  first  time  a  "Mfegic 

^e”  camera  was  used  in  cov¬ 
ering  baseball  during  the  world 
series  here  recent^,  when  Paul 
Maguire,  Botton  Globe,  caught 
several  interesting  sequences. 
“Bud”  Thayer,  photo  editor  of 
the  Globe,  fe^  that  only  with 
the  “Magic  Eye”  would  severai 
interesting  points  have  come  to 
light  during  the  series  play. 

One  group  of  shots  used  by 
the  Globe  showed  the  Ted  Wil¬ 
liams  bunt.  It  was  run  from 
right  to  left  at  the  top  of  the 
sports  page  with  an  arrow  indi¬ 
cating  in  which  direction  the 
action  ran. 

However,  someone  responsible 
for  the  caption  felt  sure  that  it 
should  have  run  from  left  to 
r^t  and  so  Indicated  it  in  an 
early  edition.  If  the  negatives 
and  the  sequence  were  reversed 
it  would  make  Williams  a  right- 
hand  better  and  the  fans  would 
be  after  them  for  that,  however. 

Three  Cameras  Needed 

The  "Magic  Eye”  camera  has 
been  used  for  football,  of  course, 
for  some  time,  where  the  action 
b  concentrated  and  the  camera 
b  adequate.  For  example,  when 
a  basdMl  game  b  televised  it 
b  customary  to  have  three  cam¬ 
eras;  one  at  home  pbte,  one  at 
the  infield  and  one  to  follow  the 
action  outside  of  infield.  Some¬ 
what  of  a  similar  problem  has 
been  presented  in  the  use  of 
sequence  camera  for  news  cov¬ 
erage:  the  choice  of  sublecb  by 
Bfaguine  lent  to  good  use  of  that 
camera. 

Another  "Magic  Eye”  se¬ 
quence  was  taken  in  the  second 
Boston  game  when  Tex  Hughson 
fielded  a  grounder.  It  shows  the 
ball  going  through  hb  legs.  Fin¬ 
ally  after  reaching  around  for 
the  ball  in  ba^  of  him  he  finds 
the  handle  and  makes  the  throw 
from  one  knee  to  Bobby  Doerr 
covering  first.  The  series  shows 
Moore  rounding  first  after  the 
wide  throw  and  his  taking  the 
glove  off  Doerr’s  hand  as  he 
rushed  on  toward  second.  This 
sequence  was  taken  by  Charles 
McCormick. 

Other  Shob  Noted 

Practically  no  one  witnessing 
the  game  saw  Doerr’s  glove  tak¬ 
en  off  In  thb  manner  since 
everyone’s  attention  was  direct¬ 
ed  toward  the  wild  ball  and  then 
to  the  base  runner.  The  shob  of 
thb  sequence  were  gone  over 
by  the  photo  editor  and  they 
were  run  the  following  day  in 
one  of  the  interesting  series 
used. 

A  series  of  shob,  taken  with  a 
"Little  Bertha”  and  ^  inch  lens, 
showed  Ferriss  in  hb  delivery 
and  was  used  by  the  Globe  in 
connection  with  the  first  Boston 
game  where  Ferriss  was  the  top 
hilling 

One  of  the  "unique”  photos  of 
the  aeries  Aowed  Ted  Williams 
leaning  against  the  score  board 


Proves 

Series 


where  the  20-hit  game  was  re¬ 
corded.  It  was  taken  by  AP  with 
a  40  inch  lens.  Another  equally 
interesting  shot  showed  Tom 
McBride  waiting  for  a  fly  ball 
to  bounce  off  the  wall.  That 
one  was  an  Acme  telephoto  from 
St.  Louis. 

Hy  Hurwib,  sporb  writer  of 
the  Globe,  telb  an  interesting 
use  of  the  “Magic  Eye”  camera. 
It  was  in  1940  when  the  Globe 
was  first  using  the  new  camera 
at  the  Harvard  and  Yale  foot¬ 
ball  game.  In  the  early  minutes 
of  play  Yale  marched  the  ball 
to  Harvard’s  four-yard  line  and 
then  over  for  a  touchdown,  only 
to  have  the  play  called  back  for 
a  “back  in  motion”  penalty  that 
was  caught  by  Austin  Lake, 
Botton  Record-American  col¬ 
umnist  and  on  this  occasion  the 
referee. 

Very  few  people  saw  the  back 
in  motion  and  many  felt  that 
had  Yale  made  such  an  early 
score  it  would  have  overcome 
the  feeling  of  underdog  and 
gone  on  to  win,  for  Harvard  had 
been  highly  favored  to  win  prior 
to  gametime.  Several  sporb 
writers  took  up  that  very  point 
in  the  Sunday  papers  and  most 
of  them  felt  that  the  back  was 
not  in  motion  as  Lake  had  re¬ 
ported. 

On  Monday  the  Globe  photo 
department  took  a  look  at  the 
“Magic  Eye”  photos  taken  at  the) 
game  and  found  that  it  showed 
the  back  in  motion  and  the  ball 
still  in  the  center’s  hand.'  So 
the  Monday  evening  Globe  print¬ 
ed  the  “Magic  Eye”  sequence] 
and  a  lot  of  people  felt  that  see¬ 
ing  was  believing. 

Besides  Maguire  and  McCor¬ 
mick  with  the  “Magic  Eye”  toe 
Globe  had  John  Sheahan,  Gilll 
Friedberg  and  Edison  Farrand 
covering  the  world  series  games. 

Two  motorcycles  shuttled  be¬ 
tween  toe  ball  park  and  the 
paper  on  an  8-minute  schedule 
and  three  to  four  pictures  were 
included  in  toe  final  edition 
each  day. 

Hamstrung  in  Hamilton 
THE  LAST  press  photograph  of 

Mrs.  Evelyn  Dick,  photogenic 
convicted  murderess  in  toe 
Torso  trial  which  is  bringing 
newsmen  from  many  points  to 
Hamilton,  Ont.,  is  in  toe  hands 
of  Sheriff  A.  C.  Caldwell  of 
Wentworth  county.  He  has  toe 
“shot’  and  toe  camera  with 
which  it  was  taken,  while  Har¬ 
old  Ballantine,  Spectator  photog¬ 
rapher,  may  or  may  not  be 
charged  with  some  infringement! 
of  toe  criminal  code. 

Tried  ahead  of  two  others,  her] 
father  and  a  friend,  with  toe 
murdering  and  dismembering  of 
her  husband,  John  Dick,  also  of 
Hamilton,  Mrs.  Dick  was  con¬ 
victed  and  sentenced  to  hang,! 
The  trial  of  toe  other  two  was 
continuing  and  It  was  noised  { 
abroad  that  Mrs.  Dick  was  going.- 


At  New  York  Press  Photographers'  exhibit,  officials  of  Wabash  CoqhtI 
and  ib  parent  company,  Sylvonia  Electric  Products,  InCn  diacnM] 
cameraman's  experience  with  new  alectroilash  units.  Left  to  righb 
Don  G,  MtcheU,  Sylvonia  president:  William  V.  Finn.  New  York 
loumal-Amarican;  loa  Costa.  King  Features  Syndicate:  Murray 
Becker,  Associated  Press,  and  Philip  Sperry,  Wabato  solas  manager. 


to  be  taken  to  court  to  testify. 

Lensman  Ballantine  was  on 
toe  court  house  lawn  when  Mrs. 
Dick  was  brought  toward  toe 
court  house  enhance.  He 
snapped  her  picture,  and  imme¬ 
diately  Sheriff  Caldwell  ordered 
his  debinment.  He  was  held  in 
toe  sheriff’s  office  for  45  minutes, 
was  finally  allowed  to  leave,  but 
toe  camera  was  confiscated. 

Following  a  conference  with 
toe  sheriff,  Mr.  Justice  George 
A.  Urquhart  ordered  that  no 
more  pictures  of  toe  condemned 


woman  were  to  be  taken  by  any 
press  photograitoers.  He  re¬ 
referred  to  section  1064  ot  the 
Canadian  criminal  code  which 
says  that  a  person  under  sen¬ 
tence  of  death  shall  be  confined, 
to  a  safe  place  and  no  one — ex-: 
cept  certain  persons,  and  they 
do  not  include  photographers— j 
shall  be  allowed  to  see  her  with¬ 
out  toe  written  permlmion  of 
toe  court  or  toe  sheriff. 

None  of  toe  many  cameramen  ; 
had  been  given  any  previoas 
(Continued  on  page  66) 


MY  CLOCK  teUs  me 

it's  a  GOOD  MAT 

"I  don't  pretend  to  baow  all  the  hne  points  ol 
stereotyping/'  says  the  Production  Manager,  "but 
I  do  know  that  with  Certified  Mots  my  control 
system  works  as  it  iwver  woriced  before. . . .  Costs 
are  going  to  the  press  room  on  the  dot  The  rarest 
thing  we  hare  is  a  stereotyping  delay. . . .  Beyond 
that  we  ore  printing  the  best  looking  paper  in 
town." 


For  dcpendoble  stereotyping 
rely  on  Certified  Mats 
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EKTACHROME 

...  /If#*  Kinhili  Him 


NEWS  illustrations  in  full  color . . .  celebrities . . .  sports  events . . . 
these  can  now  be  treated  as  spot  news.  For,  with  Kodak’s  new  color 
film,  transparencies  can  be  ready  for  photomechanical  reproduction  in 
a  little  more  than  90  minutes. 


EKTACHROME  gives  exceptional  brilliance . . .  amazing  fidelity . . . 
excellent  gradation . . .  moderate  contrast ...  all  these  and  safety  in 
processing,  too.  Kodak  Ektachrome  solutions  are  fully  as  safe  for 
normal  skin  as  average  black-and-white  paper  developers. 


THE  FILM  and  the  Ektachrome  Processing  Kit,  six  tanks  and  a 
thermometer — they  are  all  that  is  needed.  There  are  just  five  solutions; 
only  one  has  rigid  temperature  control — plus  or  minus  degree. 

Se«gomrd&ml^ 

Write  ter  tmrtker 
Imtormmttem  abemt 
Ektmehreme — m 
ai§mitleamt  step 
twtimrd  im  the 
eelerpmrmde. 
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Larsen  Says  Veterans 
Need  Data  on  Rights 


By  Helen  M.  Staunton 

DOUGIiAS  LABSEN  U  not  a 

heart-throb  columnlat,  but  he 
■eta  dozens  of  letters  from  Army 

wives  wonder-  _ 

inc  if  their  hus¬ 
bands  still  love 
them.  He  is  not 
connected  with 
OPA,  but  not  so 
Ions  aso  his 
column  brought 
a  query  from  a 
veteran’s  wife 
asking  if  she 
could  get  a  pri¬ 
ority  for  meat — 
her  cats  arere 
eating  all  the  Larsen 
liver  she  could 
get  from  the  butcher,  and  her 
hudrand  was  hungry. 

Such  letters  represent  the  ec- 
emtrle  fringe  of  a  large  steady 
correspondence  from  a  type  M 
column  the  war  necaislated — 
the  GI  rights  column. 

At  the  peak  of  queetions, 
after  the  amr  ended,  the  NEA 
SBnrKB  ccdunmist  ams  getting 
between  700  and  1,000  questioiu 
a  amdk  from  wives,  sweethearts 
and  mothers  aranting  to  know 
when  sudi  and  such  a  regiment 
or  division  would  get  home. 
Just  after  the  government 
changed  the  GI  Bill  of  Rights 
and  gave,  terminal  leave,  the 
mail  jumped  from  300  to  400 
queries  a  week.  “Now  that  most 
ex-Grs  have  the  pitch  on  fte 
changes,  it  has  temporarily 
dropped  to  between  100  to  200 
a  we^,"  says  Larsen. 

Larsen  has  only  one  of  a  dozen 
or  so  syndicate  columns  an¬ 
swering  questions  for  veterans, 
besides  innumerable  local  vet¬ 
erans'  columns.  Though  he 
doesn’t  answer  individual  ques¬ 
tions  by  mail,  and  the  number 
of  general  answers  possible 
would  seem  to  be  limited,  he 
and  the  others  seem  scheduled 
to  go  on  answering  till  the  need 
ends. 

“One  thing  that  keeps  im¬ 
pressing  me,"  Larsen  told  E&P, 
“is  the  still  great  lack  of  infor¬ 
mation  most  veterans  have  a^ut 
the  GI  Bill."  There  still  exists 
a  vast  need  for  disseminating 
the  basic  information  about  vet¬ 
erans’  rights." 

Larsen  can  now  answer,  he 
estimates,  about  90%  of  '  the 
questions  from  the  knowledge 
he  has  picked  up  while  doing 
the  column.  “The  rest,"  he  says, 
“I  get  by  telephoning  exactly 
the  right  person  who  I  have 
discovered  over  a  period  of  al¬ 
most  two  years  can  give  me  the 
answer. 

“Some  of  the  men  who  an¬ 
swer  most  of  the  questions  I 
can’t,  I  have  never  seen." 

For  his  twice  a  week  news 
column  Larsen  tries  for  an  angle 
other  than  the  one  stressed  in  ttie 
veterans’  news  releases.  He  in¬ 
stanced:  “The  wire  will  send 
out  a  story  on  home  town  medi¬ 


cal  care  which  has  just  been 
started  by  VA.  What  the  vet¬ 
eran  wants  to  know  is  what  form 
he  has  to  fill  out  to  get  this  care, 
just  what  his  first  step  is  to  get 
in  on  it" 

People.  Porta,  Pkmes 
LITTLE  people  in  aviation  and 
the  human  Interest  stories  un¬ 
covered  by  Frank  Judge  Maher 
In  his  travels  are  the  subjects 
of  the  column  he  has  been  writ¬ 
ing  now  for  several  months  for 
the  Unlontoton  (Pa.)  Evening 
Standard  and  the  Aliquippa 
(Pa.)  Eoening  Times  under  the 
title  of  “People,  Ports  and 
Planes.”  Maher  uses  his  plane 
in  making  lecture  tours.  He  is 
offering  me  thrice-weekly  col¬ 
umn  now  to  other  newspapers. 

Vlmgg  of  Tomorrow 


PEGGED  to  the  current  tri¬ 
umphs  of  the  Dreamboat  and 
Truculent  Turtle  and  the  future 
headlines  in  the  projected  round- 
the-world  B-29  flight,  “Win^ 
of  Tomorrow:  the  Story  of  Avi¬ 
ation”  is  the  third  NEA  Service 
use  of  strip-and-story  technique 
to  describe  scientific  news  de¬ 
velopments.  Drawn  hy  Vic 
Donahue,  the  strip  will  tell  of 
the  development  of  aviation 
from  Kitty  Hawk  to  moon  ships 
in  12  dally  Instalments  begin¬ 
ning  Oct.  28.  Charles  Tracy, 
aviation  editor  of  the  Cleveland 
(O.)  Press,  wrote  the  text. 


^SOUP'S  \ 

_  »(  Ilw.  • 

^  A  Kecipe  for  NEW 

■  Sports  Page  INCOME 


SYNDICATED  IDEAS 
]SI}  Wiic.iiila  Am..  N.  W. 


M.  I.  Fray,  general  monager  of 
the  Portland  Oregonian,  presents 
check  to  Basil  Wolvarton  lor  his 
prise-winning  portrcdt  of  Lena  the 
Hyena. 

WNU  Appointments 
THREE  veterans  have  been  ap¬ 
pointed  to  key  staff  positions 
at  Western  Newspaper  Union: 
Joseph  P.  Carlin,  former  staffer 
of  the  Mandan  (N.  D.)  Daily 
Pioneer  and  in  California  with 
the  Santa  Maria  Daily  Times, 
Corona  Daily  Independent  and 
Claremont  Courier,  as  manag¬ 
ing  editor;  John  C.  Hunsaker, 
once  with  the  Kingsport  Press  in 
Tennessee,  and  Joseph  W.  La- 
Bine,  already  named  WNU  di¬ 
rector  of  feature  sales  promo¬ 
tion,  as  editor  of  the  Publishers’ 
Auxiliary,  weekly  newspaper 
trade  publication. 

(Continued  on  page  66) 
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Portland  Isona' 
Gets  Prize  and 
One-Day  Exhibit 

Oct.  21  was  the  great  (T)  day. 
For  the  first  time  in  A1  Capp’s 
“Ll’l  Abner”  strip  the  loathsome 
Lena  the  Hyena  made  her  ap¬ 
pearance —  not  A1  Capp’s  ve^ 
Sion,  but  the  prizewinner  in  the 
$500  contest  conducted  by 
United  Sjmdicate. 

And  as  far  as  AI  Capp  is  con¬ 
cerned,  that’s  the  last  use  he’ll 
make  of  Lena’s  face  “except  to 
scare  little  children.”  Lena  with 
her  head  in  a  sack,  Lena  with 
her  face  behind  bushes,  Lena’s 
voice  may  appear  in  the  atrip 
when  she  joins  the  other  un¬ 
married  females  of  Dogpatch  in 
the  Sadie  Hawkins  Day  race  to 
get  herself  a  man,  but  the  face 
whose  censorship  stirred  hun¬ 
dreds  of  thousands  of  readers 
into  making  their  own  drawings 
will  not  reappear. 

The  winner  of  the  contest  is 
Basil  Wolverton,  freelance  and 
comic  boific  artist  for  Fawcett 
Publications  and  Timely  Comics, 
Inc.,  who  started  art  work  sell¬ 
ing  pictures  to  farmers  in  the 
Vancouver,  Wash.,  farmers’  mar¬ 
ket  and  who  for  two  years  was 
reporter  and  staff  artist  for  the 
old  Portland  News. 

Wolverton’s  entry  was  second- 

Srize  winner  of  the  almost 
,000  entries  that  were  sub¬ 
mitted  to  the  Portland  (Ore.) 
Oregonian. 

**The  Voice 
of  Religion** 


PRESENTS 


Dr. 

Reinhold 

Niebuhr 


One  of  the  nation’s  best  known  churchmen, 
Dr.  Niebuhr  writes  a  weekly  column  discuss¬ 
ing  current  issues  from  the  moral  and 
religious  viewpoint. 

His  clear  thinking  will  impress  your  readers 
in  these  days  of  confusion. 

Send  tor  lamplee  emd  rates. 

Religious  News  Service 

381  FoiirtlK  Avenue  New  YoHc  16y  N.  Ya 
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All  b/  rtself  In  the  \&lue  Spotlight 


First  it  was  style  that  drew  the 
public’s  eye  to  the  lean,  clean,  swift- 
lined  beauty  of  this  brawny  Buick. 

'Then  it  was  ability,  as  more  and 
more  took  to  the  road  — and 
promptly  proved  themselves  the 
star  performers  of  the  year. 

Now  the  real  story’s  coming  out, 
as  happy  owners  pile  up  the  miles, 
buyers  get  choosier,  and  what  you 
get  begins  to  mean  more  than  get¬ 
ting  something  quickly. 


Hate'S  srour  stuff  t . 

A  sfvrdy  forqtm-hib^  profBcting 
many  ports,  husky  roar  axtos, 
soft  gonttoceil  springs  that 
don*t  know  what  it  moans  to 
givo  troubto.  Such  ruggod 
eharactor  makos  dollars  strotch/ 


Point  by  point  and  dollar  for  dol¬ 
lar,  folks  are  finding  that  Buick  is 
the  year’s  top  buy. 

It’s  the  top  buy  on  ruggedness.  Look 
into  its  husky,  cross-braced  frame, 
its  stout  torque-tube  drive,  its 
heavied-up  axles,  stronger  body 
metals. 

It’s  top  buy  on  comfort.  Look  into  the 
room  of  three-person  seats,  the 
gentleness  of  upkeep-free  BuiCoil 
springing,  even  Broad- 
rim  wheels  that  halt  heel- 
over  on  curves. 

It’s  top  buy  on  handling. 
Try  the  wheel,  the 
brakes,  the  gearshift — 
they’re  feathery  light. 


certain-sure,  positive  always  in  ac¬ 
tion,  free  from  need  for  meticulous 


Your  own  eyes  tell  you  it’s  tops  on 
styling.  Your  glad  senses  reveal  lift 
and  life  that  are  a  joy  to  your  soiil 
at  quick-pace  or  crawL  ' 

So  name  your  own  yardstick.  Put 
it  against  Buick  and  the  field. 

You’ll  find  that  this  one  stands 
alone  for  money-stretching  value. 
And  that,  good  friend,  is  some¬ 
thing  to  make  a  little  wait  easy 
to  take.  • 

BUICK  nvisioN  or  GENERAL  MOTORS 


What  Other  Car  Has  So  Much  That  Clicks  For  Forty-Six! 


SMiUKTMf$$<— that  sots  th«  stylo  pattern  with 
cor-longth  Airfoil  fondors  and  bolt-on  roar 
whool  shields. 

MWfiK— from  a  Quick  Rreboll  volvo-in-hood 
straight-eight  engine. 

OIL  SAVINGS  — from  nor.-scufflng  Accurite 
cylinder  bores. 

FlASNfNG  ACTION— of  Riteweight  pistons. 

STSADINfSS- from  fuH-length  torque-tube 
drive  In  o  sealed  chassis. 


GilOINO  AlOf  — from  Ponthergolt  oH-coH 
springing. 

COMSOA7— of  soft  Foomtex  cushions  in  roomy 
Body  by  Rsher. 

SUlIf  FOOTING— of  Broodrim  wheels. 

CONTROi— through  Permi-firm  steering. 

CONVfNIffNCf— of  high-leverage  StepOn 
porkino  b'che, 

MOTSCTION  — of  Buick-orlginoted  fender- 
shielding  f  ont  end  reor  bumpers. 


Tune  m  ttmVf  h  TAYlOlt  oottmak  twko  wooUy 
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Knight  Views  Threat 
In  N.  Y.  News  FM  Case 


By  Jairy  WoUmf 

THROUGH  his  Editor’s  Note¬ 
book  column  this  week,  John 
S.  Knight,  president  of  Knight 
Newspapers,  sought  to  stir  up 
public  concern  over  the  action 
taken  by  the  Federal  Com- 
ntunications  Commission  in  con¬ 
sidering  the  application  of  the 
Neio  York  Daily  News  for  an 
FM  permit 

To  Mr.  Knight  the  News  case 
was  a  development  which 
“should  cause  every  true  lover 
of  freedom  to  pause  and  con¬ 
sider  whether  he  is  aware  of  the 
methods  being  employed  by  the 
government  and  left-wing  zeal¬ 
ots  to  Ihnit  freedom  of  speech 
and  political  action." 

For  the  most  part,  the  press 
gave  little  attention  to  the  hear¬ 
ing  early  last  summer,  athough 
the  courtroom  In  the  Federal 
Building  in  New  York  City  was 
crowded  for  days,  chie^  with 
<WPonente  of  the  News.  Only 
sketchy  routine  accounts  were 
published,  except  by  PM  and 
the  Daily  Worker. 

Culiwsirs  Warning 
In  two  consecutive  issues,  Eoi- 
Ton  It  PuausKSR  recorded  the 
pyngress  of  the  attack  upon  the 
News  and  printed  the  warning 
W  Louis  G.  Caldwell,  counsd 
for  the  News,  that  the  procedure 
thMtened  to  undermine  the 
radio  activities  of  every  news¬ 
paper  now  engaged  or  seeing  to 
engage  in  broadcasting. 

■  ™  Jly*.. the  Commission  dl- 
fectrt  the  bearing  examiner  to 
iaQu^  at  length  into  the  edi- 
wUl  and  news  policies  of  the 
belore  deciding 
whether  it  is  to  be  granted  a 
bwadteastlng  license.  *  Yetthe 
iwllc  was  not  made  aware  of 
the  mutant  of  this  ruling! 

.  hearing  was  shifted 

to  Wanington  a  few  weeks  ago, 
the  matter  received  a  little  more 
Mtenriye  coverage  than  was 
rivra  it  to  New  York.  Now  Mr. 
Knl»t  has  taken  up  the  cud¬ 
gels  to  his  editorial  space.  His 
analysis,  while  intended  for  pub- 
Ito  perusal,  is  something  for  pub- 
liAers,  too,  to  consider. 

Reduced  to  simple  language  " 
Mys  Mr.  Knight,  “the  ruling 
means  that  the  government  can 
deny  a  radio  license  to  a  news- 
wper  if  it  does  not  happen  to 
tow  that  newspaper's  editorial 
policies  or  news  content.” 

The  American  Jewish  Con¬ 
gress  submitted  an  extensive 
‘Mn^t  an^sis"  of  the  News 
which,  it  claimed,  showed  the 
**t“*^™***y  aroused  hos¬ 
tility  to  Jews  and  Negroes. 

Fee  on  Dubious  Ground 
Mr.  Knight's  remarks  con¬ 
tinue; 

“It  seemed  fair  to  conclude 
after  reading  PM’s  accounts  of 
the  News  radio  hearing  that 
coloration  of  a  newspaper's  edi¬ 
torial  content  is  a  besetting  sin 
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only  when  a  rival  editor  is 
guilty. 

“I  hold  no  brief  for  the  edi¬ 
torial  policy  of  the  New  York 
News  or  the  accuracy  of  its 
news  report.  But  it  seems  to 
me  that  the  Federal  Com¬ 
munications  Commission  is  on 
dubious  ground  when  it  rules 
that  a  newspaper’s  policies  are 
to  be  considered  when  applica¬ 
tion  is  made  for  a  radio  license. 

“This  is  a  revolutionary  doc¬ 
trine  which  holds  the  threat  that 
any  comment  on  political,  eco¬ 
nomic,  religious  or  social  mat¬ 
ters  can  be  determinative  to  the 
administrative  process  of  passing 
upon  applications  for  radio  li¬ 
censes  or  their  renewal. 

“In  effect,  this  means  that 
newspapers  favorable  to  an  ex¬ 
isting  administration  could 
easily  be  favored  as  a  reward 
for  their  loyalty.  Or,  it  could 
mean  that  an  agency  of  govern¬ 
ment  might  tmdertake  to  punish 
newspapers  considered  unfriend¬ 
ly  to  the  administration  to 
power. 

“Certainly,  this  was  never  the 
intention  of  Congress  when  it 
passed  the  Communications  Act 
of  1934  or  its  forerunner,  the 
Radio  Act  of  1927. 

“The  courts  have  held  that 
the  Federal  Communications 
Commission  may  consider  the 
past  records  of  broadcasters  to 
deciding  whether  to  renew  their 
licenses. 

A  Waruing  Signal 

“At  no  time,  however,  until 
the  application  of  the  New  York 
News  came  up  for  hearing,  has 
it  ever  been  suggested  that  the 
commission  had  any  right  to 
scrutinize  the  past  record  of  a 
newspaper  publisher  to  deter¬ 
mining  whether  he  is  intellectu¬ 
ally  qualified  to  become  a  broad¬ 
caster. 

“The  case  of  the  New  York 
News  is  a  warning  signal  that 
should  be  heeded  by  everyone 
who  values  freedom  of  speech 
and  expression.  Should  the 
commission  succeed  in  establish¬ 
ing  its  New  York  ruling  as  a 
part  of  its  public  policy,  we 
shall  have  witnessed  the  first  in¬ 
vasion  into  the  field  of  freedom 
of  speech  and  of  the  press. 

“Ultimately,  this  could  lead  to 
the  right  of  the  government  to 
censor  the  press  and  destroy  the 
priceless  freedom  of  expression 
which  has  never  been  yielded, 
even  to  time  of  war. 

“The  self-professed  liberals 
and  the  minority  groups  should 
be  the  first  to  defend  and  up¬ 
hold  the  First  Amendment  to  the 
Constitution  which  is  their  one 
best  guarantee  of  a  free  Amer¬ 
ica. 

“To  put  it  mildly,  it  is  dis¬ 
heartening  indeed  to  see  them 
upholding  the  threat  of  censor¬ 
ship  and  repression  of  thought.” 


Sign  of  the  News 

ChaHetta,  N.  C^Tha  srarid, 
Ika  waotharvana  and  Iha  Tlat 
Lux"  tarch  naw  hong  high 
hare.  Tha  Charlalta  (N.  C.) 
Naws  has  hung  up  a  sign  an 
ila  building  earaar.  With  Iha 
warld  as  a  boss,  symbalising 
the  axtant  af  its  baert  thasa 
days,  daminotad  by  Iha  lattars 
N.  E.  W  and  S.  standing  ior 
Iba  paints  af  tha  campass,  and 
suimounlad  by  the  torch  oi 
Knowladga  and  Truth  the  sign- 
bos  bean  eomplimontad  for  its 
arfisUe  appaaranea.  Its  de¬ 
sign  was  suggastad  by  mam- 
bars  of  the  Maws  stofi  and 
wrought  by  a  local  sign  com- 
pony. 


WCAU  Sole  Okayed 
THE  FFC  has  approved  the 
Philadelphia  Record’s  acquisi¬ 
tion  of  WCAU.  CBS,  afflUate,  for 
a  gross  price  of  $6,000,000.  Li¬ 
quid  assets  of  $3,290,000  were 
listed  and  profits  before  taxes 
were  given  as  $629,000  to  1946. 
David  Stem,  3rd,  publisher  of 
the  Camden  Courier-Post,  is 
slated  to  take  an  active  role  in 
running  the  station.  Paul  Ca- 
pron,  veteran  Record  staffer,  has 
been  named  director  of  news. 

Business  Notes 
COMMISSION  approval  has 
been  asked  for  tranrier  of 
71%  interest  to  A.  H.  Belo 
Corp.,  licensee  of  WFAA  and 
publisher  of  the  Dallas  (Tex.) 
Morning  News,  from  tha  late 
George  B.  Dealey  to  three  trus¬ 
tees:  Edward  M.  (Ted)  Dealey, 
a  son;  J.  M.  Monroney.  son-in- 
law,  and  George  W.  Briggs, 
banker  .  .  .  Acme  Newspictures 
has  received  authority  to  test 
point-to-point  transmission  of 
photos  by  radio.  .  .  .  Studios  of 
KWRN-FM  are  to  be  on  the 
fourth  fioor  of  the  Reno  (Nev.) 
Gazette  and  State  Journal  Build¬ 
ing,  with  transmitter  on  Peavine 
Mountain.  .  .  .  Edgar  L.  Tidwell, 
ex-lieutenant  colonel,  has  been 
named  program  director  of  San 
Diego  (Calif.)  Journal’s  KSDJ. 

.  . .  Wells  Church,  ex-reporter  in 
Cleveland,  Detroit,  Toledo,  Chi¬ 
cago,  Youngstown,  New  York 
and  Washington,  now  holds  full 
title  to  the  post  of  Director  of 
News  Broadcasts,  Columbia 
Broadcasting  System. 


Britons  Loud 
Ad  Bureau's 
Research  Plan 

United  States  newspapers, 
through  their  Bureau  of  Adver¬ 
tising,  are  “setting  the  pace  to 
research  and  market  explora¬ 
tion  for  the  papers  of  the 
world,”  according  to  members  of 
a  visiting  British  delegation 
representing  the  Newspaper 
Society  of  England. 

In  a  conference  with  the  busi¬ 
ness  press  during  a  visit  at  the 
Bureau’s  offices  to  New  York 
City,  the  visitors  said  that  the 
British  newspapers  and  adver¬ 
tising  profession  have  “only 
scratded  the  surface"  by  com¬ 
parison  with  the  “wonderful 
Job  of  research”  in  national  and 
retail  advertising  being  done 
by  toe  Bureau. 

They  indicated  that  no  time 
would  be  lost  to  expanding 
market  research  to  England. 
Whether  it  would  follow  the 
Bureau’s  pattern,  they  said, 
would  depend  on  preliminary 
eimloration. 

iTie  delegation,  whose  organi¬ 
zation  represents  Britain’s  pro¬ 
vincial  dallies  and  weeklies, 
comprised: 

R.  A.  Gibbs,  president-des¬ 
ignate  of  the  SMlety  and  Joint 
managing  director  of  the  Home 
ftounties  Newspapers  Group, 
weeklies;  Malcom  Graham, 
chairman  of  toe  Society’s  pub¬ 
licity  committee  and  managing 
director  of  toe  Wolverhampton 
Express  and  Star;  H.  R.  Davies, 
director  of  toe  Society;  and 
Leonard  Fletcher,  public  rela¬ 
tions  officer  of  toe  Society, 

During  their  stay  in  the  U. 
S.,  toe  visitors  were  guests  of 
toe  Association  of  National  Ad¬ 
vertisers  Oct.  17;  of  Alfred 
B.  Stanford,  toe  Bureau’s  direc¬ 
tor,  Oct  21;  of  the  American 
Association  of  Advertising 
Agencies,  Oct.  24,  and  of  Roy 
Moore,  chairman  of  the  Bureau’s 
|Overntog  board,  Oct  24. 

Total  national  advertising  in 
British  newspapers,  they  said, 
now  is.  only  about  90%  of  toe 
prewar  figure,  because  of  the 
shortage  of  newsprint.  Lack 
of  (space  necessitates  turning 
away  four  of  every  five  pros¬ 
pective  advertisers,  it  was 
stated. 

Insertions  are  limited  to  a 
maximum  of  two  columns  by 
four  inches,  with  toe  exception 
of  government-sponsored  matter. 


RADIO  ENGINEERS 

Compiete  Engineennit  .Wnco.* 

AM-FM-TELEVISION 

Commarcial  Radio  Equipment  Co. 
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Important  FM  news 

for  Broadcast  Managers . . .  Engineers . . .  Listeners 


toduction 


UMxcellAd  Performance  of 
Western  Electric  FM  Transmitters 

Attdfe  Froqu—ey  Bneponee . ±0.25  DB  from  30  to  15,000  cyciM 

Hermonie  dietortiosi  —  for  ±75  KC  ewinf .  .  Leee  than  0,5%  from  30  to  15,000  cydee 
>—  for  ±100  KC  ewinf.  .Leea  than  0.75%  from  30  to  15,000  cydee 

iit$ermmlulaiion - /or  :k7S  KC  stting.  .Ifa  than  0.S%for  80%  50  eyeU§  mod 

20%  iOOOrydrs;  Jtm  chan  1.0%/tr 
a0%50tyti€taitd20%7000eydf 

FM  noise  lord . 65  DB  below  ±75  KC  ewinf 

AM  noiae  levd . . . 50  DB  below  100%  amplitude  awdulntion 

Carrier  Frequene>  etabibty . Leea  than  2000  eydee  deviatkm 

(no  crystal  beater) 


IT  is  low  cross  modulation  (intermodulatioa)9  aa 
Major  Armstrong  pointo  out,  which  allows  FM 
to  reproduce  only  the  notes  actually  played  and 
thus  achieve  such  naturalness  of  tone. 

Western  Electric’s  Synchronized  FM  trans¬ 
mitters  are  unique  in  FM  broadcasting  because  of 
their  unusually  low  intermoduladon  products— 
achieved  by  a  complete  separation  of  the  oscilla¬ 
tor-modulator  circuit  from  the  frequency  control 
circuit. 

For  other  important  features  of  Western  Elec¬ 
tric’s  complete  new  line  of  FM  transmitters,  con¬ 
tact  your  nearest  Graybar  Broadcast  Equipment 
Representative,  or  write  to  Graybar  Electric  Com¬ 
pany,  420  Lexington  Avenue,  New  York  17,  N.Y. 


Western  Electric 

—  QUAUTY  COUNTS  — 
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'Speeded  Copy' 
Stedf  Ineareoses 
Loexd  Linage 

By  loaaph  Wayemd 


Local  Advoiliaiiig  Monagoi 
Harifard  (Conn.)  Timoa 

Many  years'ago  it  became  evi¬ 
dent  to  ua  in  the  advertising 
department  that  a  good  piece  of 
copy  properiy  iliustrated  and 
laid  out  would  readily  sell  to  an 
advertiser. 

At  that  time,  very  few  adver¬ 
tising  agencies  handling  local 
retail  copy,  or,  in  fact,  any  kind 
of  copy,  operated  in  Hartford. 
With  the  passing  years,  how¬ 
ever,  more  and  more  agencies 
came  to  Hartford  and  the  com¬ 
petition  for  professional  type 
copy  became  keen. 

While  the  staff  members  were 
doing  a  good  Job,  it  became  evi¬ 
dent,  particularly  where  critical 
copy  was  required  by  advertis¬ 
ers,  that  we  should  put  our¬ 
selves  in  a  better  position,  not 
neceMarily  to  compete  with  the 
agencies,  but  rather  to  produce 
better  looking  and  better  sell¬ 
ing  copy  for  our  accounts. 

Tha  ProfM^OBol  Touch 
Consequently,  we  established 
what  we  call  our  “Specialized 
C<q>y  Department”  This  depart¬ 
ment  consists  of  a  top-notch 
copy  writer  and  hurout  man, 
and  a  commercial  artist  To 
them  is  directed  any  copy  re¬ 
quests  which  require  a  profes¬ 
sional  touch.  All  of  our  cam¬ 
paigns  and  special  copy  are 
turned  over  to  this  department 
for  special' treatment 
Obviously,  a  two-man  staff 
cannot  handle  the  copy  require¬ 
ments  originating  in  a  large- 
volume  newspaper.  Run-of-the- 
mill  copy  is  handled  by  the 
other  members  of  the  advertis¬ 
ing  staff.  Our  whole  advertising 
department  is  really  a  copy  de¬ 
partment  Every  salesman  is 
required  to  prepare  copy  for  his 
accounts,  unless  it  involves  copy 
requiring  specialized  treatment 
Oidy  then  does  our  “Specialized 
Copy  Department”  come  into 
the  picture.  All  of  our  staff 
members  handle  routine  copy 
assignments  on  ads  of  8,  10,  30 
inches,  and  sometimes  larger  ads. 

I  have  discussed  copy  depart¬ 
ments  with  various  members  of 
the  NASA  at  convention  time, 
and  one  thought  expressed  was 
that  the  copy  department  should 
handle  all  ad  writing  and  that 
the  salesmen  diould  use  all 
their  time  to  sell.  Our  experi¬ 
ence  has  demonstrated  that  this 
is  not  the  right  approach.  That 
is  why  we  will  pay  more  and 
more  attention  to  the  produc¬ 
tion  of  good  copy  by  members 
of  the  staff;  they  should  render 
a  service  and  tous  maintain  a 
closer  contact. 

It  has  been  demonstrated  that 
good  copy  service  puts  us  in 
much  closer  contact  with  an  ac- 
coimt,  and  it  would  be  unfor¬ 
tunate  to  lose  this  close  contact 
because  we  are  unable  to  give 
a  highly  specialized  copy  serv¬ 
ice.  Writing  good  copy  for  an 
account  almost  always  results  in 
a  newspaper  getting  a  larger 


s 

Four  and  o  half  million  tourists 
spent  a  billion  dollars  in  Florida 
(  last  year  and  more  are  coming 
this  year. 

These  fun>loving  vacationists  are 
eager  to  travel,  to  enjoy  Ftorido's 
unsurpossed  tropic  wonderlond, 
and  to  buy  your  products. 

This  year,  as  never  before,  YOUR 
ADVERTISING  will  r  e  o  c  h  a 
greater,  richer  audience  through 
The  Miami  Herald,  the  dominat¬ 
ing  sales  force  in  Florida. 


iERiami  Hleralib 

Notional  Ropretentotivos 
STORY.  RROOKS  &  FINLPT 


'  GREATER  MIAMI  —  AN  INTERNATIONAL  MARKET 
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for  Octobor  28,  1M8 


This  harvest  is  only  hall  the  battle! 


When  the  crops  are  in  and  the  fields 
lie  quiet  in  the  autumn  sun,  America’s 
great  campaign  for  food  is  still  un¬ 
finished.  There’s  another  front  where 
it  must  go  forward  every  single  day  — ^ 
on  the  dairy  farm. 

Here  is  a  rich,  white  harvest  which 
has  to  he  reaped  twice  daily.  It’s  a 
harvest  of  health  and  vitality,  too— and 
the  need  for  it  knows  no  seasons.  Milk 
is  not  only  nature’s  most  perfect  food, 
but  a  hungry  world  wants  more  of  it 
than  ever  before  in  human  history. 

Fortunately,  there  is  an  abundance 


of  milk  and  dairy  products  for  the 
American  'family  today.  Hard  work 
by  the  nation’s  dairy  farmers  and  grow¬ 
ing  public  appreciation  of  milk’s  value 
^ave  brought  about  a  20%  increase  in 
production  since  before  the  war. 

We  at  National  Dairy  are  helping 
our  fanners  achieve  still  greater  pro¬ 
duction  through  more  widespread 
application  of  dairy  science.  Our  lab¬ 
oratories,  too,  continue  their  constant 
vigilance  —  guarding  the  high  stand¬ 
ards  of  our  products.  No  effort  is 
spared  to  protect  this  precious  harvest. 


Dedicated  to  the  wider  use  and  better 
understanding  of  dairy  products  as 
human  food  ...  as  a  base  for  the  de¬ 
velopment  of  new  -  products  and  mate¬ 
rials  ...  as  a  source  of  health  and 
enduring  progress  on  the  farms  and 
in  the  towns  and  cities  of  America. 


mnOWUL  DAIBT 

PBODUCTS  COIPOBATIOW, 
ASD  AFriUATU  COaPABIIS 


'■DITOR  R  PUILISHIR  for  October  2t,  1*4* 
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House  Organ  Page 
Run  Doily  for  20  Years 

By  GMrg«  W.  Teth*riy. 
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Of  all  noa-fenous  metals,  zinc  is  second  only  to  copper  as  measured 
by  annual  rate  of  U.  S.  production.  For  many  years.  Anaconda  has 
the  largest  refiner  of  zinc  in  the  U.  S.,  producing  high  purity 
zinc  by  the  electrolytic  process  in  plants  at  Anacoo^  and  Great 
Falls,  Montana. 

A  major  use  of  Anaconda  "Electric’*  99.99  +  %  pure  zinc  is  for  the 
base  metal  of  die  castings  which  today  serve  in  a  wide  variety  of 
products  from  small  home  applianm  to  the  largest  business 
machines. 

Zinc  base  die  castings  are  finding  increased  use  for  countless  prod* 
ucts  or  parts  which  must  combine  thin  seaions,  intricate  coring, 
adequate  strength,  smooth  surfaces  and  accurate  dimensions,  a 
minimum  of  subsequent  finishing,  and  the  economy  of  volume 
production. 


Photography 

continued  from  page  56 

warning  to  the  effect  that  tak¬ 
ing  Bln.  Dick’s  picture  was 
against  the  regulations,  and 
while  cameras  were  barred  from 
the  court  house  Ballantine’s  pic¬ 
ture  had  been  snapped  from  the 
lawn  outside  the  building.  The 
Judge  would  make  no  predic¬ 
tion  regarding  his  action  should 
he  have  to  deal  with  the  matter 
further. 

In  another  courtroom  “inci¬ 
dent”  last  week,  it  almost  cost 
Bill  Nottingham,  chief  of  Hous¬ 
ton  Press  photogs,  $100  to  take 
a  picture.  He  thought  the  judge 
said  “Court  recessed”  and  let 
go  with  his  flashgxm.  The  $100 
fine  was  remitted  when  Not¬ 
tingham  gave  up  his  film. 

Decision  on  Nudes 

BROAD  general  principle  that 

photography  of  the  nude  is  as 
proper  an  art  medium  as  sketch¬ 
ing,  painting,  sculpture,  and 
other  forms  of  art  endeavor  has 
been  established  imder  a  deci¬ 
sion  handed  down  at  Albany, 
N.  Y.,  by  New  York  State's  high¬ 
est  tribunal,  the  Court  of  Ap¬ 
peals. 

The  decision  reversed  a  ver¬ 
dict,  returned  by  the  Court  of 
Special  Sessions  at  New  York 
and  subsequently  affirmed  by 
Appellate  Division,  bolding  Jay 
Florian  Bfitchell,  of  the  Mitchell 
Studio,  56  West  45th  Street,  New 
York,  and  two  profesrional 
models  guilty  of  staging  an  in- 
deceqt  exhibition  in  conducting 
a  class  in  photography  of  the 
nude.  Action  was  instigated  in 
Blarch  19^  by  the  Society  for 
the  Suppression  of  Vice. 

A  galaxy  of  photographic  art 
experts  appeared  for  the  de¬ 
fense,  among  them  Norris  Hark- 
ness,  camera  editor,  Neva  York 
Sun;  Herman  de  Wetter,  curator 
of  photography,  Brooklyn  Mu¬ 
seum;  Morris  Germain,  then 
member  of  the  faculty  of  New 
York  Institute  of  Photography, 
and  B.  Erie  Buckley,  dean  of  the 
Studio  School  of  Photography. 

The  society  of  Magazine  Pho¬ 
tographers  appeared  as  friend  of 
the  court  and  through  its  attor¬ 
ney,  Morris  L.  Ernst,  filed  a 
brief  in  defense  of  photography 
as  an  art  medium.  The  defense 
was  conducted  by  Stanley  A. 
Katcher,  of  295  Madison  Ave., 
New  York,  specialist  in  laws  ap¬ 
plicable  to  photography,  ama¬ 
teur  photographer,  exhibitor  in 
photographic  salons,  and  Asso¬ 
ciate  of  the  Photographic  So¬ 
ciety  of  America. 

AP  'V^nimers  Named 
WINNERS  in  the  annual  Illi¬ 
nois  Associated  Press  news 
photo  contest  were  chosen  by 
AP  members  at  a  dinner  here 
last  week.  Ed  Smith,  Chicago 
Timet,  won  first  prize  in  the 
news  picture  division  and  also 
grand  prize  with  a  picture  titled, 
“And  He  Does  Mean  Strike,”  in 
which  a  union  picket  is  shown 
hitting  a  policeman.  Other  win¬ 
ners  were; 

Joe  Mendicino,  Chicago  Daily 
Newt,  second  prize,  and  Joe 
Migon,  Chicago  Herald-Ameri- 


can,  third,  in  the  news  picture 
division.  Winners  in  the  feature 
division  were  Bud  Daily,  Chi¬ 
cago  Times,  first;  Tom  Johnson, 
Chicago  Tribune,  second;  and 
David  Mann,  Chicago  Sun,  third. 
Russell  BSaxwell,  East  St.  Louis 
Journal,  won  first  prize  in  the 
sports  picture  division,  and  John 
Puslis,  Chicago  Daily  News,  and 
Bill  Winek,  Chicago  Times,  tied 
tor  second. 

Charles  S.  Driver,  Bloominp- 
ton  Pantagraph,  was  elects 
chairman,  succeeding  Robert 
Schaub,  Decatur  Newspapers,  of 
the  Illinois  AP  group  and  Cyril 
A.  Arnold,  Belleville  Advocate, 
vice-chairman. 

Through  the  Lens 
CAROLINE  VALENTA,  Houston 
(Tex.)  Post  photographer  and 
winner  of  the  Encyclopedia 
Brittanica  award  for  the  best 
feature  picture  of  1946,  has  been 
appoint^  to  the  advisory  coun¬ 
cil  of  a  new  photo  course  at 
Kent  State  next  year.  Council 
is  headed  by  Julius  Greenfield, 
chief  photographer,  Akron  Bea¬ 
con-Journal.  .  .  ,  H.  de  S.  Climo, 
Saint  John  (N.  B.)  Telegraph- 
Journal  and  Evening  Times- 
Globe,  won  the  September  prize 
in  the  Canadian  Daily  Newspa- 

?ieT  Association  newspicture  con¬ 
est.  . .  .  Assigned  to  get  pictures 
of  painters  at  work  on  the 
Brookl3m  Bridge,  Nat  Fein,  New 
York  Herald  Tribune  lens 
knight,  climbed  along  a  giant 
cable  to  the  highest  point  and 
had  one  of  the  painters  take  his 
picture.  “Who  says  all  the  thrills 
are  gone  from  this  business,” 
asked  ncture  Editor  Richard  F. 
Crandell  as  he  viewed  the  print. 
Fein  used  to  fly  for  Uncle  Sam 
in  me  Rockies.  . .  .  Robert  Long, 
Det  Moines  Register-Tribune 
photog,  has  returned  to  the  pa¬ 
per  after  serving  in  the  Army  as 
cameraman  for  Start  &  Stripes 
in  Europe. 


Gunnison  Gets 
Van  Moot  Tribute 

Batavia,  Java — Lleut.-Gover- 
nor  Cteneral  Hubertus  J.  Van 
Mook,  head  of  the  Netherlands 
East  Indies  government,  issued 
a  special  statement  upon  learn¬ 
ing  of  the  death  of  Royal  Arch 
Gunnison,  North  American 
Newspaper  Alliance  and  Mu¬ 
tual  Broadcasting  System  corre- 

Stondent,  in  an  air  crash  at 
ong  Kong. 

“I  am  deeply  shocked  at  the 
news  of  the  death  of  Royal  Arch 
Gunnison  as  the  result  of  a 
plane  crash,”  Dr.  Van  Mook  said. 
“His  straight-forward  dispatches 
by  cable,  article  and  broadcast 
constituted  some  of  the  clearest 
and  most  intelligent  sources  of 
news  during  and  after  the  war. 
His  conduct  during  internment 
in  Manila  and  Shanghai  was  ex¬ 
emplary. 

“We  met  for  the  first  time  in 
1940  and  encountered  each  other 
again  in  later  years  upon  vari¬ 
ous  occasions  and  In  different 
places.  I  shall  always  remem¬ 
ber  him  as  a  friend  and  a  great 
and  honest  reporter,  whose 
death  constitutes  a  great  loss 
to  world  press  and  radio  alike.” 


SYndicotes 

_ continued  from  page  58 

Cartoon  Chat 

HAM  FISHER,  creator  of  the 
McNaught  Syndicatx  “Joe  Pa- 
looka,”  which  is  now  appearing 
in  more  than  600  newspapers 
throughout  the  world,  has  been 
presented  with  the  first  an¬ 
nual  Sharkey  Tolerance  award 
by  New  York  City  Council  Vice- 
chairman  Joseph  T.  Sharkey. 

.  .  .  The  Chicago  TRibunk-Nxw 
Yoax  News  Syndicates  young¬ 
est  comic  “Aggie  Mack”  by  Hal 
Rasmussen  has  made  good  with 
teen-age  girls  in  a  Cleveland 
high  school  who  have  started 
the  first  Aggie  Bfock  Club. 

Personals  and  Notes 
V.  V.  McNITT,  founder  and 
chairman  of  the  board  of  Mc- 
Naught  Syndicate  has  recov¬ 
ered  sufficiently  from  a  serious 
automobile  accident  to  return  to 
his  desk.  .  .  .  For  her  work  on 
behalf  of  the  French  resistance 
during  the  war.  Press  Alliance 
Columnist  Elsa  Maxwell  has  re¬ 
ceived  the  French  Legion  of 
Honor,  the  second  U.  S.  woman 
to  receive  that  award  since  the 
French  liberation.  .  .  .  New 
York  Herald  Tribune  Syndicate 
Columnist  Walter  Lippmann  has 
presented  the  manuscripts  of 
several  of  his  books  and  much 
of  his  correspondence  to  the 
Yale  University  library.  .  .  . 
New  Register  &  Tribune  Syndi¬ 
cate  serial  is  “Beautiful  Sister” 
by  Maude  BEcCurdy  Welch.  The 


American  Negro  leader,  Walter 
White,  secretary  of  the  National 
Association  for  the  Advance¬ 
ment  of  Colored  People,  has  il¬ 
lustrated  his  organization’s  pur¬ 
poses  by  becoming  the  first 
Negro  columnist  to  achieve 
mass  circulation  through  large 
dailies.  His  weekly  column  l>» 
gan  this  month  to  appear  in  such 
cities  as  New  York,  Chicago, 
Philadelphia  and  Detroit. 

^Cldr•d  BeUoh 
BOLDRED  BELLAH  reached 
the  editorship  of  McNaught 
Sradlcate  via  the  popular  begin¬ 
ning  as  a  secre¬ 
tary  to  the  pres- 
Ident.  A  native 
New  Yorker 
and  graduate  of 
a  convent  in 
Brentwood  and 
Columbia  Uni¬ 
versity,  she 
made  the  choice 
between  law  or 
journalism  and 
journalism  won. 

Three  years  on 
the  promotion  BeUoh 
staff  of  the  New 
York  American  she  joined  Mc¬ 
Naught  in  1928  as  secretary  to 
V.  V.  McNitt  and  later  to 
Charles  V.  McAdam.  Learning 
tee  business,  she  succeeded  the 
late  Robert  McNitt  as  editor— 
and  has  “been  washing  the  win¬ 
dows  ever  since,”  she  claims 
with  charasteristic  sardonic  hu¬ 
mor.  Actually  as  editor  she  hu 
been  chief  buffer  between  the 
syndicate  and  many  of  its  prob¬ 
lems. 


The  Scott  3  to  2  Botio  Folder 

has  many  important  operating  advantages. 


The  folded  webs  bend  around  the  folding  q^linder 
in  a  much  larger  arc  eliminating  damage  at  folded  edge. 

The  inside  sections  of  "collected”  products  ate  cut 
slighdy  shorter  than  the  outside  sections  greatly  im¬ 
proving  the  appearance  of  die  product 

The  cutting  cylinder  has  no  pins  and  collected  sec¬ 
tions  remain  on  folding  blinder.  This  eliminates  the 
double  set  of  pin  holes  and  the  transfer  of  sections  from 
one  cylinder  to  another. 

Cross  association  of  tabloid  and  full  size  products  is 
easy.  The  associated  web  section  is  controlled  by  the 
next  set  of  pins  before  the  first  set  releases. 

The  Scott  patented  Safety  Gate  absolutely  prevents 
excess  paper  from  ever  reaching  the  folding  blades  or 
folding  rollers,  eliminating  all  danger  of  damage  from 
folder  chokes. 

Modern  enclosed  gear  folder  drive  running  in  oil 
prevents  paper  dust  damage  to  gears. 


WALTER  SCOTT  &  CO.,  INC. 

Plainfield,  N.  J. 
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T  ou'v*  heard,  of  coune,  of  New  Eng¬ 
land  thrift.  But  did  you  know  that  New 
England,  with  only  63%  of  the  nation’s 
population,  has  18%  of  the  savings  de¬ 
posits  in  the  United  States? 


It’s  something  to  think  of,  right  now. 


Perhaps  it’s  one  of  the  reasons  why  New 
England’s  war  boom  did  not  collapse 
when  peace  came.  Perhaps  it’s  one  of 
the  reasons  New  England  continues  to  be 
a  rich,  and  oh,  so  steady  market. 


Why  not  teach  out  for  this  maAtt  by 
means  of  New  England’s  excelleni  news¬ 
papers,  with  their  3,607391  coverage 
New  England’s  2301,421  occupied’ dwell- 
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MAINE-SMfOf  Otily  N«wf  <M).  NEW  HAMPSHIR£-Co«ori  R 

VERMONT— Bm  TI»m  <E),  BothIiisIm  B.»im  (E),  BvMattoii  Fim  Ptmi  (M).  MASAC^ 
Glob*  (Mat),  Boaeii  Glob*  (S),  BmIm  Pot*  (M),  BmIm  Poll  (»,  Boitoii  a 
Tim  (E),  Cap*  Ced  Stowtad-TIm,  HvumiU  <E),  Fall  Rl*at  HafaW  Na«ii(E)Jlle^  ***?”'” 
Naw  Badleid  Saadav  Stoadaid-Tlaiai  (S),  Na*  Badtoid  Sliadaid  Tim  (E).  NoA  Adm  Tia^ 
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KwpwMkMi  A  AmmIcm  (EAS). 


PROMOTION 

Public  Service  Seen 
Top  Promotion  Theme 


By  T.  S.  Irvin 

IT  IS  to  be  hoped  that  promo¬ 
tion  people  as  well  as  editorial 
people  paid  heed  to  Grove  Pat¬ 
terson’s  remarks  the  other  day 
before  the  American  Press  In¬ 
stitute  about  the  public  service 
function  of  the  newspaper.  It  is 
an  area  in  which  promotion  can 
serve  with  special  effectiveness. 

It  is  an  area,  too,  in  which 
imagination  and  ingenuity  have 
free  range.  The  “Toledo  Tomor¬ 
row”  project  of  Mr.  Patterson's 
own  paper,  the  Toledo  Blade,  is 
one  seldom  matched  in  promo¬ 
tion  annals. 

CtevsloBd.  Atlanta.  Too 
In  Cleveland  right  now.  the 
Cleveland  ffetos  is  promoting  an 
art  treasures  quiz  in  collabora¬ 
tion  with  the  city’s  famous  art 
museum,  a  project  which  en¬ 
gages  both  youngsters  and 
adults. 

And  in  Atlanta,  the  Atlanta 
Journal  has  Just  awarded  prizes 
to  the  State’s  4-H  clubs  for  com¬ 
petition  in  community  service. 

The  Cleveland  News  promo¬ 
tion  is  designed  to  spread  famil¬ 
iarity  with  the  museum’s  collec¬ 
tion  of  art  objects.  Five  days  a 
week  the  paper’s  editorial  page 
carries  a  three-column  picture 
of  one  of  the  museum’s  44  choice 
treasures.  During  November, 
art  appreolation  classes  for 
school  kids  will  be  conducted 
Saturday  morning  at  the  mu¬ 
seum.  In  December,  a  quiz  will 
be  conducted  for  the  kids. 

The  adult  irfiase  of  the  promo¬ 
tion  is  being  carried  on  through 
women’s  clubs,  with  arrange¬ 
ments  made  by  them  for  par¬ 
ticipation  of  men  and  of  persons 
not  members  of  clubs.  Classes 
for  adults  will  be  conducted 
through  the  winter,  and  a  quiz 
for  them  will  held  next  April. 

Prises  Awarded 
Prizes  for  the  kids  are  art  kits, 
and  for  the  adults  museum 
membership.  Not  a  spectacular 
promotion,  this  is  nevertheless  a 
worthwhile  project  udilch  links 
the  paper  with  the  best  in  the 
city’s  cultiual  life. 

More  than  100,000  teen-agers 
belong  to  4-H  clubs  in  Georgia. 
In  competition  for  the  Atlanta 
Journal’s  prize  money  they  en¬ 
gage  throughout  the  year  in 
numerous  community  service 
projects  of  incalculable  value. 
At  the  awards  dinner  recently, 
George  D.  Biggers,  the  paper’s 
president,  distributed  $3,800  in 
prize  money  among  20  clubs. 

“Seldom  has  the  Journal  spent 
any  money,”  said  Wright  Bryan, 
the  paper’s  editor,  “which  gave 
so  much  satisfaction  to  the  paper 
or  which  seemed  to  ^  a  better 
investment  in  the  future  of 
Georgia.” 

Here’s  what  the  clubs  do  with 
the  prize  money;  paint  schools 
and  churches;  build  outdoor 
grills  and  recreation  areas;  con¬ 
duct  rat-killing  campaigns;  carry 
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on  food  conservation  drives; 
put  in  a  water  system  for  the 
community  school;  put  in  an 
electric  hot  bed  to  start  sweet 
potato  slips. 

This  World 

ONE  of  the  most  pressing  Jobs 

for  promotion  departments  is 
to  interpret  for  advertisers  and 
agencies  the  changes  the  war 
has  wrought  in  practically  every 
newspaper  market  in  the  coun¬ 
try.  Nowhere  have  those  changes 
b^n  more  drastic,  and  appar¬ 
ently  more  permaneht,  than 
along  the  Pacific  Coast. 

It  is  therefore  especially  com¬ 
mendable  that  the  San  Fran- 
cisco  Chronicle  issues  a  timely 
report  telling  what  those  changes 
have  been  and  what  the  West 
Coast  is  today. 

To  do  this  Job,  the  Chronicle 
some  time  ago  assigned  one  of 
its  staff  writers,  Robert  de  Roos. 
to  travel  up  and  down  the  West 
Coast,  talk  to  all  kinds  of  people, 
and  come  up  with  a  straight¬ 
forward.  factual,  objective  re¬ 
port.  That  report  is  published 
in  an  8,000-word  booklet  which 
is  printed  in  the  format,  re¬ 
duced,  of  the  Chronicle’s  Sunday 
magazine,  “This  World.” 

De  Roos  has  done  a  thorough 
Job.  It  seems  no  overstatement 
that  his  report  is  must  reading 
for  everyone  who  wants  to  know 
what  the  West  Coast  is  like 
today.  The  booklet  is  being 
given  wide  circulation  among 
publicists,  educators  and  adver¬ 
tising  people. 

b>  the  Bag 

LAST  YEAR,  the  Philadelphia 

Inquirer’s  Washington  man, 
J^n  McCullough,  was  awarded 
a  Headliner  Medal  for  capital 
correspondence.  McCullough  was 
not  on  hand  to  get  his  award, 
however,  assignment  having  car¬ 
ried  him  to  Ae  Pacific  to  cover 
Operation  Crossroads.  The  In¬ 
quirer  now  publishes  in  a  book¬ 
let  six  of  McCullough’s  reports 
previewing  atomic  warfare. 
“America  at  the  Crossroads” 
makes  good  reading,  and  good 
promotion. 

The  Minneapolis  Star  and 
Tribune  are  fortunate  to  be  able 
to  capitalize  in  their  promotion 
on  the  rich  tradition  of  their 
region.  The  “Paul  Bunyan” 
market  appeals  to  the  imagina¬ 
tion,  and  lends  itself  to  memor¬ 
able  promotional  treatment.  The 
paper  takes  advantage  of  this  in 
their  current  circulation  book, 
a  handy  and  useful  reference 
for  space  buyers  made  even 
more  useful  by  good  use  of 
colored  population  density  maps. 

Add  to  your  docket  on  1946 
Newspaper  Week,  the  stunt  the 
Pasadena  Star-News  pulled — an 
open  house  during  the  week 
which  hanpened  also  to  mark  the 
paper’s  60th  anniversary. 


^dead 

For  Sunday  Society 
ANECDOTES,  notes  on  out¬ 
standing  apparel  or  acces 
sories,  and  other  bits  of  color 
and  feature  stuff  gleaned  by  so¬ 
ciety  writers  on  the  Rochester 
(N.  y.)  Democrat  &  Chronicle 
are  consolidated  in  a  new  staff 
column,  “Ear  to  the  Ground.” 
now  appearing  in  the  Sunday 
Society  section. 

Local  Cartoons  ior  Ads 
RAINBO  BAKERY  is  conduct¬ 
ing  a  contest  to  obtain  car¬ 
toons  for  its  advertisements  in 
the  Phoenix  (Ariz.)  Republic 
and  Gazette.  The  bakery  pays 
$5  for  each  cartoon  accept^ 
and  offers  prizes  to  the  three 
hi^  school  students  who  lead 
in  acceptances  at  the  end  of  the 
year.  Until  recently  the  bakery 
has  used  cartoons  drawn  by 
Reg.  Manning.  Now  Manning’s 
son,  Dave,  is  doing  one  cartoon 
a  week  and  the  contest  provides 
the  other  two. 

Athletic  Event 

THE  Newton  (Mass.)  YMCA  re¬ 
cently  added  newspaper  throw¬ 
ing  to  contests  in  a  novelty  bi¬ 
cycle  meet. 

Professional  Directory 
BENNINGTON  (Vt.)  Evening 
Banner  is  compiling  a  classi¬ 
fied  and  professional  directory 
of  Bennington  County,  copies  of 
which  will  be  distributed  free 
to  every  home  and  business  in 
the  country. 

Loose  Leaf  St^e  Book 
AFTER  a  year  of  research  and 
organization  of  material  by 
Managing  Editor  Floyd  Hend- 
ley,  a  new  loose  leaf  style  book 
has  been  issued  to  staffers  of 
the  Greensboro  (N.  C.)  News- 
Record.  Sheets  are  printed  on 
one  side  only,  in  order  to  fa¬ 
cilitate  revisions  and  addenda. 
All  material  is  arranged  alpha¬ 
betically. 


Jewelry  Store 
Growth  Told 
In  Retail  Kit 

The  second  largest  user  of 
newspaper  advertising  in  the 
Jewelry  store  field  in  Ae  United 
States  is  featured  in  the  De¬ 
cember  Monthly  Selling  Kit, 
prepared  by  the  Retail  Division, 
Bureau  of  Advertising,  ANPA, 
Wilson’s  Leading  Jewelers  of 
Syracuse,  New  York,  was  chosen 
for  the  kit,  which  rounds  out 
the  first  full  year  of  this  serv¬ 
ice  to  daily  new;q>apers,  because 
of  its  history  of  successful  pro¬ 
motions  and  because  the  sale  of 
Jewelry  is  particularly  large  and 
important  in  December. 

In  1945,  Wilson’s  portion  of 
the  total  advertising  placed  by 
eighteen  Syracuse  Jewelry  stores 
was  46.5%,  indicating  the  over¬ 
whelming  competitive  domi¬ 
nance  the  store  maintains  in  its 
field.  Also,  one  effect  of  Wil¬ 
son’s  heavy  promotion  has  been 
to  boost  total  Jewelry  advertis¬ 
ing  to  9%  of  the  city’s  total 
retail  advertising  in  comparison 
to  the  countrywide  Jewelry  store 
average  of  3%  of  total  retail. 

Pyramiding  the  Syracuse 
store’s  sales  has  been  one  effect 
of  this  newspaper  advertising 
while  another  has  been  the  de¬ 
velopment  of  four  branch  shops 
Wilson’s  found  that  its  Syra¬ 
cuse  newspaper  advertising  was 
creating  a  considerable  amount 
of  business  in  nearby  commun¬ 
ities,  some  of  which  was  reoch- 
ing  the  store  via  mail  orders 
and  visitors  but  much  of  which 
was  going  to  small  town  shops 
which  stocked  the  same  brand 
merchandise  and  sometimes 
even  posted  Wilson  ads,  from 
which  the  signatures  had  been 
cut,  in  their  windows.  Conse¬ 
quently,  Wilson’s  opened  its 
branches  to  “plug  the  holes." 

Another  feature  of  the  cur¬ 
rent  kit  is  a  sample  of  the 
Peoria  Newspapers’  adaptation 
of  the  Division’s  weekly  news¬ 
letter,  “Retail  Memo.”  The  lo¬ 
calized  memo,  called  “Your 
SELLetter,”  has  been  published 
weekly  for  a  year. 


"DO  YOU  KNOW  .  . 

Where  you  can  obtain  maintenance  and  repair 
service  for  your  press? 

Where  you  can  solve  your  employment  prob> 
lem? 

Where  you  can  get  information  and  sound 
advice  on  buying  or  selling  newspapers? 
Where  you  can  find  a  feature  that  will 
"TAKE"? 

Where  newspapermen  can  have  dieir  articles 
and  fiction  marketed? 

FIND  THESE  AND  OTHER  ANSWERS  TO 
YOUR  CONSTANT  NEEDS  IN  THE  CLAS- 
SIFIED  COLUMNS  OF  EDITOR  &  PUB- 
LISHER. 


■  DITOR  A  PUBLISHER  for  Oetebar  24,  IM4 


NMU  Pickets 
Halt  Maine 
Paper  for  Day 

Portland,  Me. — National  Mar¬ 
itime  Union  seamen,  augmented 
by  masters,  mates,  pilots  and 
engineer  unionist  strikers, 
picketed  the  Gannett  btiilding, 
home  of  the  Press  Herald,  eve¬ 
ning  Express  and  Sunday  Tele¬ 
gram,  28  hours  starting  Oct.  17, 
in  protest  against  a  I^eas  Her¬ 
ald  editorial  of  Oct.  IS,  In  whidi 
Hanson  W.  Baldwin,  Sew  York 
Times  writer,  was  quoted. 

Tbe  picket  line  resulted  in 
union  truckmen  declining  to 
cross,  although  told  they  could 
do  so  if  Hiey  wldied  hr  their 
leaders,  so  that  the  Evening 
Express  of  Oct.  17  was  not  dis¬ 
tributed  for  the  first  time  in 
41  years. 

Informed  later  in  the  day  that 
the  union  would  take  no  action 
against  them  for  crossing  the 
picket  lines,  the  truck  drivers 
reported  at  night'  to  move  the 
early  editions  of  the  Oct.  18 
Press  Herald  and  continued  to 
transport  that  and  the  Evening 
Express  throughout  the  time  the 
picket  line  was  maintained. 

In  a  front  page  editorial  Oct. 

18.  management  of  the  Gannett 
Publishing  Co.,  expressed  regret 
that  evening  papers  had  not 
been  received,  but  said  in  part, 

"The  Company  believes  Aat  no 
cost  was  too  great  to  uphold  the 
tradition  of  a  free  press.” 

After  the  editorial  of  Oct.  17, 
seamen's  union  representatives 
demanded  a  retraction  on  the 
front  page.  This  was  refused. 

Tbe  Press  Herald  published  a 
statement  from  the  NMU  in  its 
Voice  of  the  People  column  Oct. 

18.  and  again  devoted  its  lead 
editorial  to  the  merchant  mar¬ 
ine,  reiterating  some  of  the  pre¬ 
vious  criticism  of  the  union. 

Mechanical  vmions  and  Guilds- 
men,  with  a  single  exception, 
continued  to  work  as  usual, 
crossing  the  picket  line  as  re- 

A  rainhnw 

The  NMU  voted  in  the  after-  j  rainoow 

noon  of  that  day  to  continue  its  ram  tna 

picket  line,  and  it  was  not  until 

the  first  ^itions  of  the  next  Tnnoirn  n< 

morning's  Press  Herald  were  “  ^  ’ 

ready  to  roll  that  the  truck  driv-  netv 

ers  decided  to  work.  out,  and  mal 

Although  deliveries  of  the  Ex-  Aaq  470 

press  were  halted  Oct.  17,  the  ’ 

company  announced  by  radio 

that  copies  could  be  purchased  At  the  end 

at  the  office,  and  1,500  papers  nlants 

were  sold  over  the  counter.  .  ^  ’ 

A  veteran  of  World  War  I,  more  c( 

Indignant  at  the  picketing,  per-  looked  at  fr< 

sonaUy  delivered  500  copies  of  Counties,  the 

the  Express  to  boys. 

Throughout_  the  controversial  ' 

Mriod  the  Press  Herald  and 

Evening  Express  insisted  that  it 

stood  ready  to  print  both  sides  tL^  V 

of  any  question,  but  refused  to  ifW  1000 

retract  its  own  statements,  and 

declared  the  management  felt 

the  “fundamental  positions  of 

Mr.  Baldwin's  quoted  article  are 

( After  Baldwin's  article  ap-  |]ni  1) 
peared  in  the  New  York  Times,  'W|  H  yt  y 

several  thousand  NMU  members  >1]  Infi  111 

picketed  the  Times  building.  ^  * '' 

They  were  withdrawn  when  the  ■ 

paper  published  a  long  state- 
ment.)  *  I 
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This  **Pot  O’  Gold*'  Rmnbov)  twinge  a  radiant  path  from 
progretsive  Topeka,  out  acrott  21  of  the  richett  Drivo  In 
Countiet  any  area  ever  boatted  ,  .  .  eountiet  that  form  an  un¬ 
broken  motaic  of  40,753  big,  witely-managed  farmt.  (And 
we  needn’t  tell  you  the  world-tcide  extent  of  farm-produett 
demand.) 

A  rainbow  goes  with  this  section's  climate,  too.  A  perfect  hlend  of  sunshine 
and  rain  that’s  the  kiss  of  health  to  all  crops,  all  cattle,  all  tourists. 

Topeka,  of  course,  is  “The  Skyway  and  Highway  Pivot”  of  the  nation.  Theie 
are  vast  networks  of  rainbow  roads  and  rails,  to  bring  products  in,  send  them 
out,  and  make  distance-shopping  a  pleasure  for  the  Trade  Area  population  of 
439,470. 

At  the  end  of  the  rainbow,  there  is  a  vigorous  spurt  of  industrial  power  .  .  . 
new  plants,  big  plants,  famous  names.  The  rainbow  seems  to  attract  mote 
and  more  conventions,  wholesale  and  jobber  get-togethers — a  bright  picture, 
looked  at  from  any  angle.  And  in  its  overall  rainbow  spread  over  those  21 
Counties,  these  newspapers  follow  every  happy  mile. 


Tim  Topeka  DaUf  Ceipkal 

pkMlag  ood  Ruoftw) 


The  Topeka  State 


The  Topeka  Newspmr  Printing  Conpany,  loc. 
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PubUc  Will  Pay  5c, 
Interstate  Group  Told 

By  Chories  W.  Duke 


BEADING,  Pa. — Evidences  ac¬ 
cruing  through  channels  of  the 
Interstate  Circulation  Managers’ 
Aaaociation  indicate  the  Ameri¬ 
can  reading  public,  in  greater 
measure  than  already  shown,  is 
ready  and  willing  to  pay  Sc  for 
the  daily  newspaper  and  18c 
Sunday. 

This  was  manifest  at  Inter¬ 
state’s  29th  annual  convention, 
Oct  20-21-22,  at  the  Abraham 
Uneoln  Hotel  here. 

Interstate  is  the  largest  in 
point  of  published  newspapers 
and  newspaoer  members,  among 
the  regional  groups  making  up 
International  Circulation  Mana¬ 
gers  Association.  It  comprises 
Pennsylvania.  New  Jersey,  Del¬ 
aware.  Marvland,  West  Viiginia, 
and  the  District  of  Columbia. 
In  this  area  are  175  daily  news- 
papers. 


Price  Rise  in  Phila. 

Philodelpliia.  Pu.  —  Price  of 
the  Philodelpliia  Record  Sun¬ 
day  editioa  will  be  ISc  eom- 
mencing  with  the  OcL  27  issue. 

Record  offices  said  on  on- 
nouacemeat  coacsmiag  the 
new  price  would  be  carried  in 
weekend  editions. 


Feature  of  this  week’s  meeting 
was  a  report  on  a  survey  of  the 
wholesale  and  retail  price  struct¬ 
ure  of  both  morning  and  evening 
newspapers.  It  was  carried  out 
by  Thomas  Meegan.  Union  City 
(N.  J.)  Hudson  Diroatch;  and 
Leo  Carrol.  Shenandoah,  (Pa.) 
Eoeninp  Herald  assisted  by 
David  Fair,  Horrisburg  (Pa.) 
Patriot  and  Evening  News,  and 
George  IBertsch.  Baltimore 
(Hd.)  Sun  Papers. 

More  Increases  Coining 
Gist  of  the  findings  was  that 

Brice  Increases  all  down  the 
ne,  from  newsstands  and  comer 
merchants  to  home  delivery  and 
mall  subscrintions.  are  on  the 
upward  trend  in  marked  fashion 
Prospects  outlined  were  for 
more  increases  during  the  com¬ 
ing  year  than  have  ever  before 
marked  the  U.  S.  newspaper 
market 

For  example,  Pennsylvania 
already  has  &  dallies  that  have 
gone  to  Sc.  Of  these,  12  sell  at 
a  wedcly  rate  of  30c,  3  at  25c 
and  13  at  24c.  David  J.  Thomas, 
Scranton  (Pa.)  Tribune  and 
president  of  Interstate,  said 
publishers  have  no  other  al¬ 
ternative  than  to  pass  some  of 
the  increased  production  costs 
along  to  the  reader. 

Clmehlng  this  point  William 
H.  Mahoney,  Baltimore  (Md.) 
Newt-Poet  and  American,  re¬ 
lated  how  his  papers  took  the 
5c  leap  last  June,  and  already 
have  completely  reclaimed  tem¬ 


porary  losses,  “even  though  we 
did  have  a  tough  summer.” 
The  way  to  handle  it  is  a  simple 
procedure,  he  said;  just  make 
a  formal  announcement  of  the 
proposed  increase,  carry  it  for 
severe  days  on  front  page  boxes 
— ^the  public  readily  understands 
and  goes  along  with  you. 

Mr.  Meegan  said  the  public 
bad  long  since  passed  the  point 
where  H  was  likely  to  quibble 
over  a  penny  or  two  more  at  the 
newstand.  From  his  observa¬ 
tions  people  are  rapidly  be¬ 
coming  accustomed  to  dropping 
their  nickel  grabbing  the  paper 
and  running  for  bus  or  train, 
without  waiting  to^ee  whether 
a  particular  paper  has  joined 
the  5c  ranks. 

West  Coast  Report 

From  across  continent  came 
confirmation  when  J.  B.  Casady, 
San  Francitco  (Calif.)  Exam¬ 
iner,  and  first  vice  president  of 
the  International  Circulation 
Managers’  Association,  reported 
on  observations  of  his  tours. 
Having  come  to  Reading  to  ad¬ 
dress  Interstate  on  the  nation¬ 
wide  campaign  to  bolster  the 
cause  of  the  U.  S.  newspaper- 
boy,  he  joined  the  rate 
symposium:  said  many  news- 
paners  throughout  the  Middle 
West  that  had  raised  their  prices 
to  4c  were  now  realizing  their 
mistake  in  not  having  gone  all 
the  way  to  5c— and  seeking  ways 
and  means  speedily  to  correct 
the  error. 

Timidity  of  town  and  smaller 
cities  in  “doing  the  hesitation” 
through  fear  of  competition 
from  big  metropolitan  papers 
still  selling  for  3c  while  invad¬ 
ing  the  smaller  communities, 
was  scouted  by  various  speakers. 
Walter  R.  Rauck,  Pittsburg 
(Pa.)  Press,  said  local  papers 
are  bound  to  hold  their  own 
against  the  big  fellows  because 
the  little  fellows  possess  a 
greater  asset — the  maximum  of 
home  town  news. 

“People,  in  most  cases,  are 
not  going  to  pay  10c  for  two  5c 
papers  said  Rauck.  “Faced 
with  making  a  choice,  they  are 
going  to  give  the  preference  to 
their  own  paper.  ’The  answer 
la  easy  as  ABC:  readers  every¬ 
where,  by  common  accord,  are 
primarily  interested  in  the  in¬ 
timate  news  of  their  very  own 
communities.”  Mr.  Fair  check¬ 
ed  by  saying  newspapers  of 
Harrisburg  haven’t  lost  a  foot 
of  ground  to  the  big  Philadel- 


Traval  Writan 

Top-flisht  tmral  arttdas  wantad  tv 
new  mnsmilne.  Lensthe  to  3,000 
vordo.  Oood  rslee  on  oeoeptanoe. 
Breirwheia  lIosooUio.  200  B.  86th 
St..  M.  T.  0. 


Oiatafi  side  at  Interstate  circulators’  meeting:  Leit  to  right  Hilda 
Larson,  circulaion  manager.  Valley  Doily  News,  Torentum,  Pa.; 
Esther  Schultz,  assistant  con.,  Lebanon  Doily  News  Times;  and  Rose 
Ballman,  con..  Lebanon  Daily  News  Times. 


phia  papers,  although  the  latter 
remained  at  3c. 

Impatience  was  registered 
with  the  suggestion  that  news¬ 
papers  would  have  to  improve 
their  content  before  asking  for 
higher  prices.  William  N. 
Hardy,  general  manager,  Pen- 
sylvania  Newspaper  Publish¬ 
ers’  Association,  said  newspaner 
prestige  is  greater  today  (Ran 
ever,  with  publishers  realizing 
their  responsibilities,  as  evi¬ 
denced  by  the  highest  circula¬ 
tion  figures  of  ail  time,  and  the 
daily  newspaper  the  top  adver¬ 
tising  medium. 

'Poor  Product’  Untrue 

“I  don’t  like  to  hear  news¬ 
papermen  talking  about  their 
own  poor  product,”  said  Mr. 
Hardy.  “It  just  isn’t  true. 
A  newspaper  today  is  worth 
Sc,  if  only  to  get  the  local  news. 
Our  experience  is  that  people 
are  not  complaining  about  their 
papers  being  poor  papers,  even 
after  the  i^ce  has  gone  up.” 

On  taking  surveys  to  deter¬ 
mine  whether  your  patrons  are 
boosters  or  fault-finders,  Mr. 
Rauck  said  it  wasn’t  necessary 
to  circularize  the  entire  circula¬ 
tion  with  questionaires.  Fol¬ 
lowing  the  Gallup  poll  plan,  he 
suggested  any  cross  section  of 
20  readers  in  a  representative 
number  of  areas  would  provide 
the  answer. 

Interesting  sidelines  were  de¬ 
veloped  out  of  the  price  struct- 


A  nnouncement 

J _ 

The  New  York  office 
and  staff  of 
The  Chicago  TIMES 
now  occupy  new 
and  larger  quarters  at 
23  .East  45th  St., 

New  York.  Telephone 
Chickering  4-5612 

THB  ^TTIVIBS 


ure  survey.  For  example,  the 
findings  concerning  the  growing 
disposition  to  favor  the  Junior 
Merchant  plan  of  newspaper 
distribution.  It  develops  that 
all  West  Virginia  now  is  given 
over  to  the  Junior  Merchant 
system.  Paul  G.  Lawson,  Clarks¬ 
burg  Exponent-Telegram,  point¬ 
ed  out  this  is  only  a  natural 
development,  since  the  prepon¬ 
derance  of  outlying  districts  in 
his  state  incline  toward  the  use 
of  boys  in  their  home  de¬ 
liveries. 

Pennsylvania  today  is  69% 
under  the  Jimior  Merchant  plan, 
18%  dividing  with  the  adult 
carriers,  and  1%  under  the  of¬ 
fice  pay  plan.  Two  per  cent 
failed  to  report.  New  Jersey 
has  59%  Junior  Merchant;  41% 
other  plans.  Grouped  to¬ 
gether,  Delaware,  Maryland  and 
the  District  of  Columbia  show 
an  average  of  66%  Junior  Mer¬ 
chant  and  34%  by  other 
methods. 

Another  grouping  growing 
out  of  the  survey  was  in  re¬ 
gard  to  returns.  Forty  one  per 
cent  of  West  Virginia  accept  re¬ 
turns  today,  22%  in  Pennsyl¬ 
vania,  60%  in  New  Jersey,  and 
50%  in  the  combined  Delaware- 
Maryland-District  of  Columbia 
area. 

Another  interesting  phase  of 
the  survey  was  a  profits  an¬ 
alysis  that  showed  the  news- 
( Continued  on  page  74) 
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Sydaay,  Aoslralla 
MwilMy,  IzhicrtaHza  mSa  ItJi 
per  rear  pad  net 
•.  W.  WARNICn,  AMBIICAM  UHL 
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Cconpcdgns  &  Accounts 

continued  from  page  14 


a  double-theme  program.  Two 
450-Une  10  of  100  lines 

will  stress  the  fuel  oil,  while 
two  450-llne  ads  will  introduce 
the  new  Esso  oil  burner.  Both 
ad  series  point  out  the  cleanli¬ 
ness  and  efficiency  of  both  Esso- 
heat  and  the  Esso  burner.  One 
or  two  ads  will  appear  each 
week  through  Nov.  25  in  117 
dailies.  Outdoor  postings  and 
radio  commercials  are  also 
scheduled.  McCann  -  Erickson, 
New  York,  directs  the  account. 

Chicago  hitroduction 
AN  ADVERTISING  and  promo¬ 
tion  campaign  to  introduce 
Cosmetron,  new  “at  home”  face 
and  skin  beauty  treatment  will 
be  started  later  this  month  in 
Chicago  newspapers  it  is  an¬ 
nounced.  The  campaign  will  be 
Jointly  sponsored  by  the  two 
companies  who  have  developed 
the  “method"  DaLLErmaz,  Inc., 
who  prepared  the  special  blend 
-  of  facial  oil)  a  subsidiary  of 
ITniversal  Laboratories,  and  Sti,- 
VANiA  Electric  Products  Co., 
Inc.  (responsible  for  the  deep 
heat  bulb  to  fit  any  wall  socket) 
In  the  ads  “Cosmetron”  will  be 
heralded  as  “embodying  the 
most  recent  scientific  discoveries 
in  ttie  electronic  and  cosmetic 
fields."  Copy  also  emphasizes 
the  low  cost  per  treatment  Cos¬ 
metron  permits. 


Ptih  Reliai 

NEMOW  Co.,  New  Yoric,  an¬ 
nounces  an  introductory  ad¬ 
vertising  can^Mdgn  on  Nemow,  a 
new  product  for  the  relief  of 
“functional  periodic  pain." 
Newspapers  are  being  used  In  88 
cities  from  Maine  to  Washing¬ 
ton,  D.  C.,  starting  with  a  600- 
line  Insertion  Oct  21.  Hanly, 
Hicks  &  Montgomery,  Inc.,  Is 
the  agency  and  merchandising 
consultant 

bt  Addition  . . . 

PRATTS  Fresh  Frozen  Foods, 

Inc.,  has  started  a  campaign 
using  large  space  copy  in  met¬ 
ropolitan  newspapers.  William 
H.  Weintraub  Co.,  agency. 

College  Inn  Food  Products 
Co.  will  use  a  heavy  schedule 
of  color  in  Sunday  supplements, 
black-and-white  in  dailies  and 
radio  time  on  its  tomato  juice 
cocktail. 

Ronzoni  Macaroni  Co.  will 
use  newspapers,  magazines  and 
radio  in  a  special  promotion  for 
Enriched  Pastina  to  nm  until 
April.  Emil  Mogul  agency. 

Flem-o-lyn,  for  coughs,  a  pro¬ 
duct  of  Alkine  Co.,  New  Bnms- 
wick,  N.  J.,  will  be  promoted 
via  newspapers  in  key  markets 
in  New  York,  Connecticut,  Pen¬ 
nsylvania  and  Minnesota. 
Charles  W.  Hoyt,  Inc.,  agency. 

Campaign  Briefs 

MARiGARET  WILSON,  newly 

formed  direct-mail  company  of 
Providence,  R.  1.,  has  launched 
a  test  campaign  for  Its  line  of 


home  furnishings,  soft  goods  ac¬ 
cessories  and  decorator  items. 
First  copy,  measuring  6S0  lines, 

3>peers  in  the  Christian  Science 
onitor  and  in  Grit.  The  agency 
is  Earl  W.  Bothwell,  Pittsburgh. 
Supporting  a  trend  toward  the 
use  of  aacots  and  scarfs  in 
women’s  fashions  today,  Edgar 
C.  Htman,  maker  of  Echo 
Scarfs,  has  begun  a  campaign 
throu^  Margaret  Macy  Adver¬ 
tising,  New  York  City.  On  the 
schedule  in  addition  to  fashion 
magazines  is  the  Nets  York 
Times  magazine.  ...  Coopera¬ 
tive  store  advertising  in  local 
newspapers  is  plann^  in  con¬ 
nection  with  an  introductory 
campaign  on  Sherrt  Dunn,  Inc., 
perfumes,  which  begins  in  De¬ 
cember  issues  of  national  maga¬ 
zines.  Via  Abbott  KimbaU  Co.. 
■New  York. . . .  The  North  Caro¬ 
lina  CoaniTTTEE  of  the  United 
States  Brewers  Foimdation  has 
approved  an  advertising  sched¬ 
ule  for  the  final  quarter  of  '46 
and  for  all  of  '47,  including  12 
ads  in  165  dallies  and  weeklies 
in  the  state  for  the  rest  of  this 
year  and  40  ads  in  the  same  list 
next  year. 

Agency  Appointmenta 
GREY  ADVERTISING.  New 
York,  has  been  appointed  to 
handle  the  advertising  of  the 
pharmaceutical  division  of  the 
Mennen  Co.,  Newark,  N.  J.,  ef¬ 
fective  I^.  1.  This  includes 
Mennen  Baby  Oil,  Baby  Powder, 
Quinsana  and  <^cool.  .  .  . 
Houck  &  Co.,  Roanoke,  Va.,  has 
been  named  by  Carolina  Indus¬ 


trial  Plastics  Corp.,  Mount 
Alrey.  N.  C.,  to  handle  the  pro¬ 
motion  and  advertising  of  its 
new  plastic  covered  clotties  line. 
Chem-Clad  Cordage. . . .  Buuuias 
t,  Brown,  New  Yorit.  reiNdves 
the  account  of  Thai  Fabnca, 
New  York.  .  .  .  BaiSACHEa.  Van 
Norden  k  Staet,  Los  Angriae,  is 
the  new  agency  foe  tte 
BottUng  Co.,  bottler  of  Wilshire 
Club  Beverages. . . .  Smith,  Buu 
k  McCreert,  Hollywood,  wUl 
direct  the  advertising  for  Sh^- 
Mart,  saies  organization  for 
Edna  Cast’s  of  the  Setting  Sun 
in  Mecca,  Calif.,  date  ranch,  and 
for  HuU  Hotels,  for  iU  four 
hotels  on  the  west  iwest  .  .  . 
Raymond  Spector  Co..  New 
York,  has  been  appointed  V 
Jean  Vivaudou  Co.,  New  York, 
for  advertising  of  Orloff  Atte 
of  Petals  Bath  toUetrles  and 
Bergamot  accessories  for  men. 

Qub  Note* 

NEW.  officers  elected 
Women’s  AdvertUlns  Chib  of 
Portland,  Ore^a  include:  BCn. 
Nancy  G.  Katzxi,  Oregon  State 
Health  Bureau,  president;  MRo. 
Grace  Phipps,  Super-Ortd  Coip., 
vicepresident;  Dr.  Irrnr 
Lucas,  second  vlcepresidenfc 
Kathleen  Skinnbi,  Portland 
Gas  k  Coke  Co.,  secretary;  Mrs. 
Edna  Bloch,  Achdph  L.  Bloch 
Advertising,  treasurer;  Mrs.  Lu- 
ntix  Wilson,  C.  E.  Stevens  Out¬ 
door  Adverting,  Grace  Cau- 
THON,  Metropolitan  Printing  Co., 
and  Carol  Sumrierpield,  aa- 
tional  advertising  department, 
1>nrtla.nA  Journal,  directors. 


FLAY-ftE'n 


U^ITliBULAR 


During  62  years  of  aggressive  leadership  in  manufacturing 
fine  newspaper  presses.  Duplex  has  originatsd  every  standard 
newspaper  press  design  in  use  today  ...  a  record  which  accounts 
for  the  faith  placed  in  "THE  DUPLEX"  by  publishers  through¬ 
out  the  world. 

Today,  Duplex  continues  in  the  same  pioneering  tradition, 
constantly  calling  upon  a  wealth  of  specialized  newspaper  press 
experience  to  make  new  contributions  to  progressive  publishing 
methods. 


PRINTING  PRESS  CO. 

•ATTII  CREIK.  MICHIGAN 


and  Chicago  ad  agencies. 

Orr  L0CIV0S  .  N«w  addiuons  to  the  staff  of 

L  Jr  i-  .  V  steUer-MlUar-Ebberts,  Los  An- 

JC,  IM  ArtAnmr*  ^  £^1*^  agency,  include  William 

u  m  /igency#  Lasna,  formerly  with  West- 

I  Marquis,  Inc.,  account  ezaeu- 

nOiCIS  W  OOClDUfy  *■  I  Uve;  Aar  Ryan,  formerly  with 

reigned  ,,  aio  di^^^f^idn^ftoh^', 

“wSffir^.‘«e^*  i^a'c"  EMig  Company! 

^t^K^ve  of^ Jergens-  Ltd.,  produ^n  head. 

Woodbury  account,  Philip  W.  J  ‘  RicHAan  BEacGasN,  until  re- 

Lennen,  president,  announced.  '  .  cently  with  the  copy  depart- 

Mr.  Orr,  who  has  been  as-  of  Garfield  &  Guild  Ad- 

aociated  with  the  agency  for  the  ‘  '  vertislng,  San  Francisco,  has 

past  22  years  leaves  to  open  *  .*  Joined  Smith,  Bull  &  McCreery, 

Us  own  agency  wUch  will  !^  ; '  .  same  city,  in  a  similar  capacity. 

hazMlle  the  advertising  of  all  '  '  v  ‘  Donita  FiaoasoN  and  Rose 

Jergeiu  -  Woodbury  products.  .  .-'X^i. ?.».i .<f ; ''  ToTHbaveJoinedffiepubllcre- 

Redio  advertising  will  be  turned  '  '  '  .'  .  ■  .---wirva^-.' '  "  '  .  latlons  department  of  Geyer, 
over  to  the  Orr  agency  on  Doc.  ,.  .  .  ■  /  "5^—  '  i  Cornell  h  Newdl,  hic.  Miss 

1  and  magMlne  and  new^per  (.,,,  jf  yA~»-  ^  Ferguson  was  previou^  cUef 

advertising  on  May  1,  1047.  of  the  Medical  and  Scientific 

Lomen  e  Mitchell  was  named  w  •  ’IWliiii  rf'  ./.»*%' ; J  Unit  of  the  Bureau  of  Overseas 
advertising  agent  for  Woodbury  Publications,  OWL  Miss  Toth 

Facial  Soap  on  Jan.  1,  1930.  In  TUP  MILK  WAGON  vras  formerly  publicity  director 

hiXS^lfe.*i:i.SS?«d^  This  -ManofDislmc«on;i.^b.  M  AiSfT^erly 

15**  in?,?-  ^f‘*^£**M  Lori  TlSl?;  wSi  thf «J5.rt^'ar^t  U 

that  time  he  was  media  director.  tatemaSSu^UvSSSnrAJ- 

I  rtl?  niando  Advertising.  Litd.  Jesse 

Among  Adrertising  Folk  note.*  the  New  York  department  Wert  ^IndtM^ T^^ISb^^Co^ 

-  store  gives  "Thanb  to  a  hrm^  Ltd.,  was  named  an  aei^t  ex- 

Eckris  in  N«w  Spot  advertising  campaign  lor  the  ecutive. 

GBOfRGE  R.  ECKELS,  former  >£•«■  Ben  Conery,  who  resigned  18 

N.  W.  Ayer  h  Son.  Inc.,  ac-  - -  “tonths  ago  to  work  with  Bat- 

count  executive  and  oneUme  McClure  fc  Wilder,  Inc.,  Warren.  {*">  BartOT,  Dinstoe  *  Osborn, 
assistant  to  ^  late  George  OUo,  as  an  account  executive. 

Washington  HiU.  U  business  He  Joined  M&W  from  the  Albert  Jotoed  Peck  Mortising  Agency, 
manager  of  Scene,  “The  Mag-  Frank-Guenther  Law,  Inc.,  New  production  manager, 

axine  of  the  Southwest,"  a  re-  York,  and,  previously,  the  Con-  Anne  Messer  has  been  ap- 

gional  monthly  scheduled  to  be-  ners-Joyce  Co.  pointed  director  of  the  profes- 

gin  publication  around  Dec.  1.  Jerome  Skorin  has  Joined  the  sional  service  department  of 
WAYLAND  Boles,  who  develops  Detroit  art  staff  of  Brooke,  Sudler  &  Hennessey,  Inc. 
nationally-advertised  Sani-Wax  Smith,  French  and  Dorrance,  John  R.  Barnard,  formerly  a 

polish.  is,publisher.  Ine.^  Detroit  and  New  York  captain  in  the  Army  Air  Forces. 

agency.  He  Joined  from  the  has  Joined  the  sales  staff  of 
Grey  Agency  Adds  Two  Army  Air  Forces  where  he  was  Theodore  Advertising  Service. 

SPENCER  L.  ROWE  has  Joined  a  staiff  sergeant  at  supply  bases  Becky  Raisbeck  and  Charles 
Grey  Advertising  Agency,  in  England,  Africa  and  Italy.  Newton  have  Joined  the  copy 
Inc.,  New  York,  to  conduct  mer-  Richard  L.  Kennard  has  staff  of  Doherty,  Clifford  & 
chandising  activities  on  drug  joined  the  Byer  &  Bowman  Ad  Shenfield. 
accounts.  Released  from  the  Agency,  Columbus,  Ohio,  as  pro-  —  —  — 

Navy  on  Sept.  19,  he  was  for-  auction  manager  of  the  public 
merly  with  Lambert  Pharmacal  relations  department  During 

Co.  Charles  C.  Rollins,  for-  ”  *  - ^  --  - 

merly  with  Ruthrauff  &  Ryan, 
also  has  Joined  the  agency. 


Praise  FVom  Byrnes 

Labeling  the  European  Edi¬ 
tion  of  the  New  York  Hercdd 
Yribnne  a  "splendid  pnbUea- 
tion,"  Seerelary  of  State  lames 
F.  Byrnes  told  a  Washington 
news  eonferance  Tuesday  that 
he  wondered  after  reading 
that  iour  page  edition  why  the 
Herald  Tribune  needed  to  use 
40  to  SO  pages  sometimea  in 
New  York.  Secretary  Byrnes 
expressed  the  wish  that  the 
Edition  could  be  printed  also 
in  Flench  and  made  thereby 
ovoilahle  to  more  people.  Not 
only  was  the  Edition  a  great 
comfort  to  the  American 
delegotien,  he  said,  but  also 
reading  matter  for  many  dele¬ 
gates  from  other  countries. 


Paul  R.  Klock,  recently  re¬ 
leased  from  the  Army,  has  been 

- - — .. -  - -  appointed  to  the  plan  and  copy 

the  war  Kennard  served  as  a  jtaff  of  Noyes  &  Sproul,  Inc. 
pilot  in  the  South  Pacific.  John  Fox,  recently  released 

Herberg  Kaufman,  consul-  from  the  armed  forces,  has 
tent  in  advertUing,  public  rela-  joined  the  merchandising  di- 


ciates,  Inc.,  New  York.  Walter  Thompson  Co.,  has  been 

Donald  McVicker,  formerly  a  appointed  space  buyer  of  the 
Navy  lieutenant  commander,  agency. 

has  Joined  the  executive  staff  Jerome  J.  Brookman  has 
of  Anderson,  Davis  &  Platte, 

New  York. 

Richard  Neely,  copy  chief  in 
the  San  Francisco  office  of 
Young  &  Rubicam,  Inc.,  has  re¬ 
turned  to  the  agency  following 
service  with  the  armed  forces. 

Sanderson  Smith,  recently  in 


The  ideal  way  to  get  the  posi¬ 
tion  yon  are  looking  for  is  to 
use  EDITOR  &  PUBLISHER 
Want  Ads. 

As  a  job-getter  in  the  newspa¬ 
per  industry  they  have  no  equal. 

An  advertiser  from  Mnseatine, 
Iowa,  writes: 

“It  is  a  pleasure  to  compliment 
yon  on  the  results  getting  valno 
of  your  pnblleation.*’ 


•  6  QUAD,  NEWSPAPER 
PRESSES 

and  folders  for  23-S/IS  by  14% 
poo#  iIm  and  47  roll,  frassas 
may  ba  Hoa,  6ou  or  Scoff 
manufaefurs  bullf  affsr  1924, 


•  COLOR  COMIC  PRESS 

Pascoaif  daslgn,  aquippad  wtfh 
bsarsrt  tiyi,  22%,  sr23.9/l4cuf 


USE  ED1T(«  ft  PUBUSHER 
CLASSIFIED  ADS 
FOR  RESULTS 


Mawiwm,  Ociot  21. 1M6 


Newark  Star-Ledger 
Adding  P.  M.  Editions 


COMPETITION  with  New  York 

City’s  metropolitan  morning 
newapepers  ia  tough  for  any 
paper  in  the  area — so  the  Neto- 
rnkStar-L^datr  will  enter  the 
afternoon  field  also  Nov.  4  and 
spark  Ita  drive  for  afternoon 
readers  by  the  unl(iue  experi¬ 
ment  of  publishing  two  pages 
of  weekend  colored  comics  each 
afternoon  in  a  four-page  comic 
section. 

From  a  morning  newspaper 
with  four  editions  the  Star- 
Ledger  will  become  a  dally 
newspaper  with  eight  editions, 
and  the  afternoon  editions  will 
feature  contrasting  typography 
and  be  identified  by  blue  stars 
on  page  1. 

Has  Many  New  Comics 

The  comic  section  will  con¬ 
tain  the  same  black  and  white 
comic  strips  that  appear  morn¬ 
ings  and  are  already  published, 
but  the  features  which  appear 
on  the  outside  of  the  morning 
peach-colored  section  will  be 
printed  elsewhere  in  the  paper 
afternoons  and  the  colored  comic 
pagM  substituted. 

The  Star-Ledger,  which  uses 
16  comic  pages  and  "The  Spirit” 
ins^  in  Its  Sunday  edition,  has 
purchased  about  30  other  col¬ 
ored  comics  in  two-third  and 
half-page  sizes  to  use  five  after¬ 
noons  weekly,  according  to 
^Itor  Philip  Hockstein. 

Objects  of  the  expansion  into 
the  afternoon  field  were  ex¬ 
plained  to  E&P  by  Hockstein  as; 
the  desire  to  capture  more  of 
Newark’s  potential  local  circu¬ 
lation  from  the  New  York  com¬ 
petition  and  the  need  to  spread 
the  Star-Ledger's  growing  cir¬ 
culation  over  more  of  the  day 
because  of  limited  press  ca¬ 
pacity. 

Not  Competing  Locally 

Already,  Hockstein  estimated, 
possibly  20%  of  the  Star- 
Ledger’s  circulation  is  pur¬ 
chased  in  the  evening  by  return¬ 
ing  workers  or  commuters  from 
New  York  City.  In  the  morn¬ 
ing,  he  points  out,  the  time 
element  is  in  favor  of  the  big 
metropolitan  dailies  which  flood 
Newark  newsstands,  but  the  lo¬ 
cal  i>apers  have  a  more  favor¬ 
able  situation  in  the  evenings, 
he  believes.  He  added  that  me 
object  of  the  new  editions  was 
not  to  cut  in  on  the  circulation 
of  the  Star-Ledger’s  evening 
competitor,  the  Newark  News, 
but  to  get  more  of  the  circula¬ 
tion  he  felt  the  locals  should 
have. 

In  preparation  for  the  color 
comics  the  Star-Ledger  is  mak¬ 
ing  sample  runs  next  week.  The 
use  of  color  is  expected  to  slow 
down  the  Blue  Star  editions  con¬ 
siderably,  but  unless  the  shift 
of  circulation  to  the  afternoon 
is  excessive  the  paper  antici¬ 
pates  better  adjustment  of  press 
runs. 

Since  the  Star-Ledger’s  page 
is  rather  deep,  the  paper  will 
use  on  each  of  the  two  color 
pages  a  two-thirds  page  comic 


and  a  half-page  comic,  adding 
up  to  22Vk  inches  and  leaving 
room  for  a  one-line  ad  at  the 
page  bottom,  if  desired,  but  for 
the  present  Hockstein  isn’t  at 
all  awous  for  any  larger  color 
ads  in  the  section. 

The  color  comics  will  be  print¬ 
ed  five  afternoons  a  week,  ex¬ 
cluding  ^turday,  left  open  for 
an  early  edition  of  the  Star- 
Ledger  Sunday  paper. 

The  Blue  Star  edition,  will 
carry  Associated  Press  Wlre- 
phot(»,  for  which  the  Star- 
Ledger  has  a  24-hour  franchise, 
dispatches  of  the  three  major 
wire  services  and  a  special  for¬ 
eign  service,  the  Chicago  Daily 
News,  bou^t  for  the  afternoon 
edition. 

Thirty  years  old  this  October, 
the  Star-Ledger  was  purchased 
by  its  present  owner,  S.  I.  New- 
house,  11  years  ago  when  it  had 
a  circulation  of  only  40,000  daily 
and  60,000  Sunday.  Since  then 
the  circulation  has  Increased  to 
about  140,000  daUy,  170,000  Sun¬ 
day. 

Heavy  Promotion  Planned 

To  promote  the  afternoon  edi¬ 
tions  the  newspaper  is  launch¬ 
ing  a  campaign  that  includes  all 
available  billboard  space  in  No¬ 
vember  and  December,  one- 
minute  colored  movie  shorts 
for  display  at  local  theaters  and 
advertising  in  eight  or  nine  lo¬ 
cal  dailies  and  about  two  dozen 
local  weeklies. 

One  special  problem  for  the 
Star-Ledger  in  using  Sunday 
(or  weekend)  color  pages  dur¬ 
ing  the  week,  continuity  be¬ 
tween  Sunday  and  daily  comics, 
has  been  largely  solved  by  the 
newspaper’s  choice  of  news 
color  pages,  including; 

“Mutt  and  Jeff,”  “Frltzi  Ritz.” 
“Dotty  Drlpple,”  “Napoleon,” 
“<3opdo,”  “Doc  Sykes,”  “Bobby 
Sox,”  “Mopsy,”  four  Chicago 
Tribune  comics  which  have  no 
daily  strips,  about  a  half-dozen 
NEA  Service  pages,  “Joe  Jinks” 
and  "Elmo.”  The  latter,  which 
'ies  in  with  .a  daily  continuity, 
can  be  used  early  in  the  week. 

Head  style  was  changed  radic¬ 
ally  on  the  morning  paper  this 
week.  English-style  sentence 
heads  are  now  used,  the  only 
capital  letter  being  in  the  first 
word. 


Muskegon  Made  Aware 
Of  Newspaper  Week 

Muskzcok,  Mich.  —  This  was 
the  first  year  the  Muskegon 
Chronicle  did  very  much  about 
Newspaper  Week,  but  here’s 
what  it  did; 

A  front  page  story  about  na¬ 
tional  observance.  ...  A  page 
of  pictures  showing  how  news 
gets  into  print.  ...  A  feature 
story  with  picture  about  the 
newspaper  library’s  service.  .  .  . 
A  full  page  picture-story  show¬ 
ing  how  local  advertising  is 
handled.  ...  A  lead  editorial. 
...  A  page  of  pictures  on  the 
circulation  department.  .  .  .  And 
a  large  display  ad  promoting  the 
carrier  boy. 


PublkatkNi  oi 
This 

Once-a-Week 
Colunm  by 

WALTER 

WHITE 


in  trail-blazing  news¬ 
papers  is  the  greatest 
step  forward  in  im¬ 
proved  community 
race  relations  in  the 
history  of  the  Ameri¬ 
can  press.  Presenta¬ 
tion  of  the  first  Negro 
columnist  ever  to  be 
syndicated  nationelty 
is  mere  than  an  edi¬ 
torial  gesture  —  it 
means  that  for  the 
first  time  one-tenth  of 
our  people  will  be 
heard  in  discussing 
the  great  decisions 
which  confront  our 


THE  PRESS 

White  WiU  Be  Read 

Race  riots  in  Columbia,  ’Eenn.,  lyndi- 
,  ings  in  Georgia,  and  a  resurgent  Kn  Klux 
I  Klan  have  l^n  enou^  to  irig^iten  most 
thoughtful  American  editors  in  recent 
months.  Last  week,  eight  of  the  nation’s 
newspapers  decided  to  do  something 
more  than  deplore  sudi  examples  of  race 
prejudice.  They  bought  the  services  of  an 
acknowledge  expert  on  America’s  Negro 
questions  Walter  White,  executive  secre¬ 
tary  of  die  National  Association  for  the 
Advancement  of  Colored  People. 

White,  who  is  blond,  wmto-haired, 
and  blue-eyed,  doesn’t  know  whether  his 
Negro  blood  amounts  to  l/32nd  or 
l/64th,  but  whichever  it  is,  he  is  proud 
of  it.  Atlanta-bom  and  -educated,  he 
long  ago  cast  himself  as  a  Nwo  and  as 
on  author  (“Fire  in  the  Flint,”  “Flight,” 
“Rope  and  Faggot — A  Biography  of  Judge 


nation.  Here  is 
American  Democracy 
in  action. 


for  fartter  Mormmtioo 
ood  rates  write  or 
wire  collect 


H.  L.  ORANr  Inc. 

i  WIST  44tli  STtllT 
NEW  YORK  16.  N.  Y. 


Whites  Hie  editors  ealled  in  an  expert 
Lynch,”  and  numerous  magazine  articles). 
Lecturer  and  investigator  (50,000  miles 
a  year  in  travel),  and  broadcaster  and 
newspaperman,  he  has  devoted  most  of 
his  53  years  to  fighting  the  Negro’s  causes 
in  America. 

First  takers  of  White’s  weekly  stint 
included  John  S.  Knight’s  Detroit  Free 
Press  (which  covered  a  bloody  race  riot 
three  years  ago  on  its  doorstep).  The 
Chicago  Daily  News,  and  The  Akron 
(Ohio)  Beacon-Journal;  Tbe  Philadel¬ 
phia  Bulletin,  largest  afternoon  daily  in 
the  country;  and  The  New  York  Herald 
Tribune.  These  assured  White  a  sizable 
audience  of  both  Negro  and  non-Negro 
Americans.  The  fascinating  still  unan¬ 
swered  question  was:  Would  Knight’s 
Miami  (Ha.)  Herald  or  any  other  South¬ 
ern  papers  risk  readers’  wr«^  by  publish¬ 
ing  the  writings  of  the  first  Negro  col¬ 
umnist  ever  syndicated  nationally? 
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ABC  to  Act  Dec.  6 
On  Weekly  Division 


CHICAGO — ^The  Newspaper  Di¬ 
vision’s  recommendation  that 
a  separate  division  be  created 
for  weeklies  within  the  Audit 
Bureau  of  Circulations  has  been 
referred  to  the  board  of  direc¬ 
tors  for  consideration  at  their 
next  meeting  in  New  York, 
Dec.  6. 

Another  resolution  from  the 
Newspaper  Division  was  sub¬ 
mitted  to  the  general  session  of 
ABC  members  here  Oct  18  and 
adopted,  reaffirming  the  belief 
that  “only  that  circulation  pro¬ 
duct  by  methods  that  need  no 
excessive  stimulation  Is  worth¬ 
while  to  publisher  and  buyer." 

Thb  resolution  also  pointed 
out  that  ATO  reports  furnish  in¬ 
formation  useful  in  determining 
methods  used  to  produce  circula¬ 
tion,  "some  of  which  methods 
are  contrary  to  the  member¬ 
ship's  belief  that  ‘fringe’  circu¬ 
lation  serves  the  purpose  of 
neither  seller  nor  buyer.” 


Two  new  newspaper  directors 
were  elected  to  the  ABC  board. 
Hiey  are  William  F.  Lucey,  gen¬ 
eral  manager  of  Lawrence 
(Haas.)  £agle  -  Tribune,  and 
Frank  S.  Newell,  publi^er  of 
the  Frankfort  (Ky.)  State  Jour¬ 
nal.  They  succeed  Buell  W. 
Hudson,  Woonsocket  (R.  L)  Call 
in  the  eastern  section,  and  Hor¬ 
ace  Powell,  Atlanta  Journal,  in 
the  central  section. 

All  other  Abc  directors  were 
re-elected,  includliw  W.  J.  J. 
Butler,  Toronto  (Ont)  Globe 
and  Mail  in  the  Newspaper  Di¬ 
vision.  Other  directors  re¬ 
elected  are: 

Advertisers  Division:  Ralph 
Starr  Butler,  General  Foods  Cor- 
pmtion.  New  York;  Russell  Z. 
Eller,  California  Fruit  Growers 
Exchange,  Los  Angeles,  Calif.; 
William  A.  Hart,  E.  I.  duPont  de 
Nemours  &  Company,  Wilming¬ 
ton,  Del.;  W.  S.  Md,ean,  Fisher 
Body  Division,  General  Motors 
Corp.,  Detroit,  Midi.;  D.  D.  Rich¬ 
ards,  Sears,  Roebuck  A  Co., 
Wlashlngton,  D.  C;  H.  H.  Rim- 
mer,  Cuadian  General  Electric 
Co.,  Ltd.,  Toronto,  Ont. 

Advertising  Agency  Division; 
E.  Ross  Gamble,  Leo  Burnett 
Company,  Chicago,  IlL 

Business  Paper  Division; 
Howard  Ehrlich,  McGraw-Hill 
Publishing  Co.,  Inc.,  New  York. 

Farm  Publications  Division: 
Charles  E.  Sweet,  CapMr  Pub¬ 
lications,  Inc.,  Topeka,  Kan. 

Magazines  Division:  F.  W. 
Stone,  Parents  magazine.  New 
Yo*. 


P.  L.  Thomson,  Western  Elec¬ 
tric  Company,  was  re-elected 
president  of  tte  board;  H.  H. 
Kynett,  Aitkin-Kynett  Company, 
first  vicepresident;  Ralph  Starr 
Butler,  General  Foods  Corpora¬ 
tion,  second  vicepresident;  Fred 
Bohen,  Successful  Farming, 
third  vicepresident 

John  H.  Platt,  Kraft  Foods 
Company,  was  elected  secretary 
of  the  brard,  succeeding  G.  R. 
Schaeffer.  Marshall  Field  A  Com¬ 
pany,  who  continues  on  the 
board.  E.  Ross  Gamble,  Leo 
Burnett  Co.,  Inc.,  was  re-elected 
ABC  treasurer. 

The  32nd  annual  meeting  of 
the  Bureau  took  place  here  last 
week  (EAP,  Od.  19,  p.  9)  with 
1.105  members  represented  in 
person  or  by  proxy.  More  than 
275  attended  the  ABC  luncheon, 
marking  resumption  of  the  two- 
day  meeting  discontinued  dur¬ 
ing  the  war. 

Action  by  the  Newspaper  Di¬ 
vision  recommending  that  week¬ 
ly  newspapers  have  a  separate 
division  and  director  on  the 
ABC  board  was  prompted  by 
an  appeal  from  Alan  C.  Mc¬ 
Intosh.  Lucerne  (Minn.)  Star- 
Herald  publisher,  speaking  in 
behalf  of  ABC  weekly  news¬ 
paper  members. 

Presenting  the  case  for  th" 
smalltown  publishers,  McIntosh 
declared,  "No  other  medium  can 
be  so  close  to  the  grass  roots 
of  the  nation  as  the  weekly 
paper. 

“But  we  come  before  you  as 
converted  sinners.  For  years, 
most  of  us  have  been  livirie 
deen  in  sin  .  .  .  we’ve  cheated 
and  we’ve  lied  and  we’ve  sworn 
falsely  about  our  circulation. 
Since  we  ‘got  religion’  as  per¬ 
sonified  by  honest  circulation  in 
ABC  membership,  we  want 
everybody  else  to  get  circula¬ 
tion  ‘religion.’  And  we  want 
your  help. 

“We  must  remember  there’s 
a  lot  of  difference  between  the 
weekly  newspaper  and  the  me: 
ropolitan  daily.  Most  of  yon 
know  your  subscribers  as  only 
figures  in  your  ABC  report.  We 
know  them  face  to  face  and  deal 
with  them  dailv  over  our  office 
counters,  not  through  the  me¬ 
dium  of  circulation  managers, 
district  nranagers,  or  carrier 
bovs.” 

McIntosh  told  the  ABC  mem¬ 
bers  about  the  honest  circula¬ 
tion  enuade  of  the  National 
Editorial  Association. 

"Four  years  ago.”  he  said, 
"there  were  only  49  ABC  week¬ 
lies  in  the  United  States.  And 
it  still  wasn’t  for  a  couple  of 
years  that  it  really  started  to 
roll. 

“To  de*e  In  Canada  and  the 
United  States  there  are  615 
members  and  167  applications 
on  file,  nearly  800  papers  in  all. 
That  renresents  a  circulation  of 
approximately  1.000.000.  Our 
goal  is  2.000  ABC  weekly  mem¬ 
bers  in  tile  United  States. 

"We  smart  under  the  fact  that 
as  weeklies,  we  are  under  the 
cloud  of  suspicion  as  to  the 


Newspaper  circulation  managers  at  ABC  meeting  in  Chicago.  Left 
to  right:  G.  E.  CarvelL  St.  Louis  Post-Dispatch:  Donald  I.  Walsh. 
Chicago  Sun;  Barney  Cameron.  Pittsburgh  Post-Gazette,  and  Lou  L 
Hoiiman,  St.  Louis  Star-Times  business  manager. 


honesty  of  our  circulation  fig¬ 
ures.  The  agency  space  buyers 
discount  about  50%  of  our  cir¬ 
culation  claims  until  we  tell 
them  we’re  ABC. 

“We  helped  push  the  sworn 
circulation  bill  in  Congress.  We 
regard  it  as  a  step  forward,  but 
only  a  stop-gap  in  raising  the 
standards  of  circulation  accep¬ 
tance.  We  feel  that  more  wide¬ 
spread  membership  in  ABC  is 
the  only  means  of  effectively 
raising  those  standards.” 

PubUc  V^TiU  Pay  5c, 
Interstate  Told 

Continued  from  page  70 

paperboy  employed  in  home  de¬ 
livery  receives  Uie  smallest  pro¬ 
fit  among  distributors. 

Interstate  members  joined  in 
unanimous  adoption  of  a  resolu¬ 
tion  offering  support  and  active 
cooperation  to  Howard  M.  Stodg- 
hill,  Philadelphia  Bulletin  ai^ 
chairman  of  ANPA’s  newspaper- 
boy  committee,  in  the  move¬ 
ment  to  safeguard  newspaper- 
boy  interests.  Mr.  Stodghill  re¬ 
ported  how  more  than  M  U.  S. 
newspapers  to  date  have  joined 
the  ’Thrift  Stamps  plan  under 
the  U.  S.  Treasury  Department. 

The  association  approved  a 
plan  for  an  annual  award  to  a 
newspaperboy  for  any  outstand¬ 
ing  piece  of  work  other  than 
the  dally  routine.  ’The  Presi¬ 
dent  was  empowered  to  appoint 
a  committee  to  work  out  details. 

Against  Extravagance 

James  N.  Shryock,  managing 
director.  Audit  Bureau  of  Cir¬ 
culation,  discussing  “Self  Gov¬ 
ernment,”  contrasted  the  for¬ 
mer  status  of  circulators  when 
they  were  merely  “the  delivery 
department”  and  their  present 
situation  in  providing  publish¬ 
ers  with  approximately  40%  of 
their  income. 

“You  have  kept  newspapers 
financially  Independent,  there¬ 
fore  editorially  independent, 
thus  contributing  to  the  saving 
of  democracy  in  this  country,” 
he  said. 

Mr.  Hardy  cautioned  against 
prewar  extravagant  policies  to 
build  and  hold  circulation.  Fan¬ 
tastic  expenditures  for  news¬ 
paper  circulation  are  not  justi¬ 
fied.  he  contended. 

Benjamin  Kuntz,  Lancaster 
(Pa.)  Newspapers,  reporting  on 
the  results  of  a  survey  pertain¬ 


ing  to  carrier  promotion,  re¬ 
vealed  73%  of  questioned  cir¬ 
culators  favored  trips  as  a  means 
of  stimulating  and  holding  car¬ 
riers’  attention,  while  27%  fa¬ 
vored  prizes. 

Barney  Cameron,  Pittsburgh 
(Pa.)  Pott  Gazette,  investigating 
the  safe  driving  campaign, 
found  225  U.  S.  newspapers  to¬ 
day  cooperating  in  the  drive. 
Every  U.  S.  newspaper  is  to  be 
solicited  more  earnestly  in  the 
naatter  from  now  until  Jan.  1, 
the  general  objective  being  to 
obtain  lower  insurance  rates  in 
return  for  high  standards  of 
safe  driving  long  maintained. 

Charles  A.  Froman,  Washing¬ 
ton  (D.  C.)  Post,  expressed  the 
belief  that  rural  free  delivery 
will  soon  be  extended  to  include 
an  afternoon  in  addition  to 
morning  delivery,  thus  expe¬ 
diting  the  circulation  facilities 
of  afternoon  papers. 

John  T.  Ryan,  Washington 
(D.  C.)  Times-Herald,  pointed 
out  the  advantages  —  urough 
possible  cost -cutting  —  of  com¬ 
bined  deliveries,  particularly  in 
outlying  areas,  which  can  be  so 
divided  that  one  newspaper 
serves  its  rival’s  wares,  and 
vice-versa.  Mr.  Froman  joined 
with  him  in  demonstrating  how 
reciprocal  measures  in  the 
Washington  area  during  war 
days  had  cut  distribution  costs. 

Lee  Van  Atta,  INS  writer 
who  spent  four  years  in  war 
zones,  mostly  in  the  Pacific,  was 
guest  speaker  at  Interstate’s  an- 
nuat  dinner  atui  discussed  po¬ 
tentialities  of  the  atom  bomb, 
having  witnessed  Bikini  tests. 
Raeburn  Van  Buren,  United 
Features  cartoonist  and  creator 
of  "Abbie  and  Slats,”  delighted 
a  luncheon  audience  with  draw¬ 
ings  and  reminiscences. 

Elected  as  new  officers  of  In¬ 
terstate  for  the  new  year  were 
the  following:  president,  Wil¬ 
liam  H.  Dempsey,  Newark 
(N.  J.)  Star-Ledger;  first  vice- 
president,  I.  M.  Orner,  Phila¬ 
delphia  (Pa.)  Record;  second 
vicepresident.  Thomas  Meegan, 
Union  City  (N.  J.)  Hudson  Dis¬ 
patch;  secretary,  W.  S.  Zimmer¬ 
man,  Pottstoun  (Pa.)  Mercury; 
sergeant-at-arms.  Ward  Jones, 
Butler  (Pa.)  Eagle. 

New  directors  are:  Charles 
Froman,  Washington  (D.  C.) 
Post;  Thomas  David,  Pottsville 
(Pa.)  Republican;  James  T. 
White,  Cumberlond  (Md.) 
Timet,  and  Milton  Picou,  Phila¬ 
delphia  (Pa.)  Bulletin. 
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Full  Use  of  ABC  Data 
Advised  by  Ellison 


tion  \s  actually  worth  to  the 
average  reader?  Do  we  give 
weight  to  the  true  measure 
of  the  Quality  of  publications 
available  from  your  breakdowns 
of  circulation  by  ts^pe — as  to 
newsstand  subscription  and  bulk 
advertising.  Again  how  much  **^f*~r°*'  yoM  analy^  of  sub¬ 
emphasis  is  given  the  fact  that  production  by  method? 

because  of  ABC,  uniform  term-  ‘This  latter  subject  is  assum- 
inology  is  employed  by  all  significance  as 

member  publications,  thus  giv-.  •<*^™sing  c<^  are  squeezed, 
then^ting  of  the  Audit  Bureau  Ing  the  advertiser  a  true  basis  "C  demonstrate  more 

of  Circulations  here.  He  is  dl-  fer  evaluation  and  comparison  moquen^  than  I  can  that  there 
when  buying  your  mediums.  ■  sizable  number  of  clreu- 

“But  more  specifically,  is  full  managers  who,  in  building 

use  being  made  of  the  facts  you  ?****  represent  po- 


CHICAGO— “Is  full  use  being 
made  of  the  facts  you  fur¬ 
nish?”  Paul  S.  Ellison,  past 
chairman  of  the  Association  of 
National  Advertisers,  asked  at 


rector  of  public  relations  for 
Sylvania  Electric  Products  Corp. 
Speaking  first  of  rising  costs 


of  advertising,  Mr.  Ellison  said  furnish?  Do  enough  of 
one  of  the  largest  advertisers  buyers  realize  that  we  can  find 


in  America  recently  had  his 
agency  review  the  cost  pre  and 
post-war  of  a  single  graphic 
arts  media  schedule  and  “he  got 
the  shock  of  his  life." 

“The  problem  of  justifying 
increased  advertising  costs — 
however  well-merited— will  not 
be  easy,”  he  cautioned.  "In¬ 
creased  costs  of  all  kinds  are 
coming  in  for  greater  scrutiny 
by  managemenl 

"A  presentation  on  manage¬ 
ment’s  attitude  toward  advertis- 
ihg,  based  on  intensive,  unbiased 
research,  was  made  at  the 
recent  ANA  meeting.  It  showed 
that  a  shocking  niunber  of 
policy-making  executives  do  not 
thoroughly  understand  nor  have 
full  confidence  in  advertising. 
Actually  during  any  long  period 
there  are  relatively  few  com¬ 
panies  which  do  advertise  con¬ 
sistently  in  good  times  and  bad. 
Perhaps  this  is  why  truly  con¬ 
sistent  advertising  does  yield 
such  ample  rewards  in  the  long 
run. 

“All  of  this  emphasizes  the 
central  premise:  That  advertis¬ 
ers  must  buy  more  intelligently 
than  ever  before.  As  purchas¬ 
ing  agents,  we  must  have 
specifications  for  what  we  are 
buying.  We  must  have  guaran¬ 
tees  of  performance.  As  con¬ 
sumers,  we  need  informative 
labeling.  And  we  are  relying 
on  the  sellers  to  give  us  that. 
As  you  in  the  publishing  in- 
dust^  provide  this  individually 
and  collectively,  you  will,  I  be¬ 
lieve.  find  that  we  will  find  your 
products  more  attractive  and 
easier  to  buy. 

“The  facts,  plus  reasonable 
Intelligence,  is  what  we  need. 
It  seems  almost  too  good  to  be 
true — and  Is  certainly  too  ob¬ 
vious  to  be  generally  recognized 
— ^but  much  of  the  data  we  need 
are  readily  available  in  our  own 
ofkes  from  the  ABC  pink,  blue 
and  yellow  sheets. 

“We  who  direct  advertising 
are  inclined  to  think  of  ABC  as 
a  kind  of  Price-Waterhouse 
statement,  as  a  seal  of  approval. 
We  too  seldom  look  on  your  re¬ 
ports  as  a  buying  guide.  If  we 
did  fully  realize  their  value,  I 
am  sure  that  ANA,  for  Instance, 
could  have  many  more  requests 
from  its  members  than  it  now 
receives  urging  the  Inclusion  of 
additional  information  in  your 
statements. 

“There  is  all  too  little  reali¬ 
zation,  for  Instance,  that  ABC  is 
the  only  standard  measurement 
in  absolute  terms  of  circulation 
of  any  advertising  medium — ^Ab¬ 
solute  measurement  is  an  ad¬ 
vantage  Inherent  in  publication 


out  at  a  glance  the  occupations 
of  the  readers  of  ABC  business 
papers?  Do  we  really  use  your 
state-by-stsde  breakdowns  on 
magazines  to  determine  whom 
we  are  reaching  where?  Do  we 
realize  all  the  promotion  possi¬ 
bilities  in  merchandising  this  to 
customers  and  salesmen?  Do 
we  rely  on  your  cost  data  to 
find  out  how  much  the  publlca- 


tential  purchasers  for  their  ad¬ 
vertisers,  exercise  the  same 
meticulous  care,  that  even  the 
best  sales  manager  does  in  se¬ 
lecting  exclusive  outlets.  But 
we  need  even  more  such  people 
on  both  sides  of  the  fence. 

“We  do  need  bigger  audiences 
for  our  advertisements  if  we  are 
to  have  the  expanded  markets 
necessary  to  midntain  prosper¬ 
ity.  But  there  is  no  more  sense 
in  beaming  our  messages  to 


Good  Neighbor  Copy 

Thanks  to  seme  johaar-aa- 
the-spot  plmmiag.  Standard  Oil 
of  Puerto  Rico  plaeod  a  ^po• 
,eial  eoagtatulaiorr  ad  ia  all 
Puaito  Rico  aowspopots  oa  the 
day  of  the  iaauquzalioB  of 
losus  T.  Pinoro  as  Gorwaoc  oi 
tho  West  ladios  islo.  Tho  ad 
was  wzitton  ia  Spoaish  and  in¬ 
cluded  a  partied  listing  of  tho 
inaugural  day  events.  Tho  ad 
was  handled  by  the  San  Juan 
office  at  McCarm-Erickaao. 


large  numbers  of  people  outside 
our  market  than  there  is  for  us 
to  advertise  in  English  to  for¬ 
eigners.  Advertisers  want  qual¬ 
ity  as  well  as  quantity,  when 
a  pubUeatlon’s  ABC  shoars  that 
its  circulation  has  not  been  arti¬ 
ficially  stimulated,  then  it  is 
likely  to  cai^  increaaln^ly 


mote  arelght  wito  the  bnyw?* 


•SCHOLARSHIPS 


FOR 


MUTUAL  LIFE 


EMPLOYEES 


There  are  no  fraternities,  stately 
elms,  or  other  marks  of  U.  S.  col¬ 
legiate  life  on  our  "campus”  . . . 
but  many  Mutual  Lite  employees 
are  serious  minded  young  men 
and  women  who  are  studying 
hard  and  are  eager  to  get  ahead. 
To  encourage  this  trend,  we  have 
instituted  an  “Educational  Course 
Refund  Plan”.  The  Plan  is  simple. 
The  employee  may  take  any  of  a 
number  of  business  and  insurance 
courses  given  by  recognized  edu- 
cationed  institutions.  When  evi¬ 


dence  is  submitted  showing  suc¬ 
cessful  completion  of  a  course. 
The  Mutual  Life'  refunds  the 
“student”  a  large  part  of  the  ex¬ 
penses.  This  refund  covers  100% 
of  all  examination  and  registra¬ 
tion  fees  plus  50%  of  the  tuition 
and  other  related  expenses. 

By  offering  financial  assistance  to 
employees  interested  in  learning 
more  about  the  insurance  busi¬ 
ness,  we  are  able  to  improve  con¬ 
stantly  our  service  to  Mutual  Life 
policyholders. 


THE  MUTUAL  LIFE 


INSURANCE  COMPANY  of  NEW  YORK 
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Lewis  W.  Douglas. 


N(W  YOSK  S.  N.V. 
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September  Linage  in  Prindpal  Cities 


(CmbpIM  k7  MMrt*  IM.) 


1»46  194J 

ASMM,  ono 

Bmcob  Joutiul-c..  1,443^10  986,429 

IBncsn  Jounul-t..  439,930  337,228- 

Grind  Tool  ....  1,873,460  1,343,637 
„  ALMMT.  M.  T. 

bickcrkkcr  News.*  803,939  683,384 

Union-m....  610,320  321,291 

Tmiet  0nion-S...  389,163  376,240 

Grind  Total -  1,802,623  1,581,113 

AUDWIBMlra,  N.  N. 

Jou^.m  .  309,990  333,510 

Tnbane.*  .  306,324  372,958 

Joimii|.S  .  124,308  112,067 

Gruid  Toul  ...  740,622  817,335 

„  AtLUITA,  «8. 

Consuintionwi  -  764,257  584,179 

Jonmilw  .  1,012,622  794,553 

'CaaMitation-S  ...  534,368  381,366 

tJoanil-S  .  547,906  443,896 

Grind  ToUl -  2,879J53  2J8a^3 

B8U1180CS,  lew 

News.2>ai6<  .  1,005,318  674,798 

SuiHn  .  894,870  789,704 

Sww  . .  1,624,090  14)89,904 

’AnMim.S  .  464,128  353,730 

.2San-S  .  849,520  588,275 

Grind  Toul -  4,838,126  3,496,411 

BATOHNC,  N.  3. 

TinwK  .  292,044  256,269 

■WtlNOHAJI,  11.1. 

Afo-H*rald.m  .  674,775  578,438 

«  .  1,084,834  874,308 

. .  593,711  471,414 

t.Vewi  A  A*t- 

IIerald.S  .  680,872  512,505 

Grinil  Toul _  3,034,192  3,436,685 

BOOTON,  If  ABB. 

Amor.cin-e  .  393,980  356,384 

Rerordm  .  431,898  395464 

G*''  .  1,150,012  973,388 

.  905,900  783,868 

g'raW'n  .  1,192,460  946495 

l™«ler<  .  1,629,564  1,180,499 

. .  680,381  618,651 

Adrertiier-S  .  315494  304449 

.  739492  544461 

JHerild-S  .  888.325  382463 

PoX-S  .  311,296  284,779 

Grand  Total -  8,638,402  6,973,701 

(ovenin*)  sold  only  in 
romt^ation  with  either  morning  or  Son* 
<Uy  Globe.  Trarder  (eveniof)  aold  only 
in  combinatioii  with  either  moninf  Her* 
aid  or  Snn^y  Herald.  Evening  Ameri¬ 
can  sold  mly  tn  combination  with  either 
morning  Record  or  Sunday  Advertiser. 

„  BRONX,  N.  T. 

Home  Newt-e  ....  261.695  Not 

Home  N%w8-S  ....  118,248  Avail- 


1946  1945 

OLRTRLAND,  OHIO 
Plain  Dealer-m  ...  816,440  688,415 

Newa-e  .  790,022  562,344 

Presoo  .  1488,850  945,475 

•tPlain  Dealer  s  . .  737.683  588,377 

Grand  Total  ....  3,932,995  2,784,611 

OOUTMBUg,  OHIO 

Diiaatch-e  .  1,091,339  901,320 

atiam  .  583,299  545,124 

Ohio  Sute  Joor.-m.  459,329  377,603 

Dia^at^-S  .  636,148  414,854 


Grand  Total  ....  3,070,827  2,533,584 

BALLAS,  mAB 

News-m  .  1,171,690  910,537 

Tifflca-Hermld-e  ...  1,587,603  1,123,680 

tNewa*S  .  658,144  *499,087 

Times-Herald-S  ...  650443  440.444 

G«nd  Total  ....  4,067779  2~973,748 

DATTON,  OHIO 

Joumal-m  .  917,341  546736 

Herald-e  .  1,379760  1,015,767 

News-e  .  1,504,101  1,045,040 

Joumal-S . 

News-S  .  324,688  319,096 

Grand  Total  ....  4435,882  2,926,139 

DRNTBR,  COLO. 

Rocky  Mt.  News-m  356756  238,780 

Pod-e  .  934,927  860.249 

IRoekyHt.  Nhws-S.  125.364  96.640 

Post  s  .  383,019  346,488 

Grand  Total  ....  1.799,566  1,542,157, 
DBS  MODm,  IOWA 

Refister-m  .  »S,394  394,546 

Tnlrane-e  .  634,026  494,725 

tRegister-S .  466,653  311,431 

Grand  Total  ....  1,626,072  1,200,702 

DETROIT,  MICH. 
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OLBNB  FALLS.  N.  T. 
Post-Star  (See  note)  471,357  373,041 

Non:  Post-Star  (morning)  sold  tn 
condiinatimi  with  Times  (evening).  Lin¬ 
age  of  one  edition,  Post-Star  (morning) 
only,  is  given. 

HARRORDRO,  PA. 

Patriot-m .  820.966  669,130 

Telegraph-e .  588,785  477,765 

Grand  ToUl  ....  1,409,751  1,146,895 
Non:  News  (evenin|()  carries  the 
same  amount  of  advertising  as  the  Pa¬ 
triot  (morning). 

HARTFORD.  CONN. 

Courant-m  .  549768  512,775 

Times-e  .  1,088798  1,115,177 

Conrant^  .  377,932  385,693 

Grand  Total  ....  3,015^98  2,013,646 

mCPSTRAD-TOWN,  N.  T. 
Nassan  Review  & 

SUr-e  .  566,006  465,763 

Newsday-e  .  610,443  473,713 

Grand  Total  ....  1,176,449  939,476 

BOB4WRN,  N.  3. 

Jersey  Observer-e..  487,455  448,958 

BOOStmr,  TEXAS 

Chronicle-e  .  1,430.033  1,208,967 


1,094,349  782781 


Times-e  .  969,155  633,927 


Grand  Total  ....  379,943 

^  BUFFALO,  N.  T. 

Onirier  Express-m.  683.318  701.848 

Sf**"?  1,482.7«7  1.147,546 

Councr  Eq>rau-S  568,517  472,703 

Grand  ToUI -  2,734,602  ^322,007 

„  (MJOIKN,  N.  3. 

Conner  (See  note)  1,011,798  738J25 

Not*:  Courier  (evening)  and  Port 
(momtng)^  ^d  m  condiination.  Linage 
of  <me  edition.  Courier  (evening)  only, 
IS  given. 

_  CEDAR  RAPIDS,  lA. 

.  612,745  478,734 

Gaiette-S  .  216.326  184,753 

Grand  Total  ....  829,071  663,487 

CHICAOO,  ILL. 

Tribnne-m  .  1,914,846  1,192.653 

Sun-m  . .  785.602  628,106 

tDaily  News-e  ... ,  1,344,781  876,321 

Herald-Amer.-e  ...  896,328  5  75,701 

Ti^-e  .  725.276  452,224 

Tnbune-S  .  1,292,040  829,484 

ISun-S  .  369,222  329,826 

*  Herald- Amer.-S  ..  434,839  331,188 

Times-S  .  230.380  126,056 

(Jrand  Total _  7,993,314  5  741759 

COKXNKATI,  OHIO 

Enqnirer-m .  831,955  629,744 

Poet-e  .  995,802  774,948 

Times-Sur-e  .  1,190,257  919,790 

tEnquirer-S  .  824,379  649,072 

Grand  Total  ....  3,842,393  2,973,554 


IPree  Press-S  ....  355,597  310,029 

tNews-S  .  861.648  698.738 

*Thnes-S .  477,188  381,578 

Grand  Total  ....  57o20,97S  3,854,617 

DULUTH*  BONN. 

Herald-e  .  635,148  520.194 

News-Tribune-m  . .  455,425  395,356 

News-Tribune-S  . .  343,047  229,897 

Grand  ToUl  ....  1.433,620  1,145.447 

EL  PASO,  TEXAS 

Times-m  .  556.760  375,153 

Herald  Post-e .  629,223  375,739 

5Times-S  .  219,910  166,101 

Grand  Total  ... .  1,405.893  916.993 

ERIE,  PA. 

Dispatch  Herald-e.  457,055  480,754 

Times-e  .  809,518  616,807 

{Dispatch  Herald-S  292,832  287,601 

Grand  Toul  ....  1,559,405  1,385,162 

ETANSTIUR*  IND. 

Courier-m  .  796,335  642,356 

Press-e  .  811,998  650,065 

Courier  &  Press-S.  332,320  247,049 

Grand  Total  ....  1,940,653  1,539,470 


Post  s  .  546,640  335,599 

Grand  ToUl  ....  4.503,962  3,377,916 
IND1ANAPOI48,  IND. 

News-e  .  1,261,371  1,155,709 

Star-m  .  1,198,423  820,017 

Times-e  .  1,087,210  832,117 

StSur-S  .  718,918  528,228 

Grand  Total  ....  4.265,922  3,336,071 

dACESONTILLE,  FLA. 

Times  Union-m  .. .  765,176  629,158 

Toumal-e  .  669,141  547,071 

{Times  Union-S  ..  324,053  310,891 

Grand  Total  ....  1,758,370  1~487,120 

JERSEY  CITY.  N.  J. 

Joumal-e..  514,014  485,680 

JOHNSTOWN.  PA. 

Tribune  (see  note).  859,694  721,219 

Note:  Tribune  (evening)  stdd  in  com¬ 
bination  with  Democrat  (morning).  Lin¬ 
age  of  one  edition.  Tribune  (evening), 
only,  is  shown. 

KNOXVILLE,  TBNN. 

Joumal-m  .  486,451  426,095 

N^ws-Sentinel-e  . . .  603,521  486,962 

Joumal-S  .  304,839  213,497 

News-Sentinel-S  ..  315,678  249,720 

Grand  Total _  1.710,489  1,376.274 

LAWRENCE,  MASS. 

Tribune  (see  note)  584,726  498,786 

Note:  Tribune  (evening)  and  Eagle 
(morning)  sold  in  combination.  Linage 
of  one  edition  (evening)  rnily  is  given. 
LOS  ANOCLES.  CAUF. 

Examiner-m  .  727,866  547,175 

Times-m  .  504,158  597,959 

Herald-Express-e  . .  ‘17.196  580,401 

News-d  .  665,195  570,369 


Joumal-S  .  381,998  276,290 

Grand  Total  ... .  1,614,399  1,212,719 

FORT  WAYNE,  IND. 

ioumal  (Sasette-m.  642.960  583,872 

lews  Sentinel-e  ..  1,169,690  975,766 

{Journal  Gasette-S.  560,137  390,269 

Grand  Total  ....  2,372,787  1,949.907 

FORT  WORTH,  TEX. 

Star-Telegram-m  ..  379,923  291,633 

SUr-Telegram-c  . .  772.073  634,202 

Press-e .  684,251  534,120 

Star-Telegram-S  ..  364,683  289,512 

Grand  Toul  ... .  2,200,930  1,749,467 

FRESNO,  CALIF. 

Bee-e  .  477,808  476.901 

Bee-S  .  257,475  217,059 

Grand  Total  ....  735^283  693,960 

GARY,  IND. 

Post-Tribune-e  ...  1,018,086  829,333 


Grand  ToUl  ....  3,008,996  3,262,854 
LOUISVILLB,  KY. 

Courier  Joumal-m.  680,440  561,529 

Times-e  .  866,427  691,847 

Courier  Jouraal-S.  506,274  380,027 

Grand  Total  ....  2,053,141  1,633,403 

LOWELL,  MASS. 

Sun-e  .  515,721  432,145 

MANCHESTER,  N.  B. 

Union  Leader  (see 

note)  .  566,651  479,837 

Note;  Manchester  Union  (morning) 
and  Leader  (evening)  sold  in  combina¬ 
tion  only.  Linage  of  one  edition.  Union 
(morning),  only  is  shown. 

MEMPHIS,  TENN. 

Comm*cial  Appeal-m  868,497  586,114 

Press-ScimiUr-e  . .  612,757  403,442 

tCom’cial  Appeal-S  512,106  353,947 

Grand  Total  ... .  1,993,360  1,343,503 

MIAMI,  FLA. 

Herald-m  .  1,349,529  767,600 

News-e  .  918,676  741,085 

*Herald-S  .  655,026  377,622 

News-S  .  309,109  198,626 

Grand  Total  ....  3,232,340  2,084.933 
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MLWAUKEE*  WIS. 

Sentinel-m  •••••••  534,888  491,436 

Joumid-e  ........  1.511,638  1,450,658 

'sSinel-S .  346,868  294.858 

!! .  777, 7i7  702,733 

Grand  ToUl  ... .  3,171,131  2,939.685 

HDfNBAFOIJB,  MBW. 
Tribone-m  ........  922,846  652,382 

SUr  Joofiul*«  .... 

Times-e  . 622,520  456,810 

tTribune-S  .  723,011  436,514 

Grand  ToUl  ....  3,547^1  2,396,503 

MODESTO,  CAUF. 

Bee-e  .  441,640  372,712 

MONTBBAL,  CANADA 

Star-e  .  1,336,406  1,189,092 

Gaflette*m  .  581,922  519,621 

La  Prease-c  .  1,197,248  930,266 

La  Patrie^  .  198,180  174,074 

Hemld-e  .  187.993  148.705 

Standard  s  .  131.912  109,842 

La  Patricks  .  235,350  194,574 

Grand  Total  ... .  3.859,011  3,266,174 

MUNCIE.  IND. 

Press-e  .  549.616  440,438 

Sur-m  .  544,417  459,544 

Sur-S  .  244,420  211.895 

Grand  Total  ... .  1,348,453  1,111,877 
NASHVILLE,  TENN. 

Banner-e  . .  804,811  606,595 

Tennessean-m  ....  797,934 

Tennessean-S  .  507,324  416,968 

Grand  Toul  ... .  2.110,069  1,630.117 

NEWAEE,  N.  J. 

SUr-Ledger-m  ....  344,806  450,400 

News-e  . .  1,434,450  1.121,005 

Call-S  .  307,961  260,727 

{Star-LedgerS  ...  235,108  162,899 

Grand  ToUl  ....  2,522,3^  1,995,031 
NEW  HAVEN,  CONN. 

Journal  Courier-m.  346,148  343,040 

[egister-e  .  869,458  7S6,226 

Register-S .  268,098  267,679 

Grand  Total  ... .  1.483,704  1,396,945 
NEW  ORLEANS,  LA. 
Times-Picayune-m..  1,284,772  1,160,896 

Item-e  .  933,437  748,933 

Sutes-e  .  968,503  734,110 

Times-Picayune  and 
SUtes-S  .  768,293  610.121 

Grand  Total  ....  3.9S5.00S  3.254,060 
NEW  YOEK,  N.  Y. 

Times-m  .  1,041,453  1,099,531 

Herald  Tribune-m.  724,620  874,992 

tNews-m .  1,282,183  1.124.703 

Mirror-m  .  194,547  315,624 

Journal  Aroerican-e  602,467  760,360 

Post-e  .  528,417  495,940 

Sun-e .  796,140  967,875 

Wtorld-Telegram-c..  747,351  930,787 

Times-S  .  1,022,414  1,036,709 

tHerald  Tribune-S.  762.363  771.185 

tNews-S  .  667,495  625.099 

Mirror-S  .  147,791  176,072 

•Journal  American-S  387,582  409,483 

Grand  Total  ....  8,904,823  9,588,360 
NEW  YOEK  (BROOKLYN) 

Eagte-e  .  558,293  579.164 

Eagle-S  .  193,784  209.568 

Grand  ToUl  ....  752^077  788.732 


OAKLAND,  CALIF. 
Post-Enquirer-e  . . .  807,408  523,839 

Tribune-e  .  663,709  785,165 

Tribune-S  .  339,105  361,277 

Grand  Total  ... .  1,810,232  1,670.381 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  720.381  605.281 

Times-e  .  806,325  679,591 

Oklaboman-S  .  405,741  321,922 

Grand  ToUl  ....  1,932,W  1,606,794 

OMAHA,  NEBR. 

World-Herald-e  ...  757,910  592,882 

World-Herald-S  ...  455,522  344,883 

Grand  Total  ....  1.2137433  937.7« 

Note:  World-Herald  sold  In  combina¬ 
tion.  linage  of  one  edition  (evening)  only 
is  shown. 

PAWTUCKET,  R.  I. 

Times-e  .  825,416  662,404 

(Continued  on  page  78) 
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Classified's 
Worth  Stressed 
In  ANCAM  Book 

A  campalgD  to  promote  clas- 
slfled  edvertleing  as  a  reader- 


mi 


public  relations  weapon 
was  launched  this  week  with 
the  sending  of  some  10,000 
copies  of  a  booklet,  "Democ¬ 
racy’s  Greatest  Public  Service 
in  Print”,  to  publishers,  general 
managers,  business  manager  and 
elasslned  advertising  managers 
of  all  dailies  in  the  UniM 
States  and  Canada. 

The  campaign  will  be  con¬ 
ducted  by  the  Association  of 
Newspaper  Classified  Adver¬ 
tising  Managers  as  part  of  the 
Classified  Development  Com¬ 
mittee’s  program.  The  booklet 
with  which  the  campaign 
starts,  a  reprint  of  a  spee^  to 
the  annual  ANCAM  convention 
in  June  by  Charles  W.  Horn, 
Los  Angeles  Examiner,  intro¬ 
duces  the  campaign’s  new  ap¬ 
proach  to  classified  promotion. 

To  Combat  CriUca 

Pointing  out  that  newspapers 
and  their  various  tjrpes  of  con¬ 
tent  are  targets  for  competitive 
media  and  malcontents,  Horn 
asks  in  this  booklet. 

"Has  classified  advertising 
ever  been  assailed  as  a  monop¬ 
olistic  menace,  a  national  nui¬ 
sance,  an  economic  liability? 
Never.  .  Yet,  are  newspapers 
and  the  defenders  of  the  press 
generally  capitalizing  on  classi¬ 
fied’s  importance  as  democracy’s 
greatest  public  service  in  print? 
Would  any  other  industry  fail 
to  make  the  utmost  use  of  so 
tangible  and  imiversally  re¬ 
garded  a  part  of  its  operation? 

"Confining  appreciation  of 
classified  to  advertising  lines 
and  revenue,  important  as  these 
are,  not  only  restricts  news¬ 
papers’  profit  potentials,  it  cir¬ 
cumscribes  the  general  appreci¬ 
ation  of  newspapers  as  a  social 
and  economic  asset. 

"Here,  in  classified,  made-to- 
order  by  the  public,  is  the  news¬ 
paper  industry’s  greatest  single 
public  relations  medium.” 


Editorial  Raises 
$1,500  in  Hurry 

Panama  City,  R.  de  P.  —  A 
short  editorial  plea  in  the  Pan¬ 
ama  American  recently  brought 
11.500  in  four  hours  for  a  young 
civilian  enqiloye  of  the  U.  S. 
Navy  who  had  received  news 
by  cable  that  his  seven-month- 
old  daughter  was  dying  of  men¬ 
ingitis  in  Oklahoma. 

Two  hours  before  press  time, 
John  Leonard,  the  newspaper’s 
editor,  heard  of  the  youth’s 
plight,  and  of  his  inability  to  fi¬ 
nance  the  trip  by  air. 

An  editorial  appeal,  set  in 
two  columns  and  running  less 
than  300  words  was  published 
on  page  1  and  arrangements 
were  made  with  Pan  American 
World  Airways  for  a  plane  res¬ 
ervation.  The  little  girl  died 
while  her  father  was  winging 
his  way  to  her  side. 


paign  to  re-evahiate  and  promote 
classified  will  include  individual 
newspaper  classified  promotion, 
desined  to  drive  home  the 
public  service  conception  of 
of  classified  to  advertisers  and 
readers;  solicitation  of  the  co¬ 
operation  of  newspaper  services; 


service  distribution  of  human 
interest  stories;  radio  publleity; 
an  ANCAM  award  for  publ¬ 
ishers;  ANCAM  sponsorship  of 
National  Want  Ad  wedi,  and 
direct-by-mall  material  for  news¬ 
paper  distribution.  Chairman  of 
the  ANCAM  clashed  Develop¬ 
ment  Committee  is  Carroll  M. 
Carroll,  Hew  York  Times. 

Classified  Values 

The  thesis  of  the  Horn 
speech  in  the  booklet  is  that 
"Classified  advertising  furnishes 
the  newspaper  indust^  with  its 
strongest  proof  that  public  ser¬ 
vice  is  the  cornerstone  of  pub¬ 
lisher  profit,”  and  to  bolster 
its  contention  Horn  calls  atten¬ 
tion  to  the  facts; 

’That  classified  has  readership 
exceeding  that  of  features  for 
which  the  newspaper  pays 
heavily;  that  classified  builds 
circulation  yet  more  than  pays 
its  own  way;  that  classified 
makes  that  popular  villain,  "the 
advertiser”,  one  and  the  same 
with  those  popular  heroes,  the 
readers  and  the  people;  that 
classified  is  the  featuM  of  the 
newspaper  which  can  most 
easily  demonstrate  the  news¬ 
paper’s  pulling  power;  that  edi¬ 
tors  who  have  been  successful 
have  called  classified  the  most 
Important  department  of  the 
newspaper,  and  that  classified 
advertlMrs  are  far  more  con¬ 
stant  than  either  readers  or  dis¬ 
play  advertisers  and  therefore 
the  "surest  rock  upon  which 
newspapers  can  build  public 
acceptance.” 

"Once  established,  and  vigi¬ 
lantly  protected,”  says  Horn, 
"classified  does  what  no  other 
newspaper  department  can  do: 
forge,  through  the  multitudin¬ 
ous  daily  transactions  of  its 
classified  readers  and  advertis¬ 
ers,  the  industry’s  strongest 
servlce-and-proflt  bond  between 
publisher  and  public.” 

■ 

Reporter  Chides  Labor 
For  Its  Bad  Press 

Pat  McCoppin,  reporter  on  the 
Huntington  (W.  Va.)  Advertis¬ 
er,  tri^  to  report  convention 
sessions  of  the  Congress  of  In¬ 
dustrial  Organizations  and  as  a 
result  has  an  explanation  of  er¬ 
roneous  labor  reporting,  which 
she  incorporated  in  a  letter  of 
protest  to  David  J.  McDonald, 
CIO  International  secretary- 
treasurer. 

The  district  23  director  re¬ 
fused  her  pre-deadline  informa¬ 
tion  on  suD]ects  for  discussion 
at  the  convention,  she  declared, 
intimated  that  all  reporters  are 
unreliable,  and  sneered  at  her 
reporting  ability,  though  he  had 
never  previously  met  her. 

"What  I  have  described  to 
you,”  she  wrote,  "may  seem  in¬ 
significant,  but  I  can  assure  you 
it  is  certainly  no  way  to  pro¬ 
mote  good  press  relations  from 
whalever  source  information  is 
sought.’’ 


its  “free  enlerprise”  systeos. 

Case  lr244:  Park  Livingston,  s 
aged  40,  is  a  dynamic  personality  I 
who  knocks  the  "t"  out  of  can  t  d 
and  does  the  seemingly  Impoa-  o 
sible. 

At  the  age  of  36,  he  became 
the  youngest  man  ever  elected 
chairman  of  the  board  of  trus-  s 
tees  at  ^  University  of  Illinois.  | 

Last  fall,  when  thousands  of  i 
G-1  students  were  apparently  i 
doomed  to  disappointment  about 
getting  into  colluie,  he  opened 
up  our  Chicago  NAVY  PIER  as  ^ 
a  mammoth  classroom.  ■ 


ark  Livingston,  scholarships,  much  m 

2JSlipiu"«'hi  SS.X 

lemlngly  linpot-  done?*' 

36,  he  became  BUSINESS  WIERNSIIIFS 
in  ever  elected  Yes,  Indeedl  Park  Uvlngito 
I  board  of  trus-  and  Eugene  Pulliam  have 
trsity  of  Illinois,  gested  one  of  the  very  best 
m  thousands  of  methods  tot 
'ere  apparently  American  BEPvBllC  and  Its 
pointment  about  “hree  enterprise  system, 
iMe.  he  opened  For  nearoaper  boya  *«Te  a 
NAVY  PIER  as  varied  buriness  intemahto  Ity 
sroom.  puiehasing  their  prodtm  at 


wbolfiwit;  then  merchindUing 
it  Besides,  they  use  salesman¬ 
ship  in  reeniiting  new  subscrib¬ 
ers.  And  they  must  haw  Mcorat 
books  whwein  they  resort  tl^ 


.: I  credit  men. 


"Dr.  Crane,”  he  began  during 
our  recent  limcheon,  "I  am  very 
much  impressed  with  your  em¬ 
phasis  on  money  management. 

“At  present,  however,  there  is 
no  better  method  for  teaching 
this  than  by  letting  a  boy  or  girl 
operate  a  newspaper  route.  I 
speak  from  experience,  for  1 
used  to  be  a  newspaper  boy  my¬ 
self. 

"A  newmaper  boy  is  certaii^ 
no  coddled  ussy.  Nor  does  he 
turn  out  to  be  a  braintruster 
economist  in  later  life.  For  he 
has  horse  sense. 

“So  wouldn’t  it  be  wise  for 
progressive  newspapers  to  re- 
wi^  their  outstanding  news¬ 
paper  boys  and  girls  witn  college 


Carrying  newspapers  is  w  un¬ 
excelled  internship  In  our  Amer- 
Ican  "free  enterprise”  system. 
It  doesn’t  produce  playboys  or 
communists! 

PARENTAL  ’TUTORS 

It  is  high  time  we  parente  1^ 
gan  to  tutor  our  youngsten  la 
some  of  the  fundamenteis  of  oim 
Am^can  political  and  economic 
system. 

Can  you  distinguish  clearly  for 
your  children  between  this 
REPUKjIC  and  a  Democracy? 
Those  words  are  opporitmt  or 
antonyms.  The  ARMY  MANUAL 
expressly  states  that  the  gowg®- 
ment  of  the  U.  S.  ^  isjWOT  a 
Democracy  but  is  a  REPUBLIC. 
Why  the  distinctionT 

Can  you  also  show  your  chil¬ 
dren  the  predae  dUference  be¬ 
tween  our  “free  enterprise”  sys¬ 
tem  and  British  Socialism  or 
Russian  Communism? 

If  not,  send  at  once  for  my 
’  buUetin  “AMERICANS  MUST 

•  NEVER  SHUT  UP.”  It  remilres 

•  logical  anuments.  as  w^  as 
I  Atom  bombs,  to  defend  Americal 


Typical  Speaking  Schedule  of  Dr.  Crane 

Sept.  20 — Columbas,  O, —  ChrU  Service  Empieyees 

Sept.  25— Chicago,  IIL — Morticians’  Convention 

Oct.  4 — Riehmond  Ky, — ^Teachers’  Comreation 

Ocl.  10 — Sioux  Falls,  S.  D. — ^Knife  ft  Fork  Qnb 

Oct.  11 — Sioux  City,  la. — ^Teachers’  Convention 

Oct.  21 — Oklahoma  City — Men’s  Dinner  Club 

Oct.  23 — Fargo,  N.  D. — ^Teachers’  Convention 

Oct.  27— Cincinnati— Sunday  Evening  Onb 

Oct.  30 — ^Knoxville,  Tcnn. — Executives’  Qnb 

Nov.  4 — Decatur,  111. — Conunnaity  Leetnre  Series 

Nov.  7 — ^Milwaukee,  Wise. — ^Teachers’  Convention 

Nov.  11^— St.  Louis,  Bio .— Y.M.C.A.  Town  Hafl 

Nov.-  15 — Knoxville,  Tenn.— NEWS  SENTINEL  Instltnte 
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September  Linage  in  Princdpcd  Cities 


1M6  ms  1946  ms 

e4M  VKAMCHWe.  CALIF*  W1CIUTA»  AAMK. 

CbraaidML  .  «9«,M7  57J,249  ^coo-c  .  JiHlt  tSf’Sii 

.  .  JU'SZJ  !??’!« 


fnm  MW  7«)  >*«  I**’ 

IM(  IMS  MM  nAMCaW.  CAUF. 

IMMIA.  n  L.  OiraaideHB  .  <M,^7  57S.M 

936.S64  74t»lSS  £xAiniii€f*M  ••••••  8S3«M8  (94«392  L^1c*b 

w,ios  7mw  ^-buu«u»«  ....  w,6»  sn.^ 

409,154  M0.5W  .  W,363  479.JM1^| 

GmSTMiI....  2j».ns  1,775,141  *Euafawr.S  .  56*,0»4  486,855  ^ ^ 


Ccdifornia  Foundation 
Starts  Boy  Welfare 

continued  from  page  T 


571 1*2  646,867  561,961 

479^  ££oa-S  .  357,217  394,9U4 

337  9»  326:509  281,778 


646^167  561,962  grefttest  thing  In  carrier  hi*- 

tory,”  Mr,  Beaver  added. 

326^  281,778  trophy  presentation  to 


WniA— IFIA.  FA.  Griwl  T«l»l  ....  5.936.608  3,143,903 

tEmdae  B.llMi»  1,494,515  1,«17.£M  ■  .  WMTCMBBTM 

i^iiirr  m  1 450  108  9SS.027  -eCHBfSCTADY*  N*  V*  UK 

SewM  *397.435  330.653  CrnttK-m  .  IU*\S  Manutrooeck Timet 

Ftfri  ■  .  639.7S9  678.817  Uuob  Sur< .  675,363  633.841  nt.  Verooa  Argut< 


tlwi— 

tuenircfm 


Grud  Toui  ....  2,763,580  2,447,923  Govemor  Warren  hi^lighted 
an  anecdote  the  official  told  on 


WMTCSBWBA  coiwis  MACY  himself  several  years  ago. 
n»ro««kTi™.T  211.421  182.888  ?/*«?"* 


rwri  ■ .  639|759  678.817  UnioB  Sur< .  675,363  633.841  MU  Verooa  Argut<  S16.81S  408.091 

ri""  Sim  37L033  Gnad  T*tol  ....  1.448,901  1,306.913  ^SuSSST^tar-e,.  690,409  507,349 

G-,M.....5:^i55ji;  473.407  «  » 


at  their  first  convention  after 
his  election,  he  said: 

“Yes,  I  know  you  publlehers 


|Fwi4:wtte-ai  ...  666A37  448,634 

Kotw  .  1,026.752  973,266 

S«i-TckgrMAw  ...  702.673  533,396 

tPn»S^ .  491,604  410,378 

>«w.Tcksnph-S..  487,288  328,297 


acBAMTOM.  204,746  182,979  Well.  As  O'  boy  I  Worked  hard 

rnbime-M  .  111’???  Mi’in  P^Chcter  iten«  447,663  339,325  for  you.  In  fact,  I  even  carried 

.  tm'fjJ  iMryiowo  Newi-e.  205,959  192,755  papers  On — perhaps  I  should  say 


1,560,563  1,293.043  whiTcPUi™ 


377  429  my  burro— for  you.”  The  Gov- 
’  emor  then  explained  he  dellv- 


.-S  .  491,604  4lo,m  aaATTLK.  WASH.  DiuMch-. .  692,643  541.447  ercd  a  Bakersfield,  Calif,  route, 

•T«l<87»pB-S..  487,288  328,297  p„,  intdii,aie«-m  757 J42  578.649  PetkiiuU  Star-e...  230,042  229,107  using  a  bicycle  in  good  weather 

1  ,n<iu  .a.3«A  Sure  .  *21.030  474.M4  ,  ..c  ,  oi,  ,7n  and  "delivering  from  my  burro 


Grand  TMal  ....  3475,154  24*3,960  .  948,047  794,338 

10*11 8TIM  **■.  'PoM  Intdlifencer-S  511450  401,808 

OMOniwd  .  728425  624,623  Timra-S .  421,970  369,851 

^Ormdlia-s'::":  forlws  453!iM  Grand  Totol -  3,159,639  2,619,590 

tJound-S  .  455.131  369.905  OIOIIX  dR.  IOWA 

gn _ .  .  9KSC9M  4Aactii  Jouroa]‘Tribuae-c..  613.623.  445.924 

Gnad  Total  ....  2.585.783  2.065.311  .  384,045  302.444 


ar-e  .  5*1*2?2  r  o  odsi  370  8™!  ‘‘delivering  from  my  burro 

when  it  was  rainy.” 

mra-S  ..I^TTf...  421470  looioii  *®*‘®®****,iM?f'  «3  47*  Discussion  of  newspaperboy 

..  .  .  «s^3}i  tSss;  plan«  marked  CCMA  sessions. 

Grand  Toul  .■..  3,159.639  2,619,590  Slslil?  idiitoi  with  the  convention  Voting  au- 


- - — —  thorization  of  a  survey  of  Cali- 

Gnnd  Total  ....  2,003,753  1,710424  fornia  motor  vehicle  laws  to  in- 


Herald-c  .  273,748  245,375  Grand  1 

PMVBMNCM.  M.  I.  ( 

Bnllctine  .  14MJ07  *00,423  TrihonM 

Joaraalra  ........  612406  552,092  Tribnne-S 

}Mrnal-S  .  501.9*1  314490 

*"^^"^^****  Graad  1 
Graad  Total  ....  3.408.994  1.786,555 

mNCT.  MAM.  spokesmai 

Patriot  Ledgers*. •  475A43  388,589  Chimide^ 

BBAMMO,  PA.  tSpokeaaM 

Cagles  (aec  aote).  765,540  136(887  ^ 

Eagle-S  .  109.094  17,140  Graad  1 


- TOWaBTOWN,  tWIO  ^ 

897,668  648,368  Vindicator  Tele’m-«  913,770  728,191  carriers.  Opposition  to  USe  OX 
n  iND  IVindicator-Tde’m  S  410,555  357.740  motor  scooters  and  motor  bikes 

994,513'  6*1,200  _  .  _  . ,  ,  na<  ot,  was  Voiced  in  several  speeches. 


sure  adequate  safeguards  for 


•OOTH  BBMD,  IND. 

.  994,513  681,200 

I  .  329,650  240,591 


1,324,335  1,085,931 


A  fioor  survey  showed  boy 


, 0.1  791  iiotiBEB  BOPPLIED  BY  POBi.WHMH  programs  On  individual  news- 
1.324.163  921,791  KANSAS  CITY.  MO.  papers  include  hobby  clubs. 


Spokranum-ItniCTr-in  511,875  445,117 

CilrOTicl.-e  .  803,997  664,565 

tSpakeamu-Rn’w-S  522,468  400,120 

Grand  Total  ....  1,838440  1,509,802 


875  445,117  sS'-T". mum  ntsu  sporb  programs  and  a  pubUsher- 

997  ^!565  star-s  .  635,483  502,713  provided  Swimming  pool  and 

1468  400,120  - :: _ _ clubroom. 

340  rio9802  Panel  discussions  of  circuta- 

_  ’  MEMOBANDDM  OF  ADVBBTISINO  O®®®^®'’* 


WL37.S  P^  sSndanlS... 

wfftM  Scft.  8-30,  int,  keanae  of  Grand  Total  .... 

MlCMMaiNIt.  VA.  TACOMA 

Kkwt  Lcadar-e _  999,348  904,750  Ncw-Tribnne-o  ... 

Tiara  DiapatdMa..  703.083  663.403  TinM<^^. ...... 

Tiaa  Diapniek-S..  458,178  438,194  Nna-Trikone-S  ... 


313,734  262,208  *  "AMERIC^  WEE^T’  UnMo  Farmer,  San  Jose  Mercury 

.  ■  .  ■  78,450  Itnes  and  *‘COMIC  WEEKLY  xjMf>n1i4  aivl  V^w«  nrp«l<l«d 

2,941,582  2,303,603  Linage  33,068  linea  ia  included  in  the  Herald  and  News, 

vAan  Sunday  6raret  of  the  following  parera:  Schellenberg  Elected 

7^056  m,872  55r?ai&e  ^SScaS.X'u.We!;:  'B.  L.  ^heUenberg,  Son  Wego 
ISSau  ooA  (u  tiler,  Cbicaso  Herald-American,  Detroit  Union-Tribune  and  Sun,  was 
Timea,  Hilmufcee  ^Unel,  New  York  elected  president  to  succeed 


307,089  Herald.  vicepresldcnt,  and  Ross  Win- 


Grand  Tot.l^^i60.60*  1.996,347  Grand  Total  ....  1,587,435  1,491,642  Sy.^  M/- 

■aillMIIM  II  T  TOIXDO,  OHIO  He^d ■  American,  WaahCiiM  TIaa-  Son  Rafael  Independent,  am 

Deanerat  A  Chnn-  Tunei-m  .  444,270  507,089  Herald.  vicepresldcnt,  and  Ross  Win¬ 
kle*  1,050.433  *10473  Blade-e  .  ‘-SS’ISS  Chester,  San  Francisco  CaU- 

Tima  Uniy^....  l,10a.9M  *13,372  ITimei-S  .  *04.290  *65,626  7,^50  g*  the  B^ilo&^  to  BuUetln,  second  vicepresldcnt 


idcS  .  4S6.*tS  471,568  Grand  Total  ....  1,*99,268  1,503,137  herald  and  Philadelphia  Rccori.  j®’  Buttomer,  Alhombm 

—I  —  i—  TOBOifTO,  CANADA  *  “AMERICAN'  WEEKLY"  Linage  ^dcocate,  replaces  H.  P.  Yeb* 

Grand  Total  ....  2.646.352  2.195,813  Globe  &  Mail*m...  839.497  795,550  84,150  lines  and  “TOMIC  WE^Lv'  iJyjg  ^  secretary-treasurer.  Mr. 


2.646.352 
IP.  ILL. 
915.811 
610.685 
338.147 

2,195,813 

758,886 

529,396 

249.700 

1,864.643 

1.537.982 

TO.  CALIF. 

354.543 

329,054 

783.264 

753,512 

198.956 

204.143 

Teiegram-e  .  I'Kl'lS  Yehling  asked  to  be  relieved 

Sur*e  .  1,367,008  1,1S3,7M  Examta^,  Su  F^etooo  Examiner  and  *•  In  fhn  Poet 

Sur-w  .  133.049  139.423  Seattle  Poat  Intelhgencer.  arter  19  years  in  me  I'OSX. 

'  -  •"AMERICAN*  WEEKLY*  liimge  Mr.  Farmer  warned  that 

furthwimA  assignee  would 

Fmiin.  t^SET****’  ^  ?02  629  133  '•  inoi“ded  in  the  Sunday  Sfurea  of  the  be  needed  v^en  House  8ptl<m 

139856  followint  popera:  AUanU  Tournal,  Balti-  comes  On  a  Fair  Labor  Stand- 

TimcAdvertuer-S.  i*t.609  »**.»*«  ™,e  Sunriinnlnalum  Vewa  &.  Age  aids  Act  amendment  relating  to 


810,711  768,989  etta®  pSin  employment  of  minors. 


336.763  1486,709  Rmrd  (Sm  “o*')-  ^5,160  Memphis  Commercial  Appeal,  Milwaukee  teaching  the  growing  boy  that 

8T.  UHIK.  MO.  Nora:  Record  .(mornioglaold  in  com-  loumM,  New  York  He^d  Tribune,  "JL  . » 

Globe-Democrat-m..  652.122  516.254  bmation  with  Timei-Record  (eveomg).  titteburgh  Preti.  St.  Louii  Globe  Demo-  “*®  >®  ^eaianO  HIC  IS  e^ML 

Poct-Dispatch-e  ...  1,163.328  799148  Linage  of  one  edition.  Record  (morning),  jrat,  Wa.liington  Star.  declared  Dr.  James  F.  BursCO, 

Star-Timew  .  912.009  593.409  O”'/  >•  Sir*"-  t  "THIS  WEEK"  Linage  45,050  line,  superintendent  Of  SacramcntO 

tOahe-Dcmocrat-S  .  451.606  436,157  TOLSA.  OKLA.  in  the  Lot  ^gele.  Times,  Portland  SChools  and  former  AMG 

Poat-Diipatch-S  ...  671,198  543,034  Tribune-e  .  790.883  592.778  Journal,  San  FranaMn  Chronicle  and  «ni„_„i  i_  .kurire  of  the  educa- 

_ : —  _  World-m  745.770  550479  Spokane  S^eaman-ReTiew.  coionei  in  cnarge  oi  me  eauca 

(kand  Total _  5450.363  2,878,002  World-S  .  432.433  309,580  t  "THIS  WEEK"  Linage  41,595  lines  tion  program  In  Germany. 

8T,  PAUL,  MINN.  „  ,  _  ,  — "  Trrr^  i"  The  educator  formerly  carried 

Pkneer  Preann...  854,115  454,414  Grand  Total  ....  1,969,085  1,452,737  Triborm,  Phdadelphia  Bulletin  and  Chi-  pjpgyj  Topeka  (Kan.) 

•PiSSpnia-S  -'  ’-652  W  Sd  III  Hudwm  ^*”500  357  460432  f"PAR’ADE!'’  Lina.e  17.023  lin«i  i,  fcopital  Journal,  building  up  his 

iPioneer  Prera-S...  *52.757  357.599  Hudwm  500,357  460432  gunSy  Sgnrea  of  the  business  until  he  became  an 


Po«t>bitpffitcb-S  ... 


Grand  Toud  ....  2.597,066  1.508.371  Timea-HeSSd'r.^^.m^'t?'  933,076  ial'DrtroiTF™  P^^rEi®P.S?T&  age^iiy  jjp^rator  WhTlV  in'^- 

MN  ANTONIO,  TRXAS  New^e  .  827,900  620,493  e"’  Karateh  Herdd^orl  W«me  Jonr-  I®*®-  **1*  customers  Included 

•prra^m .  696.766  WMl  Po«-m  .  Indiraapdk  Su^?V^  Walt  Mason  and  William  AUen 

jwe-e  .  !2?  K1  5r  '  *  if  - •  li  e"'  Times,  WIctit.  Eagle,  Yonngatown  Vin-  White. 


of  the  business  until  he  became  an 


Eapresa-m .  696.766  586,841  Poat-n 

Newa-e  .  902.001  809.765  SUr-e 

Light-e  .  7SS.JI4  S47,g63  *Times-aerald-S 


Eapreta-S  .  589,424  423,358  iPoat-S  . 

•Light-S  .  437.530  363,770  tSUr-S  . 


Grand  Total  ....  3411.075  2,733.597 

lAII  BCBO*,  OAUF. 


785.190  768,680  Repuhlican-m 


UpIou-S  .  4*5,514  391411  RepoUiean-S  .  213,920  168,058  the  Pituho 

- - t  SPLIT 

Gfwnd  Total  ....  2,99*430  2,732,007  Grand  Total  ... .  1,9*4441  1,656,711  Newi-(m) 


Times,  Weiita  Eagle,  Yoongatown  Vin-  White. 

511:268  393:s28  ^"irpARiS^  Linage  17  019  lines  in  OCJMA  membership  now  totals 

.  63sl64  497,592  chicaiTsun,  St.  P^Pi™"?  P^.  97.3%  of  the  State’s  dallies. 

T««1  aaai  am  e  i46  743  “  There  are  now  136  members,  41 

Orend  Tottl  ....  6.483,403  5.146,743  t]ie  Dawer  Rocky  Mt.  News,  jaclnon*  mor«  thAn  laxt  vear  Of  these. 

WATBUUBTg  CONN.  wUle  Tiaes  Union.  Newxrk  Stsr  Ledger, 

■  a.m  .  662,611  564,061  PbiUdelpUi  Record.  SrncuMe  Herald  M  are  drculatlon  managers. 

. .  278,676  276,840  America^  WaebingtOB  iW.  V.  P.  Willett.  Sacramento  Bee, 

Jo- .  tS'oM  till*  rw^^Ph^rnPriSttr^'*”  “"**  *"  and  Louis  Procopio,  Sacramento 

.  . : - : —  SPLiT^fijN^SrAG^New  York  Union,  were  co-hosts  to  the  con- 

Total  ....  1,9*4441  1,656,711  Newi-(m)  257,924;  (S)  110,967.  ventlon. 
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Times  Show, 

T  Section  Present 
Style  News 


cortumet  emled  ior  the  diow. 

The  tethlon  show  Itself,  whldi 
annually  attracts  business  exec¬ 
utives,  retailers  and  manufac¬ 
turers  from  outside  New  York, 
will  present  the  work  of  more 
than  100  topflight  American  de¬ 
signers  and  manufacturers.  It 
wU  be  staged  by  WUliam  MUes, 
of  the  mrkshlre  Playhouse, 
Stockbrldge,  Kai*. 

■ 

More  Rivalry 
In  Insurance 
Ads  Is  Urged 

Chicago— A  six-point  program 
for  enlarging  the  public  rela- 


A  fadilon  supplement  with  signers  and  manufac 
news  value,  quality  advertising  wUl  be  staged  by  Will 
and  high  s^le  appeal  compara-  of  the  Berkshire 
ble  to  the  Ntu>  York  Ttmes*  Stockbrldge,  Mass 
annual  “Fashions  of  the  Times”  ■ 

will  follow  the  famous  fashion 
Aow’a  flfth  edition  Oct  20  to  PvOre  AuVaL 

Published  in  64  pages  with  Tvv  TnSHII'rmF' 
the  Sunday  Times  Nov.  8.  the  illSUltllK, 
fashion  section  will  get  Ulustra-  K  T_ 

Uons  from  photographs  of  the  AOS  IS  UrgC 

gowns  create  for  the  show  and  _ _  ,  ,  . 

for  the  flrst  time  will  give  to  ,  Chicago— A  six-poii 
text,  picture  and  advertising  the  **,  SJ 

fsAion  scope  which  the  show  jio"*  activities  of  indl 
projects  on  the  stage.  The  sec-  insurance  companies, 
Mon  will  contain  32  pages  of  sent«d  t<>  life  insurt 
fs^ion  news,  drawings  ai^  pho- 

tographs  and  32  pages  of  a^er-  "  ^  "•  "J™" 

Msements,  all  cued  to  new  style  *•**  Institut 

tren^  and  all  highstyle  both  in  Insurance,  the  L 
content  and  ad  preparation.  It  Advmisers  J 

wUl  be  printed  by  roto.  convention  here. 

.  Mr.  Johnson  declar 

Class  Copy  Stressed  competition  In  adver 
Just  as  this  year’s  “Fashions  in  other  activities  sh( 
of  the  Times”  boasts  styles  al-  of  benefit  not  only  tc 
most  without  exception  created  vtdual  companies  1 
for  the  show,  the  special  section  but  to  the  life  insur 
boosts  “class”  advertising  which  ness  as  a  whole, 
highlights  both  in  desiipi  and  “You  and  I  know,' 
photography  or  art  the  projec-  “that  the  competitive 
Uons  of  topflight  designers.  The  alive  la  the  life  insui 
section  will  Include  many  ads  nms,  as  much  as  In 
by  famous  designers  which  do  btulness.  Tliere  is  c 
not  ordinarily  appear  in  Amer-  at  every  level — in  tyj 
lean  newspapers.  leies  offered,  in  rate: 

“The  advertising  wiU  be  Just  ices,  etc.  But  is  t 
u  newsworthy.  Just  as  informa-  fully  aware  of  it?” 

Mve  of  fashion  trends,  as  the  Mr.  Johnson  recomn 
text,”  declared  Monroe  Green,  following  program; 
Times  advertising  manager.  “We  put  i„to  practli 
sjrt  out  to  ^  a  section  In  which  pia„,  calculated 
the  adwrtl^g  would  have  tte  n,*  best  possible  serv 
mme  hlgjutyle  apperi  M  the  public— doing  more 
show  itself,  that  would  give  a  5,i„gs  ^hicE  the  pr 
complete  fashion  story.  and  wants  the  oompai 

The  ads,  on  which  the  adver-  2.  Condition  agents 
Using  department  has  been  office  employes  as  to  ' 
working  since  July  IS,  were  sold  Aare  of  the  public 
cm  an  area  basis,  rather  than  by  program  of  the  life 
line,  with  the  rule  that  each  ad  business  is,  and  edu 
must  be  either  full  page  size,  individually  as  to  hos 
three  fuU  columns,  two  full  out  that  responsibility 
columns,  or  two  columns  by  one-  3.  Experiment  to 
half  column.  The  rule  against  what  the  company  ci 
single  column  sizes  and  odd  the  public  that  other 
shapes  was  enforced  to  preserve  do  not  do;  and  to  fini 
symmetry  In  the  section.  to  perform  better  thos 

In  addition  to  layouts  with  which  companies  gene: 
text  the  supplement  will  con-  4.  Improve  distribi 
tain  about  a  half  dozen  articles,  redures  and  develoi 
including  a  symposium  forecast  helps  for  the  agency  f 
from  leading  designers,  two  the  twofold  purpose 
pieces  by  leaders  of  fashion  and  bringing  the  benefit 
Uie  lead  article  by  Miss  Vir-  insurance  to  all  econoi 

finia  Pope,  fashion  editor  of  the  ets,  and  (21  orovidii 
imes,  who  also  created  and  co-  of  representation  w 
ordinated  the  show.  Lester  win  public  approval 
Markel,  Sunday  editor,  was  in  company,  for  its  d 
charge  of  the  section.  practice^  and  objeetiv 

Following  distribution  with  5.  Extend  perforrr 
the  Sunday  Times,  the  special  public  service  beyom 
fashion  section  will  be  mailed  mediate  scope  of  the  b 
to  every  important  ready-to-  the  way  the  individual 
wear,  merchandising  executive,  and  all  those  associaU 
general  manager,  advertising  live  as  citizens  and  th 
manager  and  president  of  every  interest  they  take  in 
important  store  in  the  country;  jty  activities, 
to  all  manufacturers  of  dresses,  6.  Build  a  more  c< 
coats,  suits,  accessories  and  environment  through 
shoes,  and  to  all  yard,  yam  and  company  advertising 
fabric  houses.  informational  aetivitle 

Making  the  photographs  for  ing  what  the  compar 
ttie  section  required  about  three  offer  which  is  diffei 
weeks  and  was  all  done  in  the  what  other  companiei 
Times  studios,  using  the  actual  offer. 
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Chicago— A  six-point  program 
for  enlarging  the  public  rela¬ 
tions  activltlju  of  individual  life 
insurance  companies,  was  pre¬ 
sented  to  life  insurance  com> 
paiiy  advertising  executives  Oct. 
2S  by  Holgar  J.  Johnson,  presi¬ 
dent  of  the  Institute  of  Life 
Insurance,  at  the  Life  Insur¬ 
ance  Advertisers  Association 
convention  here. 

Mr.  Johnson  declared  greater 
competition  In  advertising  and 
in  other  activities  should  prove 
of  benefit  uot  only  to  the  indi¬ 
vidual  companies  themselves 
but  to  the  life  insurance  busi¬ 
ness  as  a  whole. 

“You  and  I  know,”  he  said, 
“that  the  competitive  spirit  Is 
alive  M  the  life  insurance  busi¬ 
ness,  as  much  as  In  any  other 
btulness.  TTiere  is  competition 
at  every  level — in  types  of  pol¬ 
icies  offered,  in  rates.  In  serv¬ 
ices,  etc.  But  is  the  public 
fully  oware  of  it?” 

Mr.  Johnson  recommended  the 
following  program; 

1.  Put  into  practice  policies 
and  plans  calculated  to  provide 
the  best  possible  service  to  the 
public— doing  more  of  those 
things  whicE  the  public  likes 
and  wants  the  oompanles  to  do. 

2.  Condition  agents  and  home 
office  employes  as  to  what  their 
Aare  of  the  public  relations 
program  of  the  life  Insurance 
business  is,  and  educate  them 
individually  as  to  how  to  carry 
out  that  responsibility. 

3.  Experiment  to  find  out 
what  the  company  can  do  for 
the  public  that  other  companies 
do  not  do;  and  to  find  out  how 
to  perform  better  those  services 
which  companies  generally  offer. 

4.  Improve  distribution  pro¬ 

cedures  and  develop  specific 
helps  for  the  agency  forces  with 

the  twofold  purpose  of  (1) 

bringing  the  benefits  of  life 
insurance  to  all  economic  brack¬ 
ets,  and  (21  providing  a  type 
of  representation  which  will 
win  public  approval  for  the 

company,  for  its  distribution 
praetlcco  and  objectives. 

5.  Extend  performances  of 

public  service  beyond  the  Im¬ 
mediate  scope  of  the  business  by 
the  way  the  individual  company 
and  all  those  associated  with  it 
live  as  citizens  and  through  the 
interest  they  take  in  commtm- 
jty  activities. 

6.  Build  a  more  competitive 
environment  through  Individual 
company  advertising  and  othe.' 
informational  activities  by  sell¬ 
ing  what  the  company  has  to 
offer  which  is  different  from 
what  other  companies  have  to 
offer. 


A  Prominent 
Spot  on 
Main  Street 


Within  the  past  year  A&P  has 
been  mentioned  as  part  of  the  story 
or  dialogue  in  at  least  47  popular 
books  of  fact  and  fiction. 

Well,  that’s  perfectly  natural,  be¬ 
cause  we  provide  6,000,000  American 
families  with  good  food  at  low  cost. 

Wherever  plain  people  live,  the 
A&P  is  an  important  part  of  their 
daily  lives.  Years  ago  it  was  the 
familiar  red-fronted  grocery  store. 
Today  the  supermarket,  carrying 
over  two  thousand  different  items, 
is  as  much  a  part  of  the  American 
scene  as  the  town  hall  or  Main  Street 
or  the  village  green. 

No  wonder  so  many  chroniclers  of 
American  life  put  the  A&P  into  their 
narratives ! 

We’re  flattered  to  turn  up  in  47 
books.  But  we  know — and  we  think 
you  know,  too — that  institutions 
like  the  A&P  are  built  on  generations 
of  hard  work  and  public  service. 

If  we’re  a  fixture  in  American  life, 
it’s  because  the  men  and  women  of 
A&P  have  worked  constantly  for 
over  86  years  to  do  the  nation’s  most 
efficient  job  of  f(X>d  distribution. 


A&P  Food  Stores 
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Wisconsin  Ad  Plan 
Progress  Reported 

By  Eric  E.  Mayer 


lOLWAUKEE,  WU.— With  moat 

of  the  Wiaconrin  dally  news¬ 
paper  publishers  already  signed 
np  or  Indicating  participation  in 
the  proposed  advertising  pro- 
pam  of  the  Wisconsin  Daily 
Newspaper  League,  and  a  fund 
of  $16,000  already  raised  to  fi¬ 
nance  the  Initial  project,  the 
publishers’  advertising  commit¬ 
tee  is  now  about  ready  to  pro- 
c^  with  the  research  wo'rl^ 

Sidney  H.  Bliss,  /onetville 
Gazette,  chairman  of  the  com¬ 
mittee,  told  the  conference  of 
Advertising  Managers  Associa¬ 
tion  of  Wisconsin  Daily  News¬ 
papers  at  the  Hotel  Schroeder 
here  Monday,  that  100%  par¬ 
ticipation  by  all  Wisconsin 
dally  publishers  is  now  assured. 

The  combined  publishers  smd 
advertising  managers  commit¬ 
tee  will  meet  shortly  to  consid¬ 
er  proposals  from  several  adver¬ 
tising  agencies  to  make  a  selec¬ 
tion  of  an  agency  to  do  the  re¬ 
search  and  promotion  job. 

Weal's  Aid  Cited 

Mr.  Bliss  pointed  out  that  na¬ 
tional  advertising  for  secondary 
market  newspapers  should  be  a 
statewide  effort  to  sell  the  Wis¬ 
consin  market  to  all  types  of 
advertisers  through  advertising, 
business  and  retailer  trade  pa¬ 
pers.  He  reviewed  briefly  suc¬ 
cessful  efforts  made  in  several 
other  states  to  compile  data  and 
other  promotional  material 
which  is  available  to  advertising 
agency  account  executives,  dis¬ 
trict,  regional  and  advertising 
managers,  sales  and  top  execu¬ 
tives  of  national  advertisers. 

Considerable  assistance  has 
been  received  by  the  Wiscon¬ 
sin  committee  from  Paul  A. 
WIest  and  other  members  of 
West-Holliday  Co.,  Inc.,  Chicago, 
and  McCann-Erickson  officials, 
on  their  experience  on  similar 
projects.  Cooperation  has  been 
assured  by  Charles  Allen,  of  the 
Northwestern  University  school 
of  journalism,  for  a  contem¬ 
plate  continuing  survey  of 
hometown  daily  newspapers,  in¬ 
cluding  possibly  three  to  five 
dailies  in  circulation  classifica¬ 
tions  from  2,000  to  29,000. 

The  program  proposes  to  de¬ 
velop  the  Wisconsin  markets  in 
a  factual  way  using  the  formula 
visaline,  going  beyond  circula¬ 
tion  figures. 

The  Relationship  of  Research 
to  Newspaper  Advertising  was 
develop^  by  Myron  F.  Batter- 
son,  director  of  sales,  Illinois 
Daily  Newspaper  Markets,  who 
explained  the  research  work 
being  done  by  the  group  of  49 
dailies  of  Illinois,  outside  of 
Chicago,  and  constituting  most 
of  the  small  and  medium  sized 
papers. 

He  emphasized  that  the  or¬ 
ganization  was  publisher  con¬ 
ceived  and  is  publisher  directed, 
and  that  the  publishers  dele¬ 
gate  their  advertising  managers 
to  make  up  the  committees. 
Started  as  a  sales  promotion 
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organization,  it  has  bemi  ex¬ 
panded  to  do  legislative  work 
whenever  necessary  and  now 
does  just  about  anything  that 
needs  to  be  done  that  will  sell 
more  advertisers  and  more  ad¬ 
vertising  in  those  Illinois  dailies. 
He  pointed  out  that  there  is  no 
conflict  with  the  work  of  rep¬ 
resentatives,  but  rather  the  mar¬ 
ket  group  gets  in  ahead  with  its 
sales  promotion  work. 

Mr.  Batterson  said  his  organ¬ 
ization  was  now  engaged  in  a 
consumer  analysis  of  47  Illinois 
newspaper  markets,  all  pat¬ 
terned  after  the  Milwaukee 
Journal  ^pe,  but  using  personal 
interviews  by  a  group  of  hired 
interviewers. 

Tips  to  Admsn 

Emphasizing  that  the  more  an 
advertiser  knows  about  his  mar¬ 
ket  the  better  equipped  he  is  to 
sell  it,  Margaret  Egan,  advertis¬ 
ing  manager  of  Marshall  Field 
It  Co..  Chicago,  spiAe  on  “The 
Payoff  Is  to  Make  Advertising 
Pay,"  in  addressing  the  dinner 
meeting  Sunday  evening.  Elmer 
C.  Tryon,  Marinette  Eagle-Star, 
president  of  the  advertising 
managers,  was  toastmaster. 

“If  you  were  an  advertising 
manager  buying  space,  instead 
of  selling  it,  wouldn’t  you  be 
able  to  buy  space  more  intelli¬ 
gently  because  you  knew  some 
facts  about  it,”  Miss  Egan  said. 
“And,  if  you  did  decide  to  buy, 
wouldn’t  you  then  be  more 
likely  to  use  that  space  Intelli- 
genfly?  Of  course  you  would. 
The  advertising  manager  of  a 
men’s  sporting  goods  store 
would  certainly  be  interested  in 
at  least  one  point  about  a  pub¬ 
lication,  for  instance  that  68% 
of  the  readers  go  hunting  and 
fishing.  That  fact  alone  would 
help  him  plan  a  better  adver¬ 
tising  campaign,  and  he  would 
almost  be  able  to  tell,  even  be¬ 
fore  the  ad  appeared,  that  it 
would  pay  off  and  that  it  would 
do  the  job  he  intended  it  to  do. 

please  tell  me,  why  in 
the  world  don’t  more  newqw- 
pers  furnish  their  advertises 
with  the  facts  about  who  reads 
their  papers,  instead  of  telling 
what  their  circulation  is  and 
leave  it  at  that.  'Why  do  most 
newspapers  leave  it  up  to  us 
advertisers  to  find  out,  if  we 
can,  what  kind  of  people  we  can 
reach  through  their  pages.”  she 
commented. 

“Opportunities  for  New  Lin¬ 
age  with  Cooperative  Advertis¬ 
ing”  were  discussed  by  Atlee 
Bratley,  advertising  manager, 
Racine  Journal-Times,  who  cov¬ 
ered  the  95  types  of  cooperative 
ads  and  the  mats  and  other  ma¬ 
terial  retailers  are  today  getting 
from  manufacturers  and  dis¬ 
tributors.  He  said  thd  trend  is 
toward  more  mat  .service  and 
other  services  and  the  newspa¬ 
pers  should  give  consideration 
to  how  they  can  best  capitalize 
on  the  material  manufacturers 
are  furnishing  by  getting  the 
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dealers  to  make  use  of  this  ma¬ 
terial. 

He  described  an  “advertising 
cooperation”  form  his  paper  has 
devised  to  index  brand  lines 
handled  by  various  retailers  and 
to  show  infarmatkm  on  the 
types  of  cooperation  being  ex¬ 
tended  to  them  by  their  manu¬ 
facturers  and  jobbers  or  their 
agencies.  He  cited  a  survey  in 
IlM’.ne  which  covered  162  re¬ 
tailers  and  show^  that  1,138 
manufacturers  are  offering  these 
retailers  cooperative  advertismg 
plans  or  mat  services. 

Mr.  Bratley  said  that  many 
manufacturers  are  prodding 
dealers  to  run  their  advertise¬ 
ments,  a'd  that  some  are  send¬ 
ing  out  liats  of  local  d<>alsTs  and 
the  cooperative  help  offered 
them.  Retailers,  he  said,  should 
be  urged  to  promote  coopera¬ 
tive  brand.s  to  augment  their 
o'.vn  adverti.-'lng  and  to  take  full 
advantage  of  all  such  help  of¬ 
fered  by  manufacturers. 

William  E.  Payne,  Wausau 
Daily  Record-Herald,  was  elected 
president.  Other  officers  named 
were  Bruce  Tower,  Kenosha 
Evening  Newt,  secretary-treas¬ 
urer;  Atlee  H.  Bratley,  Racine 
Journal  -  'Times,  first  vicepresi¬ 
dent;  Eunice  Bjggers  A^ers, 
Racine  Journal-'Times,  second 
vicepresident,  and  'Walter  Fel- 
lenz,  Shawano  Dally  Leader, 
third  vicepresident. 

George  W.  Gressman,  Janes¬ 
ville  Daily  Gazette,  was  chair¬ 
man  of  the  program  committee. 


Ad  AUey  Savings 
Effected  by  Schedule 

continued  from  page  12 


the  best  combination  for  all 
parties  concerned. 

On  the  matter  of  press  produc¬ 
tion,  newsprint  waste,  a^  etc., 
daily  report  sheets  keep  tte 
mechanical  office  and  business 
office  wen  informed  of  each 
day’s  operation.  Weekly  and 
monthly  reports  are  prepared  as 
a  means  of  further  control.  A 
regular  web  break  report  is 
used  as  a  eootrol  on  the  running 
quality  of  newsprint.  Our  dally 
reports  show  smy  deputure  from 
a  normal  operating  condition 
and,  if  at  all  possible,  immediate 
corrective  measures  are  tsdeen. 

In  general,  an  departments 
take  a  keen  interest  in  the  opera¬ 
tion  of  the  mechanical  depart¬ 
ments.  If  any  problem  arises, 
the  matter  is  brought  to  the  at¬ 
tention  of  the  individuals  in¬ 
volved  in  the  other  depsurtments 
and  usually  a  satisfactory  cor¬ 
rection  results.  The  editorial 
department  does  everything  in 
its  power  to  msUntaln  a  flow  of 
material  to  the  mechanical  de¬ 
partments,  restricting  their  de¬ 
mands  normally  to  only  what  is 
necessary,  without  sacrificing 
the  value  of  the  newspaper  it¬ 
self. ' 

We  are  fortunate  at  the  Jour¬ 
nal  in  having  department  heads 
and  the  key  men  under  them 
with  a  fairly  thorough  knowl¬ 
edge  of  the  mechanical  opera¬ 
tion  and  problems.  With  this 
knowledge  they  can  approach 
the  problem  almost  before  we 
see  it  and  take  care  of  it  quickly. 


Seattle  Guild  Takes 
P-I  Pay  Boost  Otter 

SXAnu — Membership  of  the 
Post  -  Intelligencer  unit  of  the 
SMttle  Newspaper  Guild  voted 
late  last  week  to  aeeept  a  man¬ 
agement  offer  of  wage  increesas 
ranging  from  12.7%  to  19%  en 
basie  contract  minimums.  Tw 
minimiuns  now  are  $80.76  in  ed¬ 
itorial  and  ^4.24  in  advertising. 

An  understanding  was  report¬ 
ed  to  have  been  reached 
that  any  more  favorable  pro¬ 
visions  granted  in  settlement  of 
the  Lot  Angelee  Hereld-Ezpresa 
strike  will  be  incorporated  in 
the  P.I.  contract. 


Classified  Ads 

SITUATION  WANTED 
.  (Cesii  wMi  Older) 

I  Hme— $J0  par  Itee 
4  times— AO  par  Bee  par  iesartiaa 
HELP  WANTS)  AND 
AU  OTHER  CLASSIFICATIONS 
I  tima — $IJI0  par  Raa 
2  times— .90  par  Baa  par  leierHee 
4  timas— AO  par  Baa  par  lawrtiaa 


liprietenwty  are,  I  Isiter 


FORMS  CLOSE  WEDNBDAY 
NOON 

Wa  forward  el  eul  reealrad  la  an- 
twar  to  bei  eotnbars.  Mafl  te  ha 
eallad  for  at  tliis  ofBca  wS  be  bald 
30  *ys  oaly. 

WHEN  ANSWERING  BUND  ADS. 
plaaia  addroas  tbam  as  foBowi:  Boa 
Numbar,  EDITOR  k  FUKISHER.  147$ 
Broadway,  Naw  Yort  1$.  N.  Y. 


CAPABIS  HAPPUM  baylac  aaUiaa; 
mwasis  daniaa  or  wsskUsa,  aaywharo 
in  O.  8.  Ho  Istaas  or  traAaa.  ^ 
Fsifinsr  Agoney,  Box  6S.  Ml.  Ploao- 
aat,  Miohicaa.  _ 

OOWIWUTXAI.  IMTOB^YTOH 
On  DsUt  Hawspapar  Propartiaa.  W.  H. 

OloTor  Oo.,  Vaatern,  OaM.  _ 

mat  BBOTHBBB.  BlnglMWilaa.  B.  T. 
BsUbliskad  ISU.  Hawapapari  feaasht 
and  aol4  witbaat  pabMally- _ 

L.  ~ 

»ttO  An.  —  Tfk  JT 

^^Let  m*  you 
DTopBrty  in  tlio  weota  Arthur  w. 
Stypaa.  Market  Bt..  San  Fran- 

ciaoo  5.  Calif. 

P^fcadaaa  Par  Bale 
FOB  8AU— WBBS3.T  HBW6FAPB 


tbrirlac  _ 

_ _ _ _  natty  at  TOOe. 

Bnainasa  wiU  xraaa  etS.000  tUa  yaar. 
Priced  for  «alck  aalo.  Honains  amy 
ba  araUabla,  it  aedea  U  takaa  batam 
Horambar  1.  Bax  STte,  a/o  Bdilar  k 
PubUihur. 

ir  ir  Eaweptionnl  wtatam  wMkly :  oooo 
should  yo  duily;  present  Tolnme  o^er 
•SO.OOO;  ne  eouuwtitlou ;  county  Mt 
of  8.000  population:  Pfioe  $85,000; 
requires  i^ut  $85,000  caA. 
frrowth  certain;  iu  W,  St/pes,  $85 
Market  8t..  San  Franeiseo  5.  Oalil. 
GROWING  one-man  adrertiains 
sffeney,  with  thriyinir  weekly  pubU- 
cation  in  rich  Oalif.  city.  Nettiny  $400 
monthly.  Brilliant  future.  Priced  for 
quick  sale.  Box  5794,  Editor  A  Pub- 
llaher. 

WEEKLY.  North-central  Oolerade. 
Rich  tradiny  area  in  irrigated  yarden 
spot.  County  seat.  First  class  plant. 
Job  and  stationery.  Brick  buildiag. 
Grossiny  over  $80,000.  Real  money 
maker.  Price  $40,000.  Oaah  requM. 
$28,000.  Fiye  room  home  ayailahle. 
Owner  has  ether  interests.  Glue  eyi* 
deuce  of  ability  to  handle  and  foil  de¬ 
tails  will  be  sent.  Bex  5783.  Editor 
A  Publisher. 


$1 


81 


•LrTT  -s  wwUy  tnt»r- 

t*  Mnr  iMlaM  w  aUtl*  wMt. 
OwB  •Uat  aMMurr.  OroM  *0  to  40 
It— Hat.  OoafMaatlal.  B«a  6<0t.  K4i- 
lar  A  Paklitkw. 


DUPLEX  Plate  Bkaaar  witk  aioter. 
Ala#  Haa  Oat  akanr,  Marcanr.  Patte* 
ten,  Paaaa. 


■aa  ■  nauaa».  mtt  Eawiva**  Piaa%  Elfi” 

=^===^=-_  .  thaat  rat;  U-m.  Goat  Xacaalaa  Bat- 

WwwtiE»  raaaa  a  aiy;  Maw  Pan  nbtea  and 


awMia»  ratin  aawaoaara  firate 
■aiattaanat  aarvtea  aattra 


4  Oota  aad  Haa  Oetapla  praasaa  witk 
ktK*  rat-alt  kick  apaad  16,000  par 
km.  Write  P.  O.  Box  001,  Balra 


ATAILABLK  IMMEDIATXLT 

•  PAGE  DUPUX  FLATBED 
dacia  Bar  Madal— D.  O.  aqaipauat 
t4  PAGE  HOE  RIGHT  AMGLE 
Gaaplate  Btaraa— tlM-ia.  cat-aH— AO 
_  n  PAGE  HOE  GOAD 
Onplate  Staraa — tlK-ia.  cat-aE — ^AO 
AVAILABLE  SHORTLY 
„  PAGE  SOOTT 

Slack  WIdtk— 4  dack— aalar  praaa 
MM-i^  eat  a#  Staraa  DO 
_  40  PAGE  HOE 

OatepMa  Staraa— tSM-ia.  ratA»— DO 
.  .  GOSS  SEXTUPLE 
k  daaka,  SlM-ia.  cat-eE  AO  aqaip, 
GOSS  SEXTUPLE 

•  Ualta,  MM-ia.  aat-aE,  AO  aqalp. 
BEM  SHULMAM 

Ml  X  Mala  St.  Raefcaatar  4,  M,  T, 
KR  SALE:  Oaa  pair  MaaBatk  Are 
Xaaapa  tppa  dad  Laac  Ana.  With  raa- 
alat  aaO.  la  axeallrat  aaaditiaa.  CIM. 
t  a,  k  Twia  Falla.  nateaMawa, 
Idaka. 

FOR  SALE 

It  Pace  Haa  Praaa  aa  da 

M.OOO  ear  hear 
aixtT  dap  dalirarr 
_  aaaaOrat  taadltka 

Baa  ITM.-  Editor  k  PaVllahar. 
MODEL  ITOO  Addraaaacraph  aailiac 


WOOD  t  TOR  METAL  fm 

WEsn'na  Sw  STdriu. 

10*  a  10*  takla  aiaa  _ 

OSTRAMDER  SmARIRG  MAOHIBB 
„  ELGIM  FLAT  SHAVER 
Hraar  Daly,  SkaB  ar  Typa-mak 

j^SdIIumior  autoplat!*'' 

11  VUr  Oaalar  B  Patep  DO  aqaip, 

_ _  BEM  SHULMAM 

Ml  E.  Mala  Bt.  Baakaatar  d,  M.  T, 
TOR  SALE — Id  papa  Dapka  Tabalar. 
11  pace  Dapka  Martpelitaa.  Haa  41 
pace.  AH  naeklaea  eaaipln  with 
y*— .  ataaaatypa  apalpateat 
Pawy  Aa^^  ate.  Bay  0.  Geedwia. 
Oraaaa.  M.  T. 


IMMEDIATELY 

AVAILABLE 

DUPLEX  UNITUBULARS 

g««  P«k_twiaaad  Id-papa 

DtrPlXZ  o VlTD BU  UUtS.  Oa« 


to  prodaea  Soadar  aapplaneata 
or  eomiea  )4  aad  (ipaKo  foldrra. 
The  aeeoad.  one  XK>VBUB  BB- 
VBBSIBLB  OOL0B  OTUMSBB 
aad  H  page  fotdera 

Ml  aatoaatle  9-phaao  60-ey«la 
A.  0.  eloetrieU  eqaipmeata.  eoo- 
trollera  arracnad  to  ma  preaaea 
toctbar  or  aeparatolg. 

Pmaea  are  latoet  typo,  approxl- 
aatoty  f  yaara  old. 

A.  W.  ROBERTSON 

4M  Paarl  Straat,  Maw  Terk  T.  M.  T. 
Weatk  t-mi-T 


FOR  SALE 

1— Uaad  PoitoTa  two  dock,  aiasle 
width,  two  platoa  wida,  Id^pagOa  Wab 
MrfoetlBf  aewapapor  praaa  with  tap# 
folder,  oa#>half  page  fold  delivery. 
Serial  Bo.  Preea  la  aow  driv* 

ea  hy  a  bell  coaaoeted  16  heraepower. 
aaO  Veil.  60  Cycle.  666  RPM.  A.  0. 
Motor.  Maia  ahafi  apeed  la  176  BFM. 
laehlag  arraageaieBt. 

Thla  praaa  haa  boea  la  aeoataat 
eee  hy  ae  op  to  Jaae  10.  1046.  It 
is  aow  disaaallod  aad  stored  ready 
for  eratiag. 

The  areas  has  a  aiVi*  emtoff,  aad 
plates  lie  oa  the  eylioder  with  col* 
aaia  leagth  parallel  to  cylinder  axis. 

no  press  is  eapahle  of  priattag 
from  7600  to  000&— 4.  6.  6.  10.  10.  or 
16  pages,  inset,  per  hoar. 


(1>  l«m  tea  Betel  pot 
with  low  pressore,  (6  O^) 
gas  horaer  having  blower  for 
primary  air. 

(0)  I'Metal  pwnp  with  eg* 
tead^  threat  for  ase  with 
above  pot  and  carved  eaatiag 
box. 

(6)  l<Hoe  Water  cooled 
aarv^  casting  mold  complete 
with  side  aad  head  gages. 
Serial  Bo.  1667. 

(4)  I'Potter  single  blade 
catting  off  cylinder  arranged 
for  holt  drive  and  oompleto 
with  electric  motor,  6  h.  pn 
030  Volts.  60  Oyelea.  1700 
BPM.  A.  O. 

{6)  I'Potter  carved  shav*, 
iag  SMchiae  arranged  for 
belt  drive  and  complete  with 
eloetrie  motor  0  h.  p..  000 
Volts.  60  Oyele.  1140  BPII. 
A.  0. 


(6)  lt«Woeden  frame,  ro- 
infOreed  east  iron  top, 
tartleo. 

ft)  4>Weldod  steel  frame. 

retnforeed  cast  Iren  top. 
tartlea. 

CIO)  tO'Porgea  steel  Asa- 
ea  wHh  adjestmeat  bars  aad 
loeka. 

Hihbing  Daily  Tribune 
Hibbing,  Minnetota 


WAVTBD 

Uoaa  praaa.  single  width  (two  pages 
wide),  19%  Inch  p^tiag  diameter 
01%  inch  eat*oir  or  deck  for  same. 
Ufee  fall  details  and  prices.  Bsb 

1040,  Bditor  A  PeblichwN _  _ 

IBTBBTTPB  Three  or  foar  magaslne. 
With  or  withoat  gaeAder.  With  or 


WABTBD:  UBCTUBBLAB  PB888,  16 
to  04  pages.  A.O.  Stereotype  eealp* 
meat  Alas  good  aaed  Ladlow.  OaaL 
Mast  be  la  A-1  eoadition.  Writo 
Paily  Tlmee,  Wilson.  B.  0.  __ 

WABTBB  FOB  BITOBT 
Bewspeper  and  Magasiao  Priaaas 
lor  immediate  orfatora  fsmovaL 
BBVnVZJUV 

6nB.lCaU8t.  Bashamm  4^  M.  T. 


UJtOO  MAOttlBi^  Bleetric  Pot  AO  AXmBTXBlMO  »*vMnvaw 

^  Soaiham  tortltoay. 

■  —  *  I  1.  ■  nrv  and  travnlinn  oxtiensen  and  msi. 

ELECTRICAL  EQUIPMENT 

tt/  A Nl'kii  jjahTMaento.  Box  6*06,  Bditor  A 

100  k.  p. — 6  phaao — 6u  cyele — ^AO  BOBTBSBV  Z^UWOXS  6  day  daily  b« 
Turlabl.  ai^  alip  rtu  teoter.  eiM.la,  tor  uiwrM.ca4  .Mail  diaylay 

OajMl  lk»>  ler  KW  h  ik— »  pkm  aaiiciter  wlih  layoM  aaparlwM.  TOS 
dO  eyek  AU  .ariahk  aiwra  .Up  |„  kaewMca  el  an  raqairatU  Oaa4 

1  iSir"  "»  4m  e,  ratery  .wudi  *  pSllK?"”*-  ““ 


100  k.  p. — 6  pkaao — 6u  cyele — ^AO 
variable  apeed  alio  ring  motor. 

Ooatrol  peael  for  100  b.  p.~6  phaee 
40  cyele  AU  variable  epeed  slip 
Hag  motor. 

1  atotor  driven  dram  or  rotary  switch 
for  no  1«M  thaa  60  b.  p.^330  volu 
6  phase  6o  cycles. 

It  msgoetic  ooatactore— 3  pst.~30 
amp.  Uooiacts  3oO  voU»~l  phase 
60  o>clas  colls. 

t  reversing  magartic  contacturs-~30 
amp.  Coataeiors  330  volte— 1  phase 
—60  cycles  coils. 

t*S  h.  p.  330  volts — 00  Shaat  woead 
motors  for  leaaioa  ooatrole— tw  elljr 
closed. 

3  motor  generator  aeto- ft  valu— 

DO— 3  KW  el  1760  rpm. 

1  power  paael  for  use  with  motor 

rmarator  sets— 63  volte— DO->3 
W  at  176o  rp«a. 

S«13  rirrnit  p(tw>*r  p«nd»l— So  amp. 

•  pole  hraacheo  feted. 

Ooadaii  and  ditiaga,  all  alaae  to 

tH*. 

Box  6766.  Bditor  A  Pablieher. 

_ Foatsroa  For  Salt 

TBX  PINE  BIDOE  EDITOR  Foatoroa. 
Homeapeo.  grass  root,  homorons  Short* 
Short  Paragraphs.  High  repeat>reader 
valae.  Oo^will  beilder.  Send  for 
samplee  and  terms.  David  8.  Patter* 
sea.  Bew  Brightea,  Pa. 

WEEKLY  PBATORES 
For  Proofe  Writo 

HOLLYWOOD  NAT'L  SYNDICATE 
P.  O.  Bex  3463.  Hollywood  36.  Oelit. 


PBOMOTiON  MABAOBB  eaimblo  of 
propariag  ooaieet  promi*itua  copy  with 
MptM'oi  lo  MidiruiMK  aud  evening  car* 
rii-rs  of  midwrei  daily.  Exeellent  fa* 
tore  for  experieiici'd  uiiddld**Hged  maa. 
it>  lerencea;  stale  ealsry  reouiremeat. 
Box  6767.  Kdtior  a  Publislier. 

ClKCULATlOkN  MANAGER 
for  pragroNsive  wrehly  in  metropolitaa 
area.  Mast  be  expent-nk-ed  in  all  eir* 
enlatlua  prumotiiMi.  Hersld'News,  76 
Westminster  Street.  iSvivtdenee.  R.  L 

SOLICITORS  for  evening  dsUy.  la* 
sursnee  tle*io.  Liberal  commisaioa  to 
prodoeere.  Apply  Box  6766.  Editor  A 
Pttbllsher. 


^  Halp  Watoo4-"A4v«rtHiag 

DISPLAY  ADVERTISING 
SALESMAN  WANTED 

Boro*i  a  aplondld  ebaaeo  for  aa 
agfresaivo  man  to  Join  the  saloe 
staff  of  a  largo  Baatora  matro' 
poUtaa  daily. 

Ho  ahoald  be  ta  bia  SO'e  or  early 
80*e  aad  believe  in  the  effoo* 
tivoneaa  of  local  aowspapor  ad* 
vortisiag.  Experience  ia  copy 
writiag  aad  layoat  will  be  help* 
fal  bat  not  aoeccaary. 

If  yoa  waat  to  toko  advadtago 
of  thU  excoUoot  opporiuttiiy, 
toad  yomr  gaaliflcatioac  aad  pho* 
tograph  to  Box  6666,  Editor  A 
^  Pabliaher. 

OLASSlFikD  SUPERVISOR:  Expert* 
oacod  IB  all  phaaes  of  ciassaliod  puoao 
room  and  atsii  mauagement.  l/aii>  la 
aaetropulitao  ares;  reorgaaisiag  class* 
ified  deparimettl  offers  spieodid  op* 
porinnity  fwr  slen.  capsule  guy  or 
fol.  ’*  Advertiser",  Boom  37A  Ai 

West  43nd  Street,  B,  1.  Oj _ 

MAN  to  manage  and  develop  elasaified 
aoction  for  northern  New  England 
daily.  Pleasant  lueatioa  and  working 
coaditlons.  Progresaive  paper.  Box 
6761.  Editor  A  Pnblisher. 

AD  SALESMAN:  Season^  man  with 
retail  advertising  experience  sod  in* 
sight  who  desires  to  get  out  of  city, 
for  ABC  weekly  (eirc.  g.doul  66  ml. 
from  N.  Y.  No  ii>gb*pressure  but 
eteady  boUdor.  May  bo  over  40. 
Steady  job.  minimum  of  "bossing". 
Will  need  car.  Housing  a  problem  for 
family  man.  State  ealary,  experience 
first  letter.  Box  6817,  Editor  A  Pub* 
Uahar. 

GOOD  PAYING  job  opoa  on  Deep 
South  afternoon  daily  for  young  ag¬ 
gressive  experienced  display  advsr* 
Using  sslesrasn.  Write  experience  and 
rcferoaccc.  Dothan  Eagle.  Dothan.  Ala* 

bama._ _ 

MID  ATLANTIC  coast  ABO  waekiy 
offers  an  ad  selling  job  that  requires 
sslse  ability  and  ability  to  writo  copy. 
No  ante  required.  But  personal  la* 
togrity  and  intelllgoneo  abaointoly  ro* 
qnlred.  Box  6833.  Editor  A  Pnbllshto. 


BCX>K*KEEPER  waatod  for  smaU  rw 
sort  aowspaper  and  magaslne  Novom* 
ber  fo  May  of  each  year.  Davloa  Pab* 
lishlag  Co.,  Pata  Beach.  Fla. 

Hrip  WiiitW^iturial 

DAILY  in  progressive  sauill  TeaBsaaCi 
towD  has  opsaiag  f<w  roportor  who 
is  williag  to  ssaume  responslblliiya 
(iivs  sxporioaee.  salary,  boaaiag  ro> 
roquiromeata.  Box  6746,  Editor  A  PniN 
lisbor. 

EASTERN  AirTERNUO.\  Daily,  otty 
4U,0U0,  needs  eomb.natiou  reporter* 
doebmsa.  Opportunity  for  veteran 
with  limited  experivace.  Include  ed* 
neaiioB,  experience,  salary  expected 
and  roreat  photograph  first  letter. 
Box  6818,  Editor  A  Publisher.  ^ 
FOR  THE  editorial  page  of  tb#  load* 
lag  aewapapor  ia  aa  attractive  city, 
man  of  matured  miaA  balaaeod  jndg* 
moot,  wide  ioformation,  who  bnvwi 
what  a  live  edtorial  page  neither  pink 
nor  drab  ahoald  be.  and  who  caa  writo 
with  vigor,  fairnoas,  and  eonimoa 
ataso.  Box  6836.  Ed  tor  g  Puo.i  her. 
LOUISVILLE  haelaonapsper  pahlta^ 
lag  hooso  baa  opeoing  for  young  jenr* 
oalism  school  graduate  omhitioaa  to 
baild  career.  Mu»i  have  apilinde  for 
news  raportlag,  aowc  fvwrllo  aad 
magasiao  mskeup.  plus  pleasing  per* 
aonality.  Stoning  salary  646  per 
week.  Real  npporinnity  for  ij.sn>*s* 
meat.  Apply  by  letter  giving  fill 
educational  aad  bnatneaa  blaiory  aad 
poraoaal  data.  Write  Box  oa3s.  h«i* 
tor  A  Publisher. 

MICHIGAN  group  of  six  weeklies  hss 
exeellent  position  opea  for  highly* 
latelligent,  aggressive.  all-srunnd 
news  man  with  sufficient  sb  lily  and 
well-roanded  experience  to  tsbe  over 
complete  direction  of  newt  deportment 
ne  toon  ae  he  has  acquired  knowledge 
of  territory.  Most  bo  topnutcli  (better 
then  average)  reporter,  copy-reader 
and  editor,  who  wante  a  permansat 
oonnoctlon  where  he  can  become  • 
valuable  part  of  progressive  organi¬ 
sation  and  relieve  pabllsher  of  news 
department  fnnetions.  Paily  aad  wetot* 
ly  experience  deelrable.  Give  complete 
background  and  specify  starting  sal¬ 
ary.  Th<*  Melina  Newepapert.  Lincoln 

Park.  Michigan. _ _ 

MORNING  DAILY  in  progroesive 
Georgia  city  has  opening  for  exper¬ 
ienced  reporter.  Give  experience,  ref* 
erenees.  salary,  honslng  requirement. 
Edge  R.  Reid,  managing  editor.  The 
Enquirer,  Columbus.  Oeoygis. 
REPORTER  with  year*s  oxperienes 
for  progressive.  Independent  daily  of 
84.o60  eircnlstion.  Starting  satsvy 
$88.00  a  week  with  good  opportualty. 
Writo  full  details,  onclaslng  picture 
to  Managing  Bditor.  The  Argus.  Rock 
Island,  niiuois. 
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NEW  YORK  PUBUQTY  FOOD  CHEBOST 

MAN  WANTED  PRODUCTION  MANAGER 
WANTED 


(M  bMlinou4  ud  ummIImi  nw  wi«l.  »»<  - 

•p4  •!  adtovMitfMu  ia  ■■■■gw—t,  /"liJIl"  * _  ATli. 

UmlBUmtiea  u4  uroMilM.  Tk«r-  ^ 

OMkIr  oeiapaMst  uf  nMaliu  >11  8dn«r  >  P«»U«>«c.  . 

emrrut  4»  ciKoUlim  pnMmm  •(-  MASAOINO  KDITOX  tmm  tor  ■  aw 
fidimtir.  Pnettcal  kaowUdm  al  ar-  aoaaactiaa.  Tkamagkly 
fuUaiaf  and  d«v«i»t»inc  tlu>  eirrvla*  •vary  phaM  of  aowEpapor.  Editon^ 
Uoa  dopartaoBt  oa  a  oouad.  aoMiua*  pi^aetioa.  proMO^foa  om^aoo. 
ieal  aad  pr^artW#  baila.  Na«  treadr  eapablo 

•aoplMad.  AU  aepirtiaiipaa  «onfld«B-  iadao  of  aowa.  Box  67Ma  BdKor  m 
tial.  Box  f769.  Editor  E  PaMUbrr.  PablUhor.  - 

- — -  NBWSPAPCB  rapartar  nU  ^ 

CIROULATION  MAMAOER— If  laara  eollaica.  Nawapapar  kaekcroaad.  aapa^ 
oxporieaeo.  aioralag.  •vmlox.  Bandar  loacrd.  WUlInx.  aaibitiot^  |0 
eoaiMaatioa.  MarrM.  M.  oaplnyrd.  wliero.  Box  S7i^  Editor  B  Paaiioaor* 
detiro  ehaaae.  Cboire  roferenrrt.  Pre*  rrgbmTLT  dieeharxed  Army  Major, 
for  Booth.  Middle  Watt.  AralltUo  M  MnotoirradattOa  oo«o 

dare.  Box  5<l<.  Editor  E  Pablither.  writiac  bat  ao  aewepapor  oxporleoeo, 
STREET  SALES  MAKAOER.  Weet  eeeke  rrportiax  or  atliod  Job.  So  W* 
Goaet.  Apr  40.  A1  Man.  All  I  know  where.  Box  Sti9.  Editor  E  Pablitkgr. 
it  aewtpapert.  Depeadablo  aad  eap*  repoRTER  15  reart  oxporiraeo  oa 
able.  Refereace.  Box  6909.  Editor  E  sneke  ebaaco.  aow  oaplorod 

Shiir  OM.  «  ^ 


Bzpaaalro  opportanitr 
open  la  aow  pablidtr  do* 
partmoat  of  aatioaal  orcaa* 
UatioB  with  repatatioB  toe* 
ond  to  Boae  to  itt  field. 
Shoald  bo  able  to  prodaeo 
rood  aowt  aad  featare  eopj 
qokklr  at  well  at  edit  oopr 
of  othort. 


For  elate  food  tpoeialtr  botiaoM, 
leader  in  aew  fiold.  Batioaal  dittrl* 
botion.  frowiag  tteadllr.  Loetted  ia 
boaatiial  town  100  miloo  Iroa  Mow 
York  Oitr.  Mew  plant  readr  ia  Mo* 
▼ember.  TRAIMIMO  AND  EXPER* 
lEMOE  DESIRED  la  food  thomlttrr. 
complete  prodoetioo  maoarement 
packared  roodt.  parchatinr.  QUALI* 
^ns  DEStRfcrV— oonad  Jadgmoat, 
aecBraer.  health.  eooperatiTeaeta.  good 
diapooitioB.  Salarj  aoeordiag  to  abll* 
itr  and  experienee.  Write  faJlr.  Box 
5815.  Editor  E  ^blither. 


Late  twentiea:  aggreatlTO  bat 
not  flightr:  who  ▼itaaliiet 
publieitr  at  aomethiBg  be* 
road  leg  art:  who  it  later* 
eeted  in  hoping  eatabliih 
Bound  national  preta  terriee 
for  oTer-ehaaging  prodnet 
Moat  be  able  to  contact 
newtpapera.  magaxinea.  era* 
dieatet  with  atory  and  pic* 
taro  ideaa;  handle  anbatan* 
tial  correapondence.  Some 
adrertiaing  experience  appro* 
priate,  bnt  not  to  the  ex* 
clnaion  of  pnblkitr*  Mewa* 
paper  background  helpful. 

Tn  reply  ploaae  gire  rital  eta* 
tiatiea.  atate  ttarting  talary. 
refereneea.  enclMe  aamplea 
of  copy  and.  if  poaaible.  pko* 
tograph.  Preference  to  rot* 
erane.  Box  5800.  Editor  S 
Pnbliaher. 


PRODUOnON  MANAGER  thorongbly 
familiar  with  compoting  room  organ* 
itation  for  newtpaper  of  50.000  clreu* 
lation.  Addreat  Box  5818.  Editor  A 


i^bUther. 


BEPORTER  WKIT8R— t«-Ani» 

«ar.  Tala  n»a  T**" 

papar  sad  aaKaiiaa  eaparlaaf.;  «« 
tarnlah  rafi*r*«**a  aa^  ** 

«rt:  waata  iafc 

doe.  raaalta.  8alanr  »T0.  Fw  WaHa 
writ.  Boa  M0».  MItar  A  rahUafcar. 
uPORnm-raATusB  wwioL^ 

marH^a  99.  Want  Job  wHh  to#  op* 
porteaity.  Box  5759.  Editor  A  Pab* 

Haber.  — 

xs  cs 

SaiL  Baa  (M4,  Edhar  *  VabHakat. 
aaak.  raaariiaa  »a 

kali,  aaarta.  laaiaw  dIalW  b^aja 
radta  aawaraaai  a^ 
dally,  laid,  a  y*a.  baaay  ad«lalali»- 
tiaa  waaaalaa  k***'-**"*!?:***  .5' 
A.  d»ai»».  f«ll»a»  dallT  aditnr  ^ 


NEWePAPERlfXN'a  AOEHOT,  ArU. 
dot.  Booka,  Fiction.  PItyt  ■uwkoted. 
Free  Reading— Ftm  Orlticiem.  Bertbt 
Klanaaerp  180  E.  40tb  St.,  N.  Y.  19. 


featnree.  makeup,  rrorita.  •pMrte; 
competent  writer;  aaw  •wrking.  Pre- 
fere  Baat.  Box  6709  Editnr  9  Pnb* 
iiaker. 

AU.  AROUND  .NKNVSMAN  »i  r  * 

eneed  aa  managing  odltor.  wire,  afty, 
atate.  tayonta.  featnree.  makeup,  mla* 
Imam  oreraet.  waata  Job  In  Sonthexat 
wltb  bonaiag  for  wife,  two  cbildron. 
Sontbemer.  99.  aoWr.  Bm  5799.  Edi* 
tor  A  Pnblieber. 

ATTBNTION  OLCTBLAND  EDITORS: 
Staff  member  of  national  magasine  in 
New  York  City,  newspaper  and  radio 
oxperleaoo.  aettllag  permanently  ia 
Olerelead  on  October  88tb.  Waate  to 
pat  ability  and  oxperleace  to  nee  on 
a  eballeagiag  Job.  Box  5919.  lUitor 


ASSISTANT  TO  pnbliahor  or  bnalnooo 
manager.  Forty  yeara  old.  Smccooo* 
folly  tUod  orory  poaitloa  from  copy 
boy  through  ad  dapartmaat  to  pan* 
liahar.  Inqalriao  laTitad  from  papora 
that  can  offer  parmaaant  future  in  re* 
tom  for  iatolligoBt,  bonoot  dfort  aad 
reaalta.  Family  nmn.  Broad  oxpor* 
ioneo  motropolitan  aad  aaMtl  city 

- — - - - — -  -  ,  dailioe.  WidolykaowB  aad  tborongbly 

REPORTER — ^Northern  Mow  England  funiiUr  wltb  natlona]  Sold*  aapply 
dally  has  opening  for  omrleneod  itaff  souiwoa.  labor  ralatlona,  eta.  ArallabU 
reporter  with  capabllitiaa  of  bacom*  on  90  daya  notica  to  preaont  omployor. 
tog  an  axecatlre  editor.  Wrlto  fally  Addreaa  Box  5834*  Editor  A  Pabllabar. 


REPORTER,  young  aiagle.  on  progroa* 
airo  Eastern  PennsylTauia  dally  of 
15.000  circulation.  Ambition,  alert* 
■eta  important:  daily  experleaee  not 
■eeeaaary.  Will  train.  Box  5790,  Edi* 


A  Pabliiher. 


COPY  EDITOR— Eight  yeara  agpor* 
lence  Bewa*ieiegraph  and  makean  ed¬ 
itor  email  daily.  Preaently  emplored 
copy  reader  metmpelltxii  dally.  Tot* 

eran.  Wax  5799.  EdHor  A  Pnlligbgr.  _  VenaeleatlaM.  clean  cni  end 

C^TY  EDITOR  widely  known  daiW.  Tnrite  rbaace  «•  ^Hy  for 

progreaairo  adriaremeat  through  all  rhelleage  Ntnre  growth.  Rod 

_  dcaka.  dealras  opportaalty.  BJ.  Box  Edl*or  f  puMUber 

MANAGING  EDITOR,  opon  for  a  now  5797.  Editor  A  Pnbliaher.  R«iiRlM1ir.edltarlai*MbHcHy  #o^ 

COLLEGE  GRADUATE.  Phi  Beta  tton  dealred.  ftoreer  mln494 
Kappa.  95,  atnglo.  Army  yeterxn  f'lar  Wkgronad.  •H 
yeara  Japaaaaa  troaalatfoa  prlaooer  CoHete  degrer^— Eagilab,  Rtatlatr^ 
fatarrogatio#.  aoeka  atart  aa  local  Pfology.  Box  FIAt.  Editor.  A  ra^ 
aawc  rapartcr.  Box  5905a  Editor  A  — 

Fubliaber, _  ,  RMrm  Ooltege  gra^oce.  To»9^ 

■PlTOm-PEUGWER— Maaaglag  edi*  erretk.  Pbl  Beta  "•221 

lor  of  oopy  editing,  production,  da*  cxper»enee  aa  magatiae  edPw,  ecw 
alga,  coot  eoatfol  all  oebedaHag—  edffoHal  o* 

dcatreo  edftoHaLaal^  work  iHtb  FdPor  A  PaMlaber.  -  — 

e3T,- *A  •'KMlTili''*"-  "PORTE  PARES  WtTI  .PRTOTPS  M 

llT— *7!?:  .r!^ -T  *  -  baodled  property.  Eayrienced  jrrtw* 

BWOTAlUt-mlUlin,  ynaar  Amertcon  ^por  91.  aHiglo.  oeeka  pooitie#  Ryo* 
wHb  oxeoncai  editorial  boekgmnad.  ^^e  aewenoper  deairtaw  to  proao^ 
oxteaalro  RHtliib  fontaeta.  College  ^i^abHa.  Will  accept  aporta  odttprabi^ 
gradnato.  will  rcprcacat  newnoaner  or  staff  or  deak  poa'tiM.  tVmplotoa^ 
magaalne  In  London.  Box  5779.  Edi*  M^ence  makeup,  boadlinfug.  layon^ 

IQ.  A  PdMhbw. _  drab  wwk.  B«i  MIA  EAhdr  S 

EXPSE’EROSP  r.|Min.r.  rrwrh.  ud  - - - 

fnnrt  man  iw*k.  .i«pIo».t  wHb  klrh  SPORTH  WRIT'R.  «tMi»l** 
Dcwawrttittg  Btandarda.  Wall  educat*  oxn*ricnee.  ambitious,  aapoble  or  i#* 
cd.  matnre.  amplored.  Stato  oal.  Bos  nortiug  on  all  apurta,  portioularly 
5747,  Editor  A  Pabifaher.  Maebnil.  football,  hockey  and  boxing. 

BXdIT.  TOTWO.  Jmra.Ilna  B"*  MTl.  Ed|t«r  A  Pmbll.b.r. - 


BUSINESS  MANAOBR  dMlru 
aponaiblo  pooltion.  Ablo  A  wining  to 
double  aa  adrortiaing  aad  eircalatlon 
manager.  Ideal  aaaistaat  to  baty  pab* 
liakor.  Salair  aeoondary  to  future  m* 
▼aneemeat.  Box  6761*  Editor  A  Pn^ 
liataer. 


199,  Editor  A  ^bllaher. 


^tb  exeentire  abUity*  ImagiaatioiL 
taitiatiTe  and  energy  for  Job  aa  head 
ef  women 'a  department  of  Midweatem 
daily  with  325.000  clrcnlatlon.  Natiro 
Midweatemer  deflnttely  preferred. 

Box  5868.  Bimor  A  ^Miaher. 

WANTED:  Reporter,  aporta  and 

general  news.  Prefer  collage  gradn* 

ate  or  axparieneed  man.  aad  retnm*  - - -  .*< 

ing  reteran  if  araHable.  $50.00  w«gk-  tramely  capi 
|y.  NEWS-HERALD.  Borgar.  Tbxaa.  Judge  of  at 
,,  ^  Publisher. 

WANTED — Young  woman  with  axac*  -- 

utire  ability  aad  experienee  itbo  baa  SateiiMM 
initiatire  and  Imagination  to  head  ■ 
women*!  department  of  Intermooatain  aDVERTISI 
Morning,  Afternoon  and  Sunday  com*  Wealth  of  e 
blnatlon.  Box  5767.  Editor  A  Pub*  national,  pr 
Uaber.  _ ground  comi 


LINOTYPE  OPERATOR,  union  956  ADVERTISING  Baloaman.  capable  of 
dollars  weak  40  honra.  6  daya  yaca-  SUlBg  manager**  Job*  18  yonn  oxptrl* 
iioD.  good  working  conditions  ia  eity  enoe.  can  serYiea  and  hold  acraunts. 
50  thonsand  on  Lake  Erie.  Steady  good  lay  out  and  copy  writtf.  Write: 
aitnatton.— ‘Journal.  Lorain.  Ohio.  wad#  Harriaon*  e/o  J.  Pink*  Ploaaant 

MACHXXIST  WANTBD  Y»11«T.  Ohio. - 

DiUly.  modm  ITU.  apenU  aOTERTISINO  8A1.BSIIAN.  in  18, 

Monotype  material  oaator.  Bayo  opon*  experienced.  AAP  yeteran.  deeirea  con- 
toga  for  oporatora  In  •*«•  *9^.  uection  with  a  good  future.  Box  6807* 
^uoing  not  impo^blo.  W^^  Editor  A  Publlaher. 

Peteraon.  TImoa-Leador*  Martina  For-  ^ ■ 

ry.  Ohio.  BXPBRIBirOBD  AD4CAV.  Oollogo. 

Vet.  Able  to  aoll  any  oompotttlon. 
Proren  Record.  11  yra  all  typoa  of 

aeeounta.  Bare  dorwopod  anecetaful 

merehandiilag  plana  uaed  by  Im-il 
morebanto.  Do  yon  mood  n  **S0LI]> 
ADVERTISING  GAIN!*  Box  5991. 
Editor  A  Pnbliahor. 


MACHINIST  wanted  to  handle  5  ma* 
shine  battery  care  of  Ludlow  aad 
maintenance  of  Elrod  with  production 
night  situation,  please  atate  quali* 
ficatloaa.  wagea  wanted  and  when 
ayaltable.  Borke.  Supt.  Valley  Mom* 
iag  Star.  Harlingen.  Tex. _ 


RSW8FAPBR  SHOP  LOCATED  In  SilaaliaM  TTiMil  firtiirfrt 

eae  of  the  beet  climatoo  ia  the  United  ■ 

Statea  (In  deep  Sonthwoat)  doalroa  BDITOBXAL  OARTOOMIST*  employed, 
a  photo  ongroyor  who  caa  operate  widely  reprodueed.  youag.  seeks  other 
fllm  camera  and  etch  xiac.  Good  work*  paper.  Box  5766.  Editor  A  Publisher, 
iag  coaditioBs  and  wages.  'His  to  a  ■  '  '  — 

^o  man  nlaat,  40  hour*  per  week  SHnntmn*  WmAi^— QrahliM 
from  8  P.  M.  to  9:40  P.  M.  alx  ^y*  ' 

S»r  weak.  Writ#  W.  B.  WelHagtoa.  ARE  YOU  LOOKING  for  a  llrewlre 
awepaper  PrlntiM  Oorporatloa,  P.  O.  eircalatlon  aunagert  See  dlaplay  ad 
Bex  90.  El  Paao*  Texaa. _  on  page  40. _ 

WAMTBP  OomMutton  praaewaa  and  OAPABTiK  AMD  AGGRESSIVE  circa* 
stereotyper  In  Ohio  city  of  50.000.  lotion  manager.  Thoroughly  export* 
UnlM  chop.  Ste  day  paper.  $59  caeed  all  phaees  eircalatlon.  Age  *9. 
weekly.  Ideal  worklag  coaditlon*.  Ad*  Ayailnklo  90  dny*.  B«k  5TS9.  EdiMr 
droaa  Box  5795,  Mitor  A  ^bliibor.  A  ^bUaher. 


I  AM  LOOKING  for  a  real  bmak.  In 
exchaago  I  offer:  Ambition,  ialtiatiye, 
loyalty.  10  yeara  experience  all  phaeoa. 
oatataadlag  record  aa  top  edit,  ox* 
ocutiyo*  right  hand  man  to  oditort, 
pabllabora.  boat  roferoaeoa.  willlagneaa 
to  go  aaywkero,  salary  and  hoimlag 
permitting.  Write  Box  5801*  Editor 
A  PubUahor. 


PRB88MAM*8TBRO*FORBMAN 
Duplex  tubular,  nnionu  employ 
amrrtod.  latorooCod  la  dally,  anxM 
to  oottlo  la  friendly  oommanity. 
anywhere.  Higkoot  rHCgcaooc.  B 
5799,  Editor  A  PnbltobiV. 
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Shop  Talk  at  Thirty 


By  Bobert  U.  Brown 


ms  General  Aasembly  of  the 

United  Nations  opened  its 
meetinc  Wednesday  at  Flush¬ 
ing  N.  site  of  the  World’s 
Fur,  with  more  order  and  bet¬ 
ter  facilities  for  the  press  than 
attended  Urn  first  Unit^  Nations 
conclave  at  San  Francisco  18 
months  aso.  Althou(h  press  ac¬ 
commodations  in  the  meeting 
hall  were  not  completed  they 
were  in  fairly  good  shape. 

Some  newspaper  stories  re¬ 
ported  a  great  deal  of  confusion 
around  me  hall  wim  officials 
and  newspapermen  being  re¬ 
fused  entice,  etc.  But  mis 
reporter  saw  none  of  that.  As  a 
matter  of  fact,  we  walked  off 
the  ncr  subway  station  onto  a 
Navy  bus  that  took  us  to  me 
gate  and  it  wasn’t  until  we  asked 
a  'Marine  guard  inside  me  build¬ 
ing  how  to  get  to  me  press  sec¬ 
tion  that  see  were  aimed  for 
credentials.  ’Hie  omer  boys  ap¬ 
parently  picked  me  wrong  gate. 

Press  facilities  are  all  on  me 
second  floor.  Stretching  across 
the  rear  of  me  building  is  a 
working  press  room  wim  tele¬ 
writer  qiece  for  119  correspond¬ 
ents  but  only  IIS  typewriter^ 
were  in  place.  Less  -man  half 
of  mem  were  used  on  Wednes¬ 
day.  Surrounding  me  room  are 
ofnees  of  Western  Union,  Amer¬ 
ican  Cable  A  Radio,  BCA  and 
Press  Wireless,  and  in  me  mid¬ 
dle  is  a  boom  'where  press  re¬ 
leases  are  issued  in  English  and 
Frendi. 

Off  me  press  room  is  me 
press’  loun^  complete  'wim  bar 
and  two  television  sets.  A  cor- 
revonduit  doesn’t  even  have 
to  go  into  me  assembly  hall 
to  watch  the  proceedings.  Tele¬ 
vision  sets  are  also  provided  in 
me  delegates’  and  spectators' 
lounges. 

OFF  ’THE  second  floor  corridor 

whidi  runs  around  me  build¬ 
ing  are  press  officers’  head¬ 
quarters,  radio  writing  rooms, 
sound  recording  studios,  a  radio 
interview  room,  a  film  studio 
and  film  writing  room,  me  photo 
section  headquarters,  television 
control  room  and  cubicles  for 
wire  services  and  special  news¬ 
papers.  ’The  seven  largest  and 
of  equal  size  are  assign^  to  AP, 
U.P.,  INS,  France  I^esse,  Tass, 
Renter  and  Central  News  Agency 
of  China.  Of  me  18  smaller 
cubicles  some  of  mem  are  as¬ 
signed  (wimout  signs  as  yet)  to 
me  New  York  papers,  Aneta, 
Canadian  Press,  Transradio,  Brit¬ 
ish  newspapers,  etc. 

It  appears  that  national  inter¬ 
ests  were  controlling  in  assign¬ 
ing  me  larger  rooms,  rather 
than  usage  or  volume,  as  some 
of  our  large  metropolitan  news¬ 
papers  have  more  correspond¬ 
ents  mere  and  will  file  more 
words  than  agencies  like  Cen¬ 
tral  News  of  China  or  France 
Presse.  But  that’s  how  it  is. 

The  press  gallery  in  me  cen¬ 
ter  hall  is  across  me  rear  of  the 
auditorium  wim  about  600  seats 
— ^me  one  arm  lunch  kind  for 
writing.  The  first  seven  rows  of 
350  seats  are  reserved  with  wire 


services  getting  front  row  seats, 
each  service  having  a  direct 
morse  wire  back  to  its  work¬ 
room  in  me  rear,  from  where 
direct  teletnie  circuits  feed  into 
New  York  offices.  The  balance 
of  me  seats  are  first  come  first 
served  and  on  opening  day  were 
occupied  by  as  many  non-press 
people  as  working  reporters. 

Main  and  only  fault  of  me 
press  gallery  as  far  as  we  could 
see  'was  that  reporters  could 
only  see  me  backs  of  the  heads 
of  me  delegates — me  same  sit¬ 
uation  that  existed  at  San  Fran¬ 
cisco.  Aside  from  mat  me 
acoustics  were  good  and  me 
view  was  good  aimough  a  little 
distant. 

Along  bom  walls  special  glass 
enclosed  booths  two  tiers  high 
have  been  built  for  radio  broad¬ 
casting,  television,  moving  pic¬ 
ture  and  still  cameramen,  A 
photo  service  must  have  a  man 
in  a  boom  on  bom  sides  of  me 
hall  to  be  able  to  cover  action  in 
all  places  on  me  floor. 

•  *  » 

THE  WIRE  service  boys  are 

now  getting  meir  ‘‘second 
wind”  at  covering  these  meet¬ 
ings.  This  is  me  mird  time  they 
have  set  up  meir  equipment  to 
cover  the  United  Nations:  at 
Hunter  College,  Lake  Success 
and  Flushing.  Counting  San 
Francisco  it  is  four;  and  count¬ 
ing  the  London  meeting  it  is 
five. 

The  still  photographers  and 
movie  men  wim  hand  cameras 
almost  upset  me  proMedings 
wim  meir  eagerness  to  "mug” 
the  incoming  delegations.  At 
least  20  of  mem  surrounded  the 
U.S.  delegation  which  was 
among  me  first  to  arrive.  And 
while  me  cameramen  were  busy 
elsewhere  me  Russian  delega¬ 
tion  entered  on  me  offier  side 
of  me  hall.  Mrs.  Roosevelt 
rushed  over  to  shake  bands  wim 
Molotov  but  only  one  photogra¬ 
pher  was  anywhere  near  me 
scene.  We  inquired  later  who 
got  me  picture  and  several  pho¬ 
tographers  said  mey  had  put 
meir  heads  togemer  and  decided 
me  only  picture  that  one  man 
had  shot  was  of  Mrs.  Roosevelt’s 
back.  Which  must  have  been  so 
because  as  yet  it  hasn’t  appeared 
in  print. 

’Then  me  photou  went  to 
work  on  Molotov,  VTshinsky  and 
Gromyko.  There  was  consider¬ 
able  moving  and  pushing  to  get 
a  new  angle  until  a  UN  press 
representative  planted  herself  in 
front  of  Molotov  and  tried  to 
brush  off  me  cameramen.  It  'was 
foiu:  o’clock  and  time  to  get  the 
meeting  under  'way,  but  me 
photogs  would  have  none  of  it. 
The  meeting  was  delayed  for  15 
or  20  minutes  for  some  omer 
reason  anyway  and  the  young 
lady  gave  up. 

Our  section  of  me  press  gal¬ 
lery  almost  had  hysterics  when 
me  U.S.  delegation  appeared. 
A  television  cameraman  in  an 
advantageous  position  at  me  top 
of  me  gallery  focused  his  cam¬ 
era  on  Mrs.  Roosevelt,  Connally 
and  Vandenburg  and  said  into 


Freedom  of  Infoimation 

"THE  United  StotM  balievea  a  conewled  aflort  must  ba  mode 
to  break  down  the  baniars  to  a  free  flew  of  information 
among  the  nations  of  the  world. 

"Wa  regard  freedom  of  expression  and  freedom  to  roeaive 
informatien — the  right  of  the  people  to  know— ^s  among  the 
most  important  of  those  human  rights  and  fundamental  free¬ 
doms  to  which  we  are  pledged  under  the  United  Nations 
Charter, 

"The  United  Nations  EducationaL  Scientific  and  Cultural 
Organisation,  which  is  meeting  in  November,  is  a  recognition 
of  this  fact.  That  organisation  is  built  upon  the  premise  that 
since  wars  begin  in  the  minds  of  men.  the  defense  of  peace 
must  be  constructed  in  the  minds  of  men,  and  that  a  free  ex¬ 
change  of  ideas  and  knowledge  among  peoples  is  necassarr 
to  this  task.  The  United  States  therefore  attaches  great  im¬ 
portance  to  all  activities  designed  to  break  down  barriers  to 
mutual  understanding  and  to  wider  tolerance." 

PRESIDENT  HARRY  S.  TRUMAN 
at  United  Notions  General  Assembly. 


his  communicating  mike:  “It 
must  be  Senator  Bankhead.” 

All  cameramen  were  removed 
from  the  floor  of  the  hall  when 
the  session  started.  They  took 
up  positions  in  the  booths  on 
each  side  and  at  the  tops  of  the 
gallery  stairways.  The  air  con¬ 
ditioning  was  not  working  so 
the  radio,  television  and  ^oto 
boys  in  the  booths  eventually 
were  in  a  turkish  bath. 

*  *  « 

PRESIDENT  TBUMAN  made  a 

plea  for  world  freedom  of 
information  but  it  received  only 
half  hearted  applause  from 
members  of  the  press  who  were 
either  too  busy  writing  to  hear 
what  he  said  or  missed  the  sig¬ 
nificance  entirely.  The  Presi¬ 
dent’s  pertinent  remarks  are 
printed  in  columns  adjoining. 

Paul-Henri  Spaak  of  Belgium 
and  president  of  the  General 
Assembly  also  made  some  re¬ 
marks  concerning  the  press  but 
his  address  was  in  French  and 
not  translated  at  the  time  so  it 
was  over  the  heads  of  most 
newspapermen  present.  He  ap¬ 
peal^  for  the  press  to  be  ob¬ 
jective  and  moderate  in  its  treat¬ 
ment  of  the  United  Nations 
debates. 

“We  all  have  our  shortcom¬ 
ings  and  our  virtues,  and  we 
can  only  benefit  from  under¬ 
standing  each  other,"  he  said. 
‘”rhe  press  has  a  great  part  to 
play  in  our  difficult  task,  and  I 
believe  that  in  the  final  analysis 
the  success  or  failure  of  our 
efforts  depends  on  the  press. 

“It  is  essentially  the  press 


which  supplies  reports  on  our 
work;  it  is  the  press  which  every 
morning  and  every  evening 
comments  on  our  words  and  our 
acts  for  millions  and  millions 
of  human  beings,  and  it  is  in  the 
light  which  the  press  sees  us 
that  we  finally  appear. 

“In  this  age  of  public  diplo¬ 
macy  the  objectivity,  the  mod¬ 
eration  and  the  consciousness 
of  the  press  of  the  part  it  has 
to  play,  and  of  its  immense  re¬ 
sponsibilities,  may  be  of  de¬ 
cisive  significance. 

“I  ask  the  press  to  do  us  a 
great  service;  that  it  will  agree 
not  to  dramatize  unnecessarily 
our  debates;  that  it  will  refrain 
as  far  as  it  can  from  dwelling 
on  the  sensational  aspects  of  the 
news  it  distributes,  and  that  on 
the  other  hand  it  will  be  a 
powerful  and  active  agent  for 
mutual  understanding  and  that 
it  will  not  present  as  a  weak 
statesman  that  statesman  who 
seeks  the  path  of  conciliation 
and  accepts  compromise. 

“That  is  why  we  are  here, 
and  may  the  press  not  forget  it. 
to  seek  and  find  the  point  of 
equilibrium  of  our  respective 
interests. 

“WIe  shall  never  find  it  if  for 
one  thing  we  do  not  understand 
that  there  is  always  something 
legitimate  about  the  point  of 
view  of  other  people,  ard  if  then 
we  decline  to  take  that  into 
consideration.” 

If  the  gentlemen  of  the  press 
covering  the  General  Assembly 
read  those  remarks  it  should 
give  them  something  to  think 
about. 


G^uestion-Chemi  stry 

^  Many  ol  th«  questions  sent  in  to  nswsps* 

pore  srs  so  dUficult  and  complex  that  the 
correct  answers  must  come  from  the  most 
intensive  trialvand-error  research. 


cate  *^swers/*  and  The  Hasto  Servicsi 
Washington,  D.  does  exactly  this.  Read* 
era  Itfiom  the  answers  erill  be  correct. 


Its  eonfraet  for  The 
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NEW  PRODUCTION  HORIZONS 


The  Linotype  Self-Quadder  is  one  of  the  greatest  time-  and  money- 
savers  ever  offered  to  printers  and  publishers. 

Its  simple  design— the  mere  movement  of  a  lever— eliminates 
time-consuming  manual  operations.  Automatic  centering  of  lines 
(or  quadding  left  or  right)  makes  complicated  composition  as 
easy  os  straight  matter. 

Users  soy:  "We  would  not  be  without  your  Self-Quadders. 
They  are  especially  useful  in  setting  heads'.' . . .  "The  quadder 
is  worth  many  hundreds  of  dollars  more  than  it  costs'.' . . .  'The 
Self-Quadder  has  been  a  remarkable  time  and  labor  saver'.' 
. . .  "Our  operators  are  sold  on  the  centering  device'.' . . .  "The 
quadder  has  proven  itself  to  be  a  real  time  saver  and  there  is 
little  doubt  that  it  will  be  standard  eqmpment  on  our  future 
machine'.' . . .  "Self-Quadders  have  been  and  are  doing  an  all- 
out  job  for  us'.' 

Let  your  Linotype  Production  Engineer  discuss  the  value  to  you 
of  new  Blue  Streaks  equipped  with  Linotype  Self-Quadders. 
LmoTYPE  :  29  Ryerson  Street,  Brooklyn  5.  N.  Y. 


Printed  In  0.  S.  A. 


See  4  major  markets?  See  why 
you  need  The  Cleveland  Press 
and  at  least  3  other  newspapers? 


OUR  mapmaker  changed  the  names — but  not 
the  size  or  importance  of  the  “other  three” 
cities  in  the  Cleveland  area. 

Akron’s  population  is  10%  greater  than 
Omaha’s.  Youngstown  and  Canton  match 
Nashville  and  Tampa. 

The  Press  cheerfully  admits  that  it  can’t  cover 
four  major  markets  the  size  of  Cleveland,  Omaha, 
Nashville  and  Tampa — combined. 

The  Press  can  and  does  give  intensive,  concen¬ 
trated  coverage  of  the  big,  rich,  fast-buying  Cleve¬ 
land  market. 


Newspapers  in  Akron,  Canton  and  Youngstown 
give  intensive,  concentrated  coverage  of  their  own 
markets. 

If  you’re  selling  Cleveland  alone  you  need  The 
Press  for  dominant  coverage  and  sure  results.  If 
you’re  selling  these  four  major  markets,  you  need 
dominant  newspaper  coverage  in  each. 

It’s  as  simple  as  that. 
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